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THE LaTEST fROm LuxuRy’S BEST

Tom Colicchio and Lori Silverbush,
Avis & Bruce Richards

Keith Bloomfield, Katie Lee, Amy Salerno
and Mark Mullett

Jon Bon Jovi

Ny pREmIERE Of
aRBITRaGE | 9.12.12
Brioni, Piaget and The Wall Street Journal
presented the NY premiere of Lionsgate
and Roadside Attractions’ film Arbitrage
at Lincoln Center Film Society’s Walter
Reade theater to a star-studded audience.
The evening concluded with an after-party
at Monkey Bar where guests enjoyed late
supper along with specialty cocktails
from Patron and Ultimat and chic
confections from Piaget.
Photos: Kristina Bumphrey/Starpix

Eva & Brendan Dillon

fNO | 9.6.12
The Journal and Paul Stuart celebrated
the 4th year of Fashion’s Night Out,
at the Paul Stuart Flagship store on
Madison Avenue. Nearly 300 sharply
dressed Journal readers came out to
experience Paul Stuart’s fall collection
and the swinging jazz rhythms of NYC’s
own John Pizzarelli—a night filled with
style the way it should be seen and
music the way it should be heard—
fashionably full of life.
Photos: Benjamin Lozovsky/BFAnyc.com

Anthony Cenname, Michael Ostrove and John Pizzarelli Fitting by Paul Stuart
Tom Mastronardi, Alexandra Du Cane
and Michael Kline

Todd Barrato and Nate ParkerBrit Marling, Richard Gere and Laetitia Casta Susan Sarandon and Larry Boland

WHaT’S ON THE TaBLE? | 8.25.12
The Journal partnered with the United Way of New York City to present What’s
On the Table?: an evening co-hosted by Susan L. Burden, Dorothea Hurley & Jon
Bon Jovi, Avis & Bruce Richards, and Lori Silverstein & Tom Colicchio. The benefit
raised over $200,000 in support of the fight against hunger and featured farm-to-
table fare prepared by Colicchio’s signature restaurants.
Photos: David X Prutting/BFAnyc.com
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As the founder of both Twitter and Square, 
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this page  
Artist Theaster Gates in the Archive House, a once-derelict home  

in his Chicago neighborhood that he bought, refurbished  
and filled with 14,000 architecture books, 60,000 glass slides and 

more, turning it into a cultural hub for the local community. 
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TheEntirelyNewES.The First Ever ES Hybrid. When style and
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“It’s important to demystify  
the term. Innovation  

is just reinvention  
and rethinking. I don’t think 

there’s anything truly, 
organically new in this world.”

Jack Dorsey, “simplicity anD  
orDer for all” p.  102

82

106
88

102

1112_WSJ_TOC_01.indd   18 9/21/12   1:43 PM
09212012124519

F
E
N
D
I
O
C
C
H
IA

L
I

1
8
0
0

5
4
4

1
3
3
6

F
E
N
D
I.
C
O
M



When We think of creativity and innovation, we 
tend to picture a burst of genius, an aha moment, 
when the sunlight pierces the clouds and Einstein’s 
theory of relativity flashes through. Or Jack Dorsey 
deciding, at the lightning speed of the Internet, that 
a short-winded global-messaging service was a cool 
way to change the world. But without parents who had 
let their son track public-transportation routes and 
eavesdrop on emergency scanners, or coworkers who 
debated and helped refine his idea, would Twitter have 
seen the light of day?

This issue marks our second-annual Innovator of the 
Year Awards in which we honor remarkable thinkers 
and doers in various fields, both in these pages and at a 
dinner at the Museum of Modern Art. If there is a theme 
that ties our honorees together, it is collaboration—the 
vital role colleagues and communities play in the great 
leaps forward innovative people make on our behalf.

Our fashion innovator, the luxury label The Row 
(page 78), is the brainchild of twins and partners 
Mary-Kate and Ashley Olsen, who have been collabo-
rating professionally since they were 9 months old. 
Art innovator Theaster Gates (page 98) creates per-
formance-based work with members of his Chicago 
community that enriches the lives of everyone in the 
neighborhood. Architect Wang Shu’s (page 82) expres-
sive buildings are not the work of a starchitect obsessed 
with avant-garde form, but of a creative mind engaging 
with Chinese history to forge a vernacular unique to his 
homeland and appropriate for his time.

Patrick Kinmonth (page 88), our winner in the 
design category, is so collaborative in his work and out-
look—and so unrestricted in his creativity—it’s almost 

THE GROUP 
DYNAMIC
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EDITOR’s LETTER

impossible to say exactly what he does: set designer, 
costume designer, director, painter, author, decorator, 
exhibition curator. Education innovator Eric Eisner 
(page 94) was a Hollywood mogul about to retire to the 
Bel-Air Country Club when on a lark he agreed to help 
out at a friend’s philanthropic organization that serves 
one of the roughest areas in Los Angeles. The more 
than 200 children he’s worked with over the past 12 
years—tutoring, mentoring, counseling and befriend-
ing—have changed the meaning of his life as much as 
he has changed the substance of theirs. 

And, finally, our technology innovator: the eccen-
tric simplifier of complexities Jack Dorsey (page 102), 
who through Square turned anyone with a smartphone 

into a storefront and with Twitter made 
instantaneous world-wide communica-
tion quick and easy. Dorsey has learned 
that without a team to work with, these 
are simply ideas and, no matter how bril-

liant, won’t bring about meaningful change on their own.
Speaking of change, in this issue, scholar and 

Harvard professor Noah Feldman notes the rise of street 
art in the Middle East (page 46). As royal families fund 
massive, architecturally important museums, stocked 
with expensive (largely Western) artwork, indigenous 
Middle Eastern art has emerged from the Arab Spring—
not just by individual geniuses, but by groups of artists 
who, according to Feldman, “were commenting on the 
creative possibilities of collective action.”

Here’s to the creative minds shaping our future.

Deborah Needleman, Editor in Chief  
d.needleman@wsj.com

20  NovEMBER 2012 

winners’ circle 
The innovators of 
the year (clockwise from 
left): Theaster Gates; 
Eric Eisner; Patrick 
Kinmonth; Jack Dorsey; 
Wang Shu; Ashley olsen; 
Mary-Kate olsen.
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thE aRchitEct aNd  
thE plaNtsMaN p. 34
Coincidentally, Dutch photographer Bert Teunissen, who shot 
Peter Zumthor and Piet Oudolf, is originally from the same 
area of the Netherlands as Oudolf. And writer Ian Volner was 
interviewing Zumthor at the Swiss Pavilion at the Venice 
Architecture Biennale when Wang Shu, the Chinese architect 
who he also profiled for this issue (p. 82), happened to stroll 
by. “That was a bizarre coincidence,” Volner says, “not the 
least because Wang and Zumthor have something in common: 
a commitment to place, to materiality, to an austere vision of 
contemporary architecture.”clockwise from left: teunissen; 

Oudolf’s new book; therme 
Vals, Zumthor’s award-winning  
swiss hotel; Volner.

thE aRtist NExt dOOR p. 98 
Theaster Gates had just gotten off a plane from 
London when Stefan Ruiz first photographed him; 
the next morning, he was leaving for Birmingham, 
Alabama. “He has so many projects going on,” 
says Ruiz. “He seems to be everywhere.” And he’s 
not done planning yet. When WSJ art reporter 
Kelly Crow interviewed Gates while walking 
around the Chicago neighborhood he’s busy 
reclaiming and restoring, they passed a desolate 
building. “I asked him if he hoped to buy it 
one day,” she says. “He snarled at it like a tiger 
and grinned. I took that as a yes.”

takiNg it tO thE stREEt p. 46 
According to Noah Feldman, expert on constitutional 

law and the Middle East and Bemis professor of law at 
Harvard University, “Usually when I am in the Middle 

East, constitutions come first and art later. But in 
Tunisia recently,” he says, “I had a free afternoon and 

leaving the Carthage museum, I literally ran into a 
burnt-out car transformed into revolutionary art. 

It was an aha moment, with a view from the Byrsa hill 
onto the Mediterranean.” 

clockwise from 
far left: tunisian 
street art; Feldman; 
carthage museum.

Art of the Arab  
Spring is disruptive  
in the truest sense.

From left: Blanks; grass  
terraces designed by 
kinmonth at his country home;  
Mario testino and kinmonth.

thE Ecstasy OF iNFluENcE p. 88 
We can now add Style.com writer Tim Blanks to the list 

of those on whom artist/set designer/author/art 
director/painter/costumer/director Patrick Kinmonth 

has left his mark. Of his interview, Blanks says, “One 
thing that really stayed with me is Patrick’s boundless 

optimism. He attributed it to his father’s work as a 
reconstructive cosmetic surgeon, particularly a case 

where he’d been restoring a little girl’s face, making a 
nose out of a piece of her thigh. ‘The result was 

fantastic,’ Patrick told me. ‘It made me feel nothing 
could go so wrong, it couldn’t be fixed.’ ”

From left: gates’s soul-
food pantry, stocked 
with dinnerware he 
made; crow; gates’s 
to-do list, scribbled 
on a chalkboard from 
an old elementary 
school; Ruiz.

Oudolf aims  
to bring  
quietude to the  
modern city.

“I gave myself 
permission not to have 

a clear definition of 
what I was going to be,” 

says Kinmonth.
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The fanTasTical world of science ficTion inspired 
this month’s cover story, from the Blade Runner–esque 
styling on set to the accompanying essay penned by 
cyberpunk “noir-prophet” William Gibson, whose sem-
inal novel Neuromancer, originally published in 1984, 
first imagined a dystopian future ruled by computers, 
hackers and an alternate reality called “cyberspace.” 

Off Duty Style Director Meenal Mistry, who 
approached Gibson about writing for this issue, first 
fell for the author as a college student in the ’90s. “He 
envisioned the prevalence of the Internet many years 
before it became a crucial part of our lives,” she says. 
“In the book, he has such vivid descriptions of the 
new ways people look and dress. There are mimetic 
fabrics that camouflage into backgrounds, and one pro-
tagonist has a mirrored visor linked to cyberspace.” 
(Gibson’s visors are not unlike Google Glass, the high-
tech goggles that turned up on the models in Diane von 
Furstenberg’s spring 2013 show.)

However impressive Gibson’s futuristic bona fides, 
not even Mistry could have guessed at his encyclopedic 
knowledge of fashion history. The author suggests that 
the tightly curated looks of the cover story represent a 
canon of ultramodern fashion tropes: very loose cloth-
ing and very tight clothing; bilateral asymmetry and 
rigid architectural silhouettes—attributes that render 
the futuristic at once familiar and strange.

It was this artful contrast that photographers 
Claudia Knoepfel and Stefan Indlekofer hoped to 
capture by setting the exotic clothes in a largely non-
descript setting. “We decided to go with a neutral-gray 
background to avoid competing with the colors, tex-
tures, fabrics and shapes of the clothes,” says the 
husband-and-wife duo.  About the “simple, understated 
shapes” in the background, Knoepfel and Indlekofer 
add that they serve to “underline the silhouettes and 
give the atmosphere a different dimension.”

Motivated by the sci-fi mood of the fall 2013 

high-end sci-fi
Left: Philips’s 
handiwork—jeweled 
eyebrows and 
slick hair—on the 
Chanel fall 2012 
runway. Below: 
Jovovich’s futuristic 
look in 1997’s 
The Fifth Element.

Behind the scenes  
Above: Vandewal directs Kasia Struss, in 
Alexander McQueen, at the photo shoot.

collections, stylist David Vandewal looked to 
films like The Fifth Element and Prometheus 
for visual cues. “I wanted to create a fresh, 
futuristic girl—a mix of Milla Jovovich’s 
character [in The Fifth Element] and sexy 
’90s Versace campaigns,” he says. Other 
ideas were sourced from far-flung locales, 
including the wacky metallic headpieces 
from jewelry designer Katerina Reichova, a 
native of Prague.

Polish model Kasia Struss’s bedazzled eye-
brows, meanwhile, came straight from the 
runway. Makeup artist Peter Philips, Chanel’s 
global creative director of makeup, embel-
lished the crystal-embroidered brows he’d 
used in Chanel’s fall 2012 fashion show (com-

missioned from the French atelier Lesage) with a fresh 
coat of spray paint for a matte finish. “For this story, I 
colored variations of the eyebrows in skin tone to make 
them look more alien than decorative,” says Philips, 
adding that “this, in combination with an almost-
natural makeup and James Pecis’s hairdos, resulted in 
a beautiful, believable futuristic look.” Pecis applied 
pink icing to achieve Struss’s candy-colorful hair, remi-
niscent of the capital dwellers in this spring’s sci-fi 
blockbuster The Hunger Games.

Even if Gibson’s essay reminds us of the impossi-
bility of living in the future, an innovative mood has 
swept the fashion world this fall. The future is now. At 
least until next season.  by alainna lexie beddie

futuristic 
fashion

the cReW (L-R) 
Indlekofer, Philips, 

Knoepfel and 
Vandewal on set. 

Right: Gibson’s  
best seller. A
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TO BREAK THE RULES,
YOU MUST FIRST MASTER
THEM.

ROYAL OAK
IN PINK GOLDWITH
DIAMOND-SET BEZEL.

FOR 2012 THE ROYAL OAK REINVENTS ITS HERITAGE AS THE

ORIGINAL RULE-BREAKING HAUTE HOROLOGY SPORTS

WATCH. THIS ICONIC PIECE CELEBRATES THE PURPOSEFUL

ROYAL OAK STRONGBOX ARCHITECTURE, AND THE ARTISANAL

FINESSE AND ELEGANCE OF THE ENGINE-TURNED “GRANDE

TAPISSERIE” DIAL.

THE USE OF 18 CARAT PINK GOLD CREATES A DISTINCTIVE

PRESENCE, AND IS OFFSET WITH A CROWN OF DIAMONDS

OF ULTIMATE PEDIGREE. EACH STONE IS INTERNALLY

FLAWLESS AND PERFECTLY MATCHED, AN ALLURING

MASTERY OF BOTH WATCHMAKER’S AND JEWELLER’S ART,

AND SIGNATURE AUDEMARS PIGUET.

New York Boutique: 888-214-6858
Bal Harbour Boutique: 866-595-9700

DIAMOND SET BEZEL.



The InnovaTIve  
workplace

keynoTe
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From the notebook of Twitter creator and Square founder Jack Dorsey, 
field notes for a more perfect corporate union
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The NewMiracle

Introducing theMoisturizing Soft Cream,which delivers
miraculous benefits. Its luxurious formula penetrates deeply

to replenish moisture and strengthen skin.Renewed and energized,
skin looks youthfully radiant.

Bergdorf Goodman NeimanMarcus Saks FifthAvenue
LaMer.com



Lytro camera
The periscope-shaped Lytro marks a great leap forward 

for the lowly point-and-shoot. While digital cameras focus 
on only a single plane with each click of the shutter, 

Lytro’s patented technology captures the complete field 
of light—mimicking the effect of many lenses clicking at 

once. That means you can focus your pictures after you’ve 
taken them. With a single button and touch-screen to scroll 

through photos, the design is elegant and easy to use. 
The future of photography looks crystal clear.  From $399  

MARKET REPORT

dEsignEd
fOR lifE
 This year’s best new products 
blend beauty with cutting-
 edge technology—and make 
surprising advancements 
in the way we live

Hövding HeLmet
The urban cycling boom has inspired many safety innovations, 
but even with the exponential growth of bike lanes, one 
aspect of city peddling—the helmet—has remained stuck in 
the ungainly past, until now. Swedish industrial designers 
Anna Haupt and Terese Alstin have created an inflatable 
alternative. Like some futuristic-looking scarf, the Hövding 
“invisible” helmet sits on the rider’s neck until it senses 
a collision, when it fills with air in a tenth of a second, 
surrounding and cushioning the head before impact. Leave  
it to the design-savvy Scandinavians to make a helmet so 
stylish no one will even know you’re wearing one.  $609

tesLa modeL s
At last, an automobile forever banishes the notion 

that electric cars need be unsexy. With zero emissions, 
this elegantly designed luxury sedan can travel 265 

miles on a single charge, nearly four times farther than 
any of its rivals. Its extraordinary range hasn’t sacrificed 

power—0 to 60 in 5.6 seconds—and it also boasts 
advancements like an all-glass panoramic roof and a 

17-inch touch-screen dashboard. After its spring arrival, 
at least one ecstatic review suggested it could be 

the most important car of the century.  From $57,400 

nike+ fueLband
Everyone knows that regular exercise is its own reward. 
But when you don’t have time for the gym, does an afternoon 
spent hoeing the garden count as a workout? Nike+ FuelBand takes 
the guesswork out of analyzing your active (or inactive) lifestyle. 
Worn discreetly on the wrist, the device tracks your movements 
24 hours a day and tallies units of “NikeFuel,” whether you’re 
walking the dog or tearing it up on the treadmill. Use the FuelBand 
app to set daily goals, score your monthly activities—and motivate 
yourself to take the stairs instead of the elevator.  $149

makerbot 
repLicator 2

3-D printing, invented more than 
a quarter century ago, has been used 

to create everything from bikinis to 
monkey wrenches. But until now, 

the technology for fabricating actual 
items from digital models has been 

prohibitively expensive. With 
the newest version of its Replicator, 

MakerBot has created a relatively 
affordable, compact printer that 

produces objects up to 410 cubic 
inches in size from one of thousands 
of models on file—or from your own 

designs. Print your own custom chess 
pieces, a new doorknob or any little 

thingamabob you desire.  From $2,199
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With its sleek exterior, the Nest has as much in 
common with an ordinary thermostat as an iPhone 5 
does with a Walkman. So it comes as no surprise 
that this WiFi-enabled device was dreamed up by 
Tony Fadell, a former top designer for Apple. 
The Nest is hungry to learn your habits: After only 
a week of setting it manually, it begins to automatically 
adjust the temperature to save energy and suit 
your daily routine. you’ll never return from a ski 
trip to a cold house again.  $249

nest Learning 
 tHermostat
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robertocoin.comFantasia Collection, 1-800-853-5958
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The work of 48-year-old Jeanne GanG may at last 
herald the end of the starchitect era. The founder of 
Chicago’s Studio Gang Architects puts more faith in 
her raw materials—and the purposes they can be put 
to—than in the pursuit of iconic shapes or the mind-
bending possibilities of computer-aided design. That’s 
not to say her buildings aren’t expressive in form. The 
rippling concrete balconies of her 82-story skyscraper, 
Aqua Tower, flow in gentle undulations. But they’re 
also functional: Their shape disrupts gales off Lake 
Michigan, allowing residents to sun themselves eight 
hundred feet in the air.

Gang designs slowly, buying time to consult her 
team of ecologists, hydrologists, artists and engi-
neers. She also delves deeply into the limits of her 
materials, first exploring their physical capabilities in 
her Wicker Park studio, then allowing their attributes 
to dictate her projects’ form. Gang is the rare architect 
who loves nature and tall buildings, classical tech-
niques and new technology. She sees herself not as an 
artist, but as a dot connector, a problem solver. Her 
other Chicago works include the Nature Boardwalk at 

Lincoln Park Zoo, which inserted a wild urban habi-
tat adjacent to the city’s Gold Coast, and plans for 
Northerly Island, which will transform the former 
Meigs Field airport into a waterfront park with a reef. 
Among her most recent projects are a proposal to 
reverse the flow of the Chicago River to restore its pol-
luted banks, and reimagining suburbia in “Foreclosed: 
Rehousing the American Dream,” an exhibit at New 
York’s MoMA this spring.

Gang receives the museum treatment herself this 
fall with “Building: Inside Studio Gang Architects” at 
the Art Institute of Chicago (September 24–February 
24, 2013). It isn’t a retrospective—Gang is young by 
architecture’s standards—but an intimate snapshot 
of “a practice that’s just hitting its stride,” she says. 
The same is undoubtedly true of Gang herself, who last 
fall was named a MacArthur Foundation Fellow—the 
first architect to win the so-called “genius” grant in 
more than a decade. “Gang is setting a new industry 
standard,” the foundation remarked about its pick. 
Translation: These times call for buildings that are 
inexpensive, beautiful and sustainable. 

designing 
woman  
Gang at her 
architecture  
firm in Chicago.

 eaNNe 
GaNG
 The renegade architect 
on intervening with 
nature, creating happier 
suburbs and why coyotes 
have a place in cities 

BY GreG LindsaY 
photoGraphY BY danieL shea 
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population. We can bring seams of nature—like veins—
through the middle of the city. We need to.

At the Lincoln Park Zoo, we turned a 19th-century 
picturesque pond into a real habitat. The number of 
species has soared; coyotes visit on a nightly basis. It’s 
really buzzing and wild, right smack in the middle of 
the city. I’ve always been worried about the loss of bio-
diversity, which is partly the result of sprawling cities. 
If we can find a way to build these habitats within them, 
it will make cities better and more exciting. 

Biomimicry—borrowing ideas from the natural 
world—is a valuable tool, but I’m not interested in just 
mimicking forms. If you start there, you run up against 

the limits of your materials. But if you 
start with your materials, you unlock so 
many potential ways the architecture 
can take shape. For me, starting with the 
materials is nature. It means basing your 
design on what the material is naturally 
capable of, and how you can push it. It’s 
a lot different than settling on an iconic 
form that looks natural and then trying 
to figure out how to build it. 

We’re at the end of a boom that 
demanded architects focus on iconic 
buildings that prized shape over struc-
ture and form. On the plus side, it 
pushed forward our understanding of 
both. Some of the buildings completed 
in the last 10 years would not have been 

possible at any other time in history. The fact that the 
Burj Khalifa in Dubai exists blows my mind—it’s just 
awesome. But now we’re at the dawn of a new mode 
of work requiring cross-collaboration, and somebody 
who can see all the different facets of a problem is 
critical. We see it in science all the time, where none 
of the most important problems can be tackled by a 
single discipline.

For our work exploring the future of suburbia, we 
asked, “How can we deal with a polluted postindustrial 
landscape while making room for more residents and 
giving them space to both live and work?” In Cicero, a 
Chicago suburb with thousands of foreclosures and a 
booming immigrant population, we interviewed local 
residents, real-estate developers, housing, immigration 
and financial-policy experts and even the owners of the 
freight rail lines that run through town. I assembled a 
team that knew their way around the suburbs, including 
people like Theaster Gates (see page 98), an artist who 
knows how to start dialogues with communities. We syn-
thesized our ideas into a proposal: select an abandoned 
factory site, salvage its materials and reuse them to build 
à la carte housing that better fits the needs of extended 
immigrant families. The project is a completely new way 
of envisioning the suburbs, integrating all aspects of life 
instead of separating them into live, work and play. 

