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ARMANI.COM/ATRIBUTE

New as a classicism with a modern edge.
Normal as the norm of a faultless aesthetic code.

New Normal as the quest for a timeless wardrobe.



1-800-441-4488
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DRIVEN BY DESIRE

NEW

PURE COLOR ENVY
LIQUID LIP POTION

 Fluid lipcolor with lipstick’s potent effect.

Oil Elixir Infused







Fendi Boutiques 646 520 2830 Fendi.com
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PARSONS FASHION BENEFIT
NEW YORK | 5.19.15

Parsons School of Design hosted its 67th
annual fashion benefit, introducing the next
generation of fashion design leaders and
honoring icons in the industry. This year,
Marc Jacobs and LVMH were recognized
for their significant contributions in the
field of fashion design. Following a runway
show highlighting select collections by
graduating students, Jacobs joined Simon
Collins in announcing the Designer of the
Year awards. The event raised $1.7 million
for student scholarships.

Photos by Samantha Nandez/BFA.com, Kelly Taub/BFA.com

Emily Ratajkowski Hugues de Pins David Van Zandt, Donna KaranAnthony Ledru, Victoria Ledru, Catherine Lacaze

Maxwell Osborne

Lorenzo Martone, Anna Wintour, Marc Jacobs

Kay Unger with Simon Collins, Creative Advisor and Member
of the Parsons Board of Governors

Follow @WSJnoted or visit us at wsjnoted.com © 2015 DOW JONES & COMPANY, INC. ALL RIGHTS RESERVED. 6AO1437

Alessandro Mariani, Cinzia Bernasconi

Marissa Webb

Alberto Festa, Anthony Cenname

*TURN TO PAGE 189 TO SHAZAM THE LATEST EXCLUSIVE CONTENT FROM OUR ADVERTISERS.
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World Class Design. Local Inspiration. – The Peninsula Chicago launches its renovation of rooms and suites 

blending residential comfort, innovative in-room technology and sophisticated elegance.
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editor’s let ter

ILLUSTRATION BY ALEJANDRO CARDENAS

ROCK OF AGES  Bast and Anubis, decked out in Roberto Cavalli, get into a groove while playing at New York’s Electric Lady Studios.

SING THE BODY ELECTRIC

W
HAT ARE THE KEY ingredients of success? 
Talent, vision, perseverance and luck are 
among the elements most often cited. A 
number of the stories in our September 

Women’s Style issue celebrate the idea of one’s reach 
exceeding one’s grasp and suggest that the latter two 
aspects—perseverance and luck—intertwine in some 
mysterious way to create success. It turns out the lon-
ger you stay up all night, working toward a dream, the 
more likely you are to get lucky.

For Lee Foster, the road to reinvigorating the iconic 
Electric Lady Studios was a long and tumultuous one. 
The recording studio, founded in New York by Jimi 
Hendrix in 1970, was home to legendary sessions by 
artists like David Bowie, the Rolling Stones and Patti 

Smith. But by the early 2000s, the studio was in dis-
repair and artist bookings were drying up. Following 
some soul-searching, Foster—a former intern there—
returned and became manager, vowing to restore the 
place to its former glory. After a massive infusion of 
sweat equity (and a few strokes of good fortune), 
Foster got the place back on its feet. On its 45th anni-
versary, Electric Lady Studios is again a mecca for 
artists of all generations, from Smith to Daft Punk.

For years, British fashion designer Jasper Conran 
was on the hunt for a vacation home near the water. 
After several leads in locations like Ibiza and Majorca 
didn’t live up to his expectations, he at last fell in love 
with a pair of beautiful sea captains’ houses on the 
Greek isle of Rhodes. For Conran, the Ottoman-style 

dwellings, which date back to the 16th century, repre-
sent a case of reality matching fantasy. “The level of 
contentment I have gotten here is magic—unlike in 
any other place,” he says. 

Alber Elbaz, the artistic director at Lanvin and one 
of this month’s Columnists, has his own attitude about 
luck. While he admits to being very superstitious and 
thinks that luck isn’t something we can control, he 
believes that ultimately fate rests in our own hands. 
“Luck can bring you to the door,” he says. “Now what 
do you do in the room? This is up to you.”

Kristina O’Neill   
k.oneill@wsj.com
Instagram: kristina_oneill
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Gerard Darel coat
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OCCUPY OKURA  P. 130 
“Once you see it, you never forget it,” says Bottega Veneta’s creative director, Tomas Maier, referring to Tokyo’s beloved Hotel Okura.  

“It’s a completely transporting space.” The historic lodge, built in 1962, is being redeveloped this fall in preparation for the 2020 Summer 
Olympics, to be hosted by the Japanese capital, and Maier has joined an international campaign to preserve its original structure. 

Photographer Jeremy Liebman, who flew to Tokyo to document the property before it undergoes renovations, describes the space as  
“a perfect blend of Western and Japanese architectural styles.” Writer Ted Loos, who conducted an as-told-to interview with Maier,  

says the place is like “an early-’60s time capsule. Tomas’s campaign is worthy and makes me think of things closer to home, in the U.S.,  
that need to be preserved. It’s great for someone as busy as he is to take time for something like this.” —Sade Strehlke 

september 2015 

CONTRIBUTORS

CHRISTIAN MACDONALD
Photographer

gOing COasTaL  p. 176

VÉRONIQUE DIDRY
Stylist

gOing COasTaL  p. 176

MARIO SORRENTI
Photographer

FOR THe ReCORD  p. 144

LIESL SCHILLINGER 
Writer

FOR THe ReCORD  p. 144

STILL STANDING 
Clockwise from top left: The lobby at Hotel 
Okura in Tokyo; fashion designer Tomas Maier 
outside the hotel; photographer Jeremy Liebman. 
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D
ANISH MODEL Freja Beha Erichsen is expe-
riencing the peculiar mix of relief and 
remorse familiar to any student fresh off 
exams. Yesterday she took a chemistry 

final at her childhood home in bucolic Birkerød, 15 
miles north of Copenhagen, and, “It didn’t go very 
well,” she says ruefully. “It’s a hard subject to study 
[on your own]. That will remain my excuse.” 

Erichsen, 27, is currently pursuing her high school 
equivalency degree, “10 years later,” she points out. 
That’s because in 2005 she bowed out of her senior 
year to make her runway debut for Prada, before star-
ring in ads for Jil Sander and Balenciaga and landing 
the cover of French Vogue. It was the beginning of 
a career that now includes multiple international 
Vogue covers as well as campaigns for Chanel, Tiffany, 
Saint Laurent, Chloé and Nicolas Ghesquière’s recent 
reboot of Louis Vuitton. 

None of this was anticipated when a scout 
approached her on a Copenhagen street when she 
was just 15 years old. “I grew up playing soccer with 
the boys—quite far from reading magazines,” 
says Erichsen, whose father is a lawyer and 
mother runs the not-for-profit Danish Stroke 
Association. Modeling seemed like a way to earn 
pocket money. At her first job, when a makeup 
artist was painting a large circle around one 
eye, she thought, “What did I get myself into?” 

But soon influential figures such as 
Ghesquière, photographer David Sims and 
casting director Russell Marsh noticed the self-
described tomboy, who found the transition to 
fashion easier than she expected. “I became one of 
the androgynous models, which wasn’t that far out 
of my comfort zone,” she says. Her doe eyes hidden 
under shaggy bangs and laconic nonchalance didn’t 
hurt. “She’s like the anti-model model,” says casting 
director Ashley Brokaw. “She marches to the beat of 
her own drum—there’s something elusive about it. 
Everyone wants what they can’t have.” 

In an industry that’s always looking for something 
new, Erichsen’s versatility has granted her longevity. 
She’s played everything from a vampy vixen walking 
a panther in the Louvre courtyard to, more frequently, 
a Patti Smith doppelgänger. Off-set, her style remains 
true to her seven-year-old self, when her uniform con-
sisted of 10 pairs of black jeans, 20 T-shirts and “this 
really cool leather biker jacket with big zips my mom 
got me,” she recalls. “And that’s been it ever since.” 

Though her look has inspired legions of street-
style bloggers, Erichsen eschews social media, 
unlike many of her fellow top models. Instead, she 
prefers to spend time hiking in locales like the 

From tomboy to cover girl, model 
Freja Beha Erichsen has mastered 
the art of transformation. 

PRETTY COOL
on the cover

British Lake District or visiting family in Denmark, 
where she collects mid-century Danish furniture for 
a townhouse she is renovating in Brooklyn’s Carroll 
Gardens neighborhood. 

Inspired by her mother’s charitable work, she also 
undertakes projects to support organizations such as 
Doctors Without Borders. But she has no plans to quit 
modeling altogether just yet. “I love the process—
collaborating with the photographers, traveling 
and seeing different cultures,” she says. “My mother 
always said I would regret it if I didn’t do it. And I 
think she was right.” —Elisa Lipsky-Karasz

74 wsj. maga zine

LEATHER OR NOT 
From left: Erichsen 
off-duty in a signature 
look of black jeans and 
black biker jacket; on 
British Vogue’s August 
2010 cover; opening 
the March 2014 show 
marking Louis Vuitton’s 
relaunch with designer 
Nicolas Ghesquière. C
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PICTURE THIS 
From left: Erichsen’s 
first runway outing, 
for Prada’s fall 2005 
collection; in a fall 
2011 Isabel Marant 
ad photographed by 
Mario Sorrenti. Right: 
Posing for photo-
grapher Mikael Jansson 
in September 2010’s 
French Vogue. Below: 
Shot by photographer 
Juergen Teller for the 
fall 2014 Louis Vuitton 
ad campaign. 
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WSJ. asks six luminaries to weigh in on a single topic. This month: Luck.

MARIA 
HO

“It’s important for  
poker players not to get 
psychologically stuck in 
the bad luck of a given  
hand. If you keep lament-
ing the hand, whether 
you played it poorly  
or just got unlucky, then  
it starts affecting the 
way you play the next 
hand and the hand after 
that. When people get 
unlucky they start want-
ing to play badly, and 
all of a sudden they’re 
in a downward spiral 
and start to have this 
if-you-can’t-beat-them-
join-them mentality. 
Obviously that route is 
catastrophic. Poker is  
a game where your fate  
is never predetermined. 
There’s a saying in 
poker: All you need is a 
chip and a chair. People 
have come back from  
tremendous setbacks in 
the beginning of a  
tournament and gone  
on to win it. Poker is not 
a meritocracy, and some-
times neither is life.  
Any given player on any 
given day could beat 
you. That’s the beauty of 
poker and why it attracts 
so many players— 
you can beat the best.”

Ho is one of the highest- 
ranked female poker players in 
the world.

