
INDEPENDENT 
SPIRIT

cara delevingne



C
H

A
N

E
L

B
O

U
T

IQ
U

E
S

S
P

E
C

IA
LT

Y
A

N
D

E
Y

E
W

E
A

R
S

TO
R

E
S

800.550.0005
ch

an
el.co

m
©

2015
C

H
A

N
E

L
®

,Inc.B
®



louisvuitton.com



©
20

15
C

ar
ti

er

Shop www.cartier.us - 1-800-cartier



O
n

C
ar

ol
yn

:E
m

po
w

er
ed

es
te

el
au

de
r.

co
m

©
20

15
Es

té
e

La
ud

er
In

c.

NEW

ORIGINAL HIGH-IMPACT CREME AND NEW SHINE FINISH

DRIVEN BY DESIRE

NEW. PURE COLOR ENVY
SHINE

Sculpt. Hydrate. Illuminate.





56

june 2015

14 EDITOR’S LETTER 

20 CONTRIBUTORS

22 ON THE COVER

24 COLUMNISTS on Strategy

 STILL LIFE  Judy Blume
  The beloved young-adult author shares a few  

of her favorite things.  
 Photography by Graciela Cattarossi

What’s News.

27  Gallerist Patrick Seguin Upholds Jean Prouvé’s Legacy

30 A Chef Pairs Distinctive Timbers to Wood-Fired Fare
 Auction Veterans Launch Art-Concierge Service

32 Buy a Replica of Grace Kelly’s Rear Window Valise
 Francesca Ruffini Debuts Chic Loungewear Line
 Four Albums Showcase Global Electronic Music
 Beachside Hotels Prize Local Turtle Populations

33 New Documentary Celebrates 40 Years of SNL
 The Cult of Dior’s Revolutionary Mascara, Diorshow
 Van Cleef & Arpels Offers Jewelry Classes in NYC

34 A Vintage-Spirits Market Revival
 Japan’s Luxury Ryokan Boom

36 Muriel Brandolini Opens Worldly Pop-Up Shop
 Furniture Designer Wyeth Expands to SoHo
 A Bell & Ross Watch Inspired by Cuban Cigars

38 The New Crop of Coffee Shops and Roasters

Market report.

41 FOLLOW SUIT
  The next stop for daytime dressing is a feminine take 

on tailoring, with charming prints from head to toe. 
  Photography by Ward Ivan Rafik  
 Styling by Celestine Cooney

ON THE COVER  Cara Delevingne, photographed  
by Daniel Jackson and styled by Alastair McKimm.  
Ralph Lauren wool crepe jacket and her own earrings.
 
THIS PAGE  Cara Delevingne, photographed by Daniel 
Jackson and styled by Alastair McKimm. Balenciaga  
wool jacket and pants. For details see Sources, page 106.

108



Clockwise from top left: Harry Winston tsavorite ring, Cartier sapphire, emerald, onyx and diamond necklace 
and Harry Winston yellow sapphire ring, photographed by Roe Ethridge and prop styled by Andy Harman; 
for details see Sources, page 106. A tutu worn by ballerina Misty Copeland, photographed by Susanna Howe. 
One of the sculptures at the Barbara Hepworth Museum and Sculpture Garden in St. Ives, England.

 Follow us on Twitter and Instagram @WSJMag.

the exchange.

49 TRACKED: Misty Copeland
  The trailblazing ballerina takes the 

lead in Swan Lake at the Met.
 By Sade Strehlke
 Photography by Susanna Howe

52 CREATIVE CLIMATE 
  The remote British town of St. Ives 

has inspired generations of artists, 
including sculptor Barbara Hepworth.

 By Fanny Singer

collectibles issue.

56 ALL EYES ON CARA
  Social-media and fashion star  

Cara Delevingne takes on Hollywood 
with a string of breakout roles.

 By Elisa Lipsky-Karasz  
 Photography by Daniel Jackson
 Styling by Alastair McKimm

64 BROAD NEW WORLD
  Billionaire art collector Eli Broad and 

his wife, Edythe, are opening their 
new museum in Los Angeles this fall.

 By Kelly Crow
 Photography by Adrian Gaut

84 STUDIO SESSIONS
  A vision of ’70s hauteur inspires  

the sculptural coats and trousers 
from this season’s pre-fall collections.

 Photography by Lachlan Bailey
 Styling by Ludivine Poiblanc

96 A CELLAR’S MARKET
  In a slow period for Bordeaux,  

Château Latour plays the long game.
 By Howie Kahn  
 Photography by Nicholas Alan Cope

 TREASURE HUNT
  Rich tableaux of fine jewelry and rare 

gems seem like baroque paintings 
come to life.

 Photography by Roe Ethridge
 Prop styling by Andy Harman
 Fashion editor David Thielebeule

49

“i want to change 
the expectation  
of what a ballerina  
looks like.”  

—Misty copeland, p. 49

©
 J

O
H

N
 H

A
R

P
E

R
/C

O
R

B
IS

 (
S

C
U

L
P

T
U

R
E

)

100

52100

From $69,800*

A unique expression of Italian design, Maserati Ghibli touches all of the senses, all at once. Its
hand-stitched leather interior with an array of exclusive options redefines luxury in a sport sedan.
Its powerful twin-turbocharged V6 engine with up to 404 HP delivers the unforgettable sound and
thrilling performance that only comes from owning a Maserati. Discover the soul of the Trident.

2015 GHIBLI. EXCEPTIONAL STYLE AND EXHILARATING PERFORMANCE
WITH AVAILABLE Q4 INTELLIGENT ALL-WHEEL DRIVE.

*Maserati Ghibli MY2015 base MSRP $69,800; Ghibli S Q4 MY2015 base MSRP $77,900. Not including dealer prep and transportation. Actual selling price may vary. Taxes, title, license and registration
fees not included. ©2015 Maserati North America, Inc. All rights reserved. Maserati and the Trident logo are registered trademarks of Maserati SpA. Maserati urges you to obey all posted speed limits.

THE HEAD SAYS
YES.
THE HEART SAYS
DEFINITELY,YES.

Schedule a test drive: maserati.us



14 wsj. maga zine

editor’s let ter

APPLE OF MY EYE  Anubis (in Ermenegildo Zegna Couture) and Bast (in Agnona) along with Who give the Apple Watch a test run.

O
UR JUNE ISSUE highlights individuals who 
have revealed new sides of themselves, 
sometimes to surprising effect. This 
month’s cover star, Cara Delevingne, is one 

of the fashion industry’s most sought-after models, 
with a social-media presence—11.8 million followers 
and counting on Instagram—to prove it. Yet in spite 
of her success, Delevingne has been harboring aspira-
tions to become an actress ever since she appeared in 
a Christmas pageant at the age of 5. Now her longtime 
dream is finally coming to fruition as she stars in next 
month’s film Paper Towns, based on the best-selling 
novel by young-adult author John Green. “I want to 
prove you can be anything you want to be,” she tells 
WSJ.’s deputy editor, Elisa Lipsky-Karasz. 

Eli and Edythe Broad, one of the art world’s most 
powerful collector couples, are opening The Broad 
museum this fall in Los Angeles, a Diller Scofidio + 
Renfro–designed space that will house their more 
than 2,000 artworks. Although in the past they have 
often lent pieces to other museums, the overall shape 
of the collection has remained something of a mys-
tery, its full depth never exposed to the public eye. 
In a portfolio that spanned four months and 19 loca-
tions, photographer Adrian Gaut captured 21 of the 
artists whose works are part of The Broad’s collec-
tion, including Jeff Koons, Cindy Sherman, Takashi 
Murakami and Ellsworth Kelly. 

Speaking of the unexpected, you might be sur-
prised to find an adorable baby red-handed tamarin 

monkey disporting itself among the pages of our 
fine-jewelry story, “Treasure Hunt.” The idea to 
incorporate a cheeky little critter into the feature 
first occurred to our photo staff on a lark, before 
we realized it was exactly the dose of spontaneity 
the issue needed. In the words of Klaus Teuber, the 
inventor of the board game The Settlers of Catan 
(and one of this month’s Columnists), “Imagine a 
life without chance, where everything is predict-
able. Wouldn’t it be boring?”

Kristina O’Neill   
k.oneill@wsj.com
Instagram: kristina_oneill

ILLUSTRATION BY ALEJANDRO CARDENAS

THE SHOCK OF THE NEW

PATR IMONY
PERPETUAL CALENDAR

Geneva official watchmaking
certification

260 years of continuous history reflect
the transmission of our watchmaking savoir-faire.

C R A F T I N G E T E R N I T Y S I N CE 1 755
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Photographer
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ARTFUL COUPLE  
Clockwise from left: The Broads inside 
their new museum in Los Angeles; a 
rendering of The Broad museum designed 
by Diller Scofidio + Renfro; a snapshot  
of the couple on their wedding day in 1954.

BROAD NEW WORLD  P. 64 
“It’s always such a treat to go inside the jewel box,” says Kelly Crow about visiting the home of art collectors Eli and Edythe Broad,  
whose namesake museum opens this fall in downtown Los Angeles. Crow, a veteran arts market reporter for The Wall Street Journal 

newspaper, wrote the article accompanying the 20-page portfolio that highlights 21 of the artists in The Broad. She says  
every space in their residence is touched by art—from a series of Cy Twombly paintings covering the walls to a colossal Richard Serra 
sculpture on their lawn, which took a week to install. Their relationship, Crow remarks, “is very loving. Eli picks most of the art, but  

she’s his consigliere.” Adrian Gaut, who photographed the artists from The Broad museum over four months—starting with American 
painter Chuck Close in December and ending with sculptor Urs Fischer in March—says the project was “a once-in-a-lifetime kind  

of assignment.” On the design of the actual museum, Gaut adds: “It’s absolutely incredible.” —Sade Strehlke

june 2015 

CONTRIBUTORS



This month’s cover girl, Cara Delevingne, has mastered the art of brand building via social media.  
Here, a visual history of one of the world’s most photographed (and photogenic) young women.

ACTING OUT
on the cover

BEST ACTRESS 
Clockwise from above: With 
her Paper Towns co-star,  
Nat Wolff, at the MTV Movie 
Awards; in a still from the film, 
which hits theaters this July; 
with Daniel Brühl in The Face 
of an Angel, out in June.

FACE FORWARD 
Clockwise from far 
right: On the runway 
for Burberry and 
Chanel in 2013; with 
Pharrell in a Chanel 
short film directed 
by Lagerfeld.

BROW POWER 
Delevingne’s 
eyebrows are 
her most famous 
feature. At left,  
with Chanel 
designer Karl 
Lagerfeld. At  
right, in a recent 
Tag Heuer ad.

FAMILY TIES 
Clockwise from top 
left: Cara with her 
parents, Pandora and 
Charles Delevingne, 
and sisters; Cara as 
a child; with older 
sisters Chloe (center) 
and Poppy.

STAR TURN  
From left: At the 
British Fashion 
Awards last year, with 
Rihanna; facing a 
wall of photographers 
in Paris, 2013; at the 
premiere of The Face 
of an Angel at the 2014 
Toronto International 
Film Festival. 

SPLIT PERSONALITY 
From left: Delevingne on 
the red carpet at the 
Cannes Film Festival in 
2013; outside the fall 2013 
Marc Jacobs show; flashing 
one of her typically goofy 
off-duty faces, which have 
helped her attract more 
than 11 million Instagram 
followers.

CAMPAIGN TRAIL 
Delevingne has starred in high-profile 

advertising campaigns for brands  
like DKNY (above left) and Burberry 

(above right), here with Kate Moss, to 
whom she has been compared. 

out and 
about

model 
citizen

movie 
star 

in the 
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WSJ. asks six luminaries to weigh in on a single topic. This month: Strategy.

“We look at our general 
racecourse strategy as, 
How would we go around 
the course without any 
other boats there?  
But obviously once you 
factor in 99 other boats, 
you can’t always execute 
your strategy. So a good 
tactician is someone  
who can take that strat-
egy and then analyze 
what the other boats are 
doing around them  
and how they can best 
stick to that strategy. 
It’s difficult because you 
have to balance your 
risk versus your reward. 
Sometimes, if you’re 
deep in the fleet, you 
have to be very risky in 
your tactics and say, We 
don’t have much to lose 
but a lot to gain. Or if 
you’re in the front you 
might say, We need to be 
very conservative here. 
And going with your 
gut is very important. 
We have a saying on one 
of the boats that I sail 
on: If your gut is telling 
you to do something, do 
it. Because oftentimes 
other people are think-
ing the same thing. And 
if you don’t do it, they’re 
going to do it for you.”

STEPHANIE 
ROBLE

Roble is a professional sailor and 
was named US Sailing’s 2014 
Rolex Yachtswoman of the Year.

soapbox

THE COLUMNISTS

Goodwin is a historian and the 
author of  The Bully Pulpit: 
Theodore Roosevelt, William 
Howard Taft, and the Golden 
Age of Journalism.

DORIS 
KEARNS 

GOODWIN

“With strategy, the key 
thing is the ability  
to diagnose the oppor-
tunity of the time. Both 
Herbert Hoover and FDR 
had the Depression, but 
it was FDR who diag-
nosed what to do with 
it: experimentation, 
get moving, get people 
into jobs. So it’s not only 
the opportunity that 
provides something for 
the man, it’s whether the 
man is able to adapt and 
diagnose what needs  
to be done, and then that 
becomes the strategy. 
Abraham Lincoln knew 
how to diagnose the self 
and figured out ways  
to learn from failure. He 
knew he was too soft on 
issuing pardons to sol-
diers who ran away from 
battle, so he made a pact 
with his war secretary, 
who was much more 
tough-minded, so they 
could veto each other  
a certain percentage of 
the time. By having that 
opposite kind of person 
around him, someone 
who was blunt and mean, 
he formed a team to 
shore up his weakness.”

“Love is the opposite  
of strategy; it’s some-
thing that just happens. 
So for me, as a match-
maker, strategy is more 
intuitive, because there’s 
creativity in love. The 
same things that make 
people successful in 
business don’t work in 
relationships. I advise my 
clients to throw out their 
lists of what they imag-
ine their ideal match to 
be and be open, be pres-
ent, or in other words: 
Put their taxi light on. 
Really make sure you’re 
walking around project-
ing your best self so 
that you can attract the 
person who’s looking for 
you. Meeting someone 
is about opening up the 
possibilities: Tell your 
friends, employ a match-
maker, take a new route 
to work and meet new 
people, eat dinner at the 
bar by yourself, befriend 
your barista. And then, 
let the actual love part 
happen. People are  
so goal-oriented, they’re 
missing the actual 
process. Let me do the 
strategizing so you can 
be present to allow this 
thing to happen.”

AMY  
VAN DORAN

Van Doran runs the Modern 
Love Club, a matchmaking 
service based in New York City.

Danny Meyer is a restaurateur 
and the CEO of the Union 
Square Hospitality Group.