Architects have a powerful role to play in solving 
some of society’s most pressing issues, like urbaniza-
tion. The design of a city can either make life exciting or 
pure hell. I think we have something important to offer. 
That’s probably one reason a lot of us at Studio Gang 
still work into the late hours of the night. What drives 
us is the possibility of making a breakthrough. That’s 
my adrenaline: To think that, one of these nights, we 
might end up changing the world.  

I’m In awe of naTure and its incredible variety and 
creativity, but we’ve been messing with it since the 
beginning of time. We design nature these days. We 
learn from it and then intervene. In one instance, we 
proposed reestablishing the natural division between 
the Great Lakes and the Mississippi River watersheds 
(essentially disconnecting them) in order to restore 
the banks of the Chicago River. But it’s been altered 
so many times—and so destructively—that it’s not as 
though we’re restoring a pure state of nature. 

The truth is that cities and nature are completely 
intertwined, and we should find ways to make them 
seamless. With the human population now at seven bil-
lion and climbing, cities have become huge territories 
that don’t allow the passage of other species through 
them. What’s interesting to me is figuring out how 
closely we can get these two communities to intersect, 
so that animals can have their territory while at the 
same time increasing and concentrating the human 
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edited from Greg Lindsay’s interview with Jeanne Gang.

form and 
function  
from left: the fluid 
facade of Chicago’s 
aqua tower; 
Gang’s proposal for 
northerly island; 
a rendering of the 
writer’s theater 
in Glencoe, illinois; 
the pavilion at the 
nature boardwalk 
in lincoln park Zoo  
in the evening. 

the shaPe we’re in  
Gang believes that beauty 
results from having confidence 
in your materials.
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Peter Zumthor is the closest thing the architec-
ture world has to a true hermit: The 69-year-old 
winner of the 2009 Pritzker Prize runs a small office 
from his mountain home in Switzerland; he doesn’t 
give interviews by telephone; he rarely makes public 
appearances; and his projects—like the ghostly lumi-
nescent bathhouse he created for the Swiss town of 
Vals—emanate a high seriousness that could only have 
come from this oracle of the Alps. Yet recently, the 
typically solitary Zumthor has taken to palling around 
with another prominent designer: celebrated garden 
designer Piet Oudolf. 

Though not so private as his architectural coun-
terpart, the Dutch-born “plantsman” (as he humbly 
calls himself) is also something of an ascetic, living 
and working far from the madding crowd in a bucolic 
retreat. The garden that surrounds his office—hectic 
with high grasses and coarse meadow flowers that look 
good in all seasons—is typical of the style pioneered 
and popularized by Oudolf, the same that’s given his 
High Line park and the Promenade in Manhattan’s 
Battery their quasi-wild charm. The designer, 68, sees 
his work as a pitched effort to bring a bit of quietude 

to the modern city. “You try to reconnect people with 
something they’ve lost,” he says, “something they’ve 
forgotten, because they are so busy in the world.” 

The pair first teamed up last summer for the annual 
Serpentine Gallery Pavilion in London’s Hyde Park. 
Zumthor knew Oudolf’s work and was eager to bring 
him aboard. True to form, his approach in their first 
meeting was forthright and phlegmatic. “I showed 
him the [design],” says the architect, “and there was 
a void in the middle for the garden. And I said, ‘Take 
it.’ ” Critics and the public cheered the project, and 
now the two are at work again on what will be perhaps 
the most complex commission either has done to date: 
De Meelfabriek, a defunct factory in the Dutch indus-
trial port city of Leiden, that will be converted into 40 
high-end residential lofts with striking views of the 
city and lush plantings throughout. 

The project is still in its early stages and will 
require close collaboration before it’s through. 
Working in tandem may mean checking their monk-
ish credentials at the door, but for these two masters, 
designing as a duo may yet yield even better results 
than going it alone.

  The ArchiTecT 
And The 
 PlAnTsmAn
Peter Zumthor’s serene buildings 
aren’t an obvious match for 
Piet Oudolf ’s riotous gardens. 
But with their second 
collaboration on the horizon, 
these two masters realize 
that teamwork often yields the 
most interesting results
BY Ian volner
photographY BY Bert teunIssen

partnership

gray eminence From left: Oudolf in his garden in Hummelo, the Netherlands; Zumthor at home in Haldenstein, Switzerland.
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Elegant Pierre Arpels
Watch, pink gold,

white lacquered dial.

www.vancleefarpels.com - 877-VAN-CLEEF

Haute Joaillerie, place Vendôme since 1906

Inspired by an iconic model created in 1949 by Pierre Arpels,

this masculine timepiece celebrates the innovative and aesthetic spirit of its creator.



edited from Ian volner’s interviews with piet oudolf and peter Zumthor.

 zumThOr 
on

OudOlf
OudOlf  

on

zumThOr

i discovered Piet and his work two years ago, and then we worked together at 
the Serpentine. We saw we were of the same age, shared a lot of the same ideas; 
it was sort of like meeting some kind of a brother. So this was really nice. He says 
he felt the same, very comfortable. He likes that I respect gardens, plants and 

that I’m always willing to put 
them in the center if possible. 
I’m not meeting his preju-
dices about architects. 

I’ve worked with a cou-
ple of landscape architects 
for my own house, which I 
designed around a garden of 
12 maple trees. I was doing 
the design, but I needed 
their knowledge. I’m not so 
much looking for a landscape 
designer—I’m looking for a 
plant-knower and lover. This 
is exactly what Piet is. And 

then he is more, and you can see it: His work is very aesthetical and beautiful, 
but it is really about the prima materia. That’s what I love. 

I’ve been waiting to do something like Meelfabriek, something in the city. I’ve 
done things like it many times with my stu-
dents, but people have not given me jobs like 
this. Maybe it needed some time. Me, starting 
from the Swiss mountains, staying there and 
working out of there—I’m not a “network” 
person, and this grows from my work. I hate 
consultants, the guys who say, “Give me your 
watch and I’ll tell you what time it is.”

I have had this idea in mind: to make 
the Meelfabriek’s theme the garden in the 
center of the dwelling place. There was a 
film, Green Card, with Gerard Depardieu. 
It takes place in this Manhattan apartment 
with a beautiful garden. I went to see this 
movie twice because I wanted to see this 
garden; the whole apartment is about this 
amazing greenhouse.

In a way, the Serpentine was an ideal 
collaboration, because I simply said, “Here, 
you have the hard part!” But we want the 
Meelfabriek to reach another step of collab-
oration. I think that vegetation, plants, they 
are important for our life. And if you are too 
much in the city, we lose touch with this. I 
want a greenhouse. Children, parents, they 
can have their plants outside over the win-
tertime. And these are things I don’t have to 
explain to Piet. I say greenhouse, and he says 
we need this and we do this and that and 
that. He is so practically oriented. I love it. 

Peter is the architect, and I’m the plantsman. As an architect, Peter has a very 
good sense of volume and space. The architect is the lead in design, and he more 
or less gives you the brief to work in. We plantsmen have to think about process, 
about how things develop through years, through time—that’s a dimension that 

we put in our design. You put something in 
the ground and sometimes it grows forever, 
sometimes it only grows for a few years. 

Meeting people in architecture has 
been a very positive development in my 
career. Only in the last four or five years 
have architects become interested in my 
work—before that, no one was. But work-
ing in a world of architects means working 
in a world of big egos. Some people, their 
egos are too big to let other egos come 
close—sometimes it works and sometimes 
not. The people who it doesn’t work so 
well with aren’t that good. I often have to 

fight for my place as a plantsman; you have to defend 
yourself against very strong characters. But the best 
people you don’t really have to fight. You find a way to 
communicate, and they try to understand you. 

We had this meeting at Peter’s house talking about 
Meelfabriek. We just outlined the garden, no specific 
planting ideas—just invented the type of spaces, how 
it could look. He created a rough drawing, and we sat 
down at his house and figured out what we could do. 

And there was something in our conversation—an 
openness, honesty, like we can talk freely about coop-
eration and working together. I don’t have to keep my 
mouth shut and think to myself, Oh, don’t say that, he 
might not like it. I’m free to say what I want. Like with 
the Serpentine Gallery, Peter explained he wanted a 

sort of summer 
meadow, but as 
we started talk-
ing, I realized 
the image he had in mind was not something I 
could do. I had to change his idea about what 
was possible. At the end of the conversation, 
he just gave me carte blanche to do what I 
thought would work.

At the Meelfabriek, every house owner 
should have his own little garden. But as 
soon as they come out of that garden, there’s 
another part: a greenhouse and a place to sit 
and read, a place for people to come together 
who live in the complex, for people that want 
to have a garden and grow vegetables—
there should be spaces for all of this. That is 
the general idea. It’s still in the early stages. 
The real work for me has yet to begin. 

“I often have to 
fight for my place 

as a plantsman. 
But with the best 

people, you 
don’t really have 

to fight.” 

urban oasis Zumthor and Oudolf’s Zen-like 2011 Serpentine Gallery Pavilion. 

natural kingdom Oudolf’s home garden features molinia 
‘Transparent’ and Sanguisorba ‘red Thunder’ grasses. 

swiss bliss An outdoor bath at 
Zumthor’s Therme vals spa.

“His work is very 
aesthetical and 

beautiful, but it is 
really about the 
prima materia. 

That’s what I love.” 
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BY ADRIENNE GAFFNEY
PHOTOGRAPHY BY KEVIN TACHMAN

The designer turned a tiny line that started in her kitchen  
into a powerhouse. Now she takes on Fashion Week, homework  

crises and a sprawling empire with an unfaltering smile 
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LESS THAN 10 YEARS AGO, Tory Burch was a star on the New 
York social scene, with an army of six gorgeous children and 
step- children, a Main Line pedigree and an apartment in the 
Pierre Hotel, when she decided—to the skepticism of the 
fashion crowd—to try her hand at designing. Since setting up 
shop in Nolita in 2004, countless vanity projects of the rich 
and famous have been born with fanfare only to fade into 
oblivion thereafter. Burch is the exception. With a stacked-T 
logo as instantly recognizable as those of brands established 
generations prior, the 46-year-old has created an interna-
tional retail empire, now reportedly worth $2 billion, and has 
earned the respect of her peers. 

The success of her line has made clear that sometimes all it 
really takes to make it are simple, chic clothes. Burch, CEO and 
designer, has never bought into the notion that great fashion 
has to be raw or edgy, instead proving that classic sportswear 
can be just as influential—and develop a devoted following. A 
rare hiccup occurred this year when her ex-husband and for-
mer business partner, Chris Burch, opened C. Wonder, a rival 
emporium in Manhattan, raising the possibility of a legal 

skirmish. Tory, who now dates music mogul Lyor Cohen, has 
been handling the matter quietly, with typical reserve.

A veteran of Ralph Lauren’s press department, Burch 
functions as a walking advertisement for her line. Instantly 
recognizable by her golden hair, trim figure and impeccable 
style, she is a source of fascination to the women who wear 
her clothes—to buy a Burch is to buy a bit of the woman her-
self. Her iconic ballet flats are named after her much-adored 
mother, Reva. The signature caftans, which reached cult 
status after being adopted by Oprah, convey a kind of blue-
blood ease that feels genuine rather than hackneyed—and, 
more importantly, they happen to flatter a wide range of 
sizes and ages.

In addition to designing, Burch travels around the globe to 
promote her brand; leads the Tory Burch Foundation, which 
helps mentor female entrepreneurs; and oversees a brand 
Web site that rivals the best lifestyle blogs. Following Burch 
for a day provides an almost maddening lesson in main-
taining the perfect deportment while balancing late-night 
fittings, lost homework and an endless stream of meetings. 

 
 

6 a.m.
Wakes up 

7 a.m.
Breakfast 

 

The day’s look

45 
minutes

 
 

9 
pets at home 

 

Tory’s beauty regimen

TORY BURCH

DON’T KNOW HOW 
SHE DOES IT  

T R AC K E D

IDEAS & PEOPLE
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3 
employees started the line 

with Tory in her kitchen (two of whom remain).

56 
of their rings 

will be worn by  
the models in the show.

6 
scents tested 

in a meeting about Tory’s first perfume with 
Aramis Fragrances at its headquarters.

5 
women from the  

fragrance team in Tory 
Burch ensembles 

including 1 wearing Tory’s same dress,  
much to her delight.

74 
stores designed 

with architect Daniel Romualdez.  
He stops by for a monthly meeting  

to review plans for the stores.

4 
editors 

hired by Tory to work on her blog, which  
produces original editorial content. Tory meets 

with creative director Honor Brodie  
to go over an upcoming surfer feature.

250 
e-mails received 

When Tory falls behind,  
she has them printed out. (Eventually,  

she responds to each one.)

250 
e-mails sent

24 
inspiration photos 

in the hallway: a shot of Jackie Onassis hangs 
alongside family snapshots.

2,000 
current employees

8:45 a.m.
Breakfast Meeting at  

Sant Ambroeus 
to talk strategy for Tory’s mentoring program 

with Dina Powell, the head of  
Goldman Sachs’s corporate engagement.

10:20 a.m.
Arrives at office 

which is buzzing in preparation for the spring 
collection show, held in a week.

1:30 p.m.
Lunch meeting 

with the founders of There is No Limit, which  
supports female empowerment through  

entrepreneurship. The foundation recruited Guinean 
artisans to produce rings and fabrics for the show. 

4:45 p.m.
Drops by her home 

where she spends time with  
her sons and checks in on dinner.

5:40 p.m.
Returns to the office 

to prepare for the show.

11:45 p.m.
Asleep

9:15 p.m.
Leaves work 

and returns home where she takes a bath,  
checks her sons’ homework and eats dinner.

7 p.m.
Hair and makeup test 

Tory is adamant about extreme fishtail  
braids. She is advised that the look is  

“out there” but could prove truly memorable.
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Soft-boiled egg and toast.

Snack time

On Tory’s plate: squid,  
cheese, tomatoes,  

peppers, chicken, pita.

Apricots and almonds by the handful  
(“They keep me going!”) and Dylan’s Candy Bar 

licorice wheels stolen from her sons.

She typically eats with them every night  
after work but her Fashion Week  

schedule means heading back to work.

20 
minutes 

on the phone with her son, searching  
for missing homework.

 They are variations on two contenders: 
a citrus and a sexier floral.

4 
needlepoint pillows 
stitched by Tory and her parents.

TRACKED

IDEAS & PEoPLE

1112_WSJ_Tracked_01.indd   40 9/19/12   1:48 PM
09192012125059

www.corum.ch

Watch with tourbillon escapement and
second time-zone display, 18K red gold
case water-resistant to 50 meters.
Sapphire crystal back.
CORUM automatic movement.



For Issey MIyake, who remains one of the most experi-
mental and enduring designers in fashion, truly great 
design goes beyond changing the way we dress or how 
we decorate our homes—it’s about liberating the mind 
and igniting ideas. In 1965, Miyake arrived in Paris from 
Japan to study haute couture. And for a few years, he 
did just that. In his classes at the Ecole de la Chambre 
Syndicale de la Couture, he learned how to tailor a per-
fect jacket and sew a perfect cocktail dress. It was all 
very refined, bourgeois and expected. Then came the 
Paris strikes of 1968, when French students protested 
everything that represented the postwar establishment. 
For Miyake, the riots were an awakening. “I realized that 
the future was in making clothing for the many, not the 
few,” says the 74-year-old. “I wanted to make clothing 
that was as universal as jeans and T-shirts.”

For more than 40 years, Miyake has dedicated himself 
to the notion that fashion can be universal and affordable 
while still being innovative. Among his achievements are 
Pleats Please, a relatively inexpensive, easy-care line of 
colorful clothes inspired by the pleated tunics of ancient 
Greece—this fall, Taschen is publishing Pleats Please 
Issey Miyake, celebrating the line’s 20th anniversary—
and A-POC, an even less costly line of clothes made out of 
a single piece of lightweight knitwear that the customer 
can alter with scissors.

Miyake’s impact on the design world goes far beyond 
the insular confines of avant-garde fashion. He’s cre-
ated costumes for choreographer William Forsythe 
and designed the black turtlenecks that were Apple 
impresario Steve Jobs’s signature. (Jobs would specify 
the neck and sleeve lengths down to the millimeter and 
order hundreds at a time.) In 1999, he allowed his friend, 
the leading Chinese artist Cai Guo-Qiang, to sprinkle 
gunpowder in the shape of dragons on an assortment of 
Miyake clothes and then ignite them, burning traces of 
the images on the fabric. While Miyake may see himself 
as a creator, he once said, “I’m disturbed when people 
call me an artist. When I make something, it’s only half 
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A cut Above 
Miyake and his design 

team photographed 
at his studio in Tokyo. 

d e s i g n e r

progressive 
dress
Issey Miyake has spent a 
lifetime pushing the limits 
of fashion. The forward-
thinking designer explores 
what’s next
BY Dana Thomas
phoTographY BY TeTsuYa miura

finished. When people use it—for years and years—
then it is finished.” 

In 2007, he opened Japan’s first design museum, 21_21 
Design Sight (a play on 20/20 vision) with the architect 
Tadao Ando, a longtime friend. “Design is so much a part 
of Japanese life, but we had no museum where we could 
showcase new work and where young artists and design-
ers could come into contact with design from other 
places,” he says of the initiative. “The future of creativity 

lies in fostering traditional handcrafts while using new 
technology to make them modern.” To this end, he 
founded a consortium called the Reality Lab and two 
years ago launched their first project: 132 5. Issey Miyake, 
a line of clothing and home accessories, each made of a 
single piece of recycled polyester folded in precise geo-
metric shapes—like origami. When not in use, the items 
collapse and become perfectly flat and two-dimensional.

Born and raised in Hiroshima, Miyake discovered 

ideAs & peopLe
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the empowering effect of design in a 
way he could never have imagined. 
On his way to a class trip at the age 
of 7, he witnessed the dropping of 
the atomic bomb. “I can’t say that 
any one experience makes you who 
you are,” Miyake once said. “I can 
say that I have always been a per-
son who doesn’t look back and who 
is always thinking of tomorrow.” 
A few years later, after suffering a 
bone-marrow disease that left him 
with a permanent limp, Miyake 
turned to the optimism of design 
that was cropping up around a city 
being built anew—particularly that 
of Isamu Noguchi, who created what 
are now known as the Peace Bridges 
in Hiroshima. “I experienced great 
design as a youngster, not as an 
object of desire but, physically, as 
something to be used,” he has said.

He studied graphic design at 
Tama Art University in Tokyo before 
moving to Paris to attend fashion 
school in 1965. There, he appren-
ticed under Guy Laroche and Hubert 
de Givenchy, whose houses made 
glamorous dresses for women like 
Audrey Hepburn and the Duchess of Windsor. Following 
a brief move to New York to work for Geoffrey Beene, 
Miyake returned to Tokyo in 1970 to open his own 
design studio. He began, he says, “to explore the idea of 
making clothing from a single piece of cloth—the rela-
tionship and space between cloth and the human body.” 
His conceptual fashion, which he presented in Paris in 
1973, caused a mini-revolution during an otherwise 
staid French fashion week.

Despite 25 more years of critical accolades, Miyake 
continued to question his motivations. Though he had 
dedicated himself to “making clothes for the people, 
not to be a top couturier in the French tradition,” he 
still felt that he had become a “society designer,” to 
his disappointment. His response, in 1999, was to step 
back from his ready-to-wear design duties, handing the 
reins to one of his young designers in order to focus on 
a new project: A-POC, which stands 
for A Piece of Cloth, a revolutionary 
seamless tubelike fabric. The idea 
was to create something affordable 
that customers could easily alter 
themselves. A-POC was unveiled at 
the École des Beaux-Arts in Paris 
in 1999: Two dozen models walked 
down a runway, all connected by a 
long tube of fabric, and received 
an uproarious ovation. New York’s 
Museum of Modern Art acquired a 
similar piece—the first industrial 
product by a clothing designer in 
its permanent collection.

In recent years, Miyake has re-
ceived his share of awards, including, 
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in 2006, the prestigious Kyoto Prize, for advances in sci-
ence, culture and human spirit; in 2010, the Order of 
Culture, presented by the Emperor of Japan; and, earlier 
this year, London’s Design Museum fashion award, for 
132 5. Issey Miyake, beating out Kate Middleton’s wed-
ding gown and the blockbuster “Alexander McQueen: 
Savage Beauty” exhibit at the Metropolitan Museum of 
Art. While Miyake is proud of these honors, they don’t 
define him. He still works with and teaches young people, 
telling them, he says, “To be curious, explore the world, 
respect tradition, experiment with technology, embrace 
modernity and never look back.” When asked what he is 
most proud of in his career, he laughs and responds: “My 
next project.”  c
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shApe shifter 
From top: Miyake’s 

inaugural 1999 
a-POc runway show 

at the École des 
Beaux-arts in Paris; 
an accompanying 

exhibition of Miyake’s 
designs at the 

Fondation cartier that 
same year; a step-by-

step demonstration 
of the seamless 

a-POc fabric being 
used to create 

multiple garments.
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MONTBLANC NICOLAS RIEUSSEC
CHRONOGRAPH OPEN HOME TIME

Paying homage to the man who invented the chronograph, this new timepiece
is as precious as the home time it keeps. Its characteristic twin rotating second
and minute dials are complemented by a turning home time disc, using the
dial as an integral part of the movement. Monopusher chronograph,
self-windingmanufacturemovement,60 sec and 30min rotating disc counters, home
time disc with day and night display,18K red-gold case.Crafted in theMontblanc
Manufacture in Le Locle, Switzerland.
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By noah feldman

TAKING IT
TO THE STREET 
 The Arab world is in the 
midst of a frenzied art 
boom, with record-breaking 
auctions, spectacular 
museums—and artwork that 
is largely unthreatening. But 
since protests have erupted 
in the Arab street, the art 
of royal patronage is being 
challenged by the art of 
homegrown revolutionaries

T H E  S H I F T

radIcal 
pErSpEcTIvE 
To protest the 

blockade of Cairo’s 
Tahrir Square, 
graffiti artists 

created trompe 
l’oeil paintings on 

the barriers.

Not siNce the storied days of the eighth-century 
caliph Harun al-Rashid has the Arab world seen an art 
boom like the one going on in the Persian Gulf right now. 
Indeed, the region is witnessing what is surely the fast-
est, most expensive arts race the world has ever known. 

In Abu Dhabi, on Saadiyat Island, the royal fam-
ily is building a Frank Gehry–designed Guggenheim 
museum that will reportedly be 12 times the size of 
the Frank Lloyd Wright flagship in New York City. 
Nearby, on the same island, will be a new branch of 
the Louvre, designed by Jean Nouvel. Into the bar-
gain will come a national history museum, by Norman 
Foster’s firm, and a museum of maritime history, 
by Tadao Ando. There will also be a performance 
center, by Zaha Hadid, and a campus for New York 
University’s educational venture in the country.