“I love the word luck. 
My whole life, luck has 
been my partner and 
bedfellow. I feel like it’s 
been standing right  
by my side, and I expect 
it all the time. I don’t 
always get it, but I 
expect it. In any situa-
tion I assume it’s going 
to spin to the positive.  
Of course, not every-
thing works out OK—in 
fact, the great majority 
of things don’t. But you 
try. And then immedi-
ately as I’m falling or 
failing or realizing it’s 
not working out, I’m 
thinking, This is going 
to lead to something 
better. And it always 
does. There’s always 
some angle on it, if you 
just hang in there. I steer 
clear of negative people 
because I see them as 
thieves in the night that 
are going to rob me of 
my good fortune. Maybe 
luck and optimism are 
the same thing. If you 
get lucky and recognize 
it as good luck, you 
expect more luck and it 
finds you.”

BARBARA 
CORCORAN

Corcoran founded the real estate 
brokerage firm the Corcoran 
Group and is a judge on the 
ABC show Shark Tank.

“My dad was a gambler 
and a surgeon, and  
in my endless pursuit of 
his approval, I gambled 
too—I sure wasn’t  
going to be a doctor. It 
distressed him that  
I seemed to be pissing 
away my life’s possi-
bilities, and I remember 
he said to me once, ‘I 
don’t know how to help 
you, but if you’re lucky, 
someday you’ll meet 
a man who does know 
how to help you. And 
then your proper course 
in humility will be to 
follow that luck.’ I was 
lucky enough to meet 
that man in the author 
Robert Penn Warren, 
who was my teacher at 
Yale. I don’t know that 
I’m capable of defining 
luck in the abstract, but 
I know what it means 
when you have luck—you 
embrace it and ride it 
out. The older I get, the 
less certain I am of what 
the controlling elements 
of experience are, and 
the more consistently  
I invoke a concept like 
luck to explain things. It 
is the unknown express-
ing itself.”

DAVID 
MILCH

Milch is a writer and producer 
behind shows including Luck, 
Deadwood and NYPD Blue.

soapbox

THE COLUMNISTS

Selleck is an actor starring in 
the CBS show Blue Bloods.

TOM
SELLECK

“If you’re going to  
pursue something, you 
should start where  
you might be the lucki-
est. I talk with a lot  
of young actors, and I  
tell them, You’re going  
to get lucky soon so 
you better be prepared. 
When you get a big 
break, you’re going to 
lose 25 percent of your 
talent to nerves because 
you want the job so 
much. So you better be 
overqualified. Develop 
an appetite for failure, 
because it’s either going 
to defeat you or it will 
teach you. There’s a 
time, and it comes to all 
of us, when the phone 
stops ringing. It’s a very 
tricky business, because 
the product that is being 
rejected is you, not a 
refrigerator. The disap-
pointments are huge. 
The closer you get to 
being lucky, the bigger 
the disappointments will 
be when you’re not. You 
can call it character,  
you can call it persever-
ance, but if you want  
to get lucky, stay at it.”

Elbaz is artistic director  
at Lanvin.

ALBER 
ELBAZ

“I was born in Morocco, 
and our culture is all 
about this kind of stuff—
you are lucky, you are 
unlucky, you are in the 
right place or not. Now 
mix it with intuition, 
with sensitivity, with 
imagination. Can  
you push the luck, or is 
it destiny? It’s all very 
abstract. Luck can bring 
you to the door. Now 
what do you do in the 
room? This is up to you. 
I don’t think there are 
people who are lucky  
and those who are not. 
Still, I am a very super-
stitious man—I don’t 
talk about my collec-
tions. I also don’t think 
luck is something you 
can control. I think the 
thing that makes people 
different is whether or 
not you grow with love. 
If you can grow with love 
around you, from your 
surroundings, your fam-
ily, your friends, you are 
lucky—when you don’t 
grow with love, you are 
unlucky. This is what I 
define as luck. Both luck 
and love start with an L.”

“It’s easy as a comedian 
to see the world  
pessimistically. But I’ve 
always said that the 
luckiest people are the 
ones who can recognize 
that they’re lucky.  
A lot of people have so 
many blessings but they 
won’t even be aware  
of it because they’re so 
focused on what they 
don’t have. I always try 
to check myself and go, 
Wow, you’re so lucky. 
I had a bike accident a 
year ago where I flipped 
over my bike and landed 
right on my mouth and 
broke some of my teeth. 
It felt like that was really 
bad luck. It pummeled 
me in such a big way. 
But then it also really 
showed me how wonder-
ful my husband is, and 
then I thought about 
getting these teeth that 
were a little whiter  
than my old teeth, and  
I think it turned out to 
be a pretty lucky thing in 
the end! You have to put 
a positive spin on things, 
don’t you? You’re 
lucky when you know  
you’re lucky.”

KRISTEN 
SCHAAL

Schaal is a comedian  
and actress.

2016 GLE350 4MATIC® shown in Palladium Silver metallic paint with optional equipment. Vehicle will not stop itself in every condition. Please refer to the operating manual for details on Brake Assist safety systems. Vehicle available late summer 2015. ©2015 Mercedes-Benz USA, LLC
For more information, call 1-800-FOR-MERCEDES, or visit MBUSA.com.

The best or nothing.

The all-new GLE has been put through some of the most rigorous testing in the industry. It has the

ability to brake by itself, park itself and help you steer. The Intelligent Drive system will warn you of

danger from almost any angle, vehicles in your blind spot and stopped traffic up ahead. The GLE is

more than a luxury SUV—it’s one of the most intelligent SUVs we’ve ever made. Visit MBUSA.com/GLE

Introducing the all-new GLE.
Where brains meet brawn.
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PHOTOGRAPHY BY ANDREA SPOTORNO 
STYLING BY BETH FENTON

Take a closer look at five  
of this season’s  

essential accessories. 

HEAD 
TO 

TOE

september 2015
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the wsj. fivekeepsakes

1. the scarf
 Elevate boarding school–worthy stripes  

in vibrant fur. Balenciaga mink scarf. 
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2. the bag 
Transform the practical 

into the exotic with navy 
crocodile. Loewe bag. 

3. the bracelet 
These sweet gold charmers 

feel nostalgic yet look 
modern. Chloé bracelets. 



the wsj. five

84 wsj. maga zine

4. the rings 
An eclectic mix of vintage-
inspired rings elicits the 
glamour of faraway lands. 
Gucci rings.
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5. the bOOt 
This sharp pair in black 

leather channels rock ’n’ 
roll cool. Saint Laurent by 

Hedi Slimane boots.

 AYR silk trench dress, 
Frame denim top and 

Acne Studios jeans (worn 
throughout). Model, Nidhi 

Sunil at Wilhelmina; 
hair, Anthony Campbell; 

makeup, Ayami 
Nishimura; manicure, 

Rica Romain. For details 
see Sources, page 188.
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THERE ARE EXCEPTIONS
TO EVERY RULE.

MILLENARY
DIAMOND SET.

AUDEMARS PIGUET BOUTIQUES.
CALL US - 646.375.0807

NEW YORK. TEXT US- 646.760.6644
BAL HARBOUR SHOPS. TEXT US- 786.565.6776

BEVERLY HILLS · LAS VEGAS
AUDEMARSPIGUET.COM
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what’s news.the world of culture & st yle september 2015

BY ALICIA KIRBY   PHOTOGRAPHY BY ROBBIE LAWRENCE

COUNTRY STRONG
An inside look at Soho Farmhouse—a rural mecca for London’s elite.

I
N 1995, NICK JONES—the CEO and founder of 
Soho House—opened the first of his private 
members’ clubs in London. Now there are 15 
exclusive clubs worldwide, including Babington 

House, a more rural yet refined retreat in England’s 
scenic Somerset, built in 1998. Nearly two decades 
later, Jones is revisiting the English countryside 
with this month’s opening of Soho Farmhouse—a 
100-acre, private members’ club and country house 
hotel in Oxfordshire. 

Located a 90-minute drive northwest of London, 
off the winding countryside roads of Great Tew, Soho 
Farmhouse is a fusion of private members’ club, 
country club and hotel. Although the grounds are 
typically just for members (who get special rates on 

accommodations), paying non-members can stay in 
the guest cabins and are free to use the facilities of 
the club during their visit.

Members or not, visitors to the sprawling estate 
can expect their vacation to start the moment 
they check in: Upon arrival at the gatehouse on the 
grounds, guests are handed cocktails as their vehi-
cles are whisked away to an on-site car wash. 

“I’m doing away with traditional check-in,” says 
Jones, who explains how a hidden camera scans 
license plates as guests enter the property. “When 
you drive in, we’ll already know who you are. We’ll 
take your luggage, and you won’t see your car 
again for the rest of your stay—the whole of Soho 
Farmhouse is car-free.” 

Instead, visitors to the club can be transported to 
various areas of the expansive grounds on restored 
1950s milk trucks or bespoke Foffa bicycles provided 
to each of the 40 individual cabins (which range 
in size from studios to three bedrooms) as well as 
a seven-bedroom farmhouse and a four-bedroom 
cottage. For an added touch of comfort, guests can 
specify their height and foot measurements when 
checking in online to ensure that they are given 
properly sized bicycles and Wellington boots for 
their stay.

“We’re trying to create something that is as 
under-designed, unpretentious and comfortable as 
possible,” says Alex Jackson, the lead architectural 
designer for In House Design, Soho House Group’s >

TOP CHEF   
A Soho Farmhouse 

guest cabin with 
a fully equipped 

kitchen, including 
a Stoves oven 

custom-colored in 
Farmhouse green. 
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what’s news

London has long been home to some of the  
world’s most exclusive members-only clubs, but  

a new wave of private establishments is 
introducing modern twists to the city’s storied 

social scene. —A.K.

• THE ARTS CLUB
Founded in 1863 and relaunched 
under new ownership in 2011  
(with Gwyneth Paltrow overseeing 
its membership committee), one  
of the world’s oldest arts clubs  
is now a playground for plutocrats, 
with a six- to nine-month waiting 
list to join. Members enjoy three 
restaurants, an outdoor garden and 
a nightclub. theartsclub.co.uk

• THE CLUB AT CAFÉ ROYAL
Occupying the second floor of the 
recently restored Hotel Café Royal, 
the club offers lavish interiors 
(including a leather-clad library bar) 
and access to the culinary program 
“The Domino Effect,” in which 
sought-after chefs like Paco Roncero 
create exclusive menus in a series of 
rotating monthly residencies. 
clubcaferoyal.com 

• THE ACADEMICIANS’ ROOM
Art-world insiders flock to  
this members’ room in the Royal 
Academy of Arts’ historic Keeper’s 
House building. The red-hued 
timber panels pockmarked with 
architect’s pins are a throwback  
to the space’s former life as  
an architecture gallery designed by 
Norman Shaw. keepershouse.org.uk

•  NEUEHOUSE
Designed to appeal to a network  
of international entrepreneurs with 
a heavy focus on the film, fashion, 
art and publishing industries, the 
club is scheduled to make its London 
debut next spring in Covent Garden’s 
historic Art Deco Adelphi building, 
with David Rockwell overseeing the 
design. neuehouse.com

•  UPSTAIRS AT L’ESCARGOT
Catering to the bohemian set, 
with a dimly lit and labyrinthine 
interior of six salons, the cozy, 
dog-friendly establishment above 
the French restaurant L’Escargot 
has a convivial atmosphere that is 
fostered by its theatrical owner and 
London club patron, Brian Clivaz.  
lescargot.co.uk/upstairs

•  SOUTH KENSINGTON CLUB
The recently opened club focuses  
on health, travel and good food. 
Aside from the Sicilian restaurant, 
the main draws are a gym,  
spa and bathhouse that includes 
traditional Russian banyas, a 
Turkish bath and a Watsu massage 
pool. Plus: The Voyager Programme 
tailors exotic travel for members. 
southkensingtonclub.com

the shif t 

THE “IN” CROWD

architectural firm. “We’ve approached this like 
designing a village.” 