DANNY 
MEYER

“There’s this fantastic  
quote from Peter 
Drucker: ‘Culture eats 
strategy for breakfast.’  
I spend about 80 percent 
of my time thinking 
about the culture of our 
company—culture is our 
strategy. At our restau-
rants we teach the motto 
of ‘constant, gentle 
pressure’ to master a 
world in which there are 
unexpected and some-
times very challenging 
variables tossed your 
way. It’s a technique for 
not getting knocked off 
your surfboard by the 
waves that are inevitably 
going to sneak up behind 
you. You cannot become 
a champion surfer in  
a bathtub. Some com-
petitors are enormously 
motivated by whom they 
can beat—they want that 
knockout punch—while 
others are motivated  
by hating to lose. But I 
don’t really like beating 
other people. What I like 
to focus on is living up  
to our potential as a com-
pany, beating our own 
personal best, constantly 
stretching a little bit 
further over time.”

“The beauty of games  
is that one can try 
strategies and refine 
them without serious 
consequences, unlike in 
real life, where a wrong 
strategy can, say, put 
an end to a professional 
career. When I develop a 
strategy game, it must 
contain a dose of luck. 
In The Settlers of Catan, 
a board game in which 
you compete to acquire 
resources and build 
settlements, most play-
ers spare an unlucky 
opponent and are more 
willing to accept a bad 
trade from him. Because 
the fundamental idea 
of the game is not about 
destroying an oppo-
nent—it’s about engaging 
in fair competition. The 
dose of luck is what keeps 
us on our toes. Imagine 
a life without chance, 
where everything is 
predictable. Wouldn’t it 
be boring? Life becomes 
vivid because unforesee-
able events, good or bad, 
upset our plans, and  
we must adjust our strat-
egies to new situations. 
In games, too, one  
must be able to prepare 
for strokes of fate.” 

KLAUS 
TEUBER

Teuber is the creator of the board 
game The Settlers of Catan.

L.A. REID

“When I was a kid,  
my goal was simply to 
get an album out and 
have my picture on the 
cover. But later I realized 
I was more interested 
in becoming the guy 
behind the guy, discov-
ering the talent instead 
of being the talent.  
In the record industry, 
we’re developing,  
not creating. If we were 
creating I could say,  
You know what I want? 
A tall, long-legged girl 
from the islands,  
and I want her to have 
a certain accent, and 
I want her name to be 
Rihanna. But in reality 
you never know who 
will walk through your 
door. It’s really about, 
Does that artist who 
walks through the door 
fit into your strategy? 
Strategy is first and 
foremost about the 
endgame. At this point 
it’s pretty natural for 
me to be thinking five 
or six steps ahead of the 
conversation I’m having. 
I’m trying to be ahead  
of both the artist and the 
public’s opinion.”

Reid is the chairman and CEO 
of Epic Records.



THE VALLÉE DE JOUX. FOR MILLENNIA A HARSH,

UNYIELDING ENVIRONMENT; AND SINCE 1875 THE

HOME OF AUDEMARS PIGUET, IN THE VILLAGE OF LE

BRASSUS. THE EARLY WATCHMAKERS WERE

SHAPED HERE, IN AWE OF THE FORCE OF NATURE

YET DRIVEN TO MASTER ITS MYSTERIES THROUGH

THE COMPLEX MECHANICS OF THEIR CRAFT. STILL

TODAY THIS PIONEERING SPIRIT INSPIRES US TO

CONSTANTLY CHALLENGE THE CONVENTIONS OF

FINE WATCHMAKING.

TO BREAK THE RULES,
YOU MUST FIRST MASTER
THEM.

ROYAL OAK
CONCEPT GMT
TOURBILLON
IN TITANIUM, WHITE
CERAMIC BEZEL.

ROYAL OAK 
CONCEPT GMT 
TOURBILLON
IN TITANIUM, WHITE 
CERAMIC BEZEL.
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BY SARAH MEDFORD   PHOTOGRAPHY BY LEONORA HAMILL

Parisian dealer Patrick Seguin has made it his business to ensure the legacy of French mid-century 
designer and architect Jean Prouvé, whose prefabricated housing now sells for millions of dollars.

THE HOUSE COLLECTOR

T
HE HIGHWAYS in and out of Nancy, in north-
eastern France, have seen some unusual 
traffic lately. Caravans of flatbed trucks 
stacked high with plywood crates have 

been rumbling through town, discreetly labeled and 
sealed. Antiquities? High-end audio systems? Cases 
of single-malt scotch?

Houses, actually. Nancy happens to be the home-
town and onetime headquarters of Jean Prouvé, 
the late metalworker and self-taught architect and 
engineer who pioneered prefabricated construc-
tion, beginning in the 1930s. At his Ateliers Jean 

Prouvé, he folded, bent and corrugated sheet metal 
to produce portable structures that were both eco-
nomical and functional—four men could erect a 
388-square-foot home in a day—as well as refectory 
tables, dormitory shelving, desk chairs and other 
necessities that were in short supply after World 
War II ravaged the country. Though the factory was 
shuttered years ago and his house prototypes were 
never manufactured on a mass scale, Prouvé’s work 
is celebrated in Nancy and far beyond for its human-
ism, sober elegance and innovative design. And 
some of it still lives here—except when it’s crated 

off to one world capital or another for exhibition or 
sale. A 1956 house is now on view at Milan’s Expo 
2015; a glass-walled gas station from 1969 will pop 
up at Basel’s Design Miami fair later this month.

The mastermind behind all this activity is Patrick 
Seguin, 61, the French gallerist whose name has 
become synonymous with Prouvé houses. He is the 
proud owner of some 20 of the buildings, which he 
stores in two Nancy warehouses, a 90-minute train 
ride from his self-named gallery in the Bastille quar-
ter of Paris. Blue-chip French modernist designers 
working from the 1920s to the 1960s are Seguin’s >

LIVING PROUVÉ 
Patrick Seguin poses with  

panels from a Jean Prouvé house  
and school that he salvaged, 

restored and exhibited at  
Gagosian Gallery in New York.



will display a 6-by-6-meter Prouvé 
house from 1944 that British archi-
tect Richard Rogers has updated, 
adding bath and kitchen “pods” and 
solar power and water-collection 
systems to make the house sustain-
able in any setting. The process has 
been resonant for Rogers, who at 37 
saw his career take off when Prouvé, 
then chairman of the jury for the 
future Centre Pompidou museum 
in Paris, advocated for the design 
that Rogers and a 33-year-old Renzo 
Piano had submitted. “There was a 
small group of people who knew about Prouvé, and 
thanks to Patrick he’s become accessible to anyone 
who’s interested,” says Rogers in admiration. “My 
wife calls him Patrick Prouvé.”

After lunch, Seguin, dressed in his customary blue 
blazer and pressed jeans, checks out gallery shows 
by a couple of artists he admires—Prince, Kazuo 
Shiraga—before heading downtown to see more. He 
is an avid collector of contemporary art. In Paris, he 
and his wife, Laurence (who is also his business part-
ner), live in a 17th-century apartment in the Marais 
outfitted with furniture from his inventory alongside 
works by Alexander Calder, Andy Warhol, Prince, 
Jean-Michel Basquiat and a select few younger art-
ists, including Grotjahn, Rudolf Stingel and Nate 
Lowman. The dialogue between the worlds of design 
and art has become central to his life and business, 
with Prouvé playing the role of catalyst. “Since the 
beginning it was a synergy between Prouvé and the 
art world,” Seguin says.

“He loves what he does, and he loves Prouvé,” says 
Grotjahn of Seguin, who’s become a friend and an 
occasional poker mate. “He came over to my place in 
L.A. and sold me a house on an iPad.”

What’s the secret to Seguin’s success as a dealer? 
“Simple: passion,” says Prince.

S
EGUIN SAYS HE encountered “zero art cul-
ture” as a child growing up in Montpellier 
in southern France. But in Paris, where he 
moved in the ’80s for a restaurant job, he 

met the dealer Phillippe Jousse, who had a stall 
at the Saint-Ouen flea market. Jousse turned him 
on to the work of Prouvé and Perriand, and the 
two soon went into business together, buying up 
quantities of Prouvé chairs and tables from school 
lunchrooms and dormitories. “We couldn’t sell a 
Prouvé Standard chair for $200,” says Seguin. (At 
his gallery, an original example now goes for about 
$15,000 and up.) He bought his first Prouvé house in 
1990. Finding the next one was a half-step up from 
salvage work, but he was convinced that a market for 
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what’s news

“Patrick loves what he does, and he 
loves Prouvé. he came over to my Place 

in l.a. and sold me a house on an iPad.”
–mark grotjahn

HOME IMPROVEMENT  From top: A Prouvé house with 
original furnishings; architect Richard Rogers’s planned 
update of a 1944 Prouvé house, to be exhibited this month.

stock in trade: Prouvé, Charlotte Perriand, Le 
Corbusier, Pierre Jeanneret and Jean Royère. “At one 
point I had eight, and now it’s as simple as this,” he 
says, holding out his business card printed with the 
five names. “I have my expertise.”

Seguin is in New York for a few weeks, staying at 
the Upper East Side’s Carlyle hotel, and he’s stopped 
into the nearby restaurant Sant Ambroeus for lunch. 
Down on West 24th Street, two of his steely beau-
ties have been constructed inside the Gagosian 
Gallery, where additional models and architectural 
elements help make the case for Prouvé’s genius. Of 
course, no one does it better than Seguin himself: 
Prouvé’s legacy has become his life’s work. Through 
loans, the exhibitions he mounts and his presence at 
the biannual Design Miami fairs, Seguin has helped 
make the self-described “factory man” relevant to 
contemporary audiences well beyond architectural 
circles. He’s sold Prouvé houses to collectors of all 
stripes, including artists Richard Prince and Mark 
Grotjahn as well as Miuccia Prada, Azzedine Alaïa, 
Maja Hoffmann and Patrick McKillen, of London’s 
Maybourne Hotel Group.

Prince says he planned to build his house “next to 
a pond” on his upstate New York property. “But first I 
put it up inside one of my buildings. It turned it into ‘a 
room.’ ” Alaïa sleeps inside a Prouvé gas station in his 
Paris loft, while McKillen has converted two houses 
into libraries on the grounds of his Château La Coste 
vineyard in Provence. Such repurposing delights 
Seguin, who’s progressed from selling Prouvé to 
proselytizing for his place in today’s discourse about 
architectural context and adaptive reuse. 

At his own booth in Basel this month, Seguin 

Prouvé’s architecture would follow the furniture. 
His bet paid off: He had to wait only until 1991 before 
trading his first Prouvé house to Germany’s Vitra 
Museum. He went out on his own in 2000.  

“Patrick included architectural pieces of Prouvé 
in his gallery early on,” remembers his friend Peter 
Brant. “His interest has never faltered.” Capitalizing 
on attention from American collectors including 
Brant, Larry Gagosian and Ronald Lauder, Seguin 
began positioning Prouvé as an art-world acqui-
sition, with a seminal 2003 show at Manhattan’s 
Sonnabend Gallery that New York Times art critic 
Roberta Smith deemed “museum-worthy.” Lauder 
got the message; he bought a key piece for the 
Museum of Modern Art’s collection. Another show 
followed at Gagosian Gallery in Los Angeles a year 
later, and there have been seven subsequent col-
laborations between the two dealers, each of whom 
collects from the other’s stable.

Houses aren’t the easiest thing for a dealer to 
inventory or sell. (Though they can be lucrative: 
André Balazs paid $4.97 million for Prouvé’s Maison 
Tropicale at auction in 2007.) To install and trans-
port them, Seguin keeps a dedicated staff of 12, with a 
dozen more employees at the gallery. And then there 
is restoration, which can take years. “See my latest 
purchase?” Seguin asks, as he scrolls through pic-
tures on his phone of a forlorn-looking structure clad 
in blue aluminum siding, with the words Le Bounty 
scrawled on the side. “It was a swinger’s club! With 
the video screens for watching porn, and all those 
sofas—but I knew what it was.” Once Prouvé’s proto-
type studio, the circa-1947 building will spend the 
next 24 months being restored.

And now that Rogers’s work is done on Maison 
Seguin, as it’s been dubbed, the dealer and his wife 
plan on testing Prouvé’s nomadic vision for them-
selves this summer, dismantling the house after Basel 
and crating it over to be reassembled on southern 
France’s untamed Camargue coast. “But in August I 
want to be sleeping in Switzerland, in the mountains,” 
says Seguin. “The house will be our caravan.”
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what’s news

At Decca, a buzzy restaurant in Louisville, Kentucky, 
chef Annie Pettry employs arborist Dave “the 

Mountain Man” Kannapell to source wood from a 
variety of local trees to use in the kitchen’s wood-

fired grill. Below, four dishes—and the timber that 
gives each its distinctive flavor.—Alia Akkam

WOOD PALATE

+

+

+

+

GRILLED STEAK WITH CELERY ROOT AND BUTTER
Pettry cooks the steak over black cherry and oak woods 
because, she says, “The sweetness in the cherry and the 

tanginess of the oak create a sweet-and-sour effect.” 

PORK BELLY WITH MUSSELS AND PARSNIPS 
Pettry uses apple wood for the pork—“a traditional pairing 

that doesn’t overpower the mussels,” she says. 

ASPARAGUS 
Prepared with lemon mousseline and Calabrian chiles, Pettry’s 
classic dish calls for maple wood: “It’s a sweet smoke that’s a 
little heavier than apple or pear,” she says, “to stand up to the 

asparagus without overwhelming it.” 

DIVER SCALLOP CARPACCIO 
Served with pickled Asian pear, sunchoke chips and vanilla, 
Pettry’s scallops are cooked over pear wood—imbuing them, 

she says, with a “subtle, fruity smoke.”

When Marlies Verhoeven and Daisy Peat worked at Sotheby’s, they fielded calls from 

new and aspiring collectors seeking private museum tours and auction previews. Many 

weren’t clients of the auction house, which gave the two women an idea: What if they 

could package the perks typically accessible only to longtime collectors? That’s the 

idea behind Cultivist, a new art-concierge service available to anyone willing to pay a 

$2,500 annual fee. Among other privileges, cardholders can skip lines at more than 100 

participating museums—ranging from the Louvre to LACMA—and escort up to three 

guests for free. “The art world can be intimidating and a bit arrogant,” says Verhoeven. 

“People used to VIP access in every other element of their lives will lose interest if 

it’s too difficult or complicated to interact with art.” Invitations are geared toward 

members’ stated interests and include pre-opening exhibition tours, art-fair events and 

studio visits hosted by the likes of Anselm Kiefer and Rashid Johnson. Even the card 

itself is personalized: It features an original pencil portrait of the holder, courtesy of 

London artist Miranda Donovan. —Darrell Hartman

PaRtneRshiP

INSIDER ART

ART CONCIERGES
Marlies Verhoeven  

(left) and Daisy Peat,  
co-founders of Cultivist. 
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what’s news

Four albums out this 
month showcase global 

 strains of electronic 
music. —Andy Battaglia

LIVE WIRE

 HUDSON MOHAWKE  
 The Scottish upstart, who 

has collaborated with Kanye 
West, blends hip-hop, dance 

and electronic pop on  
his second album, Lantern.

 MATTHEW HERBERT  
The Shakes—English pro-
ducer Matthew Herbert’s 
first dance album in nine 

years—presents torch songs 
that twitch with energy.

 JENNY HVAL  
The Norwegian singer 

complements impressionis-
tic electronica with dreamy 

lyrics for a seductive 
sound on her third album, 

Apocalypse, Girl. 

 NOZINJA  
With his debut album, 

Nozinja Lodge, the artist 
channels South Africa’s 
party scene with a home-

grown dance sound that is 
antic and irrepressible.