And that is only one emirate. In Qatar, the emir who 
brought you Al Jazeera has already erected the suc-
cessful Museum of Islamic Art designed by I.M. Pei. 
A Qatari national museum is being designed by Jean 
Nouvel. A museum of Orientalist art, with a collection 
of 900 works depicting the Arab and Muslim worlds 
by European artists, is also in the works. Mathaf: Arab 
Museum of Modern Art is under operation, though it’s 
still not close to completion. 

These museums need art to fill them. The Gulf solu-
tion? Buy it! In 2011, the Qatar Museums Authority, 
under the redoubtable leadership of the emir’s daughter, 
Sheikha Mayassa Al Thani, spent more than $250 million 
for a single Cézanne, The Card Players. If the number 
alone doesn’t boggle your mind, consider this: The price 
is nearly double the previous auction record for a work 
of art. This price for a single painting makes Abu Dhabi’s 
borrowing deal with the Louvre look like a bargain: The 
city paid $525 million for the Louvre name and another 
$750 million for works from its Paris collection.

These buildings and acquisitions would amount to 
a spectacular transformation anywhere. But the explo-
sion is far more astonishing when you consider that 
the Arabic-speaking part of the Gulf has essentially no 
indigenous tradition of visual or plastic arts. Islamic 
art has a rich and ancient history—but none of it in the 
small fishing towns or nomadic encampments that the 
emirates were until 50 years ago. Next door to Wahhabi, 
art-despising Saudi Arabia, these erstwhile backwaters 
have become cosmopolitan centers of global art and 
architecture almost overnight.

Yet for all the glitter and glamour of this moment, 
so far it has not heralded any meaningful change in 
the cultural or artistic environment in the Arab world. A
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The reason is simple: Almost none of the art being 
acquired, exhibited, bought and sold in the Gulf chal-
lenges the cultural values or ideals of the royal patrons 
who are fueling the boom. 

Consider the blockbuster shows that have so far been 
mounted. Qatar just took down a major retrospective of 
Takashi Murakami. Murakami is a serious artist, whose 
theory of the “Superflat” opened the door for a compari-
son of manga with classical Japanese scroll painting and 
printmaking, but the show was promoted with a quote 
from Marc Jacobs, the fashion designer with whom he’d 
collaborated on Louis Vuitton handbags. Mathaf, billed 
as an Arab museum of modern art, had Chinese artist 
Cai Guo-Qiang as the centerpiece of its first major solo 
show. Cai’s preferred medium is fireworks. Although his 
art may be read in part as a comment on the creative 
destruction of capitalism, no one would confuse his 
political stance with that of, say, Ai Weiwei.

The region’s noncontemporary art is similarly 
unchallenging. The Card Players presages cubism, but 
Qatar bought it because the other four paintings in the 
series are in the Met, the Musée D’Orsay, the Courtauld 
and the Barnes. Orientalism may potentially be contro-
versial—except the emirs see it as a valuable window 
into a vanished Arab and Islamic culture, not an out-
growth of colonialism.

The conservatism of the art boom finds its origins in 
the competition among the emirs to broaden their ties 
to the global economy. Oil is the mainstay, but all the 
principalities would like to diversify. Always a trad-
ing region, the Gulf is neatly wedged halfway between 

Europe and Asia—a crossroads of East and West. 
The museums, then, are intended as homing bea-

cons for global capital. For this kind of signaling, the 
labels—Louvre, Guggenheim, Pei, Gehry, Nouvel—
matter more than the art or the architecture. The 
emirs once competed for the best falcon, the fleetest 
thoroughbred. Now competing for the best French 
Impressionists, they mean to show themselves as men 
of the world in the fullest economic and cultural sense. 
They apparently anticipate that nothing in the work 
that they will acquire and show will undercut the legit-
imacy of their form of rule—on any dimension. 

Away from the comfortable Gulf monarchies, how-
ever, provocative new art is being made in the Arab 
world—a striking counterpoint to the more banal 
work anointed by royal patronage. The Arab Spring 
was accompanied by an outpouring of art that is rev-
olutionary in the most literal sense: It was made by 
participants in active revolt against regimes that were 

successfully swept away. 
Some of the most powerful 

and hopeful art of the Egyptian 
revolution came in the form of 
gigantic trompe l’oeil paintings 
on the concrete barriers that 
blocked protesters’ access in 
and around Tahrir Square and 
elsewhere in Cairo. By depict-
ing the closed space as if it 
were already open, the artists 
were capturing the essence of 
the revolutionary imagination, 
which is capable of believing 
that things actually can be as 
everyone knows they should 
be. These giant unsigned works, 
produced collectively, may have 
marked the first time in Arab 
history that the visual arts 
had a major impact on public 
consciousness.

Mohamed Fahmy, the young 
Egyptian artist known as 
Ganzeer, became a minor hero 
for his protest stickers and 
wall art. A multimedia artist 
and graphic designer before 
the revolution, he became a 
graffiti artist by necessity and 
was canonized after being 
arrested by security forces. His 
best-known wall image is of a 

tank with a gunner in its turret facing a boy riding a 
bicycle. The biker is a typical Cairene delivery boy bal-
ancing a tray of fresh bread on his head. The work is 
a powerful and clever gesture of revolution. It recalls 
the famous Tiananmen Square image of the tank fac-
ing the sole protester, but with a difference: The bread 
delivery boy is not a protester, but a timeless Egyptian 
symbol of humdrum life. Indeed, the same balanced 
bread tray (without the bike) can be seen in ancient 
Egyptian paintings—which, come to think of it, were 
also painted on walls. 

In Tunisia, revolutionary art has been more ambiv-
alent in its message—but no less transformative. In 
front of the old Cathédrale Saint-Louis in Carthage, 
long since desanctified, are the burnt-out hulks of 
cars sitting on cement blocks. Painted in wild and 
seemingly arbitrary colors, tagged with graffiti and 
elaborate designs, these are among the few still-visible 
public monuments of the Tunisian revolution. 

The cars, which can be seen elsewhere in Tunisia 
as well, were luxury vehicles favored by the Tunisian 
elite, torched by a revolutionary public fed up with the 
failure of those elites to provide economic opportunity 
that would lead to a life of dignity. Those who painted 
them, including the Tunisian artist Faten Rouissi, were 
commenting on the creative possibilities of collective 
action and the challenge of channeling frustration 
to build a better future. And they were praying for 
national unity in the aftermath of disorder.

Art produced in the midst of revolution does not 
always change the artistic scene. The same Jacques-
Louis David whose The Death of Marat lionized the 
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opEn vIEw 
Abu Dhabi’s Saadiyat 

island, an epicenter 
of the art boom, 
will be home to 

a performing arts  
center, designed by 

Zaha hadid, top, 
and the Zayed 

National museum, 
by Norman foster.

caT and mouSE 
right: An artistic 

intervention on cars 
burned during the 

Tunisian revolution. 
below: Detail of a 

role-reversing street 
mural by Alaa Awad 
near Tahrir Square. 
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The riots and the call for a constitutional exception 
are troubling. But they are also evidence that in Tunisia, 
at least, the work of contemporary post-revolutionary 
artists is being taken very seriously. To the Islamists, 
one lesson of the Arab Spring is that art actually matters.

Could the same ever be true in the 
Gulf? It seems unlikely that the new 
museums, as presently composed, 
would show an installation on the 
graffiti of the Arab Spring, as the Casa 
Árabe in Madrid did last February. 
The Tunisian cars and the Egyptian 
trompe l’oeil are unlikely to be 
acquired by the reigning monarchs.

But perhaps even this conclusion 
is too hasty. Consider Al Jazeera, 
founded and funded by the Qatari 
royal family. The channel essentially 
never criticizes its host government. 
But its mostly secular, well- educated 
leftist staff actively promoted the 
Arab Spring. The channel was as 
enthusiastic about the revolution as 
it once was critical of the U.S. inva-
sion of Iraq—and with no apparent 
objection from its funders. 

This suggests the possibility that 
some of the revolutionary air of the 

Jacobin ideal of the French Revolution went on to 
glorify imperial rule in The Coronation of Napoleon. 
But the street art of the Arab Spring has unsettled 
the world of contemporary Arab art because it has 
helped unsettle the basic facts of political life in the 
Arabic-speaking world. The richest oil emirs remain 
untouched—but nothing else in the region is.

The art of the Arab Spring is, then, disruptive in 
the truest sense. It challenges the collectors and the 
curators to think like citizens, and to ask what their 
futures will hold, artistically and politically. The Gulf 
may remain the preserve of starchitects and glossy art 
fairs, but the Arab Spring artists have shown us what 
it means to make art that isn’t just outside the box, but 
turns the box upside down. 

In the wake of revolu-
tion  and with the recent riots 
sweeping the region, Arab 
artists face new challenges, 
including the danger of a new 
censorship that comes not from 
dictators but from grass-roots 
Islamic activists. In June 2012, 
angry fundamentalists rioted 
in the upscale La Marsa neigh-
borhood of Tunis over a group 
show in which some pieces were 
allegedly insulting to Islam. The 
works in question did not refer to 
the Prophet. They were, rather, 
critical comments on Salafi fun-
damentalism—that is, on the 
very people who took offense. 

The clashes with police, 
which would have been unthinkable under the secular-
ist dictator Zine El Abidine Ben Ali, felt like a disaster 
to Tunisian artists and secularists. The elected govern-
ment, led by Islamic democrats, had trouble formulating 
a response—just as it and neighboring governments 
have been caught off guard by protests against the film 
Innocence of Muslims. In the constitutional negotiations 
ongoing in Tunisia, some Islamists want a blasphemy 
exception added to the right of free expression. 

50  November 2012 

IF you buIld IT  
in Doha, Qatar, 
i.m. Pei designed 
the museum of 
islamic Art. Above: 
An interior staircase.

FIgHT or FlIgHT
right: A mural 

by egyptian artist 
Ganzeer evokes 

the standoff at 
Tiananmen Square. 
Above: Ammar Abo 

bakr’s portrait of 
mohamed batran, 

the slain head 
of egypt’s prisons.

Arab Spring art may eventually penetrate the bubble of 
the Gulf art scene. A hint of this possibility was seen in the 
strong 2010-2011 Mathaf show “Told/Untold/Retold.” It 
featured narrative work by 23 Arab-origin artists—all 
of it completed before the Arab Spring, which began at 
almost the same moment the show opened.

As the name suggested, much of the show’s work 
focused on stories of selves and families throughout 
the Arab world and beyond. Though personal—in some 
cases intimately so—the works also captured complex 
strands of regional and global politics. Several brilliant 
Lebanese video artists, including Lamia Joreige and 

Akram Zaatari, interwove stories 
that captured the movement of peo-
ple throughout the Arab world over 
the generations, not only as refugees 
but as active immigrants. Others, 
like Iraqi-born Adel Abidin, dealt 
directly with dictatorship, in his case 
through videos of blonde torch sing-
ers singing the patriotic pro-Baathist 
songs of his youth. Ahmed Alsoudani, 

another Iraqi, showed strangely beautiful paintings that 
on close inspection revealed twisted and grotesque bod-
ies mutilated by war. Palestinian artist Steve Sabella 
showed photographs of six Israelis and a Palestinian, 
each in underwear in front of a concrete wall—work that 
went beyond the standard images of the conflict. 

Hiding in plain sight in the catalog’s opening essay 
by Sam Bardaouil was an iconic image of revolution: a 
painting of an execution in the Place de la Concorde. 
The next Gulf show by contemporary Arab artists may 
make the comparison more explicit. If it does, then the 
distant worlds of Tahrir Square and Saadiyat Island 
may at last come a little bit closer.  

These museums
need art to fill  

them. The Gulf 
solution? Buy it!
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MAiden VOYAGe 
The Macy’s balloon 
version of Companion, 
one of Donnelly’s 
recurring characters, 
photographed during 
a test flight in Sioux 
Falls, South Dakota. 

Brian Donnelly, the 37-year-olD painter, designer 
and master collaborator who goes by the handle 
KAWS—a name he began tagging on walls, billboards 
and trains as a teenager in his hometown of Jersey City, 
New Jersey, because, he says, he liked how those letters 
looked together—has, for perhaps too long now, been 
tagged as a street artist. Donnelly certainly got his start 
that way. Long before he could sell a group of paintings 
for $315,000, as he did earlier this year at the Paris-
based Galerie Perrotin’s inaugural Asian show in Hong 
Kong, or float an enormous balloon of his own design 
in this month’s Macy’s Thanksgiving Day Parade—an 
honor previously bestowed on only four other living 
artists (Jeff Koons, Takashi Murakami, Tom Otterness 
and Tim Burton)—Donnelly toiled in grittier territory. 
His work was no less public.  

In the 1990s, he put his elaborate KAWS signature on roadside 
ads and across the lengths of Union Pacific freight cars. Beginning 
in ’96, Donnelly would break into bus-stop and phone-booth poster 
cases, lift the ads—a glossy Calvin Klein underwear–clad Christy 
Turlington, for example—and take them back to his studio, where 
he would touch them up with Chromacolour paint, editorializing 
over the existing message with characters that quickly became rec-
ognizable on the street as his own. Donnelly’s subversive approach 
had an insider’s motive: “I wanted people to think what I did was 
part of the ad campaign,” he said in a 2004 interview. “I painted 

  53

Up in the air
Hired by the sort of 
luxury brands he once 
defaced, former graffiti 
artist KAWS found 
international fame as a 
painter and toy maker—
and now one of his iconic  
 characters is joining 
the ranks of Macy’s 
 Thanksgiving Day Parade 
BY Howie KaHn
pHotograpHY BY andrew rowat

PLACES & THINGS

with no brush strokes, clean and unobtrusive, as if it was part of the 
ad.” Rather than being vilified, Donnelly was rewarded. Realizing 
that powerful creative direction could come from the street, major 
brands responded to Donnelly by commissioning more art. “In the 
beginning,” says Donnelly, “I thought if a company came calling, it 
would be with a lawsuit.”

Under the KAWS banner, Donnelly has designed an album cover 
for Kanye West and detailed a Porsche for Pharrell Williams, who 
admits to being a KAWS obsessive. (“I can’t even count how many 
pieces I have,” he says.) Other commissions have found Donnelly 

M A k i n G  i t
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printing graphics on Comme des Garçons wallets and applying 
his signature touches to a limited-edition pair of Marc Jacobs 
flats. More recently, KAWS has earned acclaim as a contemporary 
painter, producing large-scale canvases that nod to the surrealis-
tic style of the Chicago Imagists. Amping up the playfully saturated 
palette of animation, the work reimagines popular cartoon charac-
ters—the Simpsons, SpongeBob SquarePants—in a visual language 
that’s become increasingly fragmented and abstract. Emmanuel 
Perrotin, Donnelly’s gallerist (the latest KAWS exhibition opens at 
Galerie Perrotin, in Paris, on November 3) likens the artist to 
Andy Warhol for his prolific collaborations and to Takashi 
Murakami for his concern with sculpture of all sizes.

What makes Donnelly uniquely appealing to Macy’s is the 
fact that he’s a world-renowned artist with a cult following as 
a toy maker. In Tokyo, where his clothing line, OriginalFake, 
has a flagship store, collectors line up for new KAWS releases, 
which also sell out in a matter of hours on the Internet.  
“I get hate mail,” says Donnelly, “because 
they sell out so fast.” Donnelly issued his first 
 limited-edition figurine in 1999 in collaboration 
with a Japanese collectible line called Bounty 
Hunter. “When the idea first came up,” says 
Donnelly, “I’d never made my work in 3-D. But I 
always wanted to do sculpture, and I was look-
ing at Claes Oldenburg and H.C. Westermann, 
all these editions they were doing, and it’s just 
a world I wanted to get into. After making that 
first toy, it was eight inches tall, but in my head, 
it was like I’d just made a building or a boat.” Its 
name was Companion. Its body bulged and bent, 
arms akimbo, and atop its vinyl shoulders sat an 
oversize skull and crossbones for a head. There 
were Xs slashed over the eyes and the recogniz-
ably Disneyesque gloves. As with his advertising 
interventions, the gesture seemed more intimate 
and knowing than mocking.

“Companion has been a recurring character for me,” says Donnelly. 
In the past decade, it has been both a toy and a monumental sculp-
ture. A 16-foot steel version went up in Hong Kong’s Harbour City in 
2010 and, later, outside of New York’s Standard hotel. Painted gray, 
white and brown, the figure poses in a seated position, hunched 
slightly and covering its eyes. “I was thinking, God, if I had to sit there 
all day and have a million people pass me and stare, I’d be morti-
fied,” says Donnelly. “That would be the worst experience ever. That’s 
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character studies 
clockwise from top left: 
kaws graffiti, 1995; 
jiminy-cricket and 
pinocchio, 2010; phone-
booth intervention, 
1999; companion, 2006; 
kimpsons #2, 2004.

“In the beginning,” 
says Donnelly, 

“I thought if a 
company came 
calling, it would 
be with a lawsuit.” 
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balloon.” More than 30 people have worked on the balloon over a 
period of roughly seven months, including those in Sioux Falls who 
hand-painted every inch. “Brian came in and made some revisions 
on the model,” says Piper, “on the ears and also on the Xs on the 
hands and the eyes.”   In August, instructions for inflating the bal-
loon were already sitting beneath the model, which was suspended 
by aircraft cable from a cane-shaped model stand. Points of inflation 
were all mapped out. The final steps read: “Allow head to rise” and 
“Fly KAWS tipped at about a 45-degree angle.” It brought to mind an 
image of an artist literally lifting off the ground and ascending.  “It’s 
definitely the most massive piece I’ve ever done,” says Donnelly.

“It’s hard to take an artist who has international recognition and 
find some way to put them in awe,” says Piper, who has been with 
the parade for 32 years. “But when they see their balloon, suddenly, 
they’re a kid just like everyone else: When Murakami came, he did a 
whole blessing with rice and wine over the balloons while they were 
being inflated; Tim Burton was speechless. Even with somebody 
who works in the field and understands scale, renderings and mod-
els, when they’re finally next to their creation, in the form of a real 
Macy’s balloon, it always takes their breath away.”  po
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“I get hate 
mail,” says 
Donnelly 
about his 
new KAWS 
releases, 

“because  
they sell  
out so fast.”

Making iT

places & things

where the pose came from.” A variation on that Companion will fly on 
Thanksgiving. “I think this is a first for the parade,” says Macy’s lead 
designer, John Piper, standing in a roomful of brightly colored clay 
prototypes at Macy’s 75,000-square-foot parade studio in New Jersey. 
“It’s the first time we’ve had a character that’s shy.”

Parade executives approached Donnelly a couple of years ago, and 
the 40-foot-long balloon, made from urethane-coated nylon, has been 
in process ever since. “It’s exactly like making a toy or a sculpture,” says 
Donnelly. “I give them drawings. From that, they make a clay sculpture. 
I adjust it. We get it to a point where it looks right. If it looks good 
as a model, it should look good scaled up. I give the color directions 
and then a seamstress makes the patterning for the balloon.” It took 
six tries to get the coloring right. “Brian’s colors are not the industry- 
standard Pantone colors,” says Piper. “Mixing these very subtle shades 
of grays and browns was the big challenge with his balloon.”

While the models were first cast and the paint was first mixed 
in New Jersey, the actual balloon was manufactured in Sioux Falls, 
South Dakota, with the help of a 3-D scanning program and a special 
machine that seals urethane panels. “It’ll hold about 4,500 cubic 
feet of helium,” says Piper. “That’s considered a medium-sized 

briGht ideAs
Donnelly at 

his studio 
in williamsburg, 

brooklyn. The 
character at left is 

ChuM, 2012.
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Clockwise from top: 
Hermès shoe, $960, 

hermes.com Oscar de 
la Renta clutch, $1,095, 

oscardelarenta.com 
Prada bag, $2,350, 

prada.com Ippolita cuff, 
$12,000, saks.com David 
Webb bracelet, $56,000, 

212-421-3030 Marc 
Jacobs clutch, $1,095, 

marcjacobs.com 
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don’t be
obtuse
Geometric accessories  
in slick color-blocking  
add a sharp degree  
of polish to any outfit
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Clockwise from top: 
Céline clutch, $520, 

212-535-3703 Alexander 
McQueen shoe, 

price upon request, 
alexandermcqueen 

.com Chanel flapbag, 
$9,400, 800-550-0005 

H. Stern ring, $8,200, 
and bracelet, $28,800, 

hstern.net
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Clockwise from bottom: 
Frank Gehry for 

Tiffany & Co. bangles, 
bottom, $850, 800-

843-3269, top, $1,400, 
tiffany.com Alexis 

Bittar pins, silver and 
gold, $155 each, black, 
$325, alexisbittar.com 

Bulgari clutch, $5,500, 
bulgari.com
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Clockwise from top: Reed Krakoff bag, $990, 877-733-3525 
James de Givenchy for Taffin brooch, price upon request, 212-
421-6222 Verdura ear clips, $9,500, verdura.com Pierre Hardy 
shoe, price upon request, pierrehardy.com, and pouch, $200, 

646-449-0070 Valentino clutch, $1,845, bergdorfgoodman.com
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Clockwise from top: Bell 
& Ross watch, $5,500, 

bellross.com DiorHomme 
watch, $10,300, 866-

675-2078 Cartier watch, 
$46,000, cartier 

.com Breguet cuff links, 
$4,500, 866-458-7488 

Panerai watch, $16,300, 
panerai.com

for men, 
in black
Sporty watches go graphic 
with square shapes, 
transparent mechanics  
and two-tone faces
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Looking up from the quaint harbor of Antiparos, 
a blocky stone structure juts from a nearby hill. From 
here, it seems as unassuming as the old farm sheds 
dotting the tiny Cycladic island. But closer up, an 
impressive scene unfolds: The stone wall is just one 
facade of a sleek multivolume residence belonging 
to Greek entrepreneur Iasson Tsakonas. The house is 
the cornerstone of a group of equally stunning homes 
perched on and tucked into the slopes overlooking the 
azure waters of the Aegean. 

The property is the heart of Tsakonas’s development 
of 25 houses designed by 11 different architects. Working 
through his development company, Oliaros (the ancient 
Greek name for Antiparos), the 40-year-old entrepre-
neur has hit upon an innovative approach for reviving 
Greek real estate. On the island, he pairs magnificent 
modern architecture, built on extra-large tracts of land, 
with a small, discerning clientele—a formula that, at 
first, he wasn’t sure would work, but has weathered the 
boom and recent bust of high-density vacation housing 

on more tourist-friendly islands. What sets Tsakonas’s 
project apart is that he works primarily with emerging 
architects, some of whom have never built before. The 
approach has yielded steady sales and numerous archi-
tecture awards, yet much of this success was accidental. 
“I never woke up and said, ‘I want to be a real-estate 
developer,’ ” says Tsakonas. “It was completely organic. 
Basically I’d been looking for things that didn’t exist, 
and I had to learn how to create them. I deliver what I 
miss. That has been my drive.”  