The complex is a mix of restored 18th-century 
farmhouses and new buildings, but its heart is 
the Farmyard, which consists of a former work-
ing farmhouse and courtyard surrounded by 
the main clubhouse barn, the reception area, a 
cooking school, a deli shop, a pub and a flower 
shop. Plus, there’s a home and accessories store 
with products designed by the Soho House team, 
which will launch later this year (available first 
to members only) as an online retail venture 
called Soho Home. 

Other facilities include a Cowshed Spa with 
a salon by renowned hairstylist Josh Wood, a 
private cinema, a contemporary barn for large 
events, a fashion and lifestyle store curated by 
retail guru Alex Eagle, a boathouse with indoor 
and outdoor swimming pools, a winter ice rink, 
grass tennis courts, a football field, six indoor 
and outdoor restaurants and a horse stable, as 
well as an adventure area where children can 
play and parents can kick back and relax. 

Locals have lauded the project for its sensitive 
architectural response to the pastoral surround-
ings and Soho Farmhouse’s efforts to integrate 
the community’s food producers and artisans 
into its daily operations. For example, produce 
and provenance are key to its ambitious culinary 

program, which will be led by the Michelin-
starred London chef Tom Aikens. 

“We will make our own charcuterie and 
cured meats and smoke our own meat and fish,” 
explains Aikens, who has recruited an army of 
culinary experts to oversee the on-site cultiva-
tion of over 500 different fruits and vegetables. 
“Eventually, I want everything on a plate here to 
be what we make or produce ourselves.” 

Although there are plenty of activities, from 
horseback riding to boating, Jones has ensured 
that the wooden guest cabins are well equipped so 
that visitors can be as self-sufficient as they want. 
All of the cabins have a waterfront view of one 
of the estate’s three man-made lakes or stream, 
and all but the studios boast fully functioning 
kitchens with an oven, grill, toaster, Le Creuset 
cookware, coffee and ice machines, a full bar and a 
stocked pantry. Added bonus: If guests don’t want 
to make their own cocktails, they can summon 
one of two 24-hour roving milk trucks that have 
been converted into portable bars with bartend-
ers on hand. And two mobile “greasy spoons” are 
on call to serve epicurean guilty pleasures. 

How would Jones, known as hospitality’s rebel 
against formality, sum up Soho Farmhouse? 
“This will be a country club,” he says, “just with-
out all the stuffiness and bullshit that usually 
goes with it.”

CABIN FEVER   
Above, from left: 
A standard cabin; 
Soho House CEO 
and founder Nick 
Jones; guests can 
explore the 100-acre 
estate in restored 
1950s milk trucks.

FARM FRESH   
From far left: For larger 
groups, Soho Farmhouse 
offers a seven-bedroom 
location named the Farm-
house; an outdoor bath in 
one of the guest cabins.

FIELD OF DREAMS 
Above: Verdant 
pastures on the 
property. Left: One 
of the bedrooms in 
the Farmhouse, a 
restored 18th-century 
building and part of a 
former working farm.
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what’s news

facts and stats 

PROJECT 
MINDY

YEARS OLD 
when she starred in the hit play 

Matt & Ben; 24 when she began 
her eight-year stint on The 

Office; 31 when she pitched her 
own show, The Mindy Project.

BOOKS 
including 2011’s Is Everyone 
Hanging Out Without Me?, 
which resurged as a bestseller 
in anticipation of her second 
book, out September 15. The 
third, to be co-written with 
B.J. Novak, scored a rumored 
$7.5 million advance.  
(Kaling declined to comment.)

PAIRS OF SHOES 
in her closet: “If I think about it, 

it scares me. It makes me  
wonder if I have a problem.”

DOLLAR 
donated to the Pancreatic Cancer Action 

 Network with each Kaling-designed 
burger sold at Umami Burger. Kaling’s 

mother died only eight months after being 
diagnosed with the disease, in  

January 2012.

EPISODES 
of The Mindy Project aired 
on Fox, which canceled the 
program earlier this year. 
Hulu quickly doubled the 
episode order from 13 to 26.

INCHES 
of her hair cut early this summer. “I was  
very delighted to see the number of 
articles written about my bob,” she says. 

This fall might be the busiest yet for 
author-actress-producer Mindy Kaling, 
who is publishing a new book of essays, 

Why Not Me?, as well as relaunching The 
Mindy Project on Hulu. Below, insight 

into Kaling’s evolution. —Brekke Fletcher

22
3

100
67

1
7

As a lifelong athlete who grew up on a farm outside of Philadelphia, 

Tory Burch—the chairman, CEO and designer of her eponymous 

multibillion-dollar fashion empire—has had a sports collection in 

mind for years. So this fall’s launch of Tory Sport, a stand-alone 

activewear brand, felt like a natural next step.  

“We focused on balance and symmetry—sporty and stylish, 

feminine and strong, classic and modern,” says Burch of  

Tory Sport’s fall collection, an ode to the retro stylings of Wes 

Anderson’s 2001 film, The Royal Tenenbaums. Navy and red track-

suits with graphic stripes evoke a similar ’70s hipster attitude,  

but the line also includes color-blocked wetsuits and rash guards 

with floral-print panels, classic white tennis dresses and neoprene 

gym bags. Also on offer are skirts, pants, tops and jackets that 

won’t look out of place on the street, before and after workouts. 

In September, the full lot will be available online and at a New 

York City pop-up shop, with a permanent retail location planned 

for 2016. “It will have an athletic vibe that reflects the aesthetic of 

the company,” Burch says of the first store.  

Tory Sport has its own design team and identity separate from 

Burch’s main line, but both businesses benefit the Tory Burch 

Foundation, which supports female entrepreneurs. “Our vision for 

Tory Sport goes beyond what women are wearing at the gym and 

in between workouts,” says Burch. “It’s about encouraging women 

to embrace ambition in all aspects of their lives.” —Emily Holt

Dress up your coffee table 
with this season’s most 
fashion-forward books.

CHIC READS

MANOLO BLAHNIK 
Blahnik’s monograph  

charts the shoe designer’s 
more than 40-year career, 

showcasing over 250 designs 
from his archive. Rizzoli    

OSCAR DE LA RENTA 
In this epic volume, published 

almost a year after de la 
Renta’s death, André Leon 
Talley traces the renowned 

designer’s lasting influence on 
fashion. Rizzoli

WHERE’S KARL? 
Inspired by Where’s Waldo?, 
Stacey Caldwell and Ajiri A. 

Aki’s picture book introduces 
the iconic designer à la the 

childhood favorite. Potter Style

DIANA VREELAND 
Edited by Vreeland’s grandson, 
Alexander, the book chronicles 
the fashion editor’s nearly three 

decades at Harper’s Bazaar, 
featuring hundreds of magazine 

covers and spreads. Rizzoli

AMERICAN WOMAN 
“It’s a true sports 

brand inspired by the 
grace and strength of 

athletes,” says Tory 
Burch of Tory Sport, her 

new activewear brand 
that launches this fall.

creative brief

GOOD SPORT
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what’s news

No reason to reach for a sky-high heel—
low-heeled ankle boots made a major 
impact this season. Cuban heel or not, 
these black beauties—in suede, leather, 
patent or pony hair—will help put your 
best foot forward this fall. 
From top: Stuart Weitzman, Tabitha Simmons,  
Louis Vuitton, Francesco Russo, Acne Studios and Valentino 
Garavani. For details see Sources, page 188.

e xperiment 
with rich 
te x tures.

on trend 

BACK IN BLACK

“Symmetry is very important.  

I don’t like to be disoriented; I 

like everything to be in order,” 

says French interior designer 

of the moment Dorothée 

Meilichzon, whose work, often 

inspired by geometry, can be 

seen in many of Paris’s hippest 

addresses, including the Beef 

Club and the Grand Pigalle Hotel.

Take her latest project, the 

Hôtel Panache, a three-star, 

40-room establishment located 

on Paris’s rue du Faubourg-

Montmartre that will open in 

November: Its cuneate corner 

building inspired a triangle 

trend throughout the hotel’s interiors. The shape informed not only the patterns for the 

carpets and walls but also the custom-made furniture in the guest rooms, and called 

upon the full spectrum of her skill set, from interior architecture to illustration to fur-

niture design. Meilichzon’s schemes are colorful and convivial, and her flair for mixing 

graphic patterns and textiles will be highlighted in September, when she is crowned 

designer of the year at Maison & Objet Paris. Though widely celebrated at home, she 

often looks to England for inspiration, citing British designer Kit Kemp as a lasting 

influence: “I love the English style of interiors—it’s very homey. You feel as though you 

can lie down on a couch and just—ahhhh…relax.” —Alice Cavanagh

studY in design 

FRENCH CONNECTION

DESIGN STAR 
Clockwise from top 
left: Two of Dorothée 
Meilichzon’s Parisian 
designs—Hôtel 
Panache and Café 
Pinson; Meilichzon, 
who will be crowned 
designer of the year at 
Maison & Objet Paris; 
the dining room of the 
Beef Club, one of her 
many projects in Paris. 
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what’s news

art talk 

KNOTS LANDING
Last November, a traditional Tibetan thangka sold for $45 million  

at auction. Though the record-breaking tapestry is 600 years  

old, in recent years fiber art has seen a revival in the hands of con-

temporary artists exploring bold new forms. “The emergence of fiber 

art is not just the reappraisal of an historic textile movement,” says 

Glenn Adamson, director of New York’s Museum of Art and Design. 

“It started post-9/11; the moment seemed to require that soft 

media—and informality. Now there’s an enthusiasm for it outside the 

decorator market. It’s become a much more broad-based interest.”