In Alfred Hitchcock’s 1954 thriller Rear Window, Grace Kelly plays  
a socialite who, while wooing her paramour (Jimmy Stewart), removes a silk 
negligee from her sleek carryall. The valise was made specifically for the 
film by heritage leather purveyor Mark Cross. In 2012, Mark Cross issued 
a smaller Grace Box bag inspired by Hitchcock’s masterpiece. But in June, 
at the request of a client, the brand will release for the first time an exact 
replica of the Rear Window Overnight Case—a must-have for fashionable 
film buffs everywhere. $3,995, Barneys New York. —Laura Stoloff 

For most people, getting caught in pajamas is embarrassing. But not 

Francesca Ruffini—at least, not since she launched F.R.S, a line of chic 

women’s loungewear. “I’d never found anything that would allow me to 

be both comfortable and elegant at home,” says Ruffini. Her solution was 

a collection of refined versions of classic men’s pajama shirts and jogging 

pants and soft double-breasted jackets. Ruffini, who lives in Como, Italy, 

mined the archives of local silkmakers to create prints inspired by ’40s 

florals, scarf patterns and even an 1880s tiger painting. “I focused on 

shapes that don’t seem too ‘pajama,’ ” she says. The results almost beg 

to be worn outside the house. $1,300, Bergdorf Goodman, New York.

collect it

BAG TO THE FUTURE

oBject oF DesiRe

SLEEPING IN

GET A TAN,  
SAVE A TURTLE
Sun-seeking turtle 

lovers can learn about 
and help protect these 
mesmerizing reptiles 
this summer—while 

relaxing on the beach. 
The Four Seasons 

Resort Nevis, in the 
West Indies, will 

sponsor and host the 
live release of two 

Nevisian sea turtles in 
July as part of Sea 

Turtle Conservancy’s 
annual Tour de Turtles. 
The Acqualina Resort 

& Spa on the Beach  
in Sunny Isles Beach, 
Florida, will launch a 

 new program that 
allows guests to learn 

from a sea turtle expert 
about different species 

that appear on the 
hotel’s beach. And  

at the St. Regis Bahia 
Beach Resort in  

Puerto Rico, guests can 
observe leatherback  
sea turtles nesting  

on the property’s shore 
under the guidance  

of a marine biologist.  
—Brekke Fletcher

the Re aR 
winDow 

oveRnight 
case, 

inspiReD By 
gRace Kelly
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CREATIVE BRIEF

SHOW US THE FUNNY
In October 1975, NBC’s late-night host Tom Snyder asked the network’s new variety 

show producer, Lorne Michaels, “What should we look for in your program?” “Anxiety,” 
Michaels replied, not missing a beat. And indeed, anxiety has suffused every Saturday 

Night Live since. The writers, cast and guest host have only a week to concoct 90 
minutes of live television; Michaels has famously said, “We don’t go on because we’re 
ready. We go on because it’s 11:30.” But if Bao Nguyen’s new documentary, Live From 

New York!, reveals the breakneck process behind 40 years of hilarity, it also serves as  
a fascinating record of our collective obsessions, absurdities and contradictions. Week  

after week, SNL is “this mishmash of America right now,” says former cast member  
Amy Poehler, “whether you like it or not.” —Randy Hartwell

THE CULT OF

DIORSHOW
Dior’s revolutionary mascara, 

Diorshow, dates to October 2002, 

when John Galliano’s trusted makeup 

artist, Pat McGrath, used tooth-

brushes to create a plush, fluffy base 

for false eyelashes on the designer’s 

runway models. The technique 

inspired Dior to introduce a limited-

edition run of its “big brush” mascara 

later that winter, giving runway 

watchers the false-lash effect at home. 

Diorshow sold out faster than any 

makeup product the French luxury 

juggernaut had ever debuted. “If you 

didn’t have it in your kit, you were 

not in the game,” says Gina Brooke, 

a makeup artist who started using 

the mascara on Cindy Crawford and 

Madonna. “But Dior made dramatic, 

no-clumping lashes that don’t flake 

possible for the everyday person, too.” 

Diorshow returned permanently in 

2004 and is now the third best-selling 

mascara in the world. This June,  

a fine-tuned version will hit the 

market, bolstered by tiny microfibers 

to create an even thicker finish and 

packaged to limit air from degrading 

its rich, glossy formula (available in 

four colors). Explains Dior’s crea-

tive director of makeup, Peter Philips, 

“There’s always a place for improve-

ment.” —Celia Ellenberg

In June, Van Cleef & Arpels will open a pop-up of its Paris  
fine jewelry school at New York’s Cooper Hewitt, Smithsonian 
Design Museum. In a series of small classes and free evening 
conversations, aspiring jewelry makers—and enthusiastic 
wearers—will design their own baubles, study the talismanic 
jewels of Napoleon and Catherine de’ Medici, explore the 
collections of Elizabeth Taylor and Marlene Dietrich and even 
hear a contemporary music ensemble improvise its impressions 
of iconic bling. us.lecolevancleefarpels.com. —Sarah Moroz

SCHOOL OF ROCKS
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what’s news

hOt PROPeRties

EAST MEETS WEST
Ryokans offer an extraordinary window into Japanese culture, but  

the best of these traditional guest houses are located in rural areas 
and may lack English-speaking staff. A new wave of small inns  

and luxury hotels—led by the lavish Aman Tokyo, which opened last 
year—offer authentic Japanese food and design alongside familiar 
amenities like gyms, private baths and Western beds. —Alicia Kirby

• ANDAZ TOKYO TORANOMON HILLS, TOKYO
Designed by Tony Chi and Shinichiro Ogata and occupying the top six  
floors of a skyscraper, this 164-room hotel is a contemporary ode to tra-
ditional Japanese craftsmanship: Its lobby is adorned with intricate kumiko 
wood latticework; its rooms feature graphically playful shoji walls. But it 
also has a beautifully minimal gym and pool, a spa and an eight-seat rooftop 
sushi bar with panoramic views of the city. tokyo.andaz.hyatt.com 

• BETTEI OTOZURE, NAGATO
On the western tip of Honshu island in Yamaguchi prefecture, Bettei 
Otozure has hosted high-profile Japanese guests since its opening in 
2006. The family-run ryokan’s design sensibility fuses traditional walnut 
and tatami floors with Western beds and Le Corbusier chairs. Natural 
mountain waters—thought to have healing properties—fill the private 
rotenburo (hot-spring baths) in each suite. otozure.jp

• SUIRAN, A LUXURY COLLECTION HOTEL, KYOTO
Formerly the imperial capital of Japan, Kyoto is home to some of the 
country’s oldest and finest ryokans. But few welcome children. The 39-room 
Suiran—located in the scenic Arashiyama district, on the grounds of  
a temple—allows families to experience Kyoto under the expert guidance of 
an English-speaking concierge who can arrange everything from restaurant 
reservations to tours of Buddhist temples. starwoodhotels.com/luxury

• KINNOTAKE, HAKONE
Located near Mount Fuji, in the famous hot-spring resort of Hakone— 
90 minutes by train from Tokyo—Kinnotake is crafted from 10,000 bamboo 
trees; its suites feature private onsen baths, Western beds and separate 
tatami rooms, where kaiseki, or multicourse Japanese dinners, are served  
by personal attendants. Most unusual for a ryokan, Kinnotake has a bar—
and it’s open until 1 a.m. kinnotake.com 

The trade in vintage spirits has long been overshadowed by  

a heated market for fine wine—a discrepancy that London-

based consultant Edgar Harden first noticed in 2008, when  

a wealthy British family hired him to auction off their  

wine cellar but “just get rid of” a case of 1960s Gordon’s gin. 

“When I opened a bottle, I was blown away,” Harden recalls. 

“It had an incredible smoothness, citrus nose and flavor.” After 

discovering that almost nobody was handling the field of rare 

spirits and liqueurs, he launched Old Spirits Company, which 

deals in bottles heavy with historical mystique—Havana rum 

that Hemingway might have savored, exotic absinthes, Jazz 

Age red vermouth and vodkas suitable for early–Bond period 

martinis. This sensual pleasure is key to Harden, who used to 

work for Christie’s, in New York: “In art and antiques, I 

coveted each object, its three-dimensionality, its physicality,” 

he says. “It’s the same feeling with these bottles. I love  

their original labels—so much more gorgeous than today’s—

their packaging, their weight and thickness.”

The low profile of the trade ensures plenty of bargains for 

collectors. “You can go to the American Bar at the Savoy 

hotel in London and order a Negroni made with 1960s gin for 

£150 [$225],” Harden says. “Or buy an entire bottle of ’60s 

Gordon’s for less from me.” The historic aura surrounding 

vintage spirits seems to carry people back to more hedonistic 

times. In a major pop-culture coup, Harden acquired 176 bottles 

from the set of Mad Men—samples of which were recently 

served in New York’s storied Players Club, at a retro cocktail 

party called The Salon. “The party’s not over yet,” Harden 

boasted the next day. “I still have more than 150 bottles from 

the series left.” oldspiritscompany.com. —Tony Perrottet

LiBatiOns 

A TASTE OF HISTORY

CULTURE OF LUXURY  
Bettei Otozure, a family-
run ryokan for the 
discerning traveler.  
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what’s news

PassIOn PROJeCt

IN HER OWN 
WORLD
If she’d needed new reasons to travel, Muriel 

Brandolini might have dreamed up her globally 

inspired pop-up shop a whole lot sooner. When it 

opens in Southampton, New York, on Memorial 

Day weekend, the interior designer’s new outpost 

will offer Italian-made swimwear, Thai ceram-

ics, Vietnamese bed linens, Indian block-printed 

caftans and more—all designed by Brandolini in 

her audacious Madeleine Castaing–meets–Anita 

Pallenberg style. The selection mirrors her eclectic 

background: Daughter of a Vietnamese father  

and a French-Venezuelan mother, she moved  

to New York in 1979 and married Nuno Brandolini,  

a nephew of Gianni Agnelli, in 1990. Their Upper 

East Side townhouse, with its rarefied mix of 

antiques, brightly patterned silks and contempo-

rary art (not to mention an opium bed in the living 

room), became her calling card in what she calls 

an “accidental” career. If her little shop succeeds, 

she’s got a plan. “I’ll travel for three months  

on a buying trip with Nuno and have fun.” Life by 

Muriel Brandolini, 42A Jobs Lane, Southampton, 

New York; murielbrandolini .com. —S.M.

Wyeth has earned the devotion of mid-
century furniture lovers in New York City  
and the Hamptons. But its new two-story 
space on the edge of SoHo will convert  
even more fans, as visitors pick up on the  
brand’s understated aesthetic and near-
fanatical preoccupation with quality.  
Against a backdrop of walls custom-finished 
in glass brick, rough plaster and slate, the 
store offers a vast collection of 20th-century 
Scandinavian seating, Italian lighting, 
American Studio ceramics and new pieces 
designed in-house. “It’s an expression of  
what Wyeth has become,” says owner John 
Birch of the business he started with his wife 
and two brothers in 1995. “We’re a mature 
design company, complete from studio to 
workshop to showroom.” Birch’s son, Wyeth, 
23—the brand’s namesake—helped design  
the new space. Says Birch, “Someday it will  
be his business.” —Sara Medford

stOReFROnt

MODERN FAMILY

UP IN SMOKE 
French watchmaker Bell  

& Ross is releasing 99 
copies of its limited-edition 

Vintage WW1 Edición 
Limitada, a timepiece 

whose rich brown colors 
and Spanish text were 

inspired by a Cuban cigar. 
Its ebony Makassar case 
can even be transformed 

into a humidor. For details 
see Sources, page 106. 

—Isaiah Freeman-Schub

GLOBAL CITIZEN  
Clockwise from left:  
Muriel Brandolini in 2013; 
an embroidered silk chair 
in the designer’s New York 
townhouse; Brandolini’s 
bone china tableware; her 
living room.

a RaRe danIsh 
“PROPellOR” 
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what’s news

A
BOUT 15 YEARS AGO, a handful of small-
time roasters set out to revolutionize their 
industry by approaching a cup of coffee 
with a chef’s reverence for ingredients and 

a bartender’s flair for presentation. They pioneered 
a direct-trade system, sourcing beans straight from 
farms around the world. Thanks to their efforts, 
America fell in love with flavorful, fragrant single-
origin coffees and expertly crafted cappuccinos 
made with milk so creamy and sweet that sugar 
became unnecessary. 

Those once-scrappy roasters—Blue Bottle, Counter 
Culture, Intelligentsia and Stumptown—have now 
grown from regional companies with cult followings 
to national players with global profiles. In 2014, Google 
Ventures, Morgan Stanley and other investors raised 
$26 million for Blue Bottle. When the company opened 
in Tokyo earlier this year, there was a three-hour, 
Apple Store–like wait to get in the door. Stumptown, 
meanwhile, is now sold at the Moda Center, home of 
the Portland Trail Blazers. 

But as these purveyors grow into mature, influ-
ential organizations, the next class of innovators 
is surfacing. Populated by veterans of those first 
pioneering brands, this new guard isn’t reinvent-
ing coffee so much as continuing a transformation 
already underway. Small, creative and hyperlocal, 
they’re sourcing even more adventurously and sus-
tainably, importing the best beans from the farthest 
corners of the earth. And they’re opening in ever-
smaller cities, turning America’s long-brewing 
revolution into a full-blown indie coffee diaspora.

In Miami—a place not especially known for 

its coffee geekery—hipsters line 
up at Panther Coffee, founded in 
2010 by Leticia and Joel Pollock 
(a Stumptown alum), for a taste 
of beans sourced from Finca 
Kilimanjaro, an experimental farm 
in El Salvador run by Aida Batlle, a 
fifth-generation farmer acclaimed 
for her ecologically aware prac-
tices. Kathleen Pratt, co-founder of 
Tandem Coffee Roasters in Portland, 
Maine, started as a barista at Blue 
Bottle in San Francisco and eventually opened the 
company’s large roasting facility and coffee shop 
in Williamsburg, Brooklyn. In 2012, Pratt and her 
husband, Will (who had been a Blue Bottle roaster), 
decamped to Maine; they launched Tandem five 
months later in the former office of a scrap-metal 
yard. “We wanted it to feel like you’re walking into 
our home,” says Pratt, who learned at Blue Bottle 
“how important it is to create an overall experience.” 
In addition to beans sourced from Rutsiro, Rwanda, 
Nyeri, Kenya, and Caldono, Colombia, Tandem offers 
free tasting sessions each Friday to demystify its cof-
fees’ flavors and scents and allow customers to watch 
the roasting process. Last year, the Pratts opened 
a second shop in a converted mid-century gas sta-
tion, adding a bakery. Now Tandem sells about 900 
pounds of coffee per week.

A return to intimate spaces and individualized 
attention is a distinguishing feature of coffee’s newest 
all-stars. In Williamsburg, Dillon Edwards—formerly 
of Blue Bottle and Stumptown—opened Parlor Coffee 

in 2012 in the back of a barbershop. It was one of the 
tiniest coffee bars in the city at the time, just a single 
barista behind a Speedster espresso machine, and its 
quaint atmosphere stood in stark contrast to the jam-
packed rush-hour scenes at the city’s Stumptown and 
Blue Bottle outposts. Last year, Edwards became a 
fully operational roaster, and Parlor is now selling 
beans to larger destinations like Williamsburg’s 
Wythe Hotel and Greenpoint’s Propeller cafe.