In Athens, meanwhile, Oliaros is working to 
revive a troubled inner-city neighborhood known as 
Kerameikos-Metaxourgeio (KM), an urban-renewal ini-
tiative that involves architecture, art and local activism. 
Tsakonas’s goals are clear even if the circumstances in 
his country are chaotic: In the face of Greece’s economic 
crisis, he  mobilizes friends, family, artists and archi-
tects to help him create housing that will improve life 
in Greece where the state won’t—or can’t. “Quality of 
life has to prevail,” he says.  

by Kimberly bradley   
PhotograPhy by daNilo scarPati

 COMMUNITY
BY DESIGN
A development with the 
highest-quality architecture 
on the still unspoiled island 
of Antiparos is setting a new 
standard for real estate in 
the troubled Greek economy 

blUE HEAvEn 
The view from Little 

Cedar, one of 25 
Antiparos Design 

properties.  
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This quality is obvious at Antiparos, his longest-
running development. Although Tsakonas, a native 
Athenian, had visited and sailed the Cyclades as a 
youth with his family, he didn’t have special ties to 
the island. After graduating from Cornell in 1994 and 
spending a couple of years working in finance in New 
York City, Tsakonas went to Baku, Azerbaijan, and soon 
found himself working in real estate and privatization. 
He returned to Greece to serve his obligatory army 
duty and decided to stay. In 2001 he began looking 
for a place to build a holiday house for himself. When 
Tsakonas visited the 13-square-mile island to see an 
army friend, an Antiparos native, he knew he’d found 
the setting he’d been searching for. He bought a 3.95-
acre plot from its German owner for $100,000, then 
contacted architect friends 
Tala Mikdashi, who worked 
for Renzo Piano at the time, 
and Alexandros Vaitsos, 
whose newly founded firm, 
Deca Architecture, would 
create the first house, Kratir 
(“crater” in English, and 
the only house visible from 
Antiparos’s town and har-
bor), which Tsakonas moved 
into in 2004. Kratir quickly 
won awards.

The development now 
covers about 124 acres. “It 
was always meant to be low 
density, which is the oppo-
site of what most developers 
in Greece have done,” says 
Vaitsos of the generous plots 
rolling over the arid hills. 
The original plan included 
seven homes. Mikdashi’s 
Little Cedar was finished in 
2006. Aloni, also by Deca, sits 
under a green roof in a saddle 
between two slopes. These 
houses command sweeping 
views of the Aegean and, on 
clear days, other Cycladic islands. Two more houses 
by Greek architect Katerina Tsigarida sit on the water-
front near the village. 

The architecture mixes a modern minimalist 
aesthetic with local influences: Some facades are typ-
ical Cycladic whitewash; others replicate the rustic 
stonework of the low walls crisscrossing the island. 
Cool white interiors flow into outdoor terraces with 
infinity pools, recessed conversation pits and even 
cinemas. Most houses have multiple guest rooms, 
or guest houses, to accommodate large groups and 
extended families. The designs, by necessity, address 
the island’s dry, sunny and windy climate. “We had 
to learn to work with earth,” says Vaitsos, explaining 
the man-made crater that Tsakonas’s house is named 
after, and the steep slopes many of the houses are 
built on—or literally into. Vaitsos and his partners 
became consumed with finding new ways to sculpt 
the terrain and integrate the architecture into it, an 

obsession that even led to a modification in Greek 
building regulations, which were recently overhauled 
with an eye to conservation and sustainability: The 
government now awards bonuses to developers who 
top their buildings with earth. 

Locally, Tsakonas has developed close working 
relationships with artisans, whose traditional tech-
niques are behind the houses’ stacked stone walls 
and perfect whitewash. “Having been in Antiparos for 
10 years, you can see how much has happened,” says 
Vaitsos. “But the sensitivity with which it’s been done 
has been wonderful.” 

Ten years ago, apart from a few grazing goats and 
donkeys, no one paid much attention to the western 
slope of the island, where nine of the project’s 12 fin-
ished houses dot the landscape. “Everyone wanted 
the eastern side, but I love the sunset,” says Tsakonas, 
admiring the panoramic view from Ring House, a 
sprawling hilltop home by Japanese architects Atelier 

good EARTH  
Designed by 

Portuguese architect 
Camilo Rebelo 

and partner Susana 
Martins, Ktima 

zigzags along and 
cuts into the island’s 

western slopes. 

mAsTER plAnnER 
Far left: Developer 
Iasson Tsakonas 
sits poolside at his 
own house, Kratir, 
designed by Greek 
architecture firm 
Deca. Left: Natural 
light floods the 
angular layout of 
Ktima’s kitchen. 

AHEAd of THE CURvE  
The stacked stone walls of the Ring 

house, built by local artisans.
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Bow-Wow. In fact, no one paid much 
attention to Antiparos at all: Across a 
small bay and a five-minute ferry ride 
from the larger, more developed Paros, 
it was never considered particularly 
desirable to anyone but native fish-
ers and hippie backpackers. “Before I 
bought the first plot,” Tsakonas notes, 
“they were burning garbage a half mile 
down from here.” 

In the village, Tsakonas, wearing 
a T-shirt, shorts and flip-flops, dines 
near the street and keeps an eye out for friends pass-
ing under the hanging bougainvillea on their way to 
the main square, which bustles in high season. He 
knows everyone, from the stonemason to members 
of the jet-set. (“Iasson doesn’t just sell you a house,” 
says New York attorney Michael Beys, who was 
Tsakonas’s roommate in New York and bought Aloni 
in 2007. “He sells you a house with a group of friends, 
who then become your friends.”) Prince Albert of 
Monaco is a frequent visitor; Christian Louboutin 
and Olivier Zahm have spent time on the island; and 
actor Tom Hanks owns a holiday house there (not one 
of Tsakonas’s). Antiparos’s easygoing locals, secluded 
beaches, proximity to (yet distance from) Paros and 
lack of mass tourism—or any large hotel—have kept 
things low-key.

“We have been lucky,” says Antiparos mayor Yiannis 
Leventakis, chatting through an interpreter about 
the island’s auspicious geography and Tsakonas’s 
low- density concept. Realizing the potential impact 
tourism can have on an island whose local population 

barely exceeds 1,000, the mayor would rather have 
one visitor who could spend what 10 would elsewhere. 
There are plans to expand dock space for yachts on 
the harbor. Considering the troubled Greek economy, 
this is good news. “The market here is stable, in part 
because it never went through a period of craziness,” 
says Tsakonas. Islands like Crete, Mykonos and Paros 
have been catering to holiday homeowners and mass 
tourism since the ’70s, with overdevelopment and, now, 
troubled balance sheets. Since 2009, Greece’s real estate 
market has plunged, and on other islands, homeowners 

are selling low or foreclosing. 
Although other developers 
have begun to use elements 
of Tsakonas’s approach, the 
project remains unique—and 
the formula is still working. 
Land values have risen three- 
to five-fold since he started 
the project. This year, he sold 
his largest house, which is 
under construction on the 
waterfront, and signed on to 
develop a property for a major 
Hollywood executive.   

At the same time, Tsakonas 
has been making an extra push 
on his efforts in KM, whose 
92 square blocks are a far cry 
from Antiparos’s relaxed lux-
ury. The neighborhood is rife 
with decay, prostitution and 
drugs. Six years ago, Oliaros 
launched a multipronged 

offensive: Its KM Properties division researched pos-
sible renewal of private and public spaces; some of 
the architects from the Antiparos development, plus 
local architects like Aristide Antonas and Andreas 
Angelidakis, have designed “postcrisis” housing and 
public outdoor spaces; KM Prototype Neighborhood 
has staged “interventions,” like building new parks; 
and since 2007 the biannual ReMap KM art festival 
has attracted international galleries to mount exhibi-
tions in the area’s empty spaces (Tsakonas himself is 
an avid art collector). The project was also featured at 
the Greek pavilion of this year’s architecture biennale 
in Venice. “What Iasson is doing in Athens is truly inspi-
rational,” says Vaitsos. “He learned so much on a small 
scale in Antiparos and is taking it to a large scale with 
KM.  It’s one of the hopes for Athens.” 

Despite the constant threat of Greece’s departure 
from the euro and a youth unemployment rate above 
50 percent, Tsakonas, too, is hopeful. His newest plans 
are to transform brothel-riddled Iassonos Street into 
a hub for Greek tech companies, artists and designers. 
While there’s still much to do on Antiparos, Tsakonas is 
already expanding to other islands as well: development 
of a multiuse resort on Skiathos is in its earliest phases. 
Despite delays and setbacks, he is clearly on a mission 
that mixes smart business with a higher purpose. “We’re 
going through a major restructuring, but we have to 
stick with a quality approach,” he says. “I’d like to create 
something of sustainable value for Greece.”  

Al fREsCo 
Architect Tala 

Mikdashi’s Little 
Cedar applies 

traditional Cycladic 
whitewash to 

modern design.

smAll wondER
Right: Antiparos’s 
small harbor 
has spared it the 
mass tourism 
of larger islands. 
Top: A view of 
neighboring Paros 
from the terrace 
of Ring house. 
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by julia  reed  PhotograPhy by  amy troost
styling by  Catherine newell-hanson

shared 
ambition 
Ashley, left, 
and Mary-Kate 
Olsen, who 
founded their 
first company at 
age 6, wearing 
pieces from their 
luxury fashion 
label, The Row. M
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 SiSterS 
of the Divine

With the row 
Mary-Kate and 

Ashley Olsen have 
transcended their 

celebrity youth 
to become serious 

designers with 
an eye for nearly 

monastic classicism 
that’s redefining 

American luxury 
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Great, now let’s have you turn toward each other.”
In fact, the photographer hasn’t uttered a single 

word. She doesn’t need to. The whole thing happens 
organically, seamlessly, without a wasted moment or 
modicum of tension—it may well be the fastest and 
least stressful photo shoot on record. When it’s over, the 
Olsens ditch their well-worn Manolo Blahnik alligator 
Carolyne spikes for flats (Balenciaga loafers for Mary-
Kate, suede Manolo sandals for Ashley), thank everyone 
politely and light up cigarettes. It’s the Thursday eve-
ning before Labor Day weekend but theirs will be a 
truncated holiday. On Sunday morning, they’ll be back 
at work, tweaking their spring/summer collection that’s 
little more than a week away from presentation.

In the flesh, Mary-Kate and Ashley are beautiful young 
women, with luminous pale-green eyes and famously 
petite statures (roughly five feet). Given the fact that they 
became stars on the hit TV show Full House at 9 months 
old (taking turns playing the single role of Michelle 
Tanner), as well as their more recent status as regular 
tabloid targets, the most striking thing about them is 

Watching Mary-Kate and ashley Olsen 
pose for a photo shoot is like watching a 
hypnotic piece of performance art. Former 
child stars, extraordinarily savvy brand 

nurturers, founders and owners of an estimated  $1.5 bil-
lion business empire and, now, designers of the critically 
acclaimed high-end fashion line The Row, the Olsens 
have spent the great majority of their 26 years either in 
front of a camera or otherwise hard at work. Veterans 
of fields in which “consummate professional” is a vastly 
overused term, these two women know exactly what 
they are supposed to do. And they do it perfectly.

 In this case, it’s changing into pieces from The Row’s 
resort collection, taking seats behind a simple table and 
creating an instant tableau. As the camera clicks away, 
it’s as though they’re responding to a photographer’s 
usual commands: “Turn this way, now a little more to 
the left… Mary-Kate, can we do a couple with your hair 
up? Okay, Ashley, you look up while Mary-Kate looks 
down… That’s it, tilt your head back—can we have a 
hand under your chin? Look straight into the camera... 
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modern luxury  
A look from The 

Row’s spring/summer 
2012 collection, 

which was inspired 
by the work of visual 

artist Nick Cave. 
Far right: The label’s 

infamously priced 
$34,000 black 

alligator backpack. 

how weirdly not weird they are. Likewise, their unfussy, 
elegant collections are so relentlessly not about trend 
or fashion or red-carpet moments that they’ve already 
achieved near-cult status. In June, when the label was 
barely five years old, they beat out far more established 
competitors Marc Jacobs and Proenza Schouler to win 
one of the industry’s highest accolades: the Council of 
Fashion Designers of America’s Womenswear Designer 
of the Year award.

The transition from celebrity to fashion 
designer is often a phony one, and in the 
beginning, the Olsens were met with no small 
amount of skepticism. What the doubters 

failed to take into account is that their longtime TV 
and video career also served as a nonstop, hands-on 
fashion school. For 18 consecutive years, Mary-Kate 
and Ashley spent countless hours in wardrobe, chang-
ing clothes as often as 12 times a day. They learned 
about fit and proportion and tailoring, as jackets 
from Marc Jacobs and Chanel were resized for their 
frames when they were still preteens; they loved rum-
maging through Full House costar Lori Loughlin’s 
Donna Karan–filled closets. At 12, the sisters and their 
company, Dualstar, which they’d launched six years 
earlier with their then-managers, debuted a line for 
WalMart aimed at the mostly untapped tween mar-
ket. Described by Mary-Kate as “fashion forward... 
jeans, a bit of bohemian or with a little blazer,” the 
brand sported a tagline: “Real Fashion for Real Girls.” 
By changing just the last word, it would make an apt 
description for their current venture.

When they turned 18, Mary-Kate and Ashley took 
sole ownership of Dualstar and moved from the West 
Coast to enroll in New York University, where inspira-
tion for The Row took hold during a semester off. “We 
had never not worked before,” says Ashley, “so it was a 
little bit of a trip.” They were well versed in the art of 
creating brands around themselves, she says, but “this 
was more of a test to see how we might create some-
thing on our own, without any outside influence—not 
as a business, but as a passion project to see where it 
could go.” They began with a simple draped T-shirt 
and spent a year and a half learning about pattern-
making, production and sampling. The first collection, 
presented in 2006, consisted of only seven pieces, 
including that first shirt, a pair of cotton sateen leg-
gings and a cashmere tank dress.

Slowly, they added a blazer here, a stretch leather 
legging there—minimal silhouettes occasionally 

punctuated by spot-on adornments, like the per-
fect button or a textured stripe on a tuxedo pant. 

“We’re constantly doing research on insanely 
small details,” says Mary-Kate. The goal was 
to create an ever-expanding group of trend-
less, often seasonless pieces that women could 
incorporate into their existing wardrobes and 

have them remain relevant. “We like the men-
tality of the way men dress,” says Ashley, who is 
wearing black-washed silk pants from four years 
ago and a top from their spring/summer 2013 

collection. “It’s that thing about having a few 
very special investment pieces that you can 
wear all the time and build upon.”

In their earliest days, the designers were 

80

Back to Basics  
Looks from  
The Row’s spring/
summer 2013 
collection. The 
minimal, airy 
pieces were 
presented over 
coffee and pastries 
at New York’s 
Carlyle hotel. 
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Billion-dollar 
BaBies mary-kate, 

left, and Ashley in 
1989, two years after 
Full house first aired. 
They shared the role 
of michelle Tanner.

shirt”—but not necessarily for anyone who wants to 
shout, “Look at me!”

Striking a red-carpet pose has never been high on 
either Olsen’s agenda. You don’t see them endorsing a 
vodka, say, or opening a club, and for all their tabloid 
visibility, the paparazzi shots generally feature little 

more than one or both of them 
on the street with a cell phone 
and a latte. Mary-Kate has been 
under the microscope regarding 
everything from the layered 
grunge look she sported during 
her NYU days (she’s joked that 
she was a California girl unpre-
pared for Manhattan winters, 
so she put on everything she 
owned) to who she’s dating, cur-
rently that happens to be Olivier 
Sarkozy, head and managing 
director of the Carlyle Group’s 
global financial services division 

and half-brother of the former president of France. 
Their 16-year age difference is a current tabloid topic. 
“Everyone has an opinion,” Mary-Kate says. “I find it’s 
better to focus on what’s in front of you and to keep put-
ting one foot in front of the other.”

Focus is what they’ve always done best. In addition 
to The Row, their fashion 
labels include Olsenboye, a 
mass-market juniors’ line in 
partnership with J.C. Penney, 
and Elizabeth and James, 
an enormously successful 
mid-market contemporary 
brand that shares the names 
of their siblings. In addition 
to the handbags, The Row 
has expanded to include 
sunglasses—shoes, watches 
and freestanding boutiques 
are next. The latter will 
likely feature the vintage 
jewelry Ashley loves and the 
personal experience they 
already give their longtime 
clients, including tailoring 
and monogramming.

The boutiques are at 
least a year off, and for now, 
leaving the photo shoot, 
Mary-Kate plans to head out 
to Long Island for a night or 
two in Sagaponack, where 
Ashley will join her with 
a girlfriend who’s in law 
school. “I can’t stand to 
be away from her,” Ashley 

says, in a send-up of their inseparable twin image, 
and they both burst into peals of laughter. The only 
thing on the agenda is a stop at Mary-Kate’s favorite 
farm stand, The Milk Pail, and both are looking for-
ward to feasts of late-season corn. Theirs has never, 
despite their celebrity, been an especially flashy exis-
tence—which means they already have the perfect 
clothes for it.  
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also the fit models, “basically selling all the clothes off 
our backs,” Ashley says, laughing. “We started one cli-
ent, one boutique at a time.” One of those “boutiques” 
was Barneys New York, which bought the entire first 
collection and, later, helped launch The Row’s handbag 
line in 2011. “We viewed them as designers from the 
get-go,” says Tomoko Ogura, the store’s senior fashion 
director. “All you have to do is look at the integrity of 
the design, the quality of the materials. When we touch 
and feel the product, we’re not thinking of Mary-Kate 
and Ashley as celebrities; we view them as on par with 
some of the best designers in the world. As young as 
they are, they have a very sophisticated sense of style.”

Part of that sophistication comes not 
just from their childhood “training,” but 
also from their long history as consum-
ers. Both Olsens are major collectors of 
vintage fashion (friend and client Carey 
Mulligan won the role of Daisy in Baz 
Luhrmann’s The Great Gatsby wearing 
one of Ashley’s 1930s dresses), and are 
equally well acquainted with the non-
vintage luxury market. “We knew what 
was available,” Ashley says, “and no one 
was doing really great wardrobe basics 
as a full collection.” Concentrating on 
basics, even—or, perhaps, especially—
very expensive basics, turned out to be 
a prescient business decision. “When 
the recession hit, The Row was still 
growing, people were still buying it,” 
Ashley says. “They knew they’d have 
something forever. And I think people 
were attracted to more modest things 
that weren’t so splashy.”

Refined is the word that comes 
up most often in descriptions of The 
Row’s clothes, in addition to “minimal,” 
“airy,” “luxe” and “serene.” More than one fashion edi-
tor has compared The Row to early Armani, with its 
emphasis on fabric and cut as well as its “uniform” 
nature. Interestingly, one of the words the designers 
themselves use is “anonymous.” “There’s an anonym-
ity to the clothes,” says Mary-Kate, but the word also 
applies to every other aspect of the line: The labels 
are minuscule metal bars (silver for resort; gold for 
every other season); their collections aren’t presented 
on a star-studded runway, but in a series of intimate 

gatherings for the fashion press and buy-
ers. At their recent spring/summer show at 
the Carlyle hotel, silver baskets filled with 
pastries graced the tables while a lone gui-
tarist was the only soundtrack. There are no 
backstage interviews or glitzy after-parties 
à la Marc Jacobs or 
Diane von Furstenberg, 
nor do they reveal the 
names of their cli-
ents—though Jessica 
Biel, Julianne Moore 
and Michelle Obama 
have all been spotted 
wearing The Row, and 
Lauren Hutton, who 
was among their first 

look-book models, professes to 
be a huge fan.

“Our true customers, the ones 
who understand the brand, always 
come to us when they have events,” says Mary-Kate. 
At the CFDA awards, each wore evening looks from the 
resort collection (Mary-Kate in long-sleeved black and 
Ashley in cap-sleeved fuchsia) that were dramatic in 
their simplicity. During the photo shoot Ashley chose 
a tailored black shirt adorned with gorgeous (but not 
remotely flashy) beaded 
palm trees. She called 
it “the perfect evening 

matters of style 
Clockwise from left: 
Ashley carries a Row 
handbag; mary-kate 
sporting her grunge 
look; the sisters 
accepting the CFDA 
award for womenswear 
Designers of the Year. 
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“We like the 
mentality of the 

way men dress—a 
few investment 

pieces that you can 
wear all the time 
and build upon.”
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lasting impression 
The architect at the 
Xiangshan campus of 
the China Academy 
of Art. The walls bear the 
imprint of the bamboo 
forms into which the 
concrete was poured. 
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made on the 
 mainland

WANG SHU is 
drafting a new 
architectural 
blueprint for his 
country. His vision 
is deceptively 
simple—China’s 
new buildings 
should look 
uniquely Chinese
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Wang Shu haS acquired a Shadow. 
Walking through the construction work-
shop at the Xiangshan campus of the China 
Academy of Art, the 49-year-old Chinese 

architect is being trailed at a distance of 30 yards by a 
young man with a meager profile and a stunned expres-
sion. Wang teaches in this building; he also designed it, 
as he did all of the buildings at Xiangshan. He knows his 
way around and moves quickly. The young man is in no 
way deterred by this.  

Past studios and offices, architect and pursuer wend 
their way down hallways that turn sharply or end 
abruptly in stairwells. The plan of the building is com-
plex, irregular, so it’s easy to get lost—“an important 
part of education,” jokes Wang. Corridors narrow then 
widen, opening onto atria with brick floors and creep-
ing vegetation that make them look like the exercise 
yards of an extremely old and prestigious prison. Metal 
catwalks connect this structure to neighboring ones 
huddled close around it. “Like a village,” Wang says. 

Coming down a ramp from one building to the 
next, at last the young man catches up. He introduces 
himself—a visitor on tour. He comes from a small and 
rather poor prefecture far away. He wants a picture 
with the professor. Wang obliges. 

Later, a colleague of Wang’s will remark, “He was 

not famous in China before the prize.” The shutter 
snaps, the young man shakes his hand, and as he walks 
away, Wang produces a cigarette from a red packet of 
Chunghwa’s—“Mao’s cigarette,” he notes. He smiles 
indulgently: These encounters happen more and more 
frequently, but it is clear that the designer does not 
exactly find them diverting.