In celebration of these modern, exalted forms of time-honored 

craft techniques, last fall the Institute of Contemporary Art, Boston, 

mounted a survey, Fiber: Sculpture 1960–Present, featuring works 

by Lenore Tawney, Rosemarie Trockel, Josh Faught, Françoise 

Grossen and Sheila Hicks, among others. “It’s a springboard for the 

imagination,” says Hicks, who has her own show of works in linen, 

silk and rubber bands at the Contemporary Art Museum St. Louis 

in September. “Even if you don’t touch it, you sense that you’d love 

to.” This summer, decades’ worth of Grossen’s braided sculptures 

anchored her first U.S. survey at Blum & Poe’s New York outpost. 

“The art world loves an overlooked master,” notes Adamson. “Hicks 

and Grossen definitely fall into that category.”

In London, Caroline Achaintre’s hand-tufted wool wall  

hangings were featured in Tate Britain’s 2014 BP Spotlights series, 

and a number of Young British Artists have also dabbled in the  

age-old medium (including Marc Quinn, whose Berlin show last 

spring featured floor tapestries that viewers could trample). 

Meanwhile, Brooklyn-based weaver Erin M. Riley has rendered 

scantily clad selfies into tapestries.

The possibilities seem endless. “I always joke that fiber is  

my alphabet,” says Hicks. “I can say an unlimited range of 

things. It can be friendly or aggressive, very sexy or totally pure.  

It goes from the absolute minimalistic to this intricate, laced, 

chaotic world.” —Michael Slenske

HANG TIME 
Clockwise from above:  

A selection of fiber-based  
works by artists Igshaan 

Adams, Ann Cathrin 
November Høibo, Sheila 

Hicks and Margo Wolowiec.  

RHAPSODY IN WOOL 
Above: Nudes 9, one of Erin M. Riley’s 
selfie-inspired tapestries, made of wool 
and cotton. Left: Graham Wilson’s Tunnel 
Vision, made with oil, twine and canvas.

CRIMSON TIDE

From left: J.W. Anderson, Tod’s, Proenza Schouler, Saint Laurent by Hedi Slimane and Boss. For details see Sources, page 188.

No matter the shape, this season’s red-hot handbags are a surefire way to invigorate your fall wardrobe.  

Less than one percent of the world’s diamonds can carry the Forevermark inscription
- a promise that each is beautiful, rare and responsibly sourced.

A TRUE PROMISE WILL NEVER BE BROKEN
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employee of the month

GLASS ACT 
Louis Vuitton’s Faye McLeod 

transforms windows and runways 
into visually arresting theater.

A
T THE 467 Louis Vuitton stores around the 
world, passersby stop and gaze at displays 
behind softly lit glass and encounter the 
brand’s latest offerings showcased with 

virtuosic stagecraft, from looping miniature roller 
coasters to facsimiles of circus elephants balanced on 
seesaws. Faye McLeod, 43, the visual image director 
at Vuitton and the visionary behind these tableaux, 
is charged with the task of conceptualizing the richly 
stylized displays, as well as working on runway sets. 
“My job is to be a visual storyteller,” she says. “You 
want people to have an emotional reaction.”

With her team of 23 employees, McLeod has over-
seen some blockbuster windows—for the opening 
of the latest London maison on New Bond Street in 
2010, she installed “cabinets of curiosities” (small ani-
mals, say, cleverly reproduced in leather inside glass 
specimen cases). That led Marc Jacobs, then creative 
director at Vuitton, to invite McLeod and her team 
to begin working on runway sets, including, for the 
fall 2012 show, a train believed to have cost $8 mil-
lion that pulled onto a platform, puffing steam, before 
disgorging a phalanx of models. Other eye-catching 
installations have included a collaboration with the 
reclusive artist Yayoi Kusama, which yielded windows 
with snaking tendrils set against backdrops of red and 
white polka dots, and mammoth displays of gold dino-
saur skeletons, including a Tyrannosaurus rex with a 
handbag daintily swinging on its bony forearm. 

Born in Scotland, McLeod discovered her passion 
for arranging windows after college while working at 
a Glasgow branch of the U.K. retailer Next. Following 
stints at Selfridges and Topshop, she joined Vuitton in 
2009. Her creative process is uninhibited and intui-
tive; she recently lugged a giant rock covered with 
malachite crystals into the studio to spark new ideas 
and keeps scores of images on her walls for inspiration. 

Bringing McLeod’s visions to life often requires 
sourcing niche artisans from around the globe. For 
a display featuring arrows with fluorescent feathers, 
a team was dispatched to a pigmentation facility in 
India (“the only place we could get the exact color,” 
notes McLeod). This fall, Assouline is publishing Louis 
Vuitton Windows ($845), drawing on materials from a 
massive warehouse where all McLeod’s old creations 
are preserved. “It’s an amazing job,” she says. “I can’t 
believe I get paid to do it.” —Christopher Ross 

DREAM WEAVER  Clockwise from top left: A display  
from the Champs-Élysées maison in Paris; Faye McLeod;  
an ostrich display at the New Bond Street maison in London; 
an escalator runway for spring/summer 2013; at the Fifth 
Avenue maison in New York, a 2012 display with artist Yayoi 
Kusama; train set for Vuitton, fall/winter 2012.
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what’s news

Following almost a decade of focusing on light-

hearted youthfulness in such olfactory hits as 

Daisy, Honey, Dot and Lola, this fall Marc Jacobs 

launches Decadence, a notable departure from his 

signature brand of playful scents.  

The fragrance—his most grown-up and upscale 

to date—is bold, featuring notes of spicy-and-sweet 

Italian plum, saffron, jasmine sambac and liquid 

amber. The handbag-shaped bottle is even bolder.

“It’s the opposite of [Daisy’s] blue sky and  

white broderie anglaise dress,” the New York–based 

designer says of the new scent’s Adriana Lima–

fronted ads and emerald-green flacon. “It’s about 

silk and fur and sequins—the idea of dress-up and 

put-on, so it felt quite like a contrary thing.” 

Going against his own grain comes naturally to 

 Jacobs. Just look at his past two collections. In 

spring 2015, he introduced a barrage of military-like 

tailoring worn by models with minimal makeup. Then 

for fall, he gave a nod to the irreverent glamour of 

former Vogue editor Diana Vreeland with rich fabrics, 

oxblood lipstick and impossibly high topknots. 

Now, for his new eau de parfum, Jacobs has drawn 

inspiration from “the indulgence in pleasure and 

luxury—whatever pleasure and luxury mean to you,” 

he explains. To the creative director, decadence  

is defined just as easily by attending this year’s Met 

Gala with Cher as by spending the night “watching 

RuPaul’s Drag Race, drinking aloe water and smoking cigarettes while texting.” 

“I’m much more interested in the unconventional,” Jacobs says, which could serve him 

well as he unites his luxury Marc Jacobs collection and his contemporary Marc by Marc 

Jacobs line into a mono-brand, merging his runway looks with the handbags and jeans 

that have helped make him a household name. 

“Once upon a time, the idea of differentiating 

things by label made sense. Now it doesn’t seem 

right,” he says. “There can be a broader range of 

things we make under one name: I make acces-

sories, I make clothes, I work on cosmetics   and 

fragrances. It’s all a palette for women to tell 

the story of who they want to be.”  

—Celia Ellenberg

partnership 

TWO’S COMPANY

I
T BEGAN two years ago when Alex Gilbert and 
Jennifer Noyes discovered a photograph of Coco 
Chanel wearing silk hostess pajamas. The busi-
ness partners were captivated by the functionality 

of wearing loungewear as daywear. The image illus-
trated an elegant ease and timeless quality that would 
become the foundation of their new womenswear brand, 
M. Martin. “We wanted to evoke understated luxe in 
every element,” says Noyes.

The duo met in 2013 when Noyes ran HATCh, the 
multi brand showroom in New York City, which rep-
resented Gilbert’s Paper Denim & Cloth label. Within 
a year, they conceptualized a collection named after 
Gilbert’s grandparents Minna and Martin, who started 
their own fashion business during World War II. The 
sportswear brand offers classic styles with distinct 
design details: soft-tailored suits in “hammered” wool 
crepe, oversize asymmetrical ribbed sweaters, a denim 
kimono dress and trademark hostess pajama pants 
made with an exclusive matelassé fabric—all produced 
in New York with Italian fabrics and Japanese denim. 

Their local factory connections have allowed them 
to hold down their prices while still offering high-end 
quality. “We realized there was a niche in the market 
that needed to be filled,” says Noyes of their retail prices, 
which range from $295 for a poplin blouse to $1,495 for 
a cashmere wrap jacket. “We want to make clothes for 
real women,” Gilbert says. —Laura Stoloff 

DECADENT DESIGN 
Above: Two runway 

looks from Marc Jacobs’s 
fall 2015 collection.  

Below: Marc Jacobs;  
the designer’s new 

fragrance, Decadence. 

aroma therapy 

MARC’S 
MATURATION 

CREAM OF  
THE CROP 
A ribbed sweater 
paired with a 
double-breasted 
blazer, skirt and 
tailored jacket, 
all by M. Martin. 
For details see 
Sources, page 188.
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After 10 years of research, French company Devialet recently 
unveiled its innovative Phantom speaker stateside, with  
fans from Karl Lagerfeld and Tony Fadell to Will.i.am and lead 
investor Bernard Arnault singing its praises. “When I heard 
Chopin’s Second Ballade on the Phantom speaker, I closed my 
eyes and thought I was in a concert hall,” recalls Arnault. The 
single-unit amplification system uses patented technology to 
produce some of the densest, most distortion-free sound quality 
in the world, plays music from any wireless device and is 
available in two versions. $1,990 for 750 watts or $2,390 for 3,000 
watts; en.devialet.com

WOMAN OF 
THE HOUR

In 1955, Omega 
introduced the 

Ladymatic 
wristwatch, one  

of the first 
self-winding 
timepieces 
designed 

specifically for 
women. This 

September, the 
brand revives  

the classic style 
with a new 

collection that 
takes graceful 

design cues from 
the original.  
To mark the 

occasion, Omega 
is hosting a 

touring exhibition 
of vintage 

women’s watches, 
beginning in 

Milan on 
September 17, 

with later stops  
in Paris and New 

York. —Isaiah 
Freeman-Schub

sTUDY in Design

BOTTLE SERVICE
ITALIAN 
RENAISSANCE 
Left: Soft glass Murano 
vases, designed by 
Massimo Barbierato  
for Madera. Below: 
Inside a Madera 
showroom, in Venice.

SOUND INVESTMENT

A short walk from Ca’ Rezzonico in Venice, 

in the quiet back streets of the sestiere 

Dorsoduro, sit two sleek showrooms-turned-

stores for the local design firm Madera. 

Married architects Francesca Meratti and 

Massimo Barbierato run the spaces as a 

showcase for handcrafted objets from across 

Europe as well as their own label designs for 

minimalist tableware and glassware. 