One factor driving the proliferation of indepen-
dent cafes and roasters is that it’s never been easier 
to source obscure, overlooked coffees. The supply 
chains that established coffee importers spent years 
creating—and, in many cases, jealously guarding—
are now accessible to small buyers with good taste. 
And a group of influential wholesale roasters is sup-
plying high-end beans to neighborhood cafes (and 
even selling directly to customers online). At various 
coffee shops in Portage County, Wisconsin, you can 
now find beans hailing from Gitesi—a well-respected 
washing station in Rwanda, where the coffee seed 
is removed from its skin and dried—by way of Ruby 
Coffee Roasters, a local outfit started by former 
Intelligentsia roaster Jared Linzmeier.

But the past year’s most anticipated opening was 
Supersonic Coffee in Berkeley, California. The first 
roasting company in the U.S. to buy from Nordic 
Approach, a renowned Norway-based importer that 
sources only high-quality “green” coffees, Supersonic 
will light-roast in the so-called Scandinavian style 
used by groundbreaking roasters in Northern 
Europe. “We wanted to look five years ahead,” says 
John Laird, one of Supersonic’s founders, “and do 
something that would feel fresh down the line.” 

BY OLIVER STRAND

the shif t

COFFEE’S NEW CROP
The latest generation of independent cafes and roasters 

is refining America’s taste for brew, one cup at a time.

 Panther Coffee  
Panther has two loca-

tions in Miami: an airy 
shop in Wynwood (2390 

NW 2nd Ave.) and one 
in a converted garage in 

Sunset Harbour (1875 
Purdy Ave.), which feels 

more like a local bar. 
panthercoffee.com

 Parlor Coffee  
The coffee bar in the  

back of Brooklyn barber-
shop Persons of Interest 

(84 Havemeyer St.) is  
one of the most stylish in 
the city; the roastery and 

tasting room are open  
to the public on Sundays. 

parlorcoffee.com

 Supersonic Coffee  
Supersonic will soon 

open a shop adjacent to 
its roasting facility in 
 Berkeley, California 

(2322 Fifth St.); until 
then, they’re serving out 

 of a 1965 Airstream 
trailer in the parking lot. 

supersoniccoffee.com

 Tandem Coffee  
The Portland, Maine–
based company has a 
 tiny coffee bar at its 

roasting facility (122 
Anderson St.) and a  

new bakery (742 
Congress St.) in a 1960s 
gas station in West End. 

tandemcoffee.com
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TRAIN SPOTTING  
A dizzying array of dots enlivens a classic silhouette. Bottega 

Veneta jacket and pants and Alexis Bittar Lucite brooch.

The next stop for daytime dressing  
is a feminine take on tailoring,  

with charming prints from head to toe.
PHOTOGRAPHY BY WARD IVAN RAFIK 

STYLING BY CELESTINE COONEY

FOLLOW SUIT
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NEW DIRECTIONS  
Burst into bloom this 
summer with a garden’s 
worth of florals. Left: 
Etro jacket and pants, 
Gucci slippers and Alexis 
Bittar Lucite brooch. 
Above: Gucci jacket and 
pants and Alexis Bittar 
Lucite brooch.

never 
underestimate 

the power 
of print, 

particularly 
when it’s  

used to full 
effect.

wsj. maga zine

ELECTRIC ENERGY  
Get a jolt from  

psychedelic graphics. 
Missoni jacket and  

pants and Shourouk 
Swarovski medal brooch.
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IConIC FAShIon
Balenciaga · Berluti · Bottega Veneta · Brioni · Brunello Cucinelli · Burberry · Chanel · Charlotte olympia · Chloé
Christian louboutin · Dior · Dolce & Gabbana · Ermenegildo zegna · Fendi · Gucci · Jimmy Choo · John lobb
John Varvatos · lanvin · louis Vuitton · Max Mara · oscar de la Renta · prada · Ralph lauren · Roberto Cavalli

Roger Vivier · Saint laurent · Salvatore Ferragamo · Vacheron Constantin · Valentino · Versace
Saks Fifth Avenue · Bloomingdale’s · nordstrom · Macy’s
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transport 
ladylike 

looks  
into the  

future with 
metallics, 
abstract 

prints and 
statement 

jewelry. 

COOL RIDER 
Stand out in patterns 
that look like daubs from 
a painter’s palette. 
Left: Bally jacket and 
Alexis Bittar Lucite 
necklace. Below: 
Emporio Armani jacket 
and pants and Alexis 
Bittar Lucite brooch.



A unique selection of prestige properties from around the world, 

along with premium news, data and insights.

mansionglobal.com

LAUNCH PARTNERS:

Melbourne or Malta. Central Park or Hyde Park. Yen or Sterling.

Not the ordinary questions when selecting a property.

Then again, this is not an ordinary property website.

O N LY  T H E  E X C E P T I O N A L

INTRODUCING

© 2015 Dow Jones & Co. Inc. All rights reserved.4WM1607 Mansion Global is independent of The Wall Street Journal and the Journal’s Mansion section.
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TRANSIT AUTHORITY 
Get ahead of this 
season’s style by daring 
to cross the dotted line. 
Tod’s jacket and pants, 
Gucci slippers and Alexis 
Bittar Lucite brooch. 
Model, Alexandra 
Elizabeth at The Society 
Management; hair, Chi 
Wong; makeup, Junko 
Kioka; manicure, Yuko 
Tsuchihashi. For details 
see Sources, page 106. 
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OUR MOST COVETED COFFEES, DELIVERED
FRESH TO YOUR DOORSTEP

Each year in our travels we discover a precious handful of coffee beans so special and rare
that we can’t wait to bring them home and share. We rush them to Seattle, and the Starbucks
Reserve® Roastery and Tasting Room—a one-of-a-kind coffee wonderland we created
exclusively for roasting and serving the most extraordinary beans we can find.We call these
small-lot coffees Starbucks Reserve.®

Some of these coffees are so rare that we offer them only at our Roastery—until now.
With a Starbucks Reserve® Roastery Subscription, you can experience the Starbucks® coffees
few others will ever taste. Eachmonth, we’ll send you an extremely limited offering—a crowning
coffee achievement, shipped fresh from Seattle where it was roasted less than 48 hours before.

SECURE YOUR SUBSCRIPTION NOW AT STARBUCKS.COM/SUBSCRIPTION
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W
HEN MISTY COPELAND, 32, steps  
onstage this month at the Metropolitan 
Opera House, she’ll make history. A 
soloist with American Ballet Theatre, 

Copeland will be the first African-American ballerina 
to star as Odette and Odile in Tchaikovsky’s Swan 
Lake with the internationally acclaimed company on 
U.S. soil. (She played the challenging dual roles with 
ABT last year in Australia.) Performing as Gotham’s 
first black swan, Copeland says, is “a dream I never 
thought was possible.” 

A late bloomer who has come into her own at an 
age when most dancers are considering retirement, 
Copeland was raised by her mother in Southern 
California. At 13, she took her first ballet class on a 

basketball court at a local Boys & Girls Club in San 
Pedro. Her natural talent soon garnered her a full 
scholarship to a nearby ballet school, and after spend-
ing summers in intensive training programs at San 
Francisco Ballet and ABT, she was recruited into the 
latter’s studio company in 2000. 

Copeland, who sports an especially muscular phy-
sique, has tackled a string of notable parts under the 
guidance and encouragement of the company’s artis-
tic director, Kevin McKenzie, since being promoted 
to soloist in 2007. From the titular character in 
Stravinsky’s Russian fairy tale The Firebird to Clara 
in The Nutcracker—both choreographed by Alexei 
Ratmansky, the former director of Moscow’s Bolshoi 
Ballet—she’s won praise from critics and audiences 

for her powerful athleticism and expressiveness.
On tour in Washington, D.C., at the John F. Kennedy 

Center for the Performing Arts—with another star-
ring role in Agnes de Mille’s Rodeo—she happily 
paused to chat with young admirers after a rehearsal. 
Her groundbreaking success, as only the third African-
American female soloist with ABT in its 75-year 
history, has propelled her fame beyond the prosce-
nium: She appeared in an ad for Under Armour that 
went viral, published two books on her career and was 
recently named one of Time magazine’s 100 most 
influential people. Copeland hopes one day to become 
the first African-American principal dancer with a 
major ballet company. The goal, she says, is “to change 
the expectation of what a ballerina looks like.” >

BY SADE STREHLKE   PHOTOGRAPHY BY SUSANNA HOWE

The trailblazing ballerina takes the lead in Swan Lake at the Met. 

tracked

MISTY COPELAND

CENTER STAGE  
Copeland with fellow 

American Ballet 
Theatre dancers at the 

Kennedy Center for 
the Performing Arts in 

Washington, D.C.
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35
hours

of physical training a week, including  
private lessons and group classes.

1
metal plate 

in Copeland’s left shin, the result of six 
stress fractures she suffered in 2012.

4 million
views 

of Copeland’s 2014 “I Will What I Want”  
Under Armour commercial on YouTube 

within a week of its release.

0
pedicures  

“As a dancer, I need what builds up on my 
feet for protection,” she says. •

26
seconds 

Time it takes Copeland to put on and tie up 
her pointe shoes. “I’m really quick as I don’t 

use any tape or bandages,” she says.

288
pages 

in Copeland’s 2014 memoir,  
Life in Motion: An Unlikely Ballerina,  

a New York Times bestseller.

6
performances 

with Prince during his Welcome 2 America 
tour. She rehearsed with him in the  

dining room of his Ritz-Carlton suite.

5
siblings 

in Copeland’s family. She tries to see them 
all at least twice a year.

10
years 

she’s been with boyfriend Olu Evans,  
a corporate attorney. They share an apart-

ment on Manhattan’s Upper West Side.

8:46 a.m.
Departs
State Plaza Hotel in Washington, 
D.C., and hops into an Uber bound 
for the Kennedy Center. 

7:01 p.m.
Dressing room
With less than 30 minutes  
to curtain, Copeland puts  
on her makeup and tiara.

2:41 p.m.
Tech rehearsal

for the evening’s performance of 
Theme and Variations in full costume.

1:17 p.m.
Lunch 
at the Kennedy 
Center’s KC Café. 
Copeland has a fruit 
salad. For energy 
throughout the day, 
she snacks on nuts.

4:42 p.m.
Signs autographs
after rehearsal for a couple  
of young, excited fans. 

10:10 a.m.
Laces up
her pointe shoes for 
a morning company 
ballet class. Below 
left: Copeland goes 
through 10 pairs of 
shoes a week.
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I 
FIRST VISITED St. Ives on a dreary day in 
November 2013. The sky was closed and gray, 
the sea its bleak, flinty mirror. A former fish-
ing and tin-mining town on the north coast of 

the Cornish peninsula, nearly six hours southwest of 
London, St. Ives had been billed to me by friends as 
“the loveliest, most charming beach resort in all of 
England.” But on this day it was pouring—a relent-
less, drenching squall. The trip had been arranged 
by my partner, Sam Thorne, who was interviewing 
to become artistic director at Tate St. Ives (a posi-
tion he holds today). As we arrived, I had only one 
thought: I did not want to move here. 

But then, feeling our way through the town’s 
warren of slender streets, we found ourselves at 

BY FANNY SINGER

The remote British coastal town of St. Ives inspired generations  
of artists, including modernist sculptor Barbara Hepworth, who is  

having a long-overdue moment.

CREATIVE CLIMATE
aRt histORY

THEIR TOWN  
From left: Barbara Hepworth 
at work on an abstract stone 
sculpture in 1951; an untitled 
Ben Nicholson painting from 
1934; potter Bernard Leach 
(fourth from left) with his staff 
and the legendary Japanese 
potter Shoji Hamada (center)
in 1966; inside the Hepworth 
studios; fishermen’s cottages 
and holiday homes in St. Ives.

the doorstep of the small, inconspicuous Barbara 
Hepworth Museum and Sculpture Garden. Hepworth, 
born in Yorkshire in 1903, was among the most influ-
ential 20th-century artists in Britain; her elegant 
abstract bronzes and marbles helped usher in a 
new, nonfigurative sculptural aesthetic. Hepworth 
and her husband, the painter Ben Nicholson—who 
has been called Britain’s Mondrian—moved to  
St. Ives in 1939, seeking creative refuge at the dawn 
of the Second World War. Their friends and former 
Primrose Hill neighbors, the Russian constructivist 
sculptor Naum Gabo and his wife, Miriam, followed 
soon after. From this far-flung town, these artists 
both defined and preserved British modernism dur-
ing a tumultuous period in history. 

But it was Hepworth who became the most promi-
nent artist associated with St. Ives. She lived and 
worked here until 1975, when she died in a fire in her 
studio at age 72 (the blaze was ignited by an unextin-
guished cigarette). As I stepped into her space, her 
spirit felt very much alive: The studio was carefully 
refurbished by her triplets and by Alan Bowness, 
her son-in-law and former director of the Tate, and 
opened to the public in 1976. Inside, I saw piles of 
rusty implements still lying next to half-chiseled 
blocks of marble and plaster maquettes. Despite the 
abstract nature of her work, Hepworth’s fixation 
on the landscape was clear: The sylphlike marble 
Torso (1928) stands near her nonfigurative ovoid 
Landscape Sculpture (1944), which, fashioned from 
wood and string, has the look of a primitive musical 
instrument. Nearby, Hepworth’s last major work, 
Fallen Images (1974–75)—a cluster of six glistening, 
freestanding marble forms—echoes the shapes of 
the ancient pagan standing stones scattered along 
the Cornish coast. Outside, in a lushly overgrown 
subtropical garden, several large abstract bronze 
sculptures, patinated in velvety verdigris, bleed into 
the greenery; others loom out of the bushes to form 
stark outlines against the sky. 

This summer, one of these works, Garden 
Sculpture (Model for Meridian) (1958), will leave its 
home for the first time, along with four pieces from 
the Hepworth Museum’s galleries, to be exhibited at 
Tate Britain’s major touring retrospective, Barbara 
Hepworth: Sculpture for a Modern World (June 
24–October 25). It will be Hepworth’s first London 

retrospective in almost 50 years and will make a 
case for St. Ives’s singular place in the history of 
modern art. 

Though Hepworth is St. Ives’s most famous 
ambassador, she and her circle were far from the first 
artists to discover their beloved coastal outpost. 
As early as 1811, J.M.W. Turner came through and 
produced a number of sketches, no doubt searching 
for some quality of light absent in London. It’s easy 
to imagine Turner reveling in the sublime atmo-
spherics of Cornwall, which change with capricious 
swiftness: The forecast for St. Ives can be counted on 
to never, ever predict the weather. 

James McNeill Whistler, another painter famous 
for his depictions of mercurial conditions, spent the 
winter of 1884 in St. Ives with several of his students, 
among them a young Walter Sickert. From that point 
on, the town became not only a destination for art-
ists, but also their home. D.H. Lawrence lived just a 
few miles down the road between 1915 and 1917 and 
penned much of his famous novel Women in Love in 
a granite cottage on the moorland. Virginia Woolf’s 
family owned a house in neighboring Carbis Bay 
and visited regularly throughout her childhood. Her 
canonical 1927 novel, To the Lighthouse, was inspired 
by Godrevy Lighthouse, which shimmers across the 
bay from St. Ives. “St. Ives provided a treasury of 
reminiscent gold from which Virginia drew again 
and again,” wrote Quentin Bell, Woolf’s nephew and 
biographer. “For her, Cornwall was the Eden of her 
youth, an unforgettable paradise....” 