They’re just a consequence of being the most 
important architect in what is fast becoming the most 
important country in the world. 

The Pritzker Prize, the Nobel of the design pro-
fession, comes with a $100,000 honorarium and a 
cloudburst of media attention. If an architect is lucky, 
most of the coverage will not be about how somebody 
else deserved it more.  

When Wang Shu won the prize this past February, 
he was in Los Angeles, about to give a lecture at UCLA. 
Architect Neil Denari, a professor at the school and 
Wang’s host, was with him that afternoon. “His cell 
phone was just buzzing,” Denari says. “Chinese jour-
nalists at three in the morning calling him and calling 
him.” The news was leaked to the Internet a day before 
the official announcement was made. “He didn’t look 
like a guy who was thinking, This is what I’ve been wait-
ing for, to be world famous!” adds Denari. “He looked a 
little bemused.” 

ARCHITECTURE

lasting impression 
The architect at the 
Xiangshan campus of 
the China Academy 
of Art. The walls bear the 
imprint of the bamboo 
forms into which the 
concrete was poured. 
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fresh angles 
Above: The rooftop 
of the Ningbo 
Museum of Art. 
At first, some 
of the construction 
team balked at its 
unconventional 
design. Left: One of  
Wang’s Five Scattered 
Houses, in Yinzhou 
Park, Ningbo. The 
houses were built using 
fragments of older 
demolished buildings 
from the area. 

1112_WSJ_InnovArchitecture_01.indd   84 9/19/12   6:52 PM
09192012175320

  85

He does that. Wang comes from a background 
unusual among architects of his stature, having served 
a nearly decade-long hitch working with traditional 
craftsmen in the construction industry. This self-
imposed apprenticeship between architecture school 
and professional life has left a lasting impression, and 
the mentality of the work site—of making payroll and 
meeting delivery schedules—has bred in him an allergy 
to design-biz backslapping. 

The honoree’s seeming indifference shouldn’t be 
taken to mean he thinks the prize jury was wrong. “He 
isn’t so falsely humble as to think he’s done nothing,” 
says Denari. “He has confidence in his work.” With a 
scant team of seven associates, Amateur Architecture 
Studio—the practice Wang founded with wife Lu Wenyu 
in 1997—has turned out a succession of acclaimed proj-
ects, from civic buildings to private homes to exhibition 
pavilions, all of them in China. He can be diffident, but 
he knows he’s on to something. “My way is new,” Wang 
says, with the gruff candor of the building foreman. 

That attitude, and that experience, are at the very 
heart of what’s new about Amateur Architecture. The 
culture of building in China is radically different from 
that of the United States, and Wang is steeped in it. 

ancient 
inspiration 
The City Cultural Center 
in Jinhua. Below: 
The Ceramic House 
was inspired by 
a Song Dynasty yàn, 
a carved stone used 
to store and grind ink. 
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His work has been described as China’s “new regional 
style.” That could be one name for what Wang Shu is 
doing. More broadly, Amateur’s catalog of projects may 
be nothing less than a prospectus for a new national 
architecture for China. 

“It’s about craftsmanship,” Wang says. Knowing 
what Chinese builders can do, he is able to produce 
buildings that can only be built in China, and he makes 
his workers an integral part of the process. Just a short 
walk from the studios of the China Academy of Art, 
crews are at work on a new Amateur-designed hotel for 
campus visitors. Clambering from floor to floor on slen-
der bridges of bamboo, shirtless workers set wooden 
roof joints by hand. These are skilled laborers, and they 
are Wang Shu’s people. At Xiangshan, an exterior pas-
sage is bordered by a perforated wall in dappled bricks. 
Most of it was devised by the men who put it there—
Amateur architects put up a sample section and then 
stepped back, leaving the builders to do the rest.  

The most startling demonstration to date of this 
communal craft-based approach is the Ningbo Museum 
of Art. Located in the eponymous seaside town in 
Zhejiang Province, the building, completed in 2008, 
houses 330,000 square feet of exhibition space given 
over to local history and culture: regional woodwork-
ing, wax figures in life-size dioramas. Up close, the 
structure’s exterior seems a vast pile of mottled slate, 
tile and brick, which is not far from what it is; the archi-
tects and their construction team salvaged most of the 
materials from demolition sites in and around Ningbo.

Appearing from some angles like a blocky citadel, 
from others like a strange gray galleon, the museum has 
an air of the uncanny, as do many of Amateur’s projects. 
Wang practices Chinese calligraphy every morning, and 
he explains that there is no single ideogram in the lan-
guage for the word “architect.” “In traditional Chinese 
architecture, there was no architect,” he says. “Only 
the scholar talking to the craftsman.” If his creations 
look somehow anonymous or organic—as though they 
were the work not of a single designer but of a whole 
culture—that would be very much in keeping with the 
history of building in China. 

History is very much on Wang’s mind. He doesn’t 
use e-mail. He doesn’t drive. He and Lu, both from the 
remote northwestern province of Xinjiang, chose to 

live and base their office in the city of Hangzhou, rather 
than cosmopolitan Shanghai two hours away, because 
of the lakeside city’s age-old connection to Chinese lit-
erature and art. At night, they go out to a teahouse in 
the hills above the town; their friends are poets, musi-
cians, and all together they argue about ancient Chinese 
landscape painting. During a lull in the conversation, 
Wang points to an antique earthenware pot sitting on a 
lacquered stand. He likes the soft glow reflected in the 
glazing. “I don’t like the light that’s just on the surface,” 
he opines. “I like the light that comes from within.” 

Wang’s whole mode of living seems to bear out 
the feeling behind projects like 
Ningbo—that these buildings 
are somehow part of a mind-set 
indelibly, authentically Chinese. 
Danish architect Bjarke Ingels 
(winner of WSJ. Magazine’s 2011 
Innovator Award in architecture) 
is an admirer, and he sees Wang 
as acting on a key architectural 
imperative: that buildings should 
engage with climate and history. 
“Architecture should look dif-
ferent in different cultures,” he 
says. “Local vernacular styles 
have to respond to a given set of conditions and avail-
able materials.” Taking its cues from the walls, streets 
and alleys of the historical city, Wang’s work belongs to 
its element in a way buildings seldom do, especially in 
China. Surely no nation needs it more.

to venture a Sweeping generalization, all 
serious architecture built in China in the 21st 
century can be classed into one of two catego-
ries. The first is typified by a trend everywhere 

in evidence: Glassy residential towers imported fresh 
from Miami and New York, alongside iconic opera 
houses and museums by international starchitects, are 
becoming more and more common in larger cities. The 
buildings that have emerged from this Westernizing 
tendency aren’t necessarily awful—they’re merely 
unconvincing. Against the unconvincing, there is 
only the second category of architecture: Wang Shu’s. 
“People say they want China to be strong,” says the 

architect. “And who is strong, they think? America!” 
Recoiling at the urge to imitate, Wang’s work is a decla-
ration of China’s architectural independence. 

But the same quality that makes Amateur’s buildings 
so fiercely original can also make them oddly forbid-
ding. Confronted with a project like one of the firm’s 
teahouses on Zhongshan Road in Hangzhou—a jagged, 
oblong loop of concrete and stone—the Western visitor 
can balk at its unalloyed Chinese-ness. Perhaps one has 
to be steeped in Chinese history to fully understand this 
architecture: to feel, as its creator does, “the relation 
between tradition and contemporary time.” 

Then, again, perhaps not. The Pritzker jury seems 
to have understood, and for once the rest of the design 
world agrees. The only carping that’s accompanied the 
announcement has been the charge in some quarters 
that Lu should have been named a corecipient. (On-site 
at the new hotel near Xiangshan, it’s an easy case to 
make: Lu is the one who wrangles with the workmen, 
mollifies the client and rustles up the associates.) 

Wang himself, immersed as he is in Chinese tradi-
tion, has also sought out the work of American and 
European modernists. Amateur registers that influence 
strongly, as in their 2006 Ceramic House in Jinhua, 
whose coarse textures and blocky massing recalls the 
work of Louis Kahn. The firm is even beginning to con-
template their first project outside China. 

Most significantly, the audience that struggles the 
hardest with Amateur’s buildings isn’t Western—it’s the 
Chinese. “They’ve never seen anything like this,” says 
Wang. Locals weaned on a steady diet of middling mod-
ernism scarcely know what to make of these projects, 

and many fail to recognize the 
correlation between the stones 
of Ningbo and the traditional 
built environment of their own 
country. Amateur’s real mission 
is less nationalistic than peda-
gogical, teaching the Chinese 
people about themselves. 

In China today, that project 
carries with it a potent critique. 
The car ride between Hangzhou 
and Ningbo shows how much 
the country is being trans-
formed by the government’s 

headlong embrace of hyperdevelopment. Outside the 
window, a Buddhist monastery clings to an artificial 
cliff, the hillside shorn away by mining and quarry-
ing. “Chinese people are like trees without roots,” says 
Wang. “They’re floating.” Amateur’s work is an ongoing 
attempt to shore up the collective foundation. 

It is hardly a job for amateurs (which only goes to 
show how canny Wang and company really are). In a 
nation where an artist like Ai Weiwei can be imprisoned 
as a political dissident, and where Western architects 
reckon with the moral implications of taking commis-
sions from a nondemocratic regime, the camera-shy 
professor is now in the spotlight, trying to reconnect 
people with their shared humanity. He is hopeful. 
“When the people really touch the material and feel 
the real atmosphere, they get awakened,” says Wang. 
“They get a memory about some place; they think, I 
know it, deep in my heart, my memory. The people, they 
know this. And they love it.”  

86  

model couple 
Wang with his wife and 

partner, Lu Wenyu. 
In front of them is 
a mock-up for an 

upcoming exhibition.

“People say they 
want China to be 
strong,” says the 
architect. “And 

who is strong, they 
think? America!”
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built environment 
Inside the China Academy of 

Art’s Hangzhou campus. 
Below: The exterior of the 

school. The form evokes 
the natural landscape quickly 

vanishing in China.
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 THE ECSTASY OF  
INFLUENCE

Since he graduated from Oxford in 1977, he has been a 
painter, an arts editor for British Vogue, an architect, 
a writer, a curator for, among other institutions, the 
Metropolitan Museum, a creative right hand to the 
photographer Mario Testino and an award-winning 
scenographer, costumer and, now, director. To a degree 
that is sufficient to set ordinary heads spinning, these 
commitments have often been juggled simultaneously. 

This fall and in the coming months, Kinmonth’s 
production of Don Giovanni debuts in Augsburg; the 
new retrospective of Testino’s work he designed and 
curated has opened at Boston’s Museum of Fine Arts; 
and “Valentino: Master of Couture,” co-curated with 
Antonio Monfreda, launches at Somerset House in 
London. With a little less fanfare, Kinmonth’s contro-
versial 2011 revision of Saint-Saëns’s Samson et Dalila 
is being restaged in Geneva, and Göteborg gets his lat-
est collaboration with choreographer Fernando Melo 
for the GöteborgsOperans Danskompani (formerly the 

A fter 16 years of designing operas all over 
the world, Patrick Kinmonth made his debut 
as a director in 2008, with a production of 
Puccini’s Madame Butterfly for the Cologne 

Opera. On the first day of rehearsals, he entered a 
roomful of enthusiastic, expectant and, he noted, very 
young singers. “Then, as we started, I had this extraor-
dinary sensation of being in precisely the right place 
at the right time,” Kinmonth recalls. “And I thought, 
Oh my God, you idiot, this is something you really can 
do incredibly well.”

He’s had the same feeling many times since, but that 
epiphany was a defining moment, tempered by a tell-
ing hint of self-recrimination that suggested Kinmonth 
knew it had been too long in coming. “Permission is 
the huge issue,” he says. “From the beginning, I gave 
myself permission to not have to have a completely 
clear definition of what I was going to be or do.” Thus 
empowered, Kinmonth was free to be or do whatever. 

DESIGN

A polymath whose 
creative talents  
heed no boundaries, 
Patrick 
kinmonth has 
a cinematic aesthetic 
fueled by his love  
of collaboration—
and a joyful 
sense of history 
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The maesTro
Kinmonth, 
photographed 
backstage at Geneva’s 
Grand Théâtre,  
where his Samson  
et Dalila opens  
this month.
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inTo The misT  
A production of 
Wagner’s Ring Cycle 
at La Fenice in Venice, 
with costumes and 
sets by Kinmonth. 

floral accenT 
Kinmonth’s critically 
acclaimed Madame 
Butterfly, in Cologne 
in 2008, was his 
first production 
as director, costume  
and set designer.  
The colors were 
meant to evoke a 
Hokusai woodcut.

new horizons  Above: The designer’s 
sketch for Orlando Furioso. Right: Stella 

Tennant in the first Burberry campaign shot 
by Mario Testino with Kinmonth.

Göteborg Ballet). On top of all that, there will undoubt-
edly be a full complement of Testino editorials and 
advertising shoots running concurrently for clients like 
Burberry and Rolex. 

“He’s quite unusual in his world,” says Robert Carsen, 
the director for whom Kinmonth has designed at least 
a dozen operas (most notably a widely acclaimed and 
well-traveled production of Wagner’s Ring Cycle). 
“Working in so many disciplines means your approach 
is intuitive and instinctive, and the more you work in 
broader domains, the better trained you become.” But 
such breadth also means it takes more than a little 
intuition to tease out the unifying thread that runs 
through Kinmonth’s work. The Testino exhibition in 
Boston is curated in a series of subcategories, includ-
ing one defined by the museum as “Establishment.” 
Kinmonth redefines it thus: “The beauty of tradition 
is the power to create newness.” He is obsessed with 
the 18th century, but it’s the English Revolution, rather 
than the radical fury of the French, that absorbs him. 
“The British have a hybrid vigor,” he explains. “They 
are best as mongrels. What I find wonderful about our 
revolution was we still understood the idea of ‘extreme 
example.’ We may not have been the greatest creators 
in Europe, but we were brilliant editors of all the influ-
ences, bringing the functional and the beautiful back 
from Italy to our gardens and interiors, adding our own 
practical dynamic to French clothes.” In Kinmonth’s 
work, this sensibility translates as physicality—a you-
are-there immediacy that is almost cinematic in its 
appeal to the senses.

The die was cast for Kinmonth as a polymath when 
he was just a boy. As the youngest of four, born into a 
medical family who split their time between Ireland 
and England, he claims he “never felt part of either.” 
Cork meant a rough-and-tumble tribe of Catholic 
cousins. The English side of the family, his mother’s, 
was Protestant and rich: Meissen porcelain in the 
cabinet; Poussins on the wall; a nonpareil collection of 
camellias in the garden. “Ours was not a particularly 
artistic household at all,” says Kinmonth, “but art was 
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“The English may not 
have been the greatest 

creators in Europe, 
but we were brilliant 

editors, bringing Italy 
into our gardens and 
interiors, adding our 

own practical dynamic  
to French clothes.”
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glorious excess  
Right: A portion of the 

2006 “Anglomania” 
exhibition at the MeT’s 

Costume institute. Below: 
A 2008 production of 

Debussy’s pelléas et 
Melisande featured sets 

by Anish Kapoor and 
costumes by Kinmonth. 
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somehow in there.” His father, a plastic surgeon, would 
sketch out what he hoped to achieve with his opera-
tions. His mother should, Kinmonth feels, have been 
an actress. As for his own leanings, he painted from an 
early age and sang like a bird in choirs, “totally unafraid 
of being artistic.” His parents maintained what he now 
describes as “a benign indifference” to his endeavors, 
even when, at age nine, he refused to wear anything 
other than a floor-length green lab coat. Or when, a 
little later, Kinmonth insisted on swathing himself top-
to-toe in a black cloak (he thinks under the influence 
of a Bergman film). “It would be pouring rain, and I’d 
set out for the cliffs in my cloak and was never happier. 
And my parents never complained. Actually, it was my 
mother who had it made for me.” 

Clearly primed for drama by the time he hit Oxford, 
Kinmonth had developed a precocious appreciation of 
scenography that translated into a string of produc-
tions for the Oxford Playhouse, directing, designing 
and acting. At one point, he stirred a cauldron with 
Stephen Fry in Macbeth. He also shared a stage with 
Karl Lagerfeld muse Lady Amanda Harlech in Twelfth 
Night. “I was madly in love with him,” she rhapso-
dizes even now. “He has an insane nobility that’s very 
ancient.” A quality that surely stood Kinmonth in good 
stead when, several years later, he and Harlech found 
themselves leading lights in a fashion set that played 
like an early ’80s reanimation of the Bright Young 
Things. Testino was there. So were Rifat Ozbek, Hamish 
Bowles, Victoria Fernandez and, eventually, John 
Galliano. “It was a fantastic, quite experimental time,” 
Harlech remembers, “and Patrick was in the capacity 
that he always is: the muse.” 

He was 24 when he started at Vogue in 1981, after 
winning the magazine’s talent competition. As arts 
editor, Kinmonth did sittings with big names like Lord 
Snowdon and Bruce Weber, but his job sealed two 
other relationships that have shaped his life since. 
One was with Testino, the other with photographer 
Tessa Traeger, who was regarded as British Vogue’s 
Irving Penn for the still lifes she created for food writer 
Arabella Boxer’s pages. The first story they worked on 
together was a set in Venice, a city where Kinmonth 
lived for more than a year after graduation. “From 
Tessa, Patrick learned a significant appreciation for the 
art of craft, of people who are really good at what they 
do in terms of making,” says Carsen. “There aren’t many 
people who have that understanding.” Traeger and 
Kinmonth have lived and worked together ever since. 

“When I met Patrick,” Testino remembers, “he 
immediately pointed out I should do portraits. I was 
obsessed with being a fashion pho-
tographer so it was difficult to see 
his point.” Testino is now, of course, 
one of the world’s premier photo-
graphic portraitists. “He was right 
all along,” the photographer con-
cedes. “But for many years, that’s 
what Patrick did—he helped others 
better their skills.” And that’s really 
the point of this elliptical backstory. 
Kinmonth was always perfectly 
happy to hide his light under the 
bushel of others. “Putting my head 
over the parapet has not been my 

favorite thing,” he admits. “There may be all sorts of 
reasons I didn’t want to take that responsibility artisti-
cally”—the most benign rationale being that Kinmonth 
simply loved working with other people. 

Artists often talk about their “process.” The way 
Kinmonth tells it, his process has always been about 
that permission thing. “If you give yourself only per-
mission to work for yourself—be number one, all or 
nothing—you might prevail but you might just as easily 
lose. But if you give yourself permission, first of all, to 
collaborate, to enjoy what other people bring, it doesn’t 
have to be ‘rule the roost’—you become part of a team 
and make something.” 

If it’s reasonable to say that the essence of a truly 
successful collaboration is generosity of spirit, then 
that’s one more thing Kinmonth was born to. “I think 
it’s essential to have the dynamic of challenge in a 
given relationship,” he declares, but at the same time, 
what longtime collaborators like Monfreda recognize 
is Kinmonth’s ability to transmute challenge. “One of 
the first things he taught me was that working is about 

high fashion
Clockwise from below 
right: A sketch for 
the 2007 Valentino 
retrospective in 
Rome; two tableaux 
from the exhibition. 
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solving problems, not making problems,” Monfreda 
says of a professional relationship that has produced 
some of the most memorable exhibitions of the past 
decade. “It’s very challenging to work with him, but he 
loves to give credit”—the upcoming Valentino show at 
Somerset House being a case in point. Monfreda claims 
their main idea usually comes to them in the first 
few minutes they investigate a new space, and given 
the long catwalk-like room they had to work with at 
Somerset House, it seemed obvious to stage the exhi-
bition as a fashion show—except that it’s the visitors 
who will be walking down the catwalk and the man-

nequins sitting in the audience. “You’re 
looking at the clothes in the service 
of another idea,” Kinmonth explains. 
“That’s almost a directorial idea. Can 
the clothes bring you into that jet-set 
Valentino world you’re discussing?” 
Carsen insists this is one of Kinmonth’s 
greatest talents: “Often you want people 
to be wearing real clothes, not costumes, 
and when people are wearing 18th- or 
19th-century dress, which doesn’t feel 
contemporary to us, it’s not as easy. But 
as a costume designer, Patrick is a fan-
tastic clothes designer.” 

Kinmonth’s worktable certainly tes-
tifies to that. It is littered with costume 
ideas for upcoming productions that 
show his knack for vernacular detail, 
even in a 16th-century Spanish ruff. “I 
would love to do a fashion collection,” 
he admits. “Fashion is an extension of 
the opera costume– making process, 
but it serves to illuminate the zeitgeist 

of fashion rather than the raison d’être of an opera 
libretto and a score.” 

“Why should you restrict yourself?” Carsen won-
ders. “If you do more than one thing, you’re supposed 
to be a dilettante. But, with Patrick, none of it is about 
being expert, it’s about being passionate and minding 
enough to be curious.” Aside from the fact that pas-
sion itself is innately persuasive, Kinmonth’s insatiable 
curiosity has helped mold a lively signature for every-
thing to which he applies his hand. A sterling example 
is his first show for the Met, “Dangerous Liaisons,” in 
2004, which explored the relationship between fash-
ion, furniture and art in the 18th century. Kinmonth 
designed tableaux vivants that recreated vignettes 
from contemporary prints: a woman falling in a faint; 
a husband seducing a maid; a hairdresser up a ladder; 
tempering a sky-high hairdo celebrating some event of 
the moment—all of them frozen in mid-activity. “You 
saw it almost as a play, with an opening scene and a 
grand reveal,” recalls Anna Wintour, benefit chair of 
the MET’s annual Costume Institute Gala. “The room 
was quite imposing, but Patrick saw a way to bring 
static things to life, to make them accessible, with so 
much wit.” The coup de grâce was the faux sunlight 
that streamed through the windows of the Wrightsman 
Galleries. The sense of “you-are-there” was so over-
whelming that Jayne Wrightsman immediately asked 
Kinmonth to redo the rooms when the show ended.

The same intimate approach will be applied to 
aspects of the Valentino show in Somerset House. In 
2007, Kinmonth and Monfreda designed an exhibition 
at the Ara Pacis in Rome that was a soaring, impe-
rial envoi to Valentino’s career in fashion. In London, 
the emphasis is more intimate. “We have pictures 
that were never meant to be seen by anyone except 

PeasanT dress
Zerlina’s dress in Don 
Giovanni (Augsburg, 
September 2012), 
cut and made by 
hand—Kinmonth’s 
design is based on an 
18th-century original. 

rolling in The deeP  
Left: Tristan, one of a 
series of 30 paintings  
by Kinmonth from the  
early ’90s. Above: 
Kinmonth designed  
the garden at his  
house in west england.

home and 
hearTh

Living in Vogue, 
published in 1984. 