The duo quietly workshopped the collection for almost a decade before 

promoting it more aggressively in the past year via shows and expanding 

production. Yet Barbierato stresses that their mission remains firm. “My 

goal is to collaborate with Venetian artisans and others from my region,” 

he explains. “Italy has a great wealth in craftsmanship, but it’s suffering, 

and in some cases disappearing.” 

To that end, this year Barbierato’s latest collection highlights the work of 

Murano’s maestri vetrai, or master glass blowers, in a distinctly modern style. 

To create a series of matte black or yellow bottles and vases, Barbierato 

blasts sand at high pressure against the glass, a harsh process that bestows 

a soft frosting. “It gives the feeling of silk,” Barbierato says. Madera, Campo 

San Barnaba, Dorsoduro 2762, 39-041-522-4181, and Calle Lunga San Barnaba, 

Dorsoduro, 39-041-241-8310, maderavenezia.it. —Mark Ellwood

Víctor Alfaro first made  
his mark on the New York fashion 
scene in the ’90s. And after 
spending a decade focusing on 
other projects—such as a home 
collection label with Bon-Ton—
Alfaro relaunched his namesake 
brand in 2013. This fall, he 
introduces three styles of limited-
edition, handmade knits that give 
his minimal sportswear collection 
an organic and artistic touch. 

The line, including a graphic 
tunic with an asymmetrical hem, 
was inspired by a Serge Alain 
Nitegeka exhibition at the Rubell 
Family Collection in Miami. Alfaro 
compares his process to painting  
a canvas: The small swatch of yarn 
slowly grew into an abstract knit 
mimicking black, white and red 
brush strokes. He is producing 12 
of each style this season and plans 
to expand his hand-knit offerings 
in the future. —Laura Stoloff

closeT case 

NEW SPIN

Above: Limited-edition hand-knit vest, 
$3,400; barneys.com.
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I
F YOU WALKED INTO an upscale restaurant a 
decade ago and asked to speak to the sommelier, 
the individual arriving at your table would have 
likely conformed to a familiar stereotype: an older 

gentleman with a big knotted tie, a pin on his lapel and 
a tastevin around his neck, pontificating about which 
pricey Margaux vintage to pair with your filet.

Enter that same restaurant today, however, and 
chances are the person bearing the wine list will 
be in his 20s or 30s. Rather than wearing a suit, he 
might be dressed in nothing but jeans and a T-shirt—
and your sommelier is also far 
less likely to be a “he” at all. 

In recent years, women 
have succeeded in breaking 
down the entry barriers to this 
traditionally male- dominated 
industry, shattering its old 
boys’ club image and infusing 
the ranks with trailblazing 
female sommeliers. At Danny 
Meyer’s Union Square Hospi-
tality Group, which comprises 
a total of 12 restaurants, 
women now account for more 
than half of the company’s 
approximately 30 sommeliers, 
including industry celebri-
ties like Gramercy Tavern’s 
Juliette Pope and Mia Van 
de Water of North End Grill. 
Along with the Momofuku 
group’s Jordan Salcito, Alpana 
Singh of Chicago’s Board-
ing House and Kelli White of 
Press in St. Helena,  California, 
they’re members of a new 
generation of female som-
meliers—or sommeliers who 
happen to be women—who 
have taken charge of some of 
the country’s most prestigious 
beverage programs.

Jane Lopes, a young somme-
lier at Manhattan’s renowned 
Eleven Madison Park whom 
Wine & Spirits named one of 
its best new sommeliers last 
year, is in some ways a poster 
child for the new, more gen-
der-diverse generation. After 
graduating from the University of Chicago with a 
degree in English literature, she took a job at a local 
wine shop, soon found herself promoted to store 
manager and wound up serving as the opening bev-
erage director at Nashville’s acclaimed Catbird Seat 
restaurant before arriving in New York in 2013.

Her gender never posed a problem—“If anything, 
it’s been helpful in certain circumstances,” she says, as 
some restaurants have looked specifically for women 
to balance out their teams. But Lopes is quick to point 
out that “men still hold most of the top wine director 
jobs in New York City and throughout the country.” 
She also acknowledges that the lack of resistance she’s 

encountered as a woman represents a relatively new 
phenomenon. “I think that women even five or 10 years 
older than me definitely faced more hurdles and set-
backs than I did,” she says. “It’s my impression that it 
used to be a very different ballgame.”  

It’s a sentiment confirmed by Madeline Triffon, 
the first American woman to earn the prestigious 
master sommelier title, in 1987. “When I started out, 
there were almost no other women,” she recalls, as 
for years the world of fine dining emulated an anti-
quated European model that typically hired all-male 

staffs. Although she avoids identifying as a female 
sommelier—“First and foremost, I always wanted 
to be a credible professional”—Triffon welcomes the 
idea of being a role model: “Over the past 10 years, 
I’ve realized that I may be providing encouragement 
as an elder statesperson to young women coming up 
in the business. If that’s the case, I’m glad.”

For all that pioneers like Triffon have helped to 
smash the wine world’s glass ceiling, she attributes 
the increased presence of women in the trade to “a 
natural progression.” And in many respects, it’s true 
that the industry’s shrinking gender gap reflects 
some of the broader generational changes that are 

redefining the culture as a whole. Not only have age 
and gender expectations evolved, but gone are the 
fine-dining days of the wine world’s old guard, when 
exclusive Burgundy and Bordeaux were the only 
bottles fit to drink. 

Given the general public’s recent infatuation with 
the profession, it’s safe to say we’ve officially transi-
tioned from the age of the stuffy sommelier to that 
of the casually hip “somm.” An exchange that once 
involved a highly formalized set of rituals (pour for 
the man to taste first, never leave the bottle on the 

table) now takes place amid 
the blare of rock music in 
wine-centric restaurants like 
Manhattan’s Pearl & Ash or 
Racines NY, where rather than 
wax poetic about Latour or 
Lafite, your somm will likely 
evangelize about the sherry 
renaissance or recommend 
some offbeat natural wine from 
the Loire. 

“There’s been an enormous 
shift in the way wine service 
is conducted and who is rep-
resenting it in restaurants,” 
explains industry veteran 
Christie Dufault, who teaches 
about wine as an associate pro-
fessor at the Culinary Institute 
of America at Greystone, in 
California. “Beverage pro-
grams are also no longer about 
the same classic bottles. People 
are introducing such fresh, 
exciting wines, and it takes a 
new style of sommelier to rep-
resent those kinds of lists.”

To today’s increasingly 
wine-curious clientele, the 
sommelier’s gender is gener-
ally no more relevant than 
her shoe size. Some, like Carla 
Rzeszewski—formerly of April 
Bloomfield and Ken Friedman’s 
group of restaurants, now an 
entrepreneur with a wine-
making project in Australia’s 
Barossa Valley—are entirely 
nonplussed by the question of 
women in wine: “Whenever 

people raise this issue, I wonder, Why are we making 
such a big deal of the fact that women are doing these 
jobs?” she says. “Why should it be so impressive?”

It would be wishful thinking, of course, to 
assume we’ve completely outgrown the tradi-
tional archetype of the sommelier. “You still deal 
with the occasional overly flirtatious customer, 
or a group of men who don’t take you seriously at 
first,” says Michelle Biscieglia, beverage director at 
Manhattan’s Michelin-starred Blue Hill. “But just by 
being a tough, confident, professional woman who 
knows how to talk about wine, you fight against those 
stereotypes every day without even knowing it.” 

the shif t

BY ZACHARY SUSSMAN   ILLUSTRATION BY GRACIA LAM

A BETTER BLEND 
Women are flocking to the sommelier profession, 

reinvigorating the field and smashing old stereotypes.
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As three of the most sought-after makeup artists in the beauty  
and fashion industries, Sir John, Lisa Eldridge and Hannah Murray  
have learned a thing or two about putting your best face forward.  
Here, the beauty pros share their sources of inspiration, from must-
have products to must-visit locales around the globe. —Sade Strehlke 

The man behind Beyoncé’s many looks 
for her 2013 worldwide Mrs. Carter Show 

tour, Sir John, 33, has built a reputation  
in the industry for his creative use of color 

and ability to transform women without 
masking their natural beauty. Named  

a L’Oréal Paris celebrity makeup artist in 
April, the former art student from upstate 

New York got his start assisting industry 
heavyweights such as Pat McGrath and 

Charlotte Tilbury, but it was a fortuitous 
backstage run-in with Beyoncé at a  

Tom Ford fashion show in 2010 that proved 
career-changing. Now Sir John not only  

is on call for Beyoncé’s many projects  
but also has become a favorite of super- 

models Karlie Kloss and Joan Smalls. 
 His work can regularly be found in 

Interview and GQ, among other publica-
tions, and the artist himself can usually  

be spotted backstage during fashion 
weeks. At L’Oréal, Sir John is involved in 

everything from product development  
to social media to the brand’s popular app, 

Makeup Genius. He says: “Stay tuned;  
I have a lot of ideas.” >

SIR JOHN
L’OréaL Paris ceLebrity  

makeuP artist

8. What’s the best restaurant you’ve visited abroad? 
La Serre in Dubai. 

9. Who is your fashion icon or inspiration? 
A little Tom Ford, a little Kanye West and a little Kurt Cobain.

10. What are your essential beauty products? 
La Prairie Platinum eye cream and L’Oréal Paris Infallible 
Makeup Setting Spray. Also, a jump-rope and juiced kale. 

1. What do you listen to 
when you work?
I’m really old school in that 
sense—Aretha, the Beatles 
and Dave Brubeck are 
always in heavy rotation. 

2. Where can we usually 
find you shopping? 
I like Barneys—they have a 
great selection—or Nike.

3. Best hotel or resort 
you’ve ever visited?
The Corinthia in London 
and Dorado Beach in Puerto 
Rico (it’s a Ritz-Carlton 
Reserve). 

4. Do you have a favorite 
tech gadget? 
Yes, Apple TV.

5. What’s been a highlight of your 
career?
Everything from my collaborations with 
Beyoncé and Joan Smalls to my travels 
overseas—it’s all been quite a humbling 
experience. 

6. What is your favorite drink, and 
where did you have it?
I discovered a caipirinha with cachaça in 
Rio while touring with Beyoncé in Brazil.

7. Do you have a favorite pair of shoes? 
Definitely love Chuck Taylor All Stars and 
Grenson brogue boots.
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Now known as a social-media star  
for her self-produced makeup tutorials on 

YouTube, Lisa Eldridge, 40, has been  
a driving force in the beauty business for 

the past two decades. After first falling  
in love with makeup at age 6 when  

she discovered a stash of her mother’s old 
compacts and lipsticks, Eldridge started 
her career working for free in London and 

Milan to build her portfolio and soon 
developed her signature look: fresh and 

flawless. She is regarded as a top artist in 
the industry, one who has worked on 

countless runway shows, editorials and 
ad campaigns. In 2010, recognizing the 
power of YouTube, Eldridge started her 

own channel and quickly gained a  
fan base from around the world. Recently 

named Lancôme’s global creative  
director of makeup, she plans to modern-

ize the 80-year-old brand, saying, “There’s 
 a revolution coming!” In October, she’ll 
publish her first book, Face Paint, on her 

favorite topic—the history of makeup. >  

LISA ELDRIDGE
gLObaL creative directOr Of 

makeuP, Lancôme

7. What’s been a highlight of your career? 
So difficult to name one, but my British Vogue cover with 
Claudia Schiffer in 1995 was exciting.