But the community’s artistic golden age was the 

1950s, beginning with the founding of the Penwith 
Society of Arts in 1949 by Hepworth, Nicholson 
and a handful of friends, including the pioneering 
artist-potter Bernard Leach. Early on, the society 
organized exhibitions of international stars like 
Pablo Picasso and Hans Arp—and, though inter-
nal frictions led Hepworth and Nicholson to defect, 
it became an essential St. Ives institution. Fresh 
waves of younger artists arrived throughout the 
decade, among them painters Patrick Heron, Terry 
Frost and Bryan Wynter, all known for their vibrant 
abstractions (the centenaries of the latter two will 
be marked this year with major exhibitions in and 
around St. Ives). In 1959, Mark Rothko visited and 
Francis Bacon painted for several months in the his-
toric Porthmeor Studios, located right on the beach. 
Notorious New York art critic Clement Greenberg, 
a prominent champion of abstract expressionism, 
made a pilgrimage that same year, bunking with 
Heron in his house on the moor. In the middle of the 

20th century, the great international hubs of paint-
ing were New York, London, Paris—and St. Ives. 

The town has now been an artists’ colony for some 
130 years. The Penwith Society and Gallery continue 
to flourish, and Tate St. Ives, one of the Tate’s four 
museums, serves as an additional cultural draw. 
Two years from now, the museum—which was 
designed by the British architects Evans & Shalev 
and enjoys an idyllic perch on the beach—will double 
in size, expanding to accommodate a permanent dis-
play of St. Ives artists’ work alongside exhibitions by 
contemporary artists from around the world. 

Lucy Stein, the museum’s current artist-in-
residence, who works across media from painting to 
performance to music, suggests that St. Ives’s allure 
is its location “right on the edge of Britain, push-
ing west into the Atlantic.” Indeed, on a sunny day, 
perusing galleries along a palm-studded street with 
the Caribbean-turquoise sea in ready view, you can 
easily forget that you are still in England. Yes, two 
years after my first visit, St. Ives has seduced even 
me, a jaded Californian. The changing palette of 
the cliffs—electric-green ferns in summer, purple 
heather in early autumn, saturated-yellow wild gorse 
year-round—quickly imprints itself on any visitor.

Perhaps the Liverpool-born collage artist (and 
Morrissey muse) Linder, a former artist-in-residence 
here, said it best. “It’s such a small town, with 
so much myth and history, that everything feels 
amplified here,” she told me. “We’re all just passing 
through on St. Ives’s art-historical slipstream, try-
ing to leave our mark.” •

“it’s sUch a smaLL 
tOwn, with sO 

mUch mYth anD 
histORY, that 

eVeRYthing FeeLs 
amPLiFieD heRe.”

—LinDeR
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FRESH 
START

NATURAL TALENT 
The face that launched a million 

Instagrams belongs to Cara 
Delevingne, who keeps it simple with 

undone hair. Balmain wool coat.
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A star of social media and the fashion world, Cara Delevingne  
hopes that a string of movie roles—including this summer’s Paper Towns— 

will jump-start a career in Hollywood.  

56



58

T
HE NAME CARA DELEVINGNE may not 
yet be a household one, but for the 
11.8 million people who follow her on 
Instagram, her daily antics make for 
compelling viewing. On her feed, one 
finds the 22-year-old English model 

showing off a tattoo of the word bacon on the sole of 
her left foot (258,547 likes); chowing on pepperoni 
pizza while making silly faces at a Toronto Maple 
Leafs game (602,778); and singing with Pharrell after 
a Chanel runway show (671,696) for an audience that 
included Katy Perry, Beyoncé and Karl Lagerfeld, who 
later said he’d been sitting with Beyoncé during the 
concert and that “she was very impressed.”

This is what a successful model looks like today: 
not the tallest, not the thinnest, but the one with a 
following that translates into dollars and influence. 
Delevingne’s social-media presence ranks higher than 
Lady Gaga’s or Justin Timberlake’s (if a bit lower than 
that of her close friends Rihanna, Taylor Swift and the 
Kardashians). Apart from her Chanel ads, Delevingne 
has landed campaigns for Fendi, DKNY, Topshop, 
Mulberry (where she designed her own bags) and Tag 
Heuer (the watchmaker launched a special-edition 
timepiece bearing her signature). “It doesn’t surprise 
me that she has built such a huge following,” says 
Burberry CEO and chief creative officer Christopher 
Bailey, who gave Delevingne her first big modeling 
contract in 2011. “The platform suits Cara perfectly 
because it’s so immediate. They get to see the real 
her—occasionally crazy, always fun and absolutely 
authentic.” Even Delevingne says that her digital pop-
ularity has helped her professionally. “I wouldn’t have 
done as well if I hadn’t had that. Not at all,” she says. 
“In the ’90s, I wouldn’t have been a supermodel.”

But Delevingne doesn’t want to be only a model—
not even one who, owing to her impish beauty and 
wild-child ways, has been anointed Kate Moss’s suc-
cessor. She also wants to act and sing—an ambition 
first sparked at the age of 5, when she played Mary 
in her school Christmas pageant. Now that dream 
is becoming a reality, as she embarks on a series of 
movies, including a starring role in this summer’s 
Paper Towns, the latest film based on a book by John 
Green, an author whose young-adult novels have sold 
30 million copies around the world. The lead in the 
last movie based on one of Green’s bestsellers—The 
Fault in Our Stars, a $12 million tearjerker that made 
over $300 million worldwide—was the star Shailene 
Woodley, making the choice to cast a relatively inex-
perienced actress a gamble. 

Delevingne is the first to admit the pitfalls of 
attempting to parlay a successful fashion career 
into a spot in Hollywood’s pantheon; the path from 
catwalk to screen is strewn with misfires, from 
Cindy Crawford’s turn in 1995’s Fair Game to Gisele 
Bündchen’s in 2004’s Taxi. “I don’t want to be that 
cliché: model-slash-actress,” she says over dinner at 
Momofuku Daishō in Toronto, after a day of intense 
fight training for another film, the DC Comics–
inspired Suicide Squad. (“I’m so hungry, I’m going to 
cry,” she says, before gleefully ordering, for the two of 
us, oysters, fried chicken buns, broccoli with sausage, 
a pork chop and a hanger steak.) 

“I look at Cara as a pluralist—she is ambitious 
about many things,” says Pharrell, who, in addition 

to performing with her, starred alongside Delevingne 
in a Lagerfeld-directed short film for Chanel, 
Reincarnation. “She’s a natural—she jumps into what-
ever character she is supposed to be.”

Her willingness to dive in helped land her the role 
of Margo Roth Spiegelman in Paper Towns from a 
pool of nearly 200 actresses. The part called upon 
the blue-blooded Delevingne—her grandmother 
was a lady-in-waiting for Queen Elizabeth II’s sister, 
Princess Margaret, and she grew up in Belgravia with 
her real-estate developer father, Charles, and mother, 
Pandora, who are regulars on the London social cir-
cuit—to become the most popular girl at Winter Park 
High School in the suburbs of Orlando, Florida.

“We went into the audition with skepticism that she 
would be right, but her performance grabbed us,” says 
producer Wyck Godfrey, who also oversaw the cast-
ing of Woodley in The Fault in Our Stars and made the 
Twilight series. While it never hurts to have millions of 
Instagram followers when it’s time to publicize a film, 
she still had to prove she had the chops for such a sub-
stantial role.  The film hinges on the delicate balance 
of Delevingne’s performance as Margo, a free-spirited 
senior with a seemingly perfect life who suddenly goes 
missing—a leader of the pack who’s hidden her alien-
ation and angst. “Cara needed to hit these moments 
where we could see beneath the veneer,” says Paper 
Towns’ director, Jake Schreier. During the audition, 
she and her co-star, Nat Wolff (whose TV series The 
Naked Brothers Band made him a kind of Keith Richards 
to the Nickelodeon set), were asked to improvise based 
on a scene in which Margo says, “People have always 
looked at me and seen whatever they wanted to see.” 
Recalling the moment, she says they “both ended up 
crying, because we connected to it so well.”

“There was a realness—it didn’t feel like she was 
acting,” says Schreier. “On a global scale, Cara is a ver-
sion of Margo. People project all these fantasies on her.”

 

M
ODELING WAS ALWAYS meant to 
be a detour, a way to make money 
so Delevingne could travel with 
friends after graduating from 
the Hampshire boarding school 
Bedales, where she realized she 

had no desire to attend university. While one of her 
two older sisters, Chloe, was studying biomedical sci-
ences, the other, Poppy, was modeling; she provided 
an introduction to her agency. At her first shoots, “I 
was like an animal in a cage,” she says. “I didn’t know 
where the camera was, and I would just move around.” 
Her feral energy got her noticed in an industry that 
always seeks new blood; within the year, Burberry 
came knocking.

After landing a major contract, Delevingne felt 
compelled to put off her gap-year trip—and her cel-
luloid dreams. “I basically gave up on acting, because 
trying to get an agent was impossible. Everyone said, 
‘You’re just a model,’ ” she says. In any case, “once I 
had my mind set that I was going to do this modeling 
thing, I really wanted to beat it, if that makes sense,” 
she says. “Win it.”

Despite attaining several benchmarks—starring 
in campaigns for Burberry and Chanel, appearing on 
the covers of British and American Vogue and work-
ing with photographers Mario Testino, Bruce Weber 

and Tim Walker, all of which, she says, “was shock-
ing to me”—Delevingne says she has never felt fully 
at ease. “I ended up feeling a bit empty,” she says. 
“Fashion is about what’s on the outside, and that’s it. 
There’s no searching, it’s just creating pretty things.”

Part of Delevingne’s appeal comes from her will-
ingness to take the piss out of perfection by posing 
for photos while crossing her eyes, sticking out her 
tongue or hissing like a cat. “People see a pretty girl, 
and they expect to see a pretty face. I’m not going to 
do that,” says Delevingne, who, off-duty, also tends 
toward goofy fashion, including hamburger socks 
or hoodies that look like stuffed animals. (Tonight 
she’s wearing a beat-up black trench coat, a red top 
that looks as though it was picked up off the floor, 
shredded black jeans and Nike high-tops, with her 
pert, high-cheekboned face devoid of makeup and her 
sandy blond hair scraped back into an epically scruffy 
ponytail.) Her irreverence has fueled her snowballing 
fame, especially when her shenanigans include Taylor 
Swift, Dakota Johnson or fellow models Georgia May 
Jagger, Suki Waterhouse and Jourdan Dunn. There’s 
also Kim Kardashian’s little sister, Kendall Jenner. 
The two, who often appear on the runway together, 
have invented a celebrity moniker based on their first 
names (“CaKe”) as well as a dance, which she declines 
to perform (“It’s a secret”). Delevingne attracts con-
stant tabloid attention, whether it’s items about late 
nights out with Rihanna or speculation about her rela-
tionships (after gossip sites alleged that she’d called it 
quits with indie rocker St. Vincent, she tweeted, “I am 
very much in love”). “It makes me never want to set 
foot outside ever again,” says Delevingne. “I used to 
read them and torture myself.”

She also chafes at the fashion industry’s hegemonic 
attitudes about slender beauty. “It’s horrible living 
in a world where I’ll get a call from someone saying, 
So-and-so says you were partying a lot and you were 
looking this way and you need to lose weight,” she 
says. “It makes me so angry. If you don’t want to hire 
me, don’t hire me.”

Determined to transition to acting and prove her 
abilities to reluctant talent agents, she scored an audi-
tion for a nonspeaking role in Joe Wright’s 2012 film, 
Anna Karenina. “Cara was put through her paces,” 
says casting director Jina Jay. “She worked very 
hard—she was prepped, focused, smart and brave.” 
She won the part, and Wright tapped her again to 
play a mermaid in his upcoming film, Pan, while Jay 
recommended her to director Michael Winterbottom, 
who cast her in this month’s The Face of an Angel. “I 
was so lucky, because if I hadn’t done Anna Karenina, 
I wouldn’t have gotten anything,” says Delevingne, 
who signed with William Morris Endeavor in 2014. 
She has found the film world a welcome refuge. “With 
acting, the last thing you do is try to look pretty,” she 
says. “Modeling actually makes acting harder—it 
makes you so self-aware.”

There have been setbacks, including a potential 
part in a Beach Boys film that never got made. “I was 
heartbroken,” she says. “With modeling, if someone 
else gets a job, I’m like, Yeah, of course, there are so 
many better models. But with acting, you grow such 
an attachment to each role.” Distraught after the 
film was scrapped, she called Rihanna, who told her, 
“Everything happens for a reason. You are going to 

STARLET EXPRESS 
Cara Delevingne is 
poised to leave her dress-
up days behind with a 
starring role in the latest 
film based on one of  
John Green’s best-selling 
novels. Balmain wool 
coat and Louis Vuitton 
leather boots.
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call me back up in a week or two, and you are going 
to say to me, ‘You are right.’ ” Soon after, Delevingne 
landed Paper Towns, partly on the recommendation 
of a producer involved with the Beach Boys project.

Until recently, Delevingne was also able to turn 
to her grandmother Angela Delevingne (or “Gaga,” 
as Delevingne’s Instagram fans know her), who died 
late last year at 102. “We could just talk about any-
thing, which is funny because she was 80 years older 
than me. I felt like we were friends,” she says. “I have 
all these recordings of her talking about her memo-
ries.” Those visits were a rare moment of calm in 
Delevingne’s schedule, which is now so hectic that she 
doesn’t bother to tell her parents where in the world 
she is. “Home is where my feet are,” she says. (She 
bought a house in London’s Chiswick in late 2014, but 
to date has slept there only a night or two, as her new 
home has no furniture, only “a disgusting amount of 
clothes. I’m a bit of a hoarder.”)

To make her hotel rooms cozier, she travels with 
a PlayStation 4 (her favorite games are Grand Theft 
Auto, Call of Duty and Assassin’s Creed), books (right 
now she’s reading Hermann Hesse’s love poems), 
photographs of her friends and her guitar. She is con-
stantly composing music to accompany her poetry, 
which is anything but saccharine. “I usually write 
when I am feeling sad or angry, or lost or confused,” 
she says. “It’s not like when I’m feeling good.”

Those moments have leveled out somewhat as she’s 
entered her 20s. For the past two years, Delevingne 
has been practicing yoga under the tutelage of a 
London-based wellness guru, Colin Victor Dunsmuir. 
“I used to be in a constant state of panic and anxiety 
and have far too many voices in my head,” she says. “I 
suddenly realized I’m peaceful inside, and I’ve never 
had that. Even when I was growing up.” (“I was a ter-
rifying child,” she recalls. “I looked like Chucky with 
bleach-blond hair. I had night terrors, and I would 
go around the house turning on all the lights and 
screaming like people were being murdered.”)

Her introspection has prompted her to look ahead. 
“When I was modeling, all I was thinking about was 
that moment, that day, the next hour,” she says. 
“When I started chilling out and learning to say no, 
I realized that there was a future and I could do more 
stuff.” Recently, she cut back on drinking and focused 
on getting in shape. “I’ve never been so good,” says 
Delevingne. “When I started looking after myself, 
that’s when I started getting acting roles.”