Below: A sitting 
room, designed 

by Kinmonth and 
decorator Robert 

Kime, in fashion 
designer Gela  
nash-Taylor’s 

Wiltshire home.
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Valentino and Giancarlo Giammetti for 
their own albums and memories,” says 
Kinmonth. “I was very keen for those 
pictures to inform the work so you 
can see it’s not just coming from some 
beautifully organized, synthesized, per-
fected universe, but it actually comes 
out of the muddle of life—lots of travel, 
lots of attempts, lots of second-goes. 
There’s a roughness that makes you feel 
like you are there.” 

And, finally, Don Giovanni, which 
Kinmonth has re-situated in 18th-
century Venice, home to Casanova and 
librettist Lorenzo Da Ponte, whose roots 
in Venetian street theatre would have 
given the opera’s original productions 
an abrasive topical edge as recogniz-
able to contemporary audiences as 
Shakespeare’s words were to the crowds 
at the Globe. “The orthodoxy in opera 
has become to radically modernize at all 
costs, to strip away the historical con-
text and put it as fiercely and directly 
into modern life as you possibly can,” 

says Kinmonth. “And that was definitely necessary. 
Opera was mired in a 19th-century way of doing things. 
But now is the moment when we need to go beyond the 
new orthodoxy. Let’s try and find a way to enter into 
the original spirit of what this piece was about, to play 
with the tension between an 18th-century text and a 
21st-century context.” 

Shakespeare continues to be a reference point. “He 
has it—the greatest poetry, the most ordinary, rec-
ognizable characters.” And that clarifies Kinmonth’s 
challenge with opera. “How to make it conversational,” 
he muses. “Especially when opera is great conversa-
tions.” Meeting that challenge would undoubtedly go a 
long way to addressing the never-ending debate about 
opera’s place in modern culture. Kinmonth, for one, 
seems to have latched on to an analogy that is alluringly 
accessible. “When you direct opera, you have the possi-
bility to do something very minutely because the music 
gives you the total framework: The aria starts here, 
ends there, in precisely three and a half minutes. It’s the 
closest thing to making a movie but, instead of a cam-
era, it’s done like a rehearsal, in front of an audience.” 
That’s why he feels the preeminence of Luchino Visconti 
and Franco Zeffirelli in 20th-century opera is no coinci-
dence. “They both came from film and they revitalized 
opera with the kind of behavior you’d see in a movie.” 

Again, the you-are-there immediacy. “The pinch of 
your soul that makes you think you’re real,” Kinmonth 
calls it. “A sense of discovery that is actually the most 
exciting thing, because it’s proof that you are in the 
moment. That I suppose, loftily, would be my operatic 
ambition. You’re sitting in an opera house with a lot of 
other people and you suddenly think, Oh my God, I’m 
actually alive, I am here, this is happening, and now it’s 
over and if I don’t remember it, it’s gone. And there’s no 
way of pulling it back.” 

And right there, in that romantic, melancholy acknowl-
edgment of the necessity and the transience of beauty, is 
the key that unlocks the protean Patrick Kinmonth.  

mise-en-scÈne
Clockwise from top: Stella 

Tennant, photographed 
by Testino for Vogue in 

2006, against Kinmonth’s 
sets; model for La Traviata 

set design; costume sketch 
for the ballet Fountain; 

“Dangerous Liaisons” 
exhibition at the MeT. 
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the unlikely 
reformer 

When former 
Hollywood mogul 
ERIC EISNER 
decided to help the 
smartest students 
in the roughest 
Los Angeles schools 
reach their potential,  
he led them to 
a brighter future 
the only way 
he knew how: one 
dream at a time

eric EisnEr sEEMs an improbable character 
to have become one of the great innovative—
and philanthropic—forces in education today. 
As a teenager, he played drums in Greenwich 

Village clubs instead of getting a good night’s rest for 
school. After attending law school at Columbia, he 
moved to Los Angeles, where he turned himself into 
a movie and music mogul, becoming the president of 
the Geffen Company. As a Hollywood power broker, 
he made million-dollar deals and lunched with Tom 
Cruise, Tim Burton and Martin Scorsese. Everything 
he did, he says today, he did in order to make money—
and for no other reason. He reveled in the lifestyle 
that his success allowed: Bob Dylan performed at 
his wedding to Lisa Eisner, a photographer and fash-
ion editor who became one of Tom Ford’s muses; he 
bought a house in Bel-Air and sent his children to 
the prestigious Brentwood and Crossroads schools; 
having made enough money to retire in his late 40s, 
he looked forward to perfecting his golf game at the 
Bel-Air Country Club, which he had maneuvered ener-
getically to get into.

His life could not have been further removed from 
the poorest neighborhoods in Los Angeles, and yet 
he became the founder of a visionary organization 
known as the Young Eisner Scholars (YES). Strangely 
enough, he says, his glamorous life prepared him to 
do the work he does today. Situated in southwest L.A., 
YES identifies promising students in disadvantaged 
schools, helps develop their intellectual potential 

and finds places for them in the city’s best prep and 
magnet schools. What sets YES apart from other well-
intentioned programs is the attention that goes into 
helping these students overcome poverty and poor 
schooling. All of Eisner’s energy is directed at fig-
uring out how to make the kids feel a positive drive 
toward their futures. “To understand kids and how 
to make things glamorous to them, you have to have 
been a victim of glamour yourself,” he says. “You have 
to understand why a video game makes a kid want to 
win, but a teacher might not. If you want kids to real-
ize their promise, you have to figure out how to make 
something seem aspirational to them.”

Clearly something about Eisner’s formula is work-
ing: This fall, 67 YES kids will be enrolled at the nation’s 
most prestigious universities—among them, Yale, 
Harvard, Stanford, Columbia, USC and UC Berkeley. 
Through sheer force of will, Eisner and his organization 
have had a profound impact on the lives of L.A.’s disad-
vantaged, opening what the author Malcolm Gladwell, a 
champion of Eisner’s, has called an “underground rail-
road” out of the barrio.

How was this unlikely partnership between under-
performing public schools and a wealthy former music 
executive formed? A few years after Eisner retired from 
Geffen, his friend Dorothy Courtney pressed him to get 
involved with an organization that helps families in the 
Hawthorne and Lennox areas of Los Angeles. “Dorothy 
went to work on me a little bit, ‘You must have some 
time,’ and so on,” Eisner recalls. “I had time, but I had 

EDUCATION
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tough love 
Eisner at his home 
in Los Angeles. His 
students appreciate 
his straight talking, 
hands-on approach. 
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never, ever, ever done anything for anyone in my life. 
If there was no money in it, count me out. I wasn’t 
even on the student council. But I thought, Try it. So I 
said, ‘What do you want me to do?’ And she was clever 
enough to say, ‘If I tell you, you’ll stop doing it in six 
months. Why don’t you give it some thought?’ ”

The next day, he told her what he had in mind: to 
meet the brightest kids in the worst school. “I told 
her, ‘I want to meet the smartest kids, the kids who are 
interested in building things, in physics,’ ” he says. “I 
want to see what’s going on between their ears.” The 
worst of the schools, Courtney told him, was Lennox 
Middle School. Housed in a 
grim, unassuming building near 
the Los Angeles airport, it had 
lost its high school due to bud-
get cuts, and the dropout rate 
had soared to nearly 60 percent. 
To get to school, students had to 
cross gang lines. 

Eisner began meeting with a 
handful of kids at Lennox, with-
out any clear picture of what he 
was doing other than listening. 
One of the first kids he met was 
Chris Bonilla, who graduated 
from Columbia University two years ago and now works 
for YES. Bonilla tells me that he first thought Eisner was 
there to discipline him. “He was just sitting there, and 
he had a printout of all my grades and information and 
he was like, ‘Why are you getting a B minus in social 
studies?’ I thought he was a school official who was 
pretty angry for some reason, so I walked away shook 
up.” Soon, Bonilla and Eisner were regularly meeting to 
talk, along with a handful of other kids. 

The Young Eisner Scholars is the outgrowth of one 

man’s natural curiosity, not a predetermined pedagogi-
cal philosophy. Its mission has evolved over time, as 
Eisner became aware of how he could be most helpful. 
That first year, he realized that the most difficult thing 
for these students was verbalizing their thoughts—not 
having complex thoughts, but expressing them. He 
encouraged the students to debate him and helped pay 
for them to attend summer school. When teachers at 
the Brentwood summer school approached Eisner to 
say that Bonilla, whom Eisner had sent there, would 
be a great addition to the high school, Eisner agreed to 
pay for his tuition. He began finding slots at top high 

schools for students graduating 
from Lennox. And Young Eisner 
Scholars was born. 

Today, YES serves students 
from the third grade through 
graduate school, though Eisner 
focuses on the pivotal upper-
middle-school years: The kids 
are old enough for him to reli-
ably evaluate their work ethic 
and their hunger for knowledge, 
but young enough that their 
minds are still growing rapidly. 
As in the past, he counsels the 

students, gauges their self-motivation and stability—a 
child who has a resilient personality and is willing to 
speak up, he’s quick to point out, is more likely to suc-
ceed—and gets to know their parents. If it seems like a 
good fit, he helps find a place for the student in an L.A. 
high school—usually private, but not always. 

In the majority of cases, the high schools themselves 
provide scholarships; today, schools that work with 
YES pay a small fee in order to meet the scholars and 
recruit them. (The organization helps pay for college 

once the scholars leave high school.) Eisner raises all 
the money for the YES budget in an ad hoc way: “sharp-
ening his teeth” when someone asks him what he does 
at the kind of cocktail parties he used to dread. 

To private schools hungry for greater diversity, 
Eisner’s program is a gift: It screens the students 
beforehand and, once they’re admitted, offers addi-
tional support and counseling far beyond the school’s 
resources. The path from the barrio to Beverly Hills 
is not without its bumps. Roughly 60 percent of the 
YES kids live below the poverty line, and all kinds 
of unpredictable problems arise as they transition 
from Lennox or Buford to Brentwood and Harvard-
Westlake. It’s not just culture shock, which the kids 
say is real, yet not as daunting as they had imagined, 
but also pragmatic issues: Their parents may not 
have the resources to get them to and from school, or 
understand how to apply for financial aid. 

Eisner, who grew up in Manhattan, the child of left-
leaning parents who hosted fund-raisers for Ethel and 
Julius Rosenberg (one of his earliest memories is of 
Paul Robeson singing) was never the smartest kid in 
the room, but he always wanted to get As and spent a 
lot of time studying how the smart kids learned. Today, 
he describes himself as “tough” and not the most 
“empathetic” person, but his bluntness is appealingly 
open and he speaks eloquently (and concretely) about 
strategies for learning. 

The students clearly respond to him and appre-
ciate his straight shooting. On the afternoon I visit 
Eisner in the YES offices, Andrew, a skinny, reserved 
eighth grader, sits with us. Andrew had recently been 
accepted to The Lawrenceville School in New Jersey, 
making this the first year YES will enroll students at 
boarding schools. As Eisner speaks, Andrew corrects 
him, or adds salient details, demonstrating a key trait 
Eisner looks for: a mind obsessed with accuracy. When 
I ask Andrew what the best thing about YES is, he 
pauses, then says, “I learned how to learn.”

Eisner believes the students need to learn what 
he calls “literate thinking.” In Los Angeles, the 
middle-school curriculum is pegged to tests. Kids 
are expected to memorize material, but often don’t 
fully understand the broader concepts behind what 
they’re studying. As Andrew puts it, for two problems 
in a math class at Lennox, he would get a paragraph 
of notes; for one problem with Eisner, he gets sev-
eral pages. Eisner tells me he thinks the fact that he 
wasn’t himself a “brainiac” made him more attentive 
to the question of how to learn; this is what he drives 
home in his meetings with the kids. Many of the YES 
students I meet with describe the process as “intimi-
dating” and “scary,” but also express their respect for 
Eisner. His high standards have taken them further 
than they ever imagined. “You couldn’t just give the 
answer,” one student says, trying to explain what was 
so different about Eisner’s teaching. “You had to say 
why the answer was the way it was.”

Though Eisner has no background in education, 
and not much of a formal philosophy, he understands 
that students in Bel-Air are taught how to internalize 
literate thinking—the ability to effectively communi-
cate and bargain, and to extrapolate from particulars 
to universals—from an early age. In southwest L.A., 
the education system is turning out kids who are silent 

Eisner describes 
himself as a third 

parent. This is 
education on a 

human level, not a 
theoretical one.  

don’t fence me in
A YES banner at Lennox 

Middle School, where the 
organization got its start 

and still has offices.  
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memorizers; as hungry as they may be for knowledge, 
there’s not much room for them to learn broad prin-
ciples, let alone the social skills that are crucial to 
making one’s way in our entrepreneurial culture. In 
theory, the literate-thinking methodology isn’t all that 
different from an SAT prep course, which also teaches 
kids how to fathom the basic principles underlying all 
sorts of word problems. In practice, the difference lies 
in Eisner’s passion. This is education on a human level, 
not a theoretical one.

Eisner describes himself as a third par-
ent, and his influence in the students’ lives 
reflects this. Having been told that one boy, 
Sebastian, wasn’t participating at recess, he 

met with him and noticed that his shoes were too 
big and the soles had worn away. So YES helped him 
buy new tennis shoes, and the boy started playing at 
recess again. Eisner has found himself buying eye-
glasses for students whose parents couldn’t afford 
them. After getting reports that one scholar wasn’t 
doing his homework, he called the boy himself to find 
out what was going on, acting, as he puts it, “like a 
marine sergeant, blind to the nuances: ‘Why are you 
being negligent about your homework?’ ” It turned 

out that the boy had been nervously focused on an 
upcoming dance recital—he had not one but two 
solos. After seeing the boy dance—“Next to the other 
boys, he was Nureyev. And the joy!”—Eisner was 
reminded that measuring success in young students 
is always complex. 

While it could be argued that the program robs the 
public school system of its most talented students, 
the Lennox Middle School administration has been 
extremely supportive of Eisner’s mission, acknowledg-
ing that they do not always have the resources to serve 
their brightest kids. And it would take a stony heart not 
to be inspired by all that Eisner has managed to accom-
plish with just a five-person staff (including himself). 

One of these success stories is Diana Orozco, who 
graduated from the Brentwood School this year and 
was admitted to Yale. At the YES office, she explains 
that she’d been raised by a single mother with four 
kids—she is the oldest—who works as a cashier in a 
burger place. Her mother, who has been taking night 
classes and will graduate from high school herself this 
year, “is very excited about Yale,” she says.

Although Eisner’s model may not, at first glance, 
appear scaleable, his success reminds us that inno-
vation on a grass-roots level can be as important as 

revolutions in pedagogy. Eisner’s model is artisanal 
rather than commercial (in his 12 years running YES, he 
has worked with just 211 students), but it might be just 
what’s needed to inject schools with a hopeful, coop-
erative spirit—the kind of can-do attitude that leads 
to greater change. Next spring, in partnership with 
Columbia University, YES is planning to bring the pro-
gram to New York City.  

On a Friday afternoon, Eisner and I have lunch at the 
Bel-Air Country Club with his assistant, Alina. As we 
eat, overlooking the golf course he once imagined play-
ing on every day, Eisner speaks about some of the kids 
in the program and the many obstacles they’ve over-
come. Now, YES helps its scholars find jobs, continuing 
to level the playing fields—one had just completed an 
internship at Morgan Stanley. “It’s a fascinating world 
when you get involved with all these kids,” Eisner 
muses. “It’s like they’re plants: You have to see where 
they’re growing, what they need.” 

Before getting up to leave the table (he and Alina 
are going to Brentwood to watch Diana and three other 
YES scholars graduate), he gestures at the vista before 
him, as if to invoke the distance between his own life 
and those of his students. Thanks to YES, perhaps that 
distance won’t always be so large.  
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lean on Him 
Eisner with several 
YES scholars. “I learned 
how to learn,” one 
of the students says 
of the program. 
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by KELLy  CROW   PhOtOgRaPhy by  stEfan Ruiz

LOCaL hERO Gates 
in an abandoned 

bank in Chicago. He 
is working with city 

officials to make it a 
performance hall 

and exhibition space.
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O n a leafy, overlooked block in south 
Chicago, amid a patchwork of weedy lots and 
fixer-upper bungalows, Theaster Gates is 
redefining what it means to make art. 

When the recession hit a few years ago, this 39-year-
old sculptor, performer and urban planner began buying 
boarded-up houses on the street where he lives in Grand 
Crossing—a hardscrabble, mostly black neighborhood 
that sits eight miles south of downtown Chicago. Gates 
started gutting the forlorn interiors of these spaces and 
using the domestic detritus to create haunting objects—
from throne-like chairs made of clapboard siding to 
porch swings made from reconfigured door frames. 

Then, in a move that left the jaded art world slack-
jawed, he began transforming these spaces into cultural 
anchors—libraries, bookstores, music archives, a pop-
up café—using workers he hired from the area, some of 
whom were previously unemployed. 

Artists don’t attempt altruism this extreme: Plenty 
make pieces that pinpoint social ills or serve as politi-
cal gestures, but arguably, no one—until Gates—found 
a way to leverage an artistic practice to make a real-
time, bottom-line difference in the lives and spaces 
next door. Gates says he’s trying to invent “the Main 
Street I want to hang out on,” but he is also pushing art 
beyond the sphere of social commentary into the arena 
of nitty-gritty do-gooding.

The gregarious son of a roofer and the youngest 
of nine children, Gates taught ceramics and studied 
urban planning before launching himself into the city’s 
 performance-art scene with his gospel choir-style group, 
the Black Monks of Mississippi. He’s as well-known in a 
zoning-board meeting as a museum gala, and these days 

the art world can’t get to know him fast enough.
He’s been in at least a dozen museum shows over the 

past four years—a veritable smothering of curatorial 
attention for an artist who’s had only a pair of gallery 
shows to formally unveil his work. For the Whitney 
Biennial in 2010, he transformed the museum’s court-
yard into a temple furnished with Wrigley chewing-gum 
factory pallets and spindly wooden sculptures that 
evoked shoe-shine stands. Every so often, he popped by 
with his Monks to sing deep-throated songs about the 
legacies of labor unions and industrial workers. Some 
heavyweight collectors in Chicago, like Patric McCoy 
and Deone Jackman, once paid as little as $5,000 for his 
works; now, collectors world-wide spend as much as a 
million dollars apiece for his latest installations.

Earlier this year, Gates became the breakout hit of 
Documenta, a prestigious contemporary-art survey 
that’s held in Kassel, Germany, once every five years. 
For his project, 12 Ballads for Huguenot House, Gates 
stripped the innards of an abandoned building on his 
block and shipped the salvage to Germany, where he and 
his team—along with some additional German hires—
used the materials to renovate an abandoned 1826 house 
in Kassel. All summer long, crowds filtered into Huguenot 
House to find wall-sized videos of the singing Monks pro-
jected across its peeling floral-flecked wallpaper. Gates 
had filmed the singers back in the Chicago house just 
hours before it was dismantled. (After Documenta ended 
in September, some of the materials stayed put, but the 
rest was shipped back to Chicago.)

The circular effect was transfixing, says Michael 
Darling, chief curator of Chicago’s Museum of 
Contemporary Art. “He upended two houses to explore 

the  
artist next  

dOOr

TheasTer GaTes’s 
artwork is transforming 

his neighborhood 
on Chicago’s south side 

into a vibrant cultural 
center—challenging 

the power and meaning 
of art one abandoned 

building after another
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under one roof  
A room in the 

Dorchester Projects’s 
Archive House in 

which Gates hosts 
communal sushi and 

soul food feasts served 
on ceramic dishes of 

his making. Above 
right: The exterior of 

the house, made from 
recycled materials, 
which also contains 

rooms full of discarded 
records, books 

and magazines for 
neighbors to peruse.

ideas about hope after trauma in a way 
that felt significant and central to the 
entire exhibit,” Darling says. “That’s 
amazing for an artist who didn’t even 
have a big name a year ago.”

Gates is also gaining an interna-
tional reputation for the way his art 
redefines upcycling, that well-worn 
idea of turning found materials into 
something freshly prized—a notion 
he’s started applying to discarded or 
obsolete bodies of knowledge. That’s 
why his original home on Dorchester 
Avenue in Grand Crossing, which 
he bought in 2006, is now being 
converted into a library for a local col-
lector’s back issues of Ebony and Jet. 
It’s why the Archive House he bought a 
couple years later on the same block is 
now rimmed with 14,000 architecture 
books from a defunct store along-
side shelves of 60,000 glass slides 
from the University of Chicago’s art 
history department. These leftover 
repositories helped spur him, in fact, 
to transition from thinking about 
Dorchester Avenue as his workaday 
home into considering the added 
buildings as works of art unto themselves. These days, 
he collectively calls these spaces his Dorchester Projects. 

His latest addition, the Black Cinema House, is a 
movie theater he created in the basement and first floor 
of his home so that the Chicago Film Archive could screen 
films featuring black actors—many of which local chil-
dren have never seen. This winter, he starts converting 
an abandoned apartment complex around the corner into 
artist studios; he’s also raising private funds to turn a for-
mer bank into a performance venue and exhibition hall.

All of these pop-culture elements, like the copies 
of Ebony, recirculate into Gates’s artwork and perfor-
mances as well. The resulting ecosystem feels intimate 
even as it sweeps in ideas about race, class and urban-
ization in America. Marva Jolly, a retired ceramics 
teacher from Chicago State University, has watched his 
rise and isn’t surprised. He began as a potter, after all. 

“What kind of artist is attracted to clay?” Ms. Jolly 
asks. “The kind who likes to get messy.”

theaster Gates didn’t Grow up pining to be 
an artist. Born in 1973 to a working-class family 
on the west side of Chicago, he was taught by 
his father to tar roofs for $75 a day and nudged 

by his mother to sing in the Baptist choir on Sundays—
his bow tie straight and Florsheim shoes shiny. 

While crisscrossing the city to attend middle school 
in the city’s wealthy north, he first noticed the inequity of 
Chicago’s classes, how the white families he saw up there 
weren’t any better than his own and yet their sanitation 
trucks seemed to trundle by more regularly. Plus, they 
lived near museums with pieces by Robert Rauschenberg 
and Jasper Johns. He felt slighted. When he went away to 
college in Iowa, he quickly settled on urban planning as a 
major. “I was going to save cities,” he says.

Everything changed in the spring of his junior year, 
when on a lark he took a class about clay. He was shocked 
by how much he enjoyed seeing “structure in a lump,” 
and watching a form change entirely through heat and 
the whims of his imagination. After a trip to Los Angeles 
the following summer, he came back with a nose ring. 
“My parents thought the devil got me,” he says.