8. What are your essential beauty products? 
Blusher: I feel washed out without it. Concealer: I get spots,  
so I like to cover them up. And mascara: I like to curl my lashes 
and then apply. Lancôme’s Hypnôse Drama is a favorite. 

9. Most memorable concert? 
When I went onstage with Guns N’ Roses (and Cindy 
Crawford) at Wembley Stadium.

10. Do you have a favorite pair of shoes? 
My newest pair of Saint Laurent Tributes. They are the most 
vintage looking of all the previous versions.

11. Do you have a favorite makeup shop? 
Etude House and Innisfree. Both are in Seoul, South Korea. 

1. Have you purchased 
any investment pieces 
recently? 
A bejeweled Prada dress 
from their new collection, 
in chocolate brown.

2. Any great treatments 
or spas that you’ve  
discovered abroad?
I love the massages in 
Japan and the hard- 
core Vivamayr clinic in 
Austria [above]. 

3. What’s the best hotel 
you’ve ever visited? 
I have quite a few, but  
most recently the Borgo 
Santo Pietro in Tuscany 
[right] and the Andaz  
in Tokyo.

4. What’s your favorite indulgence at home 
in London? 
Time off to walk in Hampstead Heath park, visits 
to the Victoria and Albert Museum, facials at the 
Fern Skin Clinic and dinner at Scott’s.

5. Who’s your fashion icon and inspiration? 
I love Anjelica Huston, Miuccia Prada [below] 
and Barbara Hulanicki, who founded the cloth-
ing store Biba. 

6. Do you have a favorite item in your home? 
My Josef Frank sofas—I have two!
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Boldly Created. Boldly Worn.
Marina Rust

DavidWebb.com 844-811-Webb
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For the past six years, Hannah Murray has 
 served as the creative mind behind 

Topshop’s in-house makeup collection. 
She assisted on its launch, in 2010, and 

has since contributed looks for the 
 retailer’s ad campaigns and seasonal 

fashion shows. Born in Cheltenham, 
England, Murray, 36, originally trained to 

 be a ballerina, but after an injury side-
lined her at age 19, she found another 

use for her years of experience applying 
her own stage makeup. Now based in 

New York, Murray is routinely requested 
by fashion houses, from Calvin Klein to 
Jil Sander, because of her edgy artistry 

and knack for achieving glowing skin. 
A darling of top fashion photographers, 

including Peter Lindbergh and David 
Sims, Murray says that one of the most 

memorable moments of her career 
was working with the late Alexander 

McQueen on his last men’s show in 2009. 
She says, “Being immersed in his  

world was fascinating and inspiring.” • 

HANNAH 
MURRAY

tOPshOP beauty cOnsuLtant 

8. Have you read any good books lately? 
I just finished The Girl on the Train, by Paula Hawkins.  
I couldn’t put it down. 

9. Do you have any pets? 
No, but I’d love to have a farm one day filled with pigs and 
chickens. I’m a country girl at heart. 

10. What is your signature accessory? 
Bags are my weakness! I have so many, and all are well-loved 
and well-used. My Balmain duffel in black is a favorite. 

11. Do you have a fashion icon? 
Françoise Hardy [left], Jane Birkin, all those effortless  
French girls from the ’70s. 

1. What’s your favorite 
beauty store? 
Boots and Liberty—both  
in London.

2. What’s some of your 
most memorable or 
favorite work?
My first French Vogue, with 
David Sims in 2007, was  
a special moment as I was 
straight out of assisting 
and had always dreamt of 
working with him. I still 
love those pictures.

3. How would you 
describe your beauty
style?
Skin is my thing! Once  
it looks amazing, makeup 
accents look cool and 
effortless. I love Topshop’s 
lipsticks for a bold flash  
of color, Stila’s watercolor 
blusher for a sheer healthy 
flush and NARS chubby 
pencil in Aigle Noir for a 
lived-in eye. 

4. What’s your specialty in  
the kitchen? 
I will make anything from healthy salads 
to a rack of lamb. 

5. What is your favorite museum?  
Musée de l’Orangerie, in Paris. 

6. Do you have a favorite model?  
Carolyn Murphy, a beautiful woman  
inside and out. 

7. What restaurant do you frequent 
when home in New York? 
Cafe Mogador probably sees me the  
most, followed by Giorgione and ABC 
Kitchen [below].
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loewe.comTonal Pink Suede Puzzle Bag, 2015

FAB FOUR  
Borrow from the boys 

with pleated, suit-
inspired pants. From left: 
White + Warren sweater, 

Theory pants and 
Roger Vivier shoes; 

Akris sweater and pants 
and Roger Vivier shoes; 

Equipment sweater, 
Loewe pants and Roger 

Vivier shoes; Akris 
sweater, Derek Lam pants 

and Roger Vivier shoes.

MARKET REPORT.fashion & design forecast september 2015
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PHOTOGRAPHY BY LENA C. EMERY   
STYLING BY CHARLOTTE COLLET

From wide-legged pants to the 
 perfect cable-knit sweater,  

these stand-out trends elevate 
daytime dressing this fall. 

ALL 
TOGETHER 

NOW
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PIRATE’S BOOTY 
Oversize bows and poet’s 

sleeves give white blouses 
some swagger. Above: 

Oscar de la Renta blouse 
and A.P.C. jeans. Right, 

from left: Façonnable 
blouse and AG jeans; 
Alexander McQueen 

blouse and Sandro jeans; 
Rag & Bone blouse and 
Vanessa Seward jeans.
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NEW CROP 
The kicky proportions 
of culottes are a 
refreshing alternative 
to traditional hemlines. 
From left: Jean Colonna 
top, Carolina Herrera 
pants and Chanel shoes; 
Vanessa Seward top, 
Lemaire pants  
and Roger Vivier shoes; 
Gucci top, Emporio 
Armani pants and  
Roger Vivier shoes.

wsj. maga zine

CUT IT OUT  
Deconstructed skirts 
open up new territory 

that’s both insouciant 
and intriguing. Right 
and below, from left:  

Dior top and skirt; 
Equipment top and 

Hilfiger Collection skirt. 
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A TRIBUTE TO STEVE MARTIN
LOS ANGELES, CA | 6.4.15

The American Film Institute presented Steve
Martin with the 43rd AFI Life Achievement
Award – America’s highest honor for a
career in film – at a Gala Tribute at the Dolby
Theatre in Hollywood. Luminaries from
across the film and television community
came together to celebrate the career of
Martin who was recognized for his diverse
career, which spans over 40 years and
includes film, TV, theater, books and music.
The event was broadcast on TBS in June.

Photos Courtesy of AFI/Juan Tallo, AFI/Michael Kovac,
Turner/Chris Polk and Turner/Michael Buckner

A CELEBRATION OF
EXCEPTIONAL TIMEPIECES
ORANGE COUNTY, CA | 6.11.15

WSJ hosted a unique culinary journey with
Vacheron Constantin in Studio’s private
dining room at The Montage Laguna Beach.
Attendees explored an extensive array
of timepieces and experienced the west
coast debut of the limited-edition Harmony
collection, created in conjunction with the
luxury Swiss watch manufacturer’s
260-year anniversary.

Photos by Baldlemar Fierro/COBAimages.com
Rick Jasiewicz

Vincent Brun, President, Vacheron
Constantin North America

Dr. Robert Louis Jr., Dr. Abha Gupta,
Dr. Malik Gupta Louis, Dr. Sudhir Gupta

Follow us @WSJnoted

Chef de Cuisine Scott Livingston

Mr. & Mrs Andy Goren

Wall Street Journal guests Alan Schaefer,
Neil Woodburn and Jason Mayo with the honoree Amy Poehler, Maya Rudolph, Tina Fey Martin Short

Queen Latifah

Jack Black

wsjnoted.com
© 2015 DOW JONES & COMPANY, INC. ALL RIGHTS RESERVED. 6AO1436

*TURN TO PAGE 189 TO SHAZAM THE LATEST EXCLUSIVE CONTENT FROM OUR ADVERTISERS.

EVENTS
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@@j k f ll djake_of_all_trades

#LetHawaiiHappen

gohawaii.com/hawaii-island

the best
moments happen

somewhere
in between.
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CABLE CHANNEL  
In cooler climes, turn 
to these subtle updates 
on a classic knit. From 
left: Coach sweater, 
Theory sweater (around 
shoulders) and Oscar de 
la Renta skirt; Carolina 
Herrera sweater, Tory 
Burch knit turtleneck 
and Ralph Lauren 
Collection pants; Max 
Mara sweater and dress 
and Sportmax sweater 
(around waist).

wsj. maga zine

SCARLET, BETTER 
Make a bright splash  
with a crimson coat. 

Above, from left: Dolce & 
Gabbana coat (on both 

models), Jason Wu  
top and Balenciaga pants; 

Hermès top and pants. 
Right: Balenciaga coat, 

Theory pants and Roger 
Vivier shoes. Models, 

Elisabeth Faber at 
Scoop, Larissa Marchiori 

at The Society, Poppy 
Okotcha at Select Model 

Management, Hayett 
McCarthy at IMG 

London; hair, Christian 
Eberhard; makeup, 

Janeen Witherspoon; 
manicure, Michelle 

Humphrey; set design, 
Hana Al Sayed. For details 

see Sources, page 188.