After Paper Towns, she is due to appear in a spate 
of films, including London Fields with Johnny Depp, 
based on Martin Amis’s mystery; Tulip Fever, writ-
ten by Tom Stoppard after the novel by Deborah 
Moggach; and as a “goddess witch” in Suicide Squad, 
alongside co-stars Will Smith, Jared Leto and Margot 
Robbie. For Delevingne, who always disliked school, 
acting has been the ultimate education: “Every movie 
has felt like a breakthrough,” she says. “And every 
director or actor has made me grow.” Eventually, 
she also hopes to record an album of her own music, 
but she’s in no rush. “People are going to judge it so 
harshly that I think it has to be amazing,” she says.

Wherever her career takes her, Delevingne doesn’t 
want to limit herself. “I want to prove that you can be 
anything you want to be,” she says. “I love working, 
and I love what I do. If I f— it up now, it’s all my fault.” •

CLOSE UP 
 “I don’t want to be that 

cliché: model-slash-
actress,” says Delevingne. 

Ralph Lauren wool crepe 
jacket and Cara’s own ring.
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BREAKING AWAY 
“I look at Cara as a 
pluralist—she is 
ambitious about many 
things,” says Pharrell 
of Delevingne. The Row 
double canvas coat. 
Opposite: Altuzarra 
blazer. Model, Cara 
Delevingne at Women 
Management; hair,  
James Pecis; makeup, 
Hannah Murray; 
manicure, Alexandra 
Janowski. For details  
see Sources, page 106.
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This fall, billionaire art collector Eli Broad and his wife, Edythe, are opening their  
new museum in downtown Los Angeles, which they hope will transform  

the city’s cultural landscape. The Broad will gather for the first time their over  
2,000 artworks, including pieces by the 21 artists in this portfolio.

BROAD  
NEW 

WORLD

L.A. STORY  
Eli and Edythe Broad  

in their 120,000- 
square-foot new 

museum, which was 
designed by architect 

Elizabeth Diller of 
Diller Scofidio + 

Renfro and will offer  
free admission. 



T
H

O
M

A
S

 S
T

R
U

T
H

, 
SE

M
I 

SU
B

M
E

R
SI

B
L

E
 R

IG
, 

D
SM

E
 S

H
IP

Y
A

R
D

, 
G

E
O

JE
 I

SL
A

N
D

 (
20

07
),

 E
D

IT
IO

N
 O

F
 6

, 
T

H
E

 B
R

O
A

D
 A

R
T

 F
O

U
N

D
A

T
IO

N
. 

O
P

P
O

S
IT

E
 P

A
G

E
: 

©
 C

H
U

C
K

 C
L

O
S

E
, 

SE
L

F
-P

O
R

T
R

A
IT

 I
II

 (
20

14
),

 N
O

T
 P

A
R

T
 O

F
 T

H
E

 B
R

O
A

D
’S

 C
O

L
L

E
C

T
IO

N

IN FOCUS  From left: Thomas Struth in front of his  
Semi Submersible Rig, DSME Shipyard, Geoje Island (2007), 
an edition of which is in The Broad’s collection; Chuck Close 
in his New York studio. 

F
ROM HIGH IN the Hollywood Hills, Los 
Angeles’s newest landmark looks like a 
milky white cube that’s landed amid the 
spiky jumble of buildings that make up 
the city’s downtown. Viewed from closer 
quarters, the expanse of its honey comb 

facade comes into focus, punctuated by a giant con-
cave oculus. This is The Broad, L. A.’s latest museum, 
and although it doesn’t open to the public until the 
fall, its far-out architecture—and the millions of dol-
lars of contemporary art it promises to unveil—is 
already attracting attention. Passersby often stop in 
front of The Broad to pose for selfies, playfully mim-
icking the building’s giant dimple by pressing their 
index fingers into their cheeks. Click.

Art invariably serves as a societal self-portrait, and 
personal art collections are equally telling. Whenever 
hard-won treasures are put up for public display, they 
inadvertently reveal their owners’ private obsessions. 
Few collectors shy away from such a reckoning—in 
recent years, dozens have opened their own muse-
ums, influenced by a combination of ego and altruism. 

The Broad captivates because its founders, bil-
lionaire Eli Broad (rhymes with road) and his wife, 
Edythe, are local legends, transplants who arrived 
in L.A. from Detroit in 1963 and have spent decades 
doggedly trying to steer the city’s artistic renais-
sance. Broad, 81, made his $6 billion fortune selling 
tract homes and annuities. He speaks with a buck-
stops-here candor that’s admired in the Midwest 
but can rub air-kissing Angelenos the wrong way. 
Edythe Broad, 79, meanwhile, is his sparkling, chatty 
foil. Together, their names and donations influence 
the city’s top art museums and universities; their 
voucher can supercharge an artist’s career.

Yet for all the Broads’ clout, many of the more 

than 2,000 works they’ve amassed over the past half-
century remain a mystery. Even though the Broads 
regularly allow museums to borrow work from an 
art lending library, called The Broad Art Foundation, 
which they established in 1984, curators say the 
breadth and merits of their entire collection have 
never been fully explored or assessed. The museum’s 
inaugural show, which will feature about 250 pieces, 
is already the subject of intense speculation. Dealers 
say the strength of the collection lies in blue-chip mas-
terworks by postwar and contemporary artists. The 
couple has amassed 124 works by photographer Cindy 
Sherman, including rarely seen art-school pieces, as 
well as 34 artworks by Jeff Koons, making them some 
of the world’s largest collectors of his work. Their tro-
phies include his car-size Balloon Dog (1994–2000) 
in shiny blue steel (an orange version sold two years 
ago at Christie’s for $58.4 million) and 1988’s Michael 
Jackson and Bubbles, a nearly life-size ceramic depic-
tion of the late pop legend with his pet monkey.

Broad says he has a particular affinity for Koons’s 
art. At his Brentwood home, Koons’s 1986 Rabbit 
sculpture greets guests at the tall front door, like a 
mirrored, inflatable sentry. During a recent visit, 
Broad said it’s one of two pieces he’d save in a fire, 
along with Jasper Johns’s 1967 version of a U.S. flag, 
a masterpiece that’s similar to one hanging in New 
York’s Museum of Modern Art. For her part, Edythe 
says she prefers the late Cy Twombly’s abstracts—
vast, creamy landscapes of penciled markings and 
feverish paint splotches that her husband calls “an 
acquired taste.” 

Art fills their airy home, including a classic exam-
ple of an Alberto Giacometti bronze figure and a Pablo 
Picasso portrait of his mistress Dora Maar. At the end 
of a hallway there’s a high-back chair that evokes a 
brushstroke of slick, blue paint. Roy Lichtenstein 
designed a set for his own dining room and gave one 
example to Edythe. She says, “Every time I look at it, 
it makes me feel special.” 

Since the Broads also collect another 200 artists 
in depth, it’s easy to see why their museum is stoking 
curiosity, in particular about how well their institu-
tion will mesh with the city’s burgeoning art scene. 
In February, they hosted a public preview of the $140 
million building, which was designed by Elizabeth 
Diller of New York architectural firm Diller Scofidio 
+ Renfro. The galleries were empty, but it didn’t 
matter: Some 3,500 people came to get a glimpse, 
including local artists whose work is owned by the 
Broads, among them photographer Catherine Opie, 
painter Mark Grotjahn and sculptor Sterling Ruby.

“I don’t really know what’s in his collection, and 
that’s exciting,” says Ruby. “You hear about the 
Shermans and Koonses, but what else does he have? 
He’s about to get reassessed because of this museum.” 

“Everyone wants Eli to roll out the jewels,” says 
artist Mark Bradford, who has heard the Broads 
will display his 29-foot-long group of collages on 
Hurricane Katrina, Corner of Desire and Piety (2008).

As for Koons, he says he hopes The Broad serves as 

“Art is either our 
pAssion or our 
Addiction, but i don’t 
know which one.”

—eli broAd
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PHOTOREALISM 
  Robert Longo with his 

 2014 work Untitled 
(Ferguson Police, August 

13, 2014). Opposite: 
Cindy Sherman 

with Untitled #460, 
2007/2008. Both  

works are part of The 
Broad’s collection.
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CALIFORNIA 
DREAMING 
Sterling Ruby in his 
Vernon, CA, studio. 
Opposite, from top: 
Charles Ray; Julie 
Mehretu in her New 
York City studio.
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MOVING IMAGES 
Jordan Wolfson in his 

studio in Glendale, CA, 
with (Female Figure), 

2014; The Broad 
recently acquired one 

of the three editions. 
Opposite: Ed Ruscha 

and his Norm’s, La 
Cienega, on Fire (1964), 

also from The  
Broad’s collection.
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a lasting repository for his own work, similar to the 
way much of Marcel Duchamp’s best work lies within 
the Philadelphia Museum of Art. He is also keen to 
see a personal favorite, Ed Ruscha’s Bloated Empire, a 
1996–97 work featuring a cartoon-style profile of Los 
Angeles–born sculptor H.C. Westermann. “I really 
love that painting.” 

The museum is still making its final choices for its 
inaugural show, which is planned as a chronological 
sweep beginning with the 20th-century masters to 
today’s art stars. Impressive pieces by heavyweights 
like Joseph Beuys and Ellsworth Kelly will hang near 
works by Andy Warhol and Lichtenstein. Another 
section will explore the 1980s art scene that Broad 
embraced early in his collecting, including Chuck 

Close, George Condo and John Baldessari. Other walls 
will be given over to more recent works, including the 
politically potent silhouettes of Kara Walker and the 
feverish markings of Julie Mehretu and Glenn Ligon. 

Whatever else will be displayed, virtually all of The 
Broad’s collection will be housed at the museum—
unlike other institutions, which are content to store 
their art at off-site warehouses or hidden in the base-
ment. The museum’s design revolves around a pair 
of architectural gestures that  architect Elizabeth 
Diller  calls “the vault and the veil.” She decided to 
treat the storage as “a protagonist,” rather than 
tuck it away. The guts of the space are given over to 
art storage; galleries are situated below and above. 
The perforated, white facade encases all, a sheath 
made of a web of slanted skylights. Diller also placed 
windows in unusual spots—a stairwell, an office—
allowing visitors to peek into the conservation and 
storage areas. “We tried to turn a liability—needing 
space for so much art—into an asset,” she says.

Diller’s peers had warned her about Broad’s per-
fectionist tendencies and headstrong reputation, but 

she says she was surprised to encounter his softer 
side. For Broad, this isn’t another business deal, she 
says. “Everything about this museum is personal 
for him.” It’s clear that Broad has wrestled with how 
best to display his beloved collection. Over the years, 
nearly every museum in town has lobbied for it, and 
he has donated individual works to the Los Angeles 
County Museum of Art as well as the Museum of 
Contemporary Art, Los Angeles, a plucky institution 
he helped found in 1979. But every time, negotiations 
over the fate of his entire collection eventually broke 
down and Broad walked away. 

Los Angeles collector Maria Bell, who previously 
worked with Broad on MOCA’s board, says, “Some 
people think he’s this intractable, domineering guy, 
but he’s not. He just knows that people who give to 
museums cede control. Some works will live in dark 
corners, and a few might never be seen.”  Bell adds, 
“I don’t think he was ever going to be OK with that.”

“The thing most people forget about them is that 
they didn’t come from much,” Koons says. “They cre-
ated their wealth and their world around them. They 
built their desires for transcendence, and now they 
want people to enjoy it. There’s a beautiful honesty 
behind that.”

I
T ALL STARTED with stamps. Eli Broad was 
born in the Bronx, the only child of Lithuanian 
immigrants who moved to Detroit when he 
was 6. His father painted houses and eventu-
ally owned several five-and-dime stores in the 
city. His mother was a dressmaker. No one in 

the family had any time for art except Broad’s uncle, 
an engineer with the Otis Elevator Company who col-
lected stamps. Broad remembers visiting him and 
thumbing through his leather-bound stamp books, 
transfixed. He began saving money from odd jobs to 
buy some for himself. When he was 13, he was walk-
ing around a stamp trade show and spotted an early 
U.S. stamp lying on the floor. He turned it in to the 
show’s organizers, but no one claimed it and they let 
him keep it. “That stamp was worth $100,” he says. 

Edythe Broad grew up in a Detroit suburb devour-
ing issues of Life magazine, captivated by its stories 
about artists like Jackson Pollock. At 17, she got a 
phone call from a young man she’d never met, a friend 
of a friend, asking her out. She said she “hated blind 
dates” but knew her mother was listening down the 
hall. “I didn’t want a 30-minute lecture about how I 
should go on more dates,” she says. Broad took her to 
a coffee shop at a local drive-in. By this point, he was 
mulling a shift into real estate, and so he drove her 
by an empty lot he was considering buying. “I wanted 
to show her what I was doing,” he says. They married 
after a year, in December of 1954. 

Nine years later, the couple moved to Los Angeles 
so Broad could expand his business selling tract 
housing. On a lark, Edythe began visiting the handful 
of art galleries on La Cienega Boulevard, at one point 
paying $50 for a cubist lithograph by Georges Braque. 
Broad soon joined her, and she quickly realized art 
was becoming more than a pastime. He paid $95,000 

VISION QUEST  George Condo with his Double Heads on  
Red (2014), which is part of The Broad’s collection. Opposite: 
Takashi Murakami; the Broads own 11 of his works.

“everything About 
this museum is 
personAl for eli.” 

—elizAbeth diller
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COLOR THEORY 
  Mark Bradford in his 

Los Angeles studio. 
Opposite, from top: 

Urs Fischer in his 
Brooklyn studio with 

a work in progress; 
Lari Pittman, whose 

Untitled #3 (2010) will 
reside at The Broad.  
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INSTANT CLASSICS  
Jeff Koons in his  
New York City studio. 
Opposite: John 
Baldessari and his  
Tips for Artists Who 
Want to Sell, 1966–68, 
which is part of The  
Broad’s collection.
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FLOOR SHOW  
Thomas Houseago 
in his Los Angeles 

studio. Opposite, from 
top: Glenn Ligon  

in his Brooklyn studio; 
Shirin Neshat in her 

New York City studio.
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for an 1888 Vincent van Gogh drawing of thatched 
huts, which he kept in a drawer so it wouldn’t get 
sun damaged. “That’s about as much as we paid for 
our house,” Edythe says, still shocked. “When Eli got 
involved, the budget went up.”

When asked why he plunged into art collecting, 
Broad merely shrugs. “It appealed to me,” he says.

By the ’70s, around the time that Broad took his 
building company, KB Home, public and acquired 
the insurance company he would transform into 
SunAmerica (which he later sold to American 
International Group for $18 billion), the Broads 
started buying contemporary art. It ushered them 
into a sophisticated social set. They got to know 
Robert Rauschenberg, whom Edythe remembers as 
“sensitive” and Broad calls “great, but often intoxi-
cated.” They started traveling regularly to New York, 
visiting the studios of Cindy Sherman and the late 
Jean-Michel Basquiat.  Though Broad grew increas-
ingly comfortable with the bohemian lifestyles of 
artists he admired, he never shook off his business 
suits or Midwestern mannerisms. (He also earned a 

reputation for such shrewd maneuvers as using his 
American Express card to pay Sotheby’s $2.48 million 
in 1994 for Lichtenstein’s I...I’m Sorry (1965–66), 
which racked up millions of frequent-flier miles that 
Broad then donated to local art students.) At one 
party, Broad spotted Andy Warhol and introduced 
himself. “I started telling him about our collection, 
and he just walked away,” Broad says. They never met 
again; today, the Broads own 28 Warhols. 