He added a minor in ceramics and resolved to meet 
all those Japanese potters he’d read about in class and 
see all those Rauschenberg abstracts he now revered. He 
studied in Capetown, South Africa, focusing on the his-
tory of its sacred spaces. Ultimately, though, he felt his 
conscience swivel back to the Chicago streets he grew 
up on: “I wanted the bow tie and the potter’s wheel.” 

In 1999, he moved back to Chicago and took a job 
as an arts planner for the Chicago Transit Authority. 
There, he got to know the myriad city entities angling 
for ideas to combat social dilemmas like poverty and 
unemployment. He also noticed how rarely artists were 
invited into these conversations, except when asked for 
suggestions on décor. He wondered if the results would 
be different if artists got a power seat sooner.

living history  
One of the artist’s 
standing thrones; 

Above: A piece 
from his series 

about the civil rights 
movement, In the 

Event of a Race Riot. 
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Over the following four years, things began to click. 
First, Gates took a job in the humanities division of 
the University of Chicago with the mandate to help 
the school better connect to its surrounding neighbor-
hoods, whose residents resented its perceived aloofness 
and perpetual expansions into their blocks. That’s 
largely why he moved across town in late 2006 from 
west Chicago to a former candy store on Dorchester 
Avenue. It was also there, while seeking fresh ideas, that 
Gates came up with an alter ego: Yamaguchi.

Gates says Yamaguchi started out as an experiment 
in the politics of art and race: What would happen to 
his pots and bowls, which weren’t selling so well, if he 
told people they were made by the mixed-race son of 
a Japanese master potter who had taught his methods 
to the neighbors of his black Mississippi bride? The 
answer, which he gleaned over the course of several 
rollicking soul-food dinners at his new place, didn’t sur-
prise him—people wanted to buy those bowls. 

A moment like that could turn some artists cyni-
cal, but Gates learned something that changed him. In 
sketching out Yamaguchi’s tall-tale virtues, many of 
which hinged on the artist as change agent, Gates says, 
“I realized I believed in him, too. All that fiction was a 
way for me to work out my best self.” 

Michelle Boone, now the commissioner of the 
city’s Department of Cultural Affairs, was among the 
snookered, but she says she didn’t mind. “All the time 
he was creating this whole lore, he was also mak-
ing dinners and comfortable spaces for people to 
have sometimes painful conversations,” she says. “It 
turned out to be genius.”

Gates still adopts personas, but they’re more often 
modeled after historic black characters like South 
Carolina slave potter Dave Drake, who famously wrote 
poems on the shoulders of his pots at a time when 
black people were forbidden to read. Two years ago at 
the Milwaukee Art Museum, he enlisted a 150- person 
gospel choir to help him pay homage to Drake in a per-
formance that lasted 40 minutes and left audiences 
crying and whooping all at once. 

At home, he now has a nonprofit of his own, Rebuild 
Foundation, with a staff of 20 and a rotating program 
of day camps and on-the-job training specifically tar-
geted to others on his block. When the doors of his 
buildings aren’t locked, his neighbors filter through 
to borrow books and records or eat 
occasional communal meals. It’s 
known that anything in his back-
yard garden is free for the taking; 
one neighbor says thanks by leaving 
plates of fried green tomatoes on his 
front step.

“Whenever people here do better, 
they move,” he says, “but that just 
means they don’t want to be around 
poverty. I’m interested in the poli-
tics of staying.” 

All of it he pays for by cobbling 
together grants, gifts and selling his 
artwork. The latter particularly took 
off in 2009 with a series of wooden 
shoe-shine stands he modeled after 
the kind that line the Shine King, 
a community hub in west Chicago. 

Amid his heavy thinking about sacred spaces, he says it 
finally dawned on him that his family’s go-to shoe-shine 
shop “mattered as much to me as any museum.” If he 
made art that showed how much he valued it, maybe 
outsiders would value the place differently.

It worked: Chicago dealer Kavi Gupta took one look 
at the towering wooden “thrones” that Gates started 
building and agreed to take a group to the country’s pre-
eminent art fair, Art Basel Miami Beach, in 2009. Chicago 
collector Larry Fields paid around $15,000 for one uphol-
stered in glittery red and yellow fabric; nowadays, he 
thinks his throne could resell for at least $60,000.

Nowadays, as Gates rolls out his ever- expanding 
ideas for Dorchester, he’s also ping-ponging to museum 

shows, art fairs and collector dinners the world over—as 
befits an emerging artist on the cusp of superstardom. 
This fall, he helped his father get a passport because 
Gates wanted to take him to the opening of his debut 
show at White Cube gallery in London; his father had 
helped him dip some pieces in tar for the show.

Gates says he’s still figuring out how wide his pal-
ette will get, since he has the whole sweep of Grand 
Crossing—and his own experiences—to draw from. In 
moments, the pace already seems to be taking its toll. 
Gupta, the Chicago dealer who still works with him, 
says Gates rarely sleeps more than five hours a night; 
he knows because he will sometimes leave meetings 
with the artist at 2 a.m. only to get e-mails from him a 
few hours later.

One night earlier this summer, Gates paid a visit 
to the cultural nonprofit, Little Black Pearl, where he 
had volunteered a decade earlier teaching ceramics. 
It was throwing a farewell party for a few local boys 
getting ready for their first trip abroad. Their first stop 
was Germany, specifically Gates’s Huguenot House in 
Kassel. The artist made the rounds, exuberantly clap-
ping shoulders. 

At one point, the nonprofit’s founder, Monica 
Haslip, pulled him aside to ask if he could spend even 
more time with some of the teens in a school she also 
runs. “I realize you’ve got the whole world waiting,” 
she told him, “but these kids need to see you and hear 
you, so you stay real for them.”

He listened, nodded hard. His travel plans were 
packed for the next few weeks, he admitted, but he 
wasn’t going anywhere for keeps. Everything about his 
art is rooted here, at home. “I’ll be back,” he promised.  

studio visit 
Gates and his longtime 
collaborator, Norman 

Teague, repurposing 
old fire hoses for use in 

Gates’s artwork. 

grand Crossing Local teens enrolled in Rebuild Foundation’s Young Men’s Rites of 
Passage Program, which includes activities like gardening, playing chess and journal writing. IN
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Every few months, Jack Dorsey screens a care-
fully selected film for his employees at San 
Francisco–based Square, Inc.—a movie that 
“speaks to something we need to learn as a 

company,” as he explains it. He’s considering Charlie 
Chaplin’s Modern Times as his next cinematic lesson. 
“Every little move Chaplin does, every tic,” says Dorsey, 
“is either to further the story or for comedic effect. 
There’s no wasted motion. It’s so stark and so clear. 
And when you focus on the details and on efficiency of 
motion, something really magical happens.” 

At 35, Dorsey has already masterminded not one but 
two of today’s most fascinating, most disruptive tech-
nology brands. In 2006, he created Twitter, which has 
since evolved from a social-media hangout into a major 
platform for breaking news (as well as a key tool for poli-
ticians, nonprofit causes and the revolutionaries of the 
Arab Spring). In 2009, he founded Square, a mobile app 
that lets anyone accept credit card transactions using a 

smartphone or tablet. It has already improved the lives 
of millions of small-scale entrepreneurs—yoga instruc-
tors, piano teachers, food-truck chefs and others. It may, 
in time, upend the entire payments industry: Square has 
just announced it will handle all credit- and debit-card 
transactions for Starbucks’s 7,000 American shops.

How does one person innovate in such grand fashion, 
then turn around and do it again? With both Twitter and 
Square, Dorsey’s flashes of insight are by-products of a 
lifelong quest for simplicity and order. Dorsey yearns to 
create streamlined beauty out of giant ungainly systems 
that at first glance appear to be irredeemably chaotic. 
He is the Charlie Chaplin of technologists: He makes the 
impossible happen through efficiency of motion. 

Twitter emerged from Dorsey’s teenage obsession 
with the unruly urban tangle of his hometown, St. Louis. 
He’d spend hours eavesdropping on the radio chatter 
from local ambulances. “They would announce where 
they were and where they were going,” he recalls, “and 

First with Twitter, now 
with Square, Jack 
Dorsey has turned 
his obsession with 
elegance and efficiency 
into revolutionary 
products. Meet the 
tech mastermind with 
the soul of an artist  

 SIMPLICITY 
AND 

ORDER 
FOR ALL 

TECHNOLOGY
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think 
Different
Dorsey at the 
Legion of Honor 
museum in 
San Francisco’s 
Lincoln Park.
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I realized I could make a computer program that would 
plot their routes on to a street map.” Before he’d even 
turned 18, Dorsey managed to transform this effort into 
software capable of simplifying the whole dispatch pro-
cess. He set about searching the Internet for the largest 
dispatch company in the world. When he found it, he 
quickly hacked into its corporate servers, sent a note to 
its CEO’s unlisted e-mail address (both announcing the 
security breach and asking for a job) and then moved 
to New York to become its lead programmer. This work 
eventually fed into the creation of Twitter, which lets not 
just vehicle fleets but regular people broadcast instant 
status updates—with no need for specialized equipment, 

and not just across a city grid but across the globe.
Square was invented to cut through the complexities 

of a different network: the credit card payments indus-
try. Dorsey has an artist friend, a glassblower, whose 
business was too small to justify the monthly fees and 
confusing rules and rates of a traditional credit card 
swipe machine. One day he failed to make a sale on a 
$2,000 piece because a customer had no cash on her. 
“That would’ve been enough money for him to live on for 
a month,” says Dorsey. “The best innovations come out of 
real problems and real pain. As I was commiserating with 
him over our cell phones, it occurred to me that we were 
both holding up to our ears powerful general- purpose 

computers. I thought there must be some way we could 
use them to do easy money transfers.” 

Soon enough, Dorsey had engineered a tiny swipe 
reader that could plug into the headphone jack of 
an iPhone or iPad. Square mails this free device to 
anyone who requests it. The company then nips a 
flat 2.75- percent fee from all transactions. For self-
employed flight instructors and children’s party 
magicians, Square is a godsend: zero upfront costs; 
intuitive to use; instant operability; and total mobil-
ity. The moment they grab that swipe reader from the 
mailbox and plug it into a smartphone, they can start 
accepting Visa, MasterCard, Discover and American 
Express, just like a big box-chain store. Square also 
provides business analytics to help small merchants 
understand who’s buying what, how much of it and 
how often. And the newer Pay With Square app lets a 
customer enter a store, make a purchase and pay for it 
without swiping anything: The customer simply states 
his name—the vendor’s iPad automatically identifies 
any nearby smartphones running the app and then 
displays the customer’s photo as confirmation before 
it processes linked credit card data. It’s a retailer’s 
dream—a completely frictionless transaction. (Which 
is precisely why a crop of Square competitors has begun 
to bloom. PayPal and Google have already developed 
rival platforms. And companies like Visa and American 
Express are strongly motivated to prevent Square from 
acquiring enough clout to shove them around—and 
have been backing the competition with this in mind.)

Dorsey’s overarching mission flows from 
his urge to unencumber and simplify every 
corner of his life. For instance, he has no 
desk at Square. He works standing up at an 

immaculate, clutter-free table in the center of the wide-
open office, typing alone on his iPad, easily accessible to 
colleagues who can informally sidle up and ask him ques-
tions. His daily uniform includes dainty Repetto shoes 
from France (because, as he recently tweeted, they are 
“light” and “graceful”) and special open-collared shirts, 
the provenance of which he refuses to identify (“halfway 
between a Nehru and a priest’s collar,” as he describes 
them). This allows him to convey enough formality for 
meetings, yet frees him from the constriction of wear-
ing ties. He encourages midday strolls outside Square’s 
offices as a means of inspiration. He leads groups of 
employees on exploratory excursions to museums or 
across the Golden Gate Bridge. 

A man of widely varied interests, Dorsey is a genu-
ine eccentric—not a mere collector of affectations. He 
treats his obsessions more as callings than as hobbies. 
When young, he studied botanical illustration under 
the tutelage of a master at the Missouri Botanical 
Garden, gazing for hours at the contours of gingko 
leaves. He later became fascinated by bespoke denim 
and enrolled in fashion design classes. Perhaps most 
bizarrely, he devoted himself for a solid year to the art 
of massage therapy, after dealing with sore wrists from 
too much coding. “I was ready to do massage for the 
rest of my life,” he says. “I tried to convince a nightclub 
owner in St. Louis to let me give people chair massages 
at the edge of the dance floor, wearing all white clothes 
and white clogs. He thought it was a terrible idea, so I 
went back to programming.” To protect his wrists, he 

economic 
stimulus
Square’s tiny swipe 
reader offers a 
hassle-free way for 
small vendors to 
process payments. 
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musical chairs 
Dorsey divides 
his 16-hour workday 
between Twitter  
and Square.  

trained himself to type in Dvorak—a keyboard align-
ment that is ergonomically superior to Qwerty. 

Dorsey delves deeply and intensely into whatever 
piques his curiosity, on the theory that innovation hap-
pens when disparate thoughts 
mesh. “It’s important to demys-
tify the term. Innovation is just 
reinvention and rethinking. I 
don’t think there’s anything 
truly, organically new in this 
world. It’s just mash-ups of all 
these things that provide dif-
ferent perspectives—that allow 
you to think in a completely dif-
ferent way, which allows you to 
work in a different way.”

Thus he carefully curates the 
cultural in take of his employ-
ees, in hopes that unfamiliar 
concepts might be distilled into 
something new. It’s why he 
screens films: Modern Times for 
its economy of expression; Bullitt 
for its stark, empty compositions; Willy Wonka & the 
Chocolate Factory for its depiction of a company that 
packages delight and surprise. 

In a prominent spot near Square’s welcome lobby 
stands a communal bookshelf where employees place 
reading material for their colleagues to peruse and bor-
row. Most titles lining the shelves cover subjects you 

might expect at a high- flying 
tech startup: inspirational 
CEO biographies, trend-gazing 
futurist tomes and guides to 
effective management tech-
nique. And then there are 
books placed on the shelf by 
Dorsey. He offers up Wabi-Sabi 
for Artists, Designers, Poets & 
Philosophers—an explication 
of the Japanese concept of ser-
endipitous beauty. He suggests 
Ernest Hemingway’s The Old 
Man and the Sea for its conci-
sion. (Papa Hemingway might 
have thrived under Twitter’s 
140-character constraint.) 

“My personal philosophy,” 
says Biz Stone, a cofounder of 

Twitter, “is that creativity is being able to draw upon 
nonlinear paths to a solution. And the best way to do 
that is to have some knowledge of a lot of different 

fields.”   Other Silicon Valley entrepreneurs approach 
their ideas as scientists or mathematicians. But Dorsey 
is a curious polymath. “Jack is a technologist with the 
soul of an artist,” says Stone.

With Steve Jobs gone, Dorsey has become a new 
focal point for those who examine the tech world 
through the lens of biography. As one industry reporter 
puts it, Dorsey seems to have inherited Jobs’s title as 
“the most fascinating man in tech.” But the two men 
differ in vital ways. While Jobs was maniacally focused 
on Apple’s products—he created new objects with per-
fect physical form and didn’t worry all that much about 
how people might subsequently use them to trans-
form society—Dorsey’s vision is more top down, and 
of broader scope. He identifies big societal roadblocks 
and endeavors to unblock them. 

When asked which areas of interest he’s eyeing for 
a potential third act—after communication and pay-
ments—Dorsey mentions health. “It’s the most precious 
thing we have as humans and yet the average person 
knows so little about it. I don’t know how health insur-
ance works. I don’t know how the health industry works. 
I don’t know how to diagnose myself. We need new 
tools.” Perhaps Dorsey, in his head, is already reinvent-
ing, beautifying and simplifying another of life’s many 
thorny thickets.  

Jobs didn’t worry 
much about how 
people might use 

his products 
to transform society. 

Dorsey identifies 
societal roadblocks 

and endeavors 
to unblock them. 
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by will iam gibson   PhotograPhy by  Claudia  KnoePfel  +  stefan indleKofer  
styling by  david vandewal   maKeuP by  Peter Phil iPs 

We can’t  
knoW What  
the future 
Will Bring,  
But We all 
knoW the 
futuristic  
When We  
see it.

Historically, we’ve seldom been very good at envisioning the fashion that our real futures 
would eventually bring. Instead, we’ve accumulated a canon of futuristic tropes: 
very loose clothing (the toga), very tight clothing (Superman’s costume), sacred clothing 
(cassocks, surplices, habits), bilateral asymmetry and rigid architectural silhouettes. 
This last, my personal favorite, is venerable. We find it as far back, at least, as Oskar 
Schlemmer’s Bauhaus-era Triadic Ballet: the literally sculptural gown, worn as one 

would a small building. We sometimes encounter it  
as jewelry, enormous pieces, yearning to arc free of the 
wearer’s form. And we encounter it today.

The genuinely new, strange by definition, can be  
difficult to recognize. The futuristic is paradoxically 
familiar. A 3-D-printed bikini of semirigid nylon beads, 
fabbed to a CAD-scan of the consumer’s body, however 
spooky in terms of the technology that produced it, 
doesn’t strike us, on sight, as particularly futuristic.  
The real future—or what may one day be a common  
element of some real future—slips past us, mistaken  
for the present, or for the past. Similar technology, in the 

service of Dutch fashion designer Iris van Herpen’s sintering  
hallucinatory cuirasses of solidified computer math, yields splen-
did contemporary examples of that Schlemmerian impulse, as do 
the animatronic garments of designer Hussein Chalayan, mediated 
wearable installations that they are. Both are classically futuristic.

I was too young to appreciate the postwar impact of Chanel’s 
modernism, but I did see André Courrèges and Mary Quant  
change things, fundamentally. Futurist designers may sometimes 
venture into the futuristic, and Courrèges certainly did, but really  
they’re about something else. They operate on the leading edge of 
a  practical modernism, something the futuristic often seems  
to abhor. They invent, say, the mini-skirt. (The late Massimo Osti—

the most influential Italian menswear designer you may never have heard  
of, and a favorite of many contemporary designers today—did this as well.)

The other realm of the futurist designer, less pure and often delightfully  
so, is film costuming. Think of the wonderfully sinister suits Michael  
Fish designed for the adult authority figures of A Clockwork Orange,  
the sideways-in-reverse noir retro of Blade Runner or the Gaultier of The 

Fifth Element. In costume design, futurism and the futuristic  
mingle freely, mainly because no one ever has to buy these 
clothes, though some may wish to.

For those who’ve wished to recently, the upper reaches  
of prêt-à-porter have been quite reliable: Phoebe Philo at Céline, 
Gareth Pugh, Rick Owens. Last year, Mugler designer Nicola 

Formichetti did bilateral symmetry with absolute authority. Before him, Alexander 
McQueen spectacularly aced both the Bauhaus ballet meme and some genuinely  
startling things that one could actually wear on the street.

The real future of clothing, of course, belongs to unsettling, change-driving new 
technologies. To nano-beaded fabrics that clean and regroom themselves as they hang 
in your closet. To relatively weightless materials, packable as silk, cool or cozy as 

required. To the function-based repurposing of natural-wonder materials, like silk and cashmere. To the realm of performance 
materials, technical fabrics, many of which are currently produced in Switzerland—and are as expensive per yard as decent 
Italian leather. This sort of innovation feels like part of the actual future that’s arrived slightly early, the opposite of futuristic.

But the futuristic is in no danger of going away. In the future, some designer not yet born will be sending models down  
the runway in gowns owing something to Schlemmer’s Triadic Ballet. And those gowns will absolutely be futuristic because 
the capital-f Future never arrives, and thus we will always require our culturally recognizable symbols for it.
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wearer’s form. And we encounter it today.

The genuinely new, strange by definition, can be  
difficult to recognize. The futuristic is paradoxically 
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hallucinatory cuirasses of solidified computer math, yields splen-
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the animatronic garments of designer Hussein Chalayan, mediated 
wearable installations that they are. Both are classically futuristic.

I was too young to appreciate the postwar impact of Chanel’s 
modernism, but I did see André Courrèges and Mary Quant  
change things, fundamentally. Futurist designers may sometimes 
venture into the futuristic, and Courrèges certainly did, but really  
they’re about something else. They operate on the leading edge of 
a  practical modernism, something the futuristic often seems  
to abhor. They invent, say, the mini-skirt. (The late Massimo Osti—

the most influential Italian menswear designer you may never have heard  
of, and a favorite of many contemporary designers today—did this as well.)

The other realm of the futurist designer, less pure and often delightfully  
so, is film costuming. Think of the wonderfully sinister suits Michael  
Fish designed for the adult authority figures of A Clockwork Orange,  
the sideways-in-reverse noir retro of Blade Runner or the Gaultier of The 

Fifth Element. In costume design, futurism and the futuristic  
mingle freely, mainly because no one ever has to buy these 
clothes, though some may wish to.

For those who’ve wished to recently, the upper reaches  
of prêt-à-porter have been quite reliable: Phoebe Philo at Céline, 
Gareth Pugh, Rick Owens. Last year, Mugler designer Nicola 

Formichetti did bilateral symmetry with absolute authority. Before him, Alexander 
McQueen spectacularly aced both the Bauhaus ballet meme and some genuinely  
startling things that one could actually wear on the street.

The real future of clothing, of course, belongs to unsettling, change-driving new 
technologies. To nano-beaded fabrics that clean and regroom themselves as they hang 
in your closet. To relatively weightless materials, packable as silk, cool or cozy as 

required. To the function-based repurposing of natural-wonder materials, like silk and cashmere. To the realm of performance 
materials, technical fabrics, many of which are currently produced in Switzerland—and are as expensive per yard as decent 
Italian leather. This sort of innovation feels like part of the actual future that’s arrived slightly early, the opposite of futuristic.

But the futuristic is in no danger of going away. In the future, some designer not yet born will be sending models down  
the runway in gowns owing something to Schlemmer’s Triadic Ballet. And those gowns will absolutely be futuristic because 
the capital-f Future never arrives, and thus we will always require our culturally recognizable symbols for it.
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Comme des Garçons 
coat, $1,195, and skirt, 

$620, 212-604-
9200 Van Cleef & 

Arpels necklace, 
price upon request, 
vancleefarpels.com. 