Carlo chair, $1099; Parks end table, $399; Cowhide rug, $699.
Chelsea 236 West 18th Street, New York City
Soho 105 Wooster Street, New York City

roomandboard.com

AMERICAN-MADE
CLASSIC CONTEMPORARY

HOME FURNISHINGS
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SCARLET, BETTER 
Make a bright splash  
with a crimson coat. 
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Theory pants and Roger 
Vivier shoes. Models, 
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Jerome Lamaar, celebrity fashion designer and stylist,
Bronx, New York

“My Samsung Galaxy S6 edge sparks my creativity
and the incredible camera helps me find inspiration

for my latest collection.”
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M
Y FRIENDS ASK where I get all my energy 
from,” says Alexander Wang, 31, with a 
smile and a toss of his long black hair. It’s 
not an unreasonable question. Slender, 

with a boyish, guileless affect, Wang doesn’t exactly 
bring a workhorse to mind. But by all accounts, that’s 
just what he is—laser-focused and remarkably efficient 
in his role as a leading fashion designer. On his thin 
shoulders he carries not one but two major brands: his 
namesake business, which reportedly does more than 
$100 million in sales and celebrates its 10th anniver-
sary this year, and the French brand Balenciaga (owned 
by luxury giant Kering), where he was named creative 
director in 2012. (Kering and Wang are currently nego-
tiating the renewal of his contract.) The double duty 
sees him regularly commuting between New York City 

and Paris, whirling through 11-hour days.
His entrepreneurial drive is in part inherited: 

Wang’s Chinese parents ran a successful plastics man-
ufacturing business in San Francisco, where he grew 
up. He attended boarding school, meeting his longtime 
friend and muse, stylist Vanessa Traina, before going 
on to Parsons School of Design in New York City and 
dropping out after two years to start his own com-
pany. The trademark dishabille of his clothing—torn 
denim, slouchy cashmere knits, threadbare black 
T-shirts—channeled the lifestyle of the downtown 
New York models and cool kids Wang ran with, eventu-
ally catapulting his start-up into a global phenomenon. 
Over the years the brand has grown to comprise men’s 
and women’s lines, accessories and the sporty, less 
expensive T by Alexander Wang label. Meanwhile, 

his collections for Balenciaga draw an ever finer line 
between his insouciant, streetwise aesthetic and the 
iconic house’s heritage of elegant restraint.

In June, Wang was briefly in Los Angeles with pho-
tographer Steven Klein to shoot a portrait series for 
the company’s anniversary in collaboration with the 
social-action nonprofit DoSomething.org. Friends of 
the brand, including Lauren Hutton and Rod Stewart, 
posed in Wang sweaters and shirts that said “Do 
Something”—sales of the items will benefit the char-
ity. When not on set or reviewing photos, Wang emailed 
furiously on his iPhone. After dinner with friends at 
the Thai restaurant Sapp Coffee Shop, he hopped a red-
eye to New York City—one of the few things, he admits, 
that can slow him down. “Flying’s very therapeutic,” 
he says. “It gives me a chance to reflect.” >

BY CHRISTOPHER ROSS   PHOTOGRAPHY BY MICHAEL SCHMELLING 

The designer keeps his cool under the pressure of running two premier fashion brands.   

tracked

ALEXANDER WANG

THE LONG VIEW  
Wang, who celebrates the 
10th anniversary of his 
own fashion label this year, 
outside California Surplus 
Mart in Hollywood.
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20% 
Growth of the Wang brand annually  

from 2011 to 2014. There are now  
23 Alexander Wang stores worldwide.

12
weeks 

a year Wang spends in Paris working on 
Balenciaga. He lives in a hotel in the  

eighth arrondissement and frequently 
orders in Chinese food.

4
massages 

per month, approximately. He prefers deep 
tissue—the more painful, the better.

6
sweaters 

in Wang’s inaugural collection. At his first 
trade show, he had 80 orders. •

20
emails 

Wang sends to himself on average per day, 
jotting down new ideas. At the end of  

the day he compiles them all into one email, 
which he sends to himself as well.

1
dog 

A miniature pinscher named Uni who  
has her own black leather tepee at Wang’s 

Tribeca apartment.

72
years 

Age of his mother, who consults on the 
Wang brand, which is family owned. “She 

still wants to take on more,” he says.

420
bracelets 

handed out to people waiting in line (some 
for 13 hours) for the Alexander Wang  

for H&M collaboration last fall in New York 
City. Each bracelet granted 15 minutes of 

shopping time.

$54.48
Price of a small black flight suit Wang buys 
at an army surplus store in L.A., in addition 

to two black tank tops.

 10:45 a.m.
Dumplings
at Din Tai Fung, a favorite of Wang’s, 
joined by his friend Jesse Lee and 
her husband, Seth Hale (below left).

0:00 m.m.
Lorem ipsum
Faccum restempore, senis aut 
fugia dendis es re, vid quis 
ipsanda quam iusdae ventota 
speditatem niminc.

1:45 p.m.
Strikes a pose
for smartphone cameras with 
Rod Stewart, one of the models 
in the portrait series.

3:50 p.m.
Peruses
the shelves at California Surplus Mart 
on Santa Monica Boulevard. Wang 
frequents surplus stores for inspiration.

9:30 a.m.
Departs

from his hotel,  
the Beverly Wilshire,  

to grab Sunday 
morning breakfast.

12:22 p.m.
On set

Wang consults on the  
“Do Something” shoot, at 

one point turning up  
the music to boost energy.

5:21 p.m.
Reviews
photos from an ad 
campaign with pho-
tographer Steven Klein 
(center) and creative 
director Pascal Dangin.

THOUGHTFULLY DETAILED, IMPECCABLY TAILORED, DESIGNED TO PLEASE.

Experience new Thomas Pheasant upholstery at BakerFurniture.com

INTRODUCING NEW
THOMAS PHEASANT

UPHOLSTERY.
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W
HEN THE JEWELRY designer Noor Fares 
was 20 years old, her parents commis-
sioned the artist Francesco Clemente to 
do her portrait. The result was a large 

canvas of a huge-eyed young woman set on a pastel 
background, which her parents, Hala, an artist, and 
Issam Fares, a financier and former deputy prime min-
ister of Lebanon, didn’t know exactly where to hang. 
Nine years later, it has found the perfect home in the 
luminous sitting room of Fares’s recently completed 
New York apartment, facing a sweeping view from 
Midtown to the Financial District and beyond. “She 
has so much to look out on, so much to look forward 
to,” Fares says of the younger version of herself. 

Fares created the apartment, which is in one of 
Manhattan’s iconic Midtown towers, with the New 
York–based interior architect Rafael de Cárdenas, 
who refers to the space as “a jewel box in the sky.” 
Indeed, much of the décor is inspired by its bird’s-eye 
view. The white ceiling has been buffed and shined 
to reflect natural sunlight, and there is ample use 
of gleaming marble, which is one of de Cárdenas’s 
favorite materials. “We also designed a cove around 
the ceiling to illuminate the space so that it literally 
glows,” says de Cárdenas, who is known for his glossy 
residential designs for clients including philanthro-
pist Marissa Sackler, makeup artist Jeanine Lobell 
and her husband, actor Anthony Edwards, and artist 

Aaron Young and his wife, Laure Heriard-Dubreuil, 
co-founder of Miami’s The Webster, as well as work 
for corporate clients like Cartier, Nike and Baccarat.

Though Fares was born and raised in Paris, 
she came to New York often with her parents 
throughout her childhood. (They own an expansive 
pied-à-terre down the hall and are longtime residents 
of the building.) Now that commitments for her grow-
ing, self-named fine jewelry line bring her stateside 
several times a year, she wanted to craft her own space 
that would allow her to draw inspiration from the sur-
rounding metropolis. “New York is such a working 
town; it gives you so much energy,” says Fares, who 
often walks over to nearby Bergdorf Goodman for 
personal appearances and trunk shows. (She and her 
businessman husband, Alexandre Al Khawam, whom 
she married in France earlier this summer, also have a 
home in London’s Belgravia neighborhood.) “It makes 
you want to get up in the morning and get something 
done. Look at the shapes of the tops of the buildings: 
They could be earrings or a pendant.” Much of Fares’s 
jewelry adopts a geometric bent, with prismatic pen-
dants, rings in the form of an icosagon and winged 
earrings in gold, diamonds and semiprecious stones. 
Fans of her work include architect Zaha Hadid, actress 
Kate Winslet and model Suki Waterhouse.

New York City is also a source of entertainment, 
so much so that Fares didn’t want a television. “This 
view is better than any show anyway,” she says.

De Cárdenas helped her home in on urban glamour 

by introducing her to the work of the ’70s interior 
icon Paul Rudolph (his work was much admired by the 
likes of fashion designer Halston). Since much of the 
apartment was deteriorating or outdated, the place 
had to be entirely gutted. But de Cárdenas referenced 
the disco era with several custom-designed elements, 
such as the walk-in closets with backlit mirrors and 
a vanity desk outside the master bathroom. “What I 
love about this apartment is the clean lines and the 
textures. There’s not a lot of print, and it’s not over-
crowded,” Fares says. She and de Cárdenas selected 
pieces including a Paul Mathieu Aria armchair, a 
lamp by Michael Anastassiades and tables by Piero 
Lissoni and Hervé Van der Straeten. De Cárdenas also 
designed gridded bookshelves and paneled the walls 
in gray-and-white Calacatta Tucci marble. “It has a 
gemlike tone to it,” Fares observes.

Fares launched her line in 2009, and her modern 
take on fine jewelry garnered attention from luxe 
emporiums like Harrods and Dover Street Market. 
After graduating from Boston’s Tufts University 
with an art history degree, Fares moved to England 

BY DEREK BLASBERG   PHOTOGRAPHY BY BJÖRN WALLANDER    
SITTINGS EDITOR CARLOS MOTA

Designer Noor Fares re-envisioned her New York apartment as a 
sleek aerie with the help of interior architect Rafael de Cárdenas.

A JEWELER’S JEWEL BOX
interior alchemy

“new york is such a 
working town; it gives 

you so much energy.  
it makes you want to get 

up in the morning and 
get something done.”

—noor fares
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to study at the Gemological Institute of America’s 
London campus. “By then I had enough artistic confi-
dence to start my line and work intuitively, but I [still] 
wanted more technical training.” She enrolled at 
London’s Central Saint Martins in 2012, completing 
a master’s degree in jewelry design last year. “I had 
school three days a week and would work in the office 
the other two days and at night. Hectic for sure, but it 
was the best experience I’ve had so far in my career,” 
she says. Her new apartment’s second bedroom is now 
a designer’s studio with a large table on which Fares 
can lay out her reference materials, sketch and work 
on prototypes. The custom bookshelves are carefully 
lit to feature her collection of objets and jewelry. 

The rest of the apartment is full of the sorts of 
things one would expect to find in a socially active 
woman’s New York crash pad: The closet is stocked 
with Valentino dresses, and there are framed pictures 
from trips with her glamorous posse of pals on the 
living room’s console and the bench, both of which de 
Cárdenas designed with Fares. But one thing inten-
tionally missing is a coffee table in the sitting room. 
That’s because, as de Cárdenas explains, when Fares’s 
mother visits, she likes to be able to see her shoes at 
all times. (Indeed, she is an eccentric fashion plate 
who often wears shoes in different colors.) Fares is 
amused by this but adds that a table’s arrival is immi-
nent. “Remember, I’m a jewelry designer,” she says, 
flashing a smile that conjures the young woman in the 
Clemente portrait. “And it’s rather convenient to rest 
one’s hands and jewelry on a table, isn’t it?” •

TREASURE HUNT  Clockwise from top: A selection of 
Fares’s designs; a marble bookshelf custom-designed by 
interior architect Rafael de Cárdenas alongside a painting by 
Allison Miller and a Paul Mathieu armchair; the dining table 
is by Piero Lissoni; a Clemente portrait of singer Marisa Monte 
in the bedroom next to a chair by Franco Albini for Cassina.   
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SEEING DOUBLE 
Noor Fares sits in her Manhattan 
apartment under her portrait by 
Francesco Clemente. Christian Liaigre 
designed the pair of armchairs. 
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BY GABE ULLA   PHOTOGRAPHY BY MARK MAHANEY

Gabriela Cámara, the restaurateur behind Mexico City’s beloved Contramar, opens her first 
U.S. venture this month with help from a longtime friend: the legendary Diana Kennedy.  