Artists often hear about the Broads’ collection long 
before they meet Eli, who retired in 2000 to devote 
himself to philanthropic activities. Mark Bradford 
says his introduction came via Joanne Heyler, the 
Broads’ longtime curator who is now museum director. 

Heyler came by to snap pictures to show Broad before 
he scheduled his own studio visit. Once he arrived, 
Broad was all politeness, sometimes asking for a chair 
so he could look at a work for a long period. 

At art fairs, however, Broad is famous among deal-
ers for moving at a feverish clip, glancing quickly but 
doubling back later with detailed questions. Maria 
Bell said she and her husband, Bill, have taken vaca-
tions with the Broads that “included seeing art in 
three European cities in a single day.” 

“Art is either our passion or our addiction, but I 
don’t know which one,” Broad says. “Probably both.”

I
N RECENT MONTHS, the Broads’ pace of buy-
ing hasn’t let up, says Heyler; on average, 
they’re bringing in about one artwork a week. 
Although Broad has a history of chasing 
trophies, his recent purchases suggest he’s 
shifting toward adventurous, crowd-pleasing 

pieces. That’s partly because he’s collecting with 
the museum in mind, he says; he’s also stretching 
the boundaries of his own curiosity. “I’ve learned a 
lot from artists over the years, and we want to show 
that,” he said. Last year, he bought Jordan Wolfson’s 
(Female Figure), a gyrating robot that drew block-
buster crowds when it was exhibited in a Chelsea 
gallery. The Broads also landed Yayoi Kusama’s pop-
ular Infinity Mirrored Room—The Souls of Millions of 
Light Years Away (2013), a dark room punctuated by a 
constellation of tiny colored lights.  

Broad approaches art “like a biologist, not a physi-
cist,” says Heyler, who says he is drawn to artists who 
dissect society, rather than ponder abstract theories. 
Capitalism, mass media, social decadence and decay 
are issues that will surface often in The Broad’s future 
shows, she says. “He likes art that takes stock.”

Though he typically holds off buying newcomers 
until he’s researched their provenance, he recently fell 
hard for a video installation by Icelandic artist Ragnar 
Kjartansson. “We walked in the gallery, and it was 
love at first sight,” Broad says. He plans on exhibiting 
the 2012 piece, The Visitors, which shows musicians 
performing in a dilapidated mansion in upstate New 
York. “He’s still so enthusiastic about art; the collec-
tion proves it,” says Donald Marron, a collector.

In addition to providing the museum’s $200 mil-
lion endowment, the Broads have also championed 
the formation of a new cultural district in down-
town Los Angeles. They donated $15 million to help 
build the Frank Gehry–designed Walt Disney Concert 
Hall across the street, and in 2008 bailed out cash-
strapped MOCA in a controversial $30 million deal 
that left some wondering if he wants to take it over. He 
says he doesn’t, nor does he plan to merge it with his 
namesake museum, a stone’s throw away. In Broad’s 
eyes, these three institutions form a triumvirate that 
he hopes will attract visitors from around the world. 

Will his efforts be enough? No one knows, but art-
ists say they’d rather hang out downtown than in, 
say, Santa Monica—so Broad’s work may pay off. “My 
story feels like an evolution,” he says. “It’s all a con-
tinuation. I just don’t want my museum to be static.” •

THE THINKERS  Kara Walker in New York City.  
Opposite: Ellsworth Kelly in his studio in Spencertown, NY.

“i’ve leArned A lot 
from Artists over 

the yeArs, And we 
wAnt to show thAt.”

—eli broAd



REPOSED POSE 
Take a courtly approach 
to transitional dressing 
with a frock-style coat and 
button-adorned trousers. 
Alexander McQueen top,  
Versace wool jacket, 
Balenciaga pants, Céline 
boots and brass earrings  
and Dior rings.

STUDIO 
SESSIONS

Draw long, languid lines with sculptural coats  
and trousers from this season’s pre-fall 

collections, inspired by a vision of ’70s hauteur.

PHOTOGRAPHY BY LACHLAN BAILEY 
STYLING BY LUDIVINE POIBLANC
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HIGH & LOW  
Raise the ante by playing 
with proportions. Céline 

tunic, pants and boots, 
Lanvin cashmere turtle-
neck, Georg Jensen black 
agate bracelet and Dior 
rings. Opposite: Theory 

top, Stella McCartney wool 
jumpsuit and Céline boots.



STILL LIFE  
A ruffled collar and 

leather trim give a jolt 
to a polished look. 
Chanel blouse and 

jacket, Céline brass 
earrings and Dior ring.



GALLERY GIRL 
Re-examine retro styles  
to create new drama—it  

can be as simple as  
a reinvented bouffant or a 
long mink vest. Dior mink 
and leather vest, Lanvin 

cashmere turtleneck, 
J.W. Anderson pants and 

Céline boots and brass 
earrings. Opposite: Narciso 

Rodriguez jumpsuit and 
Céline brass earrings. 91
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WORK OF ART 
A smock-inspired white 
shirt is a canvas for fresh 
beauty. J.W. Anderson top, 
pants and earrings and 
Céline boots.



STROKE OF GENIUS 
Rebel against convention 

with artistic choices: Brush 
on bold liner under the eye 
or try a pair of overalls for 
evening. Lanvin cashmere 

turtleneck, Narcisco 
Rodriguez jumpsuit, 

Balenciaga brass bracelet 
and Céline brass earrings. 

Opposite: Lanvin cashmere 
turtleneck and Céline  

brass earrings. Model,  
Julia Bergshoeff at DNA; 

hair, Shon; makeup, 
Francelle; manicure, 

Elisa Ferri. For details see 
Sources, page 106. 95



wine during a business lunch. “The wine served that 
day didn’t quite live up to the challenges of our con-
versation,” he says (replying in French, via email), 
“so I asked whether anybody knew of an excellent 
vineyard in Bordeaux that happened to be for sale.” 
Somebody at the table informed Pinault that the 
British drinks group Allied-Lyons was, in fact, look-

ing to unload Latour. “To a wine lover, that’s like 
buying the Louvre,” says Raj Vaidya, head sommelier 
at Daniel Boulud’s flagship restaurant, Daniel, in New 
York. Eight days later a $121 million deal was closed. 
“In one stroke, I became the custodian of a unique 
heritage, a fabulous story, a priceless treasure,” says 
Pinault. “I felt immense happiness and a certain 

pressure. The owner of Latour has a duty to pass the 
vineyard on to future generations in a better state 
than how he received it.” 

As popular as le Bordeaux bashing has become, 
Latour believes that, through modernization and a 
strategic response to a flagging market, it has found 
a sweet spot. But close observers will continue to 

watch the vineyard with interest: Until 
the 2012 vintage, the first to be withdrawn 
from en primeur selling, is released—some-
time between 2020 and 2022—Latour will 
be betting on back vintages to maintain 
demand. “I tend to watch Latour with real 
appreciation because of the way they care 
about their wines, but there’s a good amount 
of Latour bashing too,” says Adams. “A 
successful futures campaign typically cre-
ates energy for the entire region. It raises 
interest in the back vintages, and part of 
the malaise is that there hasn’t been a suc-
cessful futures campaign in a number of 
years. With Latour moving away from that 
system, other vineyards are like, What are 
they up to? Why can’t they help create that 
energy like they used to?”

G
RAPE-GROWING was first 
documented on the land that 
would eventually become 
known as Château Latour in 
the 14th century. Thomas 
Jefferson, serving as U.S. 

minister to France, fell under Latour’s 
spell in 1787. When Napoleon III called for 
the classification of Bordeaux’s best wines 
prior to the 1855 Exposition Universelle 
in Paris—an event that would showcase 
Bordelais reds and whites for the visiting 
public—Latour was deemed one of only 
four premiers crus, or first growths, from 
a region whose international oenologi-
cal standing was then without rival. The 
medieval ships that carried Bordeaux to 
England, for example, eventually formed 
the backbone of the English navy. “I think of 
Latour as the best and most consistent wine 
in Bordeaux,” says Vaidya, whose list at 
Daniel offers 15 Latour vintages, beginning 
with ’59, for between $1,600 and $5,900 a 
bottle. “They’ve never had any period of not 
being exceptional,” he says.

With the legacy of the vineyard at stake, 
in 1998 Pinault set a capital improvement 
plan into motion: updating the rooms 
where the wines age, buying new, smaller 
stainless-steel tanks in which to vinify—
thereby giving the technical staff tighter 
control over fermentation—and installing a 
lab to benefit from precision chemical anal-

ysis. The stunning vintages from 2001 onward were 
all made using these new processes and equipment, 
but for other parts of the vineyard, technology has 
been scaled back. Horses are plowing the fields again 
at Latour. Biodynamics have replaced synthetics for 
protecting and fertilizing the vines.

“The common denominator through all of this is a 

A
MONG THE ROLLING ROWS of vines at 
Château Latour, Vincent Faux sets 
his eyes on four. These are the last of 
800,000 plants to prune in advance 
of the 2015 vintage; the 52-year-old 
Faux, in his 36th year working this 

land, approaches the task tenderly. With storm 
clouds parting and the sharp, transitional 
light of the mid-March sun hitting his back, 
Faux isn’t thinking about a new phrase 
currently making its way around the wine 
world: le Bordeaux bashing.

The term refers to a low moment for 
the region. After a series of winning, if not 
extraordinary, vintages in the prior decade 
(2000, 2003, 2005, 2009 and 2010 are all 
excellent wines), the last few crops have 
been seen as lackluster. With an uptick 
in demand for Burgundy, and a general 
backlash in the Bordeaux market—after 
anti-graft measures in China exacerbated 
a global downturn—a whiff of anxiety now 
taints this hallowed terroir.

“All this has put downward pressure 
on Bordeaux,” says Chris Adams, CEO of 
the prominent New York City wine retailer 
Sherry-Lehmann. But Latour hopes it has 
found an effective countermeasure. In 
2012, the historic producer bowed out of 
Bordeaux’s traditional futures market—the 
en primeur system of sales, through which a 
vintage is sold before it’s even bottled, pro-
viding a cash infusion for the vineyard and a 
potential deal for the buyer (the logic being 
that a young wine should cost less). Latour 
has abandoned this annual gamble of set-
ting new prices for an immature product to 
instead focus on what it does best: “reaching 
the top of the qualitative pyramid for wine,” 
says Peter Morrell, a 50-year veteran of the 
business and the retired chairman of Morrell 
& Company, a wine merchant in Manhattan.

Wearing a green canvas jacket and an 
olive-colored tweed cap, Faux squats down 
to the trunks, which are low and gnarled 
and curve like bonsai. They’re nearly black, 
bare of foliage, and with winter’s chill still 
lingering, they do nothing to betray their 
prized fertility. In a month’s time, buds will 
appear and break open. Later, as the tem-
perature rises and the June rains begin to 
fall, fruit will cluster and swell on the vines. 
But none of that happens without Faux and 
his shears. He learned to cut from his father, 
he says. His grandfather did the job too. 
With several surgical snips, he’ll circulate 
“the blood of vines.” It’s pruning, he says, 
that brings the vineyard to life.

A similar vitality—not to mention 
enough cash reserves to never need to sell en 
primeur again—has been brought to the vineyard 
by its owner, the billionaire French industrialist 
François Pinault. Pinault, 78, who bought the vine-
yard in 1993 and later acquired other luxury brands 
like Gucci, Saint Laurent and Bottega Veneta, says 
he lucked into purchasing the maker of his favorite 
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Amid a soft market for Bordeaux,  
Château Latour plays the long game. 

A CELLAR’S
MARKET

BY HOWIE KAHN
PHOTOGRAPHY BY NICHOLAS ALAN COPE

FLY AWAY HOME   
The 17th-century 

dovecote, which housed 
pigeons that carried 

messages to and from 
the city of Bordeaux. 

Opposite: Latour’s wine 
library holds vintages 

dating from 1863.

97



top of the stairs. A few flights down, also completed 
last fall, is the massive underground cellar where the 
wines that were once sold en primeur and shipped off 
property after two years will now be stored in bot-
tles for between eight and 10 years. The Pinaults and 
Engerer saw the old way as archaic, an impediment 
to quality control. “This is about releasing an agricul-
tural product when it’s ready for consumption,” said 
Engerer. “We don’t want our wines drunk too early.”

Elsewhere in the building are the aging rooms, 
where the vinified juice sits in premium French oak 
barrels, from 12 different suppliers, for 18 to 20 months 
before bottling. And there’s another museum-grade 
cellar with vaulted ceilings where examples from 
each of the Château’s vintages, dating back to 1863, 
are shelved in stately, opaque bottles. Larger formats 
like double magnums and jeroboams are being moved 
to a new cellar with shelving specifically designed 

to support their weight. One passage shoots off the 
courtyard, past an enormous Richard Long mural 
commissioned by Pinault and made with mud from the 
Gironde, and into the heart of the vineyard, where the 
property’s “new” tower (the first one was destroyed 
during the Hundred Years’ War) was built around 1620.

Inside the tasting room I visit, empty glasses are 
lined up on a white, floating bar. Silver spittoons 
hang from the walls like Donald Judd pieces. Floor-
to-ceiling windows flood the room with light. Francis 
Ford Coppola, now a Latour board member, describes 
his first sip of the wine with an ethereality that 
matches the surroundings. “A heavenly experience,” 
he recalls. “A new definition of delicious.”

piece of land,” says Frédéric Engerer, the 51-year-old 
president of Château Latour, a position he has held since 
1998. (Engerer also runs Pinault’s more recent wine 
acquisitions, Château Grillet in the Rhône—the same 
region in which he also makes his own wine, Domaine 
de Fontbonau—Burgundy’s Domaine d’Eugénie and 
Araujo Estate Wines in the Napa Valley). Although 
he previously worked as a management consultant, 
strategizing with clients like Pepsi and the French 
oil company Elf Aquitaine, Engerer grew up spending 
summers around his grandfather’s négociant business 
in Narbonne, stealing sips from abandoned glasses 
and listening to his uncles and cousins debate the 
merits of varietals, age and appellation. 

Years later, while working an advertising job in 
Paris, Engerer enrolled in an evening wine course twice 
a week with the formidable critic Michel Bettane and 
eventually, as a side project, invested in a wine bar on 
the rue Vieille du Temple in the Marais with 
friends. Engerer had attended university 
with Pinault’s son, François-Henri Pinault, 
now the chairman of Groupe Artémis, the 
holding company to which Latour belongs. 
When the elder Pinault offered Engerer a 
position at Château Latour at the age of 30, 
he wondered whether he wanted to saddle 
his love for the grape with the madness of 
work. “Wine was something to relax with,” 
he says, sitting in his spare, earth-tone office 
overlooking the vineyard. “Even my mother 
said, ‘Why don’t you keep that as a hobby and 
do something serious for your job?’ ” Within 
24 hours, however, Engerer resolved to take 
the leap. “Some choices,” he says, “you have 
to make out of passion.”