Opposite: Yves Saint 
Laurent dress, by 

special order,  
212-980-2970 

H. Stern bracelet, 
$28,800, hstern

.net Bjørg wild horse 
cuff, $400, shop

.bjorgjewellery
.com. Previous page: 

Chanel necklace, 
$8,625, 800-550-0005
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Céline top, $7,800, 
trousers, $1,950,  

and shoes, $750, 212-
535-3307 Katerina 

reichova headpiece, 
price upon request, 

katerinareichova.com 
van Cleef & 

arpels cuff, price 
upon request, 
vancleefarpels 

.com. Opposite: 
balenciaga by 

nicolas ghesquière 
dress, $7,550, 212-

206-0872 Katerina 
reichova ear piece, 
price upon request,  

katerinareichova 
.com lynn ban cuff, 

$8,500, lynnban.com
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Prada top, $2,950, 
skirt, $2,330, and pants, 
$1,070, prada.com 
Andreia Chaves 
shoes, $4,900, 
andreiachaves.com 
Chopard bangle and 
ring, prices upon 
request, chopard.com. 
Opposite: Versace 
dress, price upon 
request, 888-721-7219 
Givenchy earrings, 
$875, Jeffrey new york 
Lynn Ban rings, $250 
each, barneys.com
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Makeup: Peter Philips 
for chanel  
Hair: James Pecis at 
d+V Management  
Model: Kasia struss/
women Management   
Prop stylist: Jim Gratson 
casting: Gina Liberto
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his fall, Rochas designer Marco Zanini was in-
spired by his collection of ceramics. On chic slim
pants, straight-lined jackets and even floor-
sweeping gowns, Mr. Zanini revived the hand-
hewn geometric patterns of Wilhelm Kage, a
Scandinavian potter whose midcentury “Farsta”

designs made him one of the foremost ceramicists of the early
to mid-20th century.
Designers have been fascinated with all manner of prints for

several seasons, but for fall, it evolved into a love affair with geo-
metric motifs. These repeated angular shapes have their roots in
ancient Islamic architecture and can be traced through to the 20th

century via the Bauhaus and midcentury Modernism to a ’70s re-
vival in bright, clashing form.
But the era on Mr. Zanini’s brain was that of Mr. Kage’s hey-

day. “Back then they reached a very high peak of sophistication
that feels timeless to me,” said Mr. Zanini, who went to Lyon,
France, for the hand-painting and -screening expertise required
to make his silk fabrics. “It was a labor of love on my side.”
These looks are a long stride away from the haunting digital

prints that have dominated textile design in recent seasons.
Whereas digital printmaking allowed designers to experiment with
photographic hyperrealism to highly innovative effect, fall’s geom-
etry is imbued with nostalgia for bygone moments and methods.
What could be more delightfully bygone than Marc Jacobs’s

richly hued and often bejeweled carpetbag motifs for Louis Vuit-
PleaseturntopageD2

BY CHRISTINA BINKLEY

It’sHiptoBeSquare
Taking cues from architecture and interiors, the season’s freshest prints offer a new angle on geometry

NEO GEO Cotton Poplin
Embroidered Shirt, $695,
Tricotina Wool Pants,
$1,860, Tricotina Argyle
Dress, $3,400, Leather
Shoes, $1,350, Spazzolato
Leather Bag, $3,500,
Prada, 212-334-8888,
Calfskin and Steel Watch,
$1,445, Balenciaga, 212-
206-0872

T

Noodles
Chill Out

Four light, flavorful
Asianinfluenced versions

of ‘pasta salad’ D3 BARGAIN
BURGUNDIES
Jay McInerney on
the exciting and
affordable whites
of Mâcon D6

AIR PLAY
Highly sophisticated flying toys

D12

THE KING OF ARTISANAL HYPERCARS
Dan Neil drives the Pagani Huayra D11

D4 D4 D9 D2
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F. Martin Ramin for The Wall Street Journal

F.
M
ar
ti
n
Ra

m
in

fo
r
Th

e
W
al
lS

tr
ee

t
Jo
ur
na

l(
w
in
e)
;i
St
oc
kp

ho
to

(t
ur
ni
ps

,g
ra
pe

s)

© 2012 D
ow Jones &

Compa
ny. All

Rights
Reserv

ed.

* * * *

THEWALL STREE
T JOURN

AL.

Saturd
ay/Su

nday, J
uly 7 -

8, 2012
| D1

COOKIN
G | EATING

| STYLE
| FASHIO

N | DESIGN
| DECOR

ATING
| ADVEN

TURE
| TRAVE

L | GEAR
| GADGE

TS

THE BODY
In order to build the Model S’s aluminum

intensive structure, Tesla had to construct its own alu

minum foundry to cast chassis nodes.

BATT
ERY PACK

Tesla’s
battery

pack, less than 5

inches thick and about the size of a coffee table, bolts to

the bottom of the car. The Signature Performance edi

tion will hit 60 mph in 4.4 seconds.

SPEC
IAL FEAT

URES
The car has rearfa

c

ing jump seats
under the fastback glass, and

an optional twinpanel glass roof. Powered

door handles are concealed
in the bodywork.

TOUC
H SCRE

EN

The Model S has a 17inch capaci

tive touchscree
n cockpit interface

.

[ INSIDE ]

It does
n’t sna

rl like
a Lamborghi

ni, but
Tesla’s

new Model S
is no eatyo

urbro
ccoli

allelec
tric car, sa

ys Dan
Neil—

more like eatup
thep

avementwh
ilegrin

ninge
artoe

ar

HIS TE
SLA M

ODEL
S thing you’ve

heard so much about? You know,

all-elect
ric sedan, Silicon Valley,

that guy from SpaceX? This is one

amazing car. I mean, hard-core

amazing. But first and foremost, gentle reader,

it goes like the very stink of hell. Fifty-to-100-

mph accelera
tion in the $97,900 Signature

Performance model I drove is positively

Lambo-like and…wait, let’s stop right there:

People who like fast cars are sensualists.

And scream
ing up through the gears of an

Italian
sports car—getting that flit and loft in

the belly, tasting the saliva of speed—is a

pleasurable and addictive sensation. They

don’t call it dopamine for nothing.

Unfortunately, in a car like a Lambo, other

people can hear you being stupid for miles

around. At full tilt, those cars are like civil-de-

fense sirens, if civil-defense sirens alerted
you

to the presence of awful men in gold watches

and track suits. It’s embarrassin
g.

But in the dreamily quiet Tesla Model S,

when you hit fast-forward, the film speeds up

but the soundtrack doesn’t really get much

louder. The pitch of the electric
whine goes

up, the suspension sinks down, but compared

with an internal-combustion sports car—

quaint thing that it is now—this car slips si-

lently as a dagger into triple-digit speed. You

can cut traffic to bits in this thing and never

draw the jealous ire of your fellow motorists.

The Signature Performance model is pow-

ered by a 416-horsepower AC synchronous

electric
motor producing 443 pound-feet of

torque between zero and 5,100 rpm, with a

zero-to-60-mph accelera
tion of 4.4 seconds

and a quarter-m
ile elapsed time of 12.6 sec-

onds. The SP package
is equipped with a high-

capacity drive inverter and twin 10-kilowatt-

hour charging inverters
for rapid recharge

(about four hours). It should come equipped

with a lawyer. You’re going to need one.

The Model S—indeed, high-performance

electric
vehicles in general—will take some

getting used to, even a new vocabulary. We

currently don’t have a good term for EVs’ dis-

tinctive concentration of mass, with batteries

slung low as possible and centroid to the vehi-

cle. While traction batteries
are heavy, and

I Am Silent,

HearMeRoar

RipeCombo
DIGIT

AL DREA
M

Why graphi
c novels

are meant to

be consum
ed on tablets

D3

TAKIN
G STOC

K OF BOND

On 007’s
50th annive

rsary,
looking

back at his
secret

agent
style D

11

Tomatoes,
peache

s and corn meet sa
lty feta in an easy summer

salad by chef J
ohnny

Monis D
9

GET UP,

STAN
D UP

Paddle
surfing

in

the Caribb
ean D4
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D10

D7

D11

Please
turn to the next pa

ge
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THE FRUN
K With no engine up

front, the hood covers a 5.3cubic

foot stowage area, which Tesla calls

the ‘frunk.’ There’s a lot more

cargo room in the back.
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N SPANISH, margarita means “daisy.” But in

North America, I believe the translation is

closer to “super fun time.”
Totally fine to think of the cocktail that way,

but let’s put down the ready-made, Day-Glo

sour mix, step away from the margarita ma-

chine and take the drink seriously for just a

moment. The margarita may conjure images of

spring break in Cancún and fishbowl glasses with cac-

tuses as stems or yardstick-long containers filled with

boozy slush. But the cocktail is so much more than that.

It doesn’t take much to elevate the margarita to the top

of the drink canon. Despite its unfortunate reputation as

the Lindsay Lohan of the drink world, it deserves to rub

elbows with the likes of the Manhattan and the martini. A

properly made margarita is like Emma Stone—fun-loving

but, deep down, classy and smart.

Like any other drink, it is only as good as its worst in-

gredient. Fortunately, the basic margarita only has three:

tequila, triple sec and lime juice. Choose a spirit made of

100% agave, stock your bar with a solid orange-flavored

liqueur, squeeze fresh lime juice—think of how strong

your forearms will get!—and nail the proportions and

you’ll have a wonderfully balanced sweet, tangy, slightly

earthy (that’s the 100% agave) drink to sip this Cinco de

Mayo and throughout the summer.

“Where’s the strawberry?” you might be asking. “Can I

get extra salt on my rim?” Purists scoff at alterations to the

margarita—yes, the harshest sticklers say no salt—but the

add-ons are part of the drink’s fun factor. “Margaritas are

like burgers,” said Bobby Heugel, owner of Anvil Bar & Ref-

uge in Houston, one of Texas’s craft cocktail meccas. “There

can be good ones on the high, gourmet level, and good

ones at the low, fast-food-like level, too.” At Anvil there are

several versions of the margarita, a basic one (1¾ ounces

tequila, ¾ ounce Combier, ¾ ounce lime juice, 1 bar spoon

agave) and the special Anvil margarita, which is a blend of

different agave-based spirits as well as orange bitters. (Mr.

Heugel keeps the exact recipe a secret.)

In the margarita experimentation game, as long as you’re

using quality ingredients, you’re winning. That means no

margarita mixes. Variations can be as subtle as swapping one

citrus out for another, choosing an aged tequila over a

blanco or, as in Tommy’s margarita from Tommy’s Mexican

Restaurant in San Francisco, ditching triple sec in favor of

agave syrup. On the more elaborate end of the spectrum,

margaritas can be imbued with fruit purées, rimmed with

chipotle-spiced salt or incorporate spirits outside of standard

margarita territory, such as Campari or green Chartreuse.

But the key ingredient, really, is fun. We’ve gathered

some of the best margarita recipes from around the coun-

try to help you prepare for the warm months ahead. And

if you need an excuse to pull this article out in the fall,

Sept. 12 is Mexican Independence Day. So here’s to the

margarita...and to super-fun times.SEE RECIPES, D2

[ INSIDE ]

Margarita

JOHN PAWSON,
ARCHITECT OF RESTRAINT

The master of light and proportion talks about his romance with

Japan, learning from Trappist monks and how to avoid distraction

RAISED IN A TREELESS YORKSHIRE LANDSCAPE, John Pawson, 62,

worked for his father’s textile manufacturing companies, and then as a

waiter, an English teacher and a sports photographer before becoming one

of his generation’s most celebrated designers. A staunch minimalist who

dropped out of architecture school, Mr. Pawson has created homes for Cal-

vin Klein, Ian Schrager and the late novelist Bruce Chatwin, as well as for

the monks of the Novy Dvur monastery in the Czech Republic. He’s also

designed yachts, door handles and tableware. Married for 23 years to inte-
PleaseturntopageD6

20 ODD QUESTIONS

I

Masteringthe
It’s time to pour themix down the drain and discover

the party cocktail’s deeper side

Palette forthe ParterreChoosing colors (or a lack thereof)
for your garden D7

ORGANIZINGDIGITALPHOTOSTips for gettingyour snapping lifeunder control D12

REVOLUTIONARY FOOD

Alice Waters prepares a special meal

using Jeffersonianera ingredients D9

F. Martin Ramin for The Wall Street Journal
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A weekly magazine in newspaper’s clothing

OFF DUTY. YOUR GUIDE TO A SMART, STYLISH, SOPHISTICATED WEEKEND.
Delivered every Saturday in WSJ Weekend. Only $1 a week for a weekend-only subscription.

To order, call 1-888-681-9216 or go to subscribe.wsj.com/getweekend.
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Japan, learning from Trappist monks and how to avoid distraction

RAISED IN A TREELESS YORKSHIRE LANDSCAPE,

worked for his father’s textile manufacturing companies, and then as a

waiter, an English teacher and a sports photographer before becoming one

of his generation’s most celebrated designers. A staunch minimalist who
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CITI®
To celebrate 200 years of innovation powered by Citi,
you helped us nominate the 3 most innovative cities in
the world. Vote now for the city of your choice.

wsj.com/ad/cityoftheyear

LANVIN
Lanvin Fall/Winter 2012 campaign celebrates
Individuals with individuality.
Reality... Not Reality Stars.

lanvin.com

SofITeL
Whether situated in a metropolis like Paris or nestled
amid landscapes in Thailand, each Sofitel offers an
experience of French elegance and the best of the
local culture. Discover our Magnifique addresses on

sofitel.com

HeLMSLeY PARK LANe HoTeL
With grand views like this from your executive room,
you may never leave. Make your next stay in New York
something grand…at the Helmsley Park Lane Hotel.

helmsleyparklane.com

GRAff
The Lotus Collection, a new design from Graff
Diamonds, features exquisite necklaces and earrings
hand-set with stunning diamonds and gemstones,
inspired by the graceful petals of the lotus flower.

graffdiamonds.com

DoM PÉRIGNoN
The Dom Pérignon by David Lynch limited edition
is the ultimate expression of a fruitful collaboration
based on absolute trust in the power of creation.

domperignon.com



MASTERPIECE®

COOKTOP
FREEDOM® 

REFRIGERATION
STAR-SAPPHIRE™ 

DISHWASHER

The Thermador Masterpiece® Series Cooktop and the Freedom® Bottom Freezer both recently received the 

coveted #1 ranking from a leading, independent product testing agency. And our stunning Star-Sapphire™ 

Dishwasher, with the industry’s fastest full wash cycle also earned its highest recognition. While all these accolades 

are nice, Thermador will never forget who we really build our appliances for: real cooks who demand real innovation. 

THE
REVIEWS 
ARE IN
AND THEY’RE
SOLIDLY IN 
OUR
FAVOR

SAVE WITH ONE-TWO-FREE™

FIND OUT HOW OUR #1 RANKED KITCHEN CAN ALSO SAVE YOU UP TO $6,097.** 
SCAN THE CODE TO FIND OUT MORE OR VISIT THERMADOR.COM/ONE-TWO-FREE *THE #1 RANKED KITCHEN SHOWN, INCLUDES 36” MASTERPIECE COOKTOP AND 36” BOTTOM FREEZER REFRIGERATOR. **PROMOTION VALID ONLY ON SELECT THERMADOR MODELS. TO BE ELIGIBLE FOR THE FREE APPLIANCES OFFERED IN 

THIS PROMOTION, ALL OTHER APPLIANCES MUST BE PURCHASED AT THEIR REGULAR PRICE, IN ONE ORDER, AND AT THE SAME TIME. PRODUCTS MUST BE PURCHASED AND DELIVERED DURING THE PROMOTION PERIOD OF JANUARY 1, 2012 
THROUGH DECEMBER 31, 2012. NO SUBSTITUTIONS WILL BE ALLOWED. PLEASE SEE SALES ASSOCIATE FOR COMPLETE DETAILS. ©2012 BSH HOME APPLIANCES CORPORATION. ALL RIGHTS RESERVED. THO158-04-105602-3
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SPEC IAL ADVERT IS ING SECT ION

$10
Million

Ultimategiving

givem
iracles.org

$10
Million

$7.2
Million

A state-of-the-art linear accelerator helps
Children’s Hospital Los Angeles fight pe-
diatric cancer by allowing medical experts
to deliver the precise amount of radiation
to eliminate a tumor while minimizing the
negative effects on surrounding healthy
tissue. Your philanthropic investment will
help save the lives of kids with the most
challenging types of tumors.

Fund technology for advanced
and compassionate care

Transform the lives of children
with seizure disorders
Seizure disorders can impact all areas of a
child’s life, hindering school, relationships
with peers, sports and travel. You can
lend your name to this widely recognized
Epilepsy Center and support ground-
breaking treatment and education, along
with the vital research that may lead to
a cure.

Discover landmark treatments
that save young lives
The Experimental Therapeutics team at
Children’s Hospital Colorado is interna-
tionally recognized for its leadership,
breadth of experience and courage to test
boundaries. Your naming gift will be a cat-
alyst for collaborative research producing
effective, targeted therapies for hard-to-
treat pediatric diseases.

Makean Impact

For more information, call
Joanne Reyes F 323-361-1708

For more information, call
Tom Sullivan F 312-227-7320

For more information, call
Steve Winesett F 720-777-1702

Choose YourGift.
KnowWhere ItGoes.
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$1
Million

$8
Million

$7.5
Million

$10
Million

Choose YourGift. KnowWhere ItGoes.

Makean Impactgivemiracles.org

$12
Million

For more information, call
Zach Kallenbach F 321–841-5114

For more information, call
Grant Harris F 682-885-4880

For more information, call
Stuart Sullivan F 267-426-6527

For more information, call
Kira Haller F 206-987-4987

For more information, call
Steve Schnall F 602-933-2677

Discover Seattle,
Discover Cures
Your extraordinary gift will advance medical
breakthroughs for children worldwide, and
will offer a rare opportunity to mix and min-
gle with the possibility thinkers that make
Seattle a hotbed of innovation. Enjoy a be-
hind-the-scenes look at famous landmarks
and rub shoulders with legends such as
Costco co-founder Jim Sinegal, Nordstrom
president Blake Nordstrom and world-
renowned glass artist Dale Chihuly.

Unlock the mysteries of autism
and help families worldwide
With 1 in 88 American children affected,
autism is both common and mysteri-
ous. What causes it? Why have rates sky-
rocketed? Is there a cure? The Center for
Autism Research has made landmark dis-
coveries and is poised to make more. Your
gift to name this center could revolutionize
our understanding of autism and fuel one
of the most needed medical breakthroughs
of our generation.

Pioneer new technologies
with a gift from the heart
Congenital heart conditions are the lead-
ing cause of infant mortality. By naming
the new Heart Center at Phoenix Children’s
Hospital — one of the largest, most inno-
vative pediatric heart programs in the na-
tion — your gift will forge a vitally essential
path in advancing treatments, research and
technology. It’s a lifesaving gift that will
give all children with heart disease a fight-
ing chance.

Help more kids become
courageous cancer survivors
The Hematology and Oncology Center’s
targeted therapy for neuroblastoma de-
livers liquid radiation directly to cancer
cells, leaving healthy tissue intact. Your gift
will help more kids receive this lifesaving
treatment, and keep many of them closer
to home, where surrounded by friends
and family, they can battle cancer more
effectively.

Enable more preemies to
grow up healthy and strong
The Alexander Center for Neonatology
(NICU) cares for premature babies requiring
immediate medical attention, which can
often mean the difference between life and
death. High demand requires adding 30
new NICU beds and about 19,000 square
feet, ensuring that more babies get a
chance for a better future.



OBJECTS OF MY AFFECTION: (From left) In 1999, I acquired Les Poseuses 
by Georges Seurat. I feel lucky to own a museum-quality masterpiece; I 
discovered Tomorrow, the Stars by Robert A. Heinlein in the basement 
as a boy—it used to belong to my father. It’s one of the many books 
that fueled my curiosity about the future of technology; a DEC tape 
containing the program files created by me and Bill Gates in Boston 
in 1975 while writing the BASIC code for the MITS Altair 8800. It was 
sent to Albuquerque, where we founded Microsoft; this Etruscan head 
was the first antiquity I’ve ever bought. People often don’t realize that 

many early sculptures, like this one, were painted. The 2,500-year-old 
piece depicts a man with red hair; my biggest musical inspiration, Jimi 
Hendrix, used this Fender Stratocaster to play his iconic rendition of The 
Star Spangled Banner at Woodstock. To me, it represents how an artist 
can take something everyone knows and put his own indelible, creative 
imprint on it; on October 4, 2004, pilot Brian Binnie picked up some 
M&Ms on a whim before boarding SpaceShipOne and, once in orbit, let 
them float inside the rocket. I keep Binnie’s M&Ms in my Seattle office 
as a reminder of the great opportunities ahead for private space travel.  

PhilanthroPist, investor, Microsoft cofounder, Mercer island, washington
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The Hyundai Genesis received the lowest number of problems per 100 vehicles among midsize premium cars in the proprietary J.D. Power and Associates 2012 Vehicle Dependability StudySM. Study based on 31,325 consumer responses measuring problems consumers experienced in the past 12 months
with three-year-old vehicles (2009 model-year cars and trucks). Proprietary study results are based on experiences and perceptions of consumers surveyed October-December 2011. Your experiences may vary. Visit jdpower.com. Guaranteed Trade-In Value of qualifying vehicle based on independent
source. Consumer will get the higher of the Guaranteed Trade-In Value, less mileage charges and damage costs, or market value which will be assessed at time of trade in. Applicable to new Hyundai Genesis sedan, Genesis Coupe and Equus vehicles purchased on or after January 4, 2012. Not available
on leased vehicles. Valid only during months 24-48 of ownership. Must show proof of vehicle maintenance through an authorized Hyundai dealer at time of trade in. Customer must pay mileage fee of $0.20 per mile over 15,000 miles per year. Customer responsible for all damage to vehicle. Trade-in value
dollar amount must be applied toward a new Hyundai vehicle and must be financed through Hyundai Motor Finance (HMF). This program is not to be considered a guaranteed “trade-in” value or range of guaranteed “trade-in” values as defined by the state of Texas. See Hyundai.com or your Hyundai dealer
for full details. Hyundai is a registered trademark of Hyundai Motor Company. All rights reserved. ©2012 Hyundai Motor America.

THE AUTOBAHN
LESS TRAVELED.

2012 “MOST DEPENDABLE MIDSIZE PREMIUM CAR”
— J.D. POWER AND ASSOCIATES

According to a recent J.D. Power and Associates study, the Genesis was ranked “Most Dependable Midsize
Premium Car,” outperforming more expensive European luxury vehicles. And while 6 lanes of Bavarian
highway may weep at the thought, our attention to every detail has made all the difference. HyundaiGenesis.com

Trade-In Value Guarantee - Know the future trade-in value of the Genesis you buy today.



DIOR VIII GRAND BAL “RÉSILLE” MODEL
HIGH-TECH CERAMIC TIMEPIECE.

DIAMOND-HEAD CERAMIC BRACELET.
EXCLUSIVE “DIOR INVERSÉ”AUTOMATIC CALIBRE.

PATENTED FUNCTIONALOSCILLATINGWEIGHT, PLACEDONTHE DIAL,
IN 22 KARATOPENWORKGOLD SETWITH 182 DIAMONDS.
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