Château Latour benefits from being 
planted on a tract of earth exceptionally 
well-suited to growing grapes. Its location, 
almost on the banks of the Gironde estuary, 
keeps frost at bay; the gravelly composi-
tion of the soil allows for efficient drainage, 
while the water-retaining marled clay in 
the subsoil maintains moisture in case of 
drought. It can keep roots, some of them 
a century old, from baking during a heat 
wave. “This terroir,” Engerer says, “has an 
amazing capacity to fight extremes.”

When visiting his property, Pinault 
finds himself enraptured by the landscape. 
“Whenever I come to Latour,” he says, “I like 
to walk there. I like to feel the grapes. I love 
watching the twisting rows of the vineyard. 
I am taken by the way the vine magnifies the wealth 
of the rough ground. I deeply feel the force of nature, 
the way that man cannot control much: the seasons, 
the cycles, the climatic hazards. It feels humbling. 
It’s the feeling of entering a timeless universe. At 
Latour, time is suspended.”

THE TASTING ROOMS at Château Latour sit just off the 
courtyard, where workers are patting down fresh sod. 
They’re part of a single, contiguous structure that has 
been completed in phases over the course of the Pinault 
regime. Most recently, Engerer and his team moved 
into new executive offices with modern-minimalistic 
furniture and a Niki de Saint Phalle sculpture at the 

Hélène Génin, the cellar’s 39-year-old technical 
director, who has been with the vineyard since 2002, 
guides the session, pouring from bottles and decant-
ers. She explains that Château Latour produces three 
wines every year. The grapes from the oldest vines go 
into the Grand Vin, the style most commonly referred 
to simply as “Château Latour.” Grapes not quite up 
to the Grand Vin standard, though still relatively 
excellent, go into the Forts de Latour. The remain-
ing grapes, from younger vines, go into a third wine 
called Pauillac de Château Latour, which is more 
accessible but nonetheless outstanding. Latour pro-
duces about 300,000 bottles per vintage of the three 
varieties; all blends contain different percentages 
of Cabernet Sauvignon and Merlot—the esteemed 
Grand Vin features the most Cabernet.

“These wines are being released this year,” says 
Génin. The 2011 Pauillac, $80 per bottle and meant 

to be enjoyed younger than the rest, has 
been selling steadily since January. Nearly 
70 percent of its 4,500 cases are gone. A few 
weeks after my visit, 3,000 cases of 2008 
Forts de Latour and 1,200 cases of the 2003 
Grand Vin went on sale, priced wholesale 
at around $2,100 per 12-bottle case and 
$11,000 per case, respectively (they sold out 
to the trade within 48 hours).

A taste of the 2003 Latour suggests 
going long on aging before setting a price 
is a fine strategy: Sipping this vintage 
imparts a feeling akin to driving a clas-
sic Rolls-Royce after riding around for 
years on an unfinished chassis. For inves-
tors, the new system of release might also 
be a game changer. “To profit on great 
Bordeaux, you need to be prepared to hold 
the wine for at least 10 years,” says Adams. 
Now that it’ll be held for around 10 years 
to begin with—and in perfect conditions—
the initial price may be higher, but holding 
a wine for the decade after that, until its 
20th birthday or beyond, could result in 
even greater profits.

“But we are not a stock exchange,” says 
Jean Garandeau, Latour’s 33-year-old sales 
and marketing director. “We make wine.” 
After a vigorous swirl, the legs on the 
2003 hang high on the glass and remain 
suspended like something abstract and 
penetrating from a Clyfford Still painting. 
Engerer has called this vintage “the sexi-
est Latour ever made,” and indeed, it now 

owns the room. The nose alone requires a few min-
utes of dedicated attention, and the words typically 
called upon to describe such things—truffles, cigars, 
leather—fall flat. After a first silent sip, then a sec-
ond, it’s evident that the wine’s identity is perhaps 
better expressed as a feeling. “Each vintage is a dif-
ferent discovery,” says Pinault. “But each time, you 
are captivated. You let yourself become enchanted.”

It wouldn’t be wrong to say the 2003 smells like 
work; it wouldn’t be inaccurate to say it tastes like 
time. Another swirl, another sip, repeated until 
Génin breaks the silence. “Come back in 20 years, 30 
years,” she says. “Just imagine what it’s going to be 
like then.” •

GRAPE 
EXPECTATIONS 
Above: The staircase 
descending from 
Latour’s executive 
offices was designed 
by architect Bruno 
Moinard and com-
pleted last year. Left: 
Stainless-steel vats 
used for vinification. 
Far left: Large-format 
bottles in Latour’s 
newest cellar. 

BARREL FEVER  Top left: French oak barrels in the 
château’s aging cellars. Top: Vines at the heart of  
the vineyard; the antique Norman doors are believed to 
have belonged to the Louvre. Above: Pinault’s private 
residence at Latour was built in the 19th century.

WINE COOLER    
One of the cellars where new vintages are aged before bottling. 
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Make some mischief with a collection of fine jewelry and rare gems 
so resplendent they seem like the bounty of a baroque painting come to life.

Treasure Hunt

MONKEY BUSINESS  
Everyone—including this 
tiny tamarin—will want 
to get their paws on these 
statement pieces. Clockwise 
from bottom left: Tiffany 
& Co. chrysoprase bead 
necklace, Graff yellow 
diamond ring, Bulgari pink 
gold, amethyst, turquoise 
and diamond necklace 
and Graff yellow diamond 
earrings. Opposite: Munnu 
The Gem Palace diamond 
and emerald necklace.
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FORBIDDEN FRUITS 
A selection of dangling 
jewels in luscious hues is 
irresistible. From left:  
Graff diamond and sapphire 
earrings, Marina B for 
Gemfields sapphire, onyx, 
emerald and diamond ring, 
Tiffany & Co. tsavorite 
and diamond earrings, 
De Beers fancy colored 
diamond ring, Tiffany & Co. 
purple sapphire and black 
spinel ring, Nina Runsdorf 
for Gemfields ruby and 
diamond earrings, Munnu 
The Gem Palace diamond 
bangle and ruby bangle  
and Buccellati aquamarine 
and diamond necklace.



DIAMOND MENAGERIE 
Colorful precious gems are 
fit for a maharajah’s vault. 

From left: Bulgari gold, 
amethyst, rubellite and 

diamond necklace, Pomellato 
sapphire bracelet, Chanel 

Fine Jewelry pink tourmaline 
and diamond ring and Chanel 
Fine Jewelry pink spinel and 

diamond necklace, Leviev 
ruby and diamond necklace 

and Leviev sapphire, ruby and 
diamond necklace, Buccellati 
pearl, sapphire and diamond 

necklace and Chopard rubellite 
ring. Opposite, clockwise 

from top: David Webb monkey 
clip and ruby and diamond 

bracelet, Van Cleef & Arpels 
diamond and emerald necklace 
and David Webb rubellite and 
diamond ring. For details see 

Sources, page 106.
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jacket, $1,595, select Ralph 
Lauren stores
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Balenciaga wool jacket, 
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select Alexis Bittar boutiques 
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$595, and pants, $395, both 
Tory Burch boutiques, and 
Gucci slippers, $995, select 
Gucci stores nationwide
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page 55
Balmain wool coat, $900, 
Bergdorf Goodman, New York
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page 59
Balmain wool coat, $900, 
Bergdorf Goodman,  
New York, and Louis Vuitton 
leather boots, $1,270,  
select Louis Vuitton stores

page 61
Ralph Lauren wool crepe 
jacket, $1,595, select Ralph 
Lauren stores

page 62
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Net-a-Porter
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New York, Stella McCartney 
wool jumpsuit, $3,200,  
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boots, $1,200, Céline Madison 
Avenue, New York

page 87
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and jacket, $5,850, both 
Chanel boutiques, Céline 
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Madison Avenue, New York, 
and Dior ring, $1,150, Dior 
boutiques nationwide

page 90
Narciso Rodriguez  

jumpsuit, $2,095, Net-a-
Porter , and Céline brass 
earrings, $730, Céline 
Madison Avenue

page 91
Dior mink and leather vest, 
$22,000, Dior boutiques 
nationwide, Lanvin cashmere 
turtleneck, $1,145, Lanvin 
New York, J.W. Anderson 
pants, $750, j-w-anderson 
.com, and Céline boots, 
$1,200, and brass earrings, 
$730, both Céline Madison 
Avenue, New York

page 92
J.W. Anderson top, $845, 
and pants, $750, both j-w-
anderson .com, and earrings, 
$505, Dover Street Market, 
New York, and Céline boots, 
$1,200, Céline Madison 
Avenue, New York

page 94
Lanvin cashmere turtleneck, 
$1,145, Lanvin New York,  
and Céline brass earrings, 
$730, Céline Madison Avenue, 
New York

page 95
Lanvin cashmere turtleneck, 
$1,145, Lanvin New York, 
Narcisco Rodriguez 
jumpsuit, $2,095, Net-a-
Porter, and Balenciaga brass 
bracelet, $745, similar styles 
Balenciaga Mercer Street, 
New York
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page 100
Munnu The Gem Palace 
diamond and emerald 
necklace, price upon request, 
212-861-0606

page 101
Tiffany & Co. chrysoprase 
bead necklace, price upon 
request, Tiffany & Co., 
800-843-3269, Graff yellow 
diamond ring, price upon 
request, Graff Madison 
Avenue, New York, Bulgari 
pink gold, amethyst, 
turquoise and diamond 
necklace, $35,000, Bulgari 
stores nationwide, and Graff 
yellow diamond earrings, 
price upon request, Graff 
Madison Avenue, New York

pages 102–103
Graff diamond and sapphire 

earrings, price upon request, 
Graff Madison Avenue,  
New York, Marina B for 
Gemfields sapphire, onyx, 
emerald and diamond ring, 
price upon request,  
Marina B 57th Street, New 
York, Tiffany & Co. tsavorite 
and diamond earrings, price 
upon request, Tiffany & Co., 
800-843-3269, De Beers 
fancy colored diamond ring, 
price upon request,  
debeers .com, Tiffany & Co. 
purple sapphire and black 
spinel ring, price upon 
request, Tiffany & Co.,  
800-843-3269, Nina Runsdorf 
for Gemfields ruby and 
diamond earrings, $19,600, 
Nieman Marcus stores, 
Munnu The Gem Palace 
diamond bangle and ruby 
bangle, both price upon 
request, 212-861-0606, and 
Buccellati aquamarine and 
diamond necklace, $89,000,  
Buccellati New York

page 104
Bulgari gold, amethyst, 
rubellite and diamond 
necklace, $79,000, Bulgari 
stores nationwide, Pomellato 
sapphire bracelet, $54,500, 
Bergdorf Goodman New York, 
Chanel Fine Jewelry pink 
tourmaline and diamond 
ring, $85,000, and Chanel 
Fine Jewelry pink spinel and 
diamond necklace, $420,000, 
both Chanel Fine Jewelry 
boutiques, Leviev ruby and 
diamond necklace, price 
upon request, and Leviev 
sapphire, ruby and diamond 
necklace, price upon request, 
both Leviev Madison Avenue, 
New York, Buccellati pearl, 
sapphire and diamond 
necklace, $165,000, Buccellati 
New York, and Chopard 
rubellite ring, price upon 
request, Chopard boutiques

page 105
David Webb monkey clip, 
$68,000, and ruby and 
diamond bracelet, $73,000, 
both David Webb Madison 
Avenue, New York, Van  
Cleef & Arpels diamond  
and emerald necklace,  
price upon request, 
vancleefarpels.com, and 
David Webb rubellite  
and diamond ring, $78,000, 
David Webb Madison  
Avenue, New York
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Edición Limitada watch, 
$24,000, bellross.com

FOLLOW SUIT
page 41
Bottega Veneta jacket, $3,500, 
and pants, $1,350, both select 
Bottega Veneta boutiques,  
and Alexis Bittar Lucite 
brooch, $595, select Alexis 
Bittar boutiques nationwide

page 42
Etro jacket, $2,406, and 
pants, $2,538, both Etro 
Madison Ave., New York, Gucci 
slippers, $995, select Gucci 
stores nationwide, and Alexis 
Bittar Lucite brooch, $595, 
select Alexis Bittar boutiques 
nationwide; Gucci jacket, 
$2,900, and pants, $1,400, both 
select Gucci stores nationwide, 
and Alexis Bittar Lucite 
brooch, $595, select Alexis 
Bittar boutiques nationwide 

page 43
Missoni jacket, $2,640,  
and pants, $995, both  
select Missoni boutiques,  
and Shourouk Swarovski 
medal brooch, $525, 
valerydemure .com 

page 44
Bally silk printed jacket, 
$1,995, Bally New York, and 
Alexis Bittar Lucite necklace, 
$395, select Alexis Bittar 
boutiques nationwide; Emporio 
Armani jacket, $1,625, and 
pants, $825, both Emporio 
Armani boutiques nationwide, 
and Alexis Bittar Lucite 
brooch, $595, select Alexis 
Bittar boutiques nationwide

page 46
Tod’s printed jacket, $5,175, 
and pants, $3,795, both Tod’s 
boutiques nationwide, Gucci 
slippers, $995, select Gucci 
stores nationwide, and Alexis 

WALK THE LINE 
 Find balance between 

work and play with 
pretty patterns. Tory 

Burch jacquard jacket 
and pants and Gucci 

slippers. For details see  
“Follow Suit,” above.
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“I LOVE DOGS but I don’t have one right now. So these 
are my dogs, on the left, riding in their jazzy convert-
ible. I bought this in Santa Fe years ago. And now I 
have my own little convertible, and I feel like one of 
these dogs driving it. The bracelet is from New Mexico, 
where I lived for a long time. I wear it every time I go 
out. I’m sure my friends think, Poor Judy, she doesn’t 
have any other jewelry. But it’s my good-luck silver cuff. 
It’s old, and I believe it’s Navajo. I’m not superstitious, 
but I feel good-luck vibes with it on. Behind are two 
Volupté compacts, which play an important part in my 
new adult fiction novel out this month, In the Unlikely 

Event. My husband and I don’t give each other gifts, but 
this year he said, ‘I have something special for you.’ He 
had gotten me a Volupté compact, the brown one with 
gold trim. I burst into tears when I saw it. Then a little 
later, I got a surprise from my editor Carole Baron—it 
was the silver Volupté compact. Now I believe I should 
start collecting them. The photo behind is of Dr. Seuss, 
me and Maurice Sendak, at a children’s book author 
breakfast in 1978. I chipped my tooth on a pretzel 
right before the photo was taken, but I wasn’t going to 
miss a chance to be in that picture. The shoe, which I 
bought at an auction for a local fundraiser, was made 

by an artist here in Key West named Helen Harrison. 
It’s lined with a woven fabric, and the heel is a horn. It’s 
just exquisitely done, a real work of art. On the right is 
a baby picture of my husband, George, which we found 
going through his parents’ things after they died. 
There’s something about it—I can’t ever get angry at 
the grown-up George. I sit here looking at this endear-
ing little child all day, because he sits next to my 
calendar. I decided we should all keep a photo of our 
beloved as a child nearby, to remind us how much we 
love them and how tender and vulnerable they are.” 
—As told to Christopher Ross
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JUDY BLUME
The beloved young-adult author shares a few of her favorite things.

Discover the transformative
formula that started it all.

A potent treatment featuring
revolutionary sciences

patented by Dr. Perricone
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wrinkles imparting smoother,
more radiant skin.
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