Mentor/ProtÉgÉe

MEXICAN IDOL

L
ET’S HAVE A LOOK at that lard,” says the 
author and cook Diana Kennedy, 92, to the 
restaurateur Gabriela Cámara, 40. They’re 
sitting across from each other at the kitchen 

table of Cámara’s San Francisco home. Cámara lifts 
the lid off the container, revealing a product with 
a blue-gray sheen and the texture of hair pomade. 
“Qué barbaridad!” says Kennedy. “It’s got stabilizers 
in it. We’ll need to find the real stuff.” Kennedy has 
flown in from Mexico to spend time with the cooks of 
Cámara’s first project in the United States—Cala, a San 
Francisco take on her Mexico City seafood institution 
Contramar—a few months before its debut. The two 
women have been friends for 15 years, since Kennedy 

ate at Cámara’s bustling flagship. Like the regulars 
who linger for five-hour lunches, Kennedy was taken 
by the bright flavors of Contramar’s seafood.

The staff at Contramar, and no doubt many of the 
patrons in the dining room that day, knew of Kennedy 
long before her visit. An author who has dedicated 
her life to investigating the regional cuisines of 
Mexico, the British-born Kennedy is well known for 
her irascible quest to preserve the traditional flavors 
of the country she has immersed herself in since the 
1950s—and for her unsparing probity. That can mean 
demanding a correction in a magazine article, call-
ing out a book that includes recipes of hers without 
attribution or, as is the case on this spring morning, 

closely inspecting a bag of chiles. “The anchos are far 
too small, the guajillos are far too big, and they don’t 
taste like they do in Mexico,” she says, slapping one of 
the specimens onto the counter. “The cooks could have 
traveled to my home, but I insisted on coming here, 
because we needed to use products from the area and 
adjust the recipes accordingly.”

Considering Kennedy’s age and reputation, the 
visit is no small gesture. “I honestly think that you 
could take one of these recipes and replicate it pretty 
well from here,” says Cámara. “But Diana is so on it. 
Some of these cooks have never been to Mexico, and 
to have the chance to hear her talk about flavor, in this 
tiny kitchen, is remarkable.”

I’VE KNOWN ABOUT Diana since 
as far back as I can remember. 
My mother was born in Italy, my 
father in Mexico. We were living 
in the small town of Tepoztlán. 
Someone had given my mom 
Diana’s books in the late 1970s. 
Fast-forward 20 or so years, and 
Diana is eating at my restau-
rant and asks to meet me at the 
end of the meal. She is such a 
transparent person—always has 
been—and when she likes some-
one, she likes someone. I was 
fortunate enough that she liked 
me from the start.

I really think she is the most 
serious food writer in Mexico. Her work is beyond compare. Her contribution 
is not only that she has been everywhere. She’s an extraordinary cook of all 
sorts of cuisines and brings that knowledge to her investigations. She has this 
way of constantly being open to change and criticizing herself, which is what 
keeps her going. Just yesterday, while we were working with the cooks, she 
actually realized she had to adjust something in one of her recipes, which have 
been tested and tested and tested. “Oh, damn it, don’t peel the tomatoes,” she 
said. “The French do it that way. It doesn’t work for this.”

Some take her extreme passion the wrong way. These days, she’ll point 
out people who take her work without crediting her. But she went into those 
mountains, at her own expense, so it matters when the effort doesn’t get 
acknowledged. That beef in barbacoa—she took that long trip and spent days 
in that kitchen with that cook. She cares deeply about the people behind the 
recipes and telling their stories.

Cooking is such a practical thing—it’s about respecting the person who 
teaches you. There is something so tutorial about it. So much of what makes 
our friendship real is that there is a deep mutual respect. I know that anything 
Diana will teach me and tell me comes from a good place. Every good tutorial 
relationship goes both ways.

Even if she hates the term, she is kind of motherly. She’s more loving than 
she admits to being. She can’t avoid that. And it’s worth mentioning that I, too, 
never suffer in silence.

PREP SCHOOL  Clockwise from left: In Cámara’s kitchen, Kennedy demonstrates how 
to prepare tamales costeños; Kennedy with Cámara and Cala chef de cuisine Raymond 
Tamayo; a dish of arroz a la tumbada; Kennedy reviews one of Cala’s recipes with the team.  

MY MOTTO IS “No bullshit.” I’m very practical. If somebody comes to me with 
a pretentious thing, I haven’t got the time of day. And it sounds pretentious to 
say this, but I have a very packed life. A tough life, even. Because at one point 
many years ago, I asked myself, Do I want to entertain people or do I want to 
produce things? I therefore have to pick my friends carefully.

The friendship with Gabi has grown over the last 15 years. We constantly 
inspire each other. Because what is friendship? It’s a spark. With Gabi, it’s the 
energy of a young person, the honesty. She also has a palate that appeals to 
me. I don’t think there’s another restaurant in Mexico with the dynamic that 
Gabi’s has.

Gabi will travel to my place, spend the night, and we’ll talk and talk. We’ve 
discussed everything and everybody. No topic is off-limits. As I say, no bullshit. 
That’s when you have a real friend. For me, it’s not someone you invite to play 
cards with you.

You’d never think that an old woman should have young friends. She and I will 
be walking through the market, and they’ll say to me, “Is that your daughter?” 
I assure you there is no motherly quality to it. I’m not a mother. I never wanted 
to be a mother. And I never will 
be a mother. I’m not kissy-huggy. 
This is much more about gaining 
energy and knowledge from the 
relationship. You learn constantly 
when you cook, and the day I stop 
learning is the day I’m done.

I’ve had a fairly funny, lonely 
life, and Gabi gives me the come 
and go that I need. I hope that 
she’ll preserve the memories of 
the frantic conversations we’ve 
had. That’s all you can hope to 
give a friend. 

Edited from Gabe Ulla’s inter-
view with Gabriela Cámara and 
Diana Kennedy. •

KENNEDY ON CÁMARACÁMARA ON KENNEDY
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COMPAÑERAS  
Kennedy, right, 
with Cámara in the 
backyard of Cámara’s 
home in San 
Francisco’s Castro 
district. Cámara’s 
new restaurant, Cala, 
opens this month. 
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and on one side a decorative wall was commissioned 
to highlight the orchid as a motif, woven in hand-
made silk in the Nishijin style. When you look down 
on the lobby from above, the arrangement of the lac-
quered table and chairs makes them appear as if they 
are plum blossoms in full bloom. 

The Okura has an interesting mix of contrasts, 
colors and materials incorporated in a traditional 
yet modern design. I’ve stayed there on almost 
every trip I’ve taken to Japan—nearly 15 or 20—over 
all those years. 

The current status of the hotel is that it is supposed 
to be closed in late August and then demolished. 
The reconstruction is related to the 2020 Summer 
Olympics, to be held in Tokyo, and they want to get 
the hotel in shape for that. Yoshiro Taniguchi was 
one of the architects of the original structure, and 
now his son, Yoshio, is doing the new one. A father, 
son and two buildings—that’s an incredible story.

It’s an 11-story building, and now everything is 
high in Tokyo. With the same square footage on the 
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EYE ON OKURA  
Clockwise from far left: The 
main lobby’s entranceway, 
illuminated by pendant 
lanterns, features an ikebana 
arrangement in a hexagonal 
pool; the hotel’s intricate 
asanoha-mon wooden 
screens; the main building, 
which was opened in 1962.

ground, the developer thinks they need to get more 
out of it. There’s the main wing and then the architec-
turally less interesting south wing, which was added 
later. [The south wing has 13 floors, giving the Okura 
796 total rooms.] To me, it would have been the per-
fect scenario to tear the south wing down and build a 
taller building there, keeping the original main wing. 

From the latest I heard, they may try to preserve 
the lobby. It’s supposed to be dismantled and rein-
corporated into the new design, though I don’t really 
know how that’s possible. I suppose that’s already 
good news, and maybe it’s worthwhile campaigning 
for that. 

But I look at it in a bigger picture. There is no 
landmarking for modern architecture in Japan—no 
guarantee that all these beautiful buildings won’t 
be torn down at any time. That’s why we, at Bottega 
Veneta, have teamed up with Casa Brutus, a design and 
architecture magazine in Japan, to raise awareness. 

Toshiko Mori, who teaches architecture at 
Harvard, is also active in the campaign, as are 

Completed in 1962 and designed by Yoshiro Taniguchi, 
Hideo Kosaka, Shiko Munakata and Kenkichi Tomi-
moto, Tokyo’s Hotel Okura has for decades been a 
beloved destination for design-minded travelers. But 
this fall, an epic two-phase redevelopment is slated 
to move forward in anticipation of the 2020 Summer 
Olympics, tearing down first the striking main build-
ing followed by the less architecturally significant 
secondary wing. The new main building is slated to 

reopen in the spring of 2019. Tomas Maier, Bottega 
Veneta’s creative director and a devotee of the Okura 
for more than 30 years, talks about his campaign to 
save the renowned hotel—and other Japanese archi-
tectural treasures that could be in danger. 

MY FIRST TRIP TO JAPAN was in 1983. At the time, I 
was a fashion designer working for a French com-
pany and traveling from Paris. I happened to stay at 

the Hotel Okura in Tokyo, and I was mesmerized. 
I remember getting out of the cab, walking up 

to the hotel’s very low overhang, then seeing the 
breathtaking view into the central lobby and the 
paper screens and lanterns. Everything was done 
beautifully, in concert with traditional Japanese 
artisans—some crafts that don’t even exist any-
more. The rooms were still not renovated—they were 
simple, clean and beautiful, with paper walls and 
sliding screens. The room renovation, which hap-
pened sometime around the late 1980s, didn’t come 
out well. They were too Westernized. But the com-
mon areas were never noticeably touched—the bar, 
restaurant, lobby and elevator landing.

The interior decoration exudes a certain calm and 
comfort. Above the Japanese paper shoji screens 
in the lobby, the asanoha-mon wooden screen 
highlights the intricacy of putting small triangles 
together to form a hexagon. A corner of the space 
showcases the constantly changing shadows of bam-
boo on the Japanese paper shoji throughout the day, 

PHOTOGRAPHY BY JEREMY LIEBMAN   
AS TOLD TO TED LOOS

Bottega Veneta’s Tomas Maier fights to save a Tokyo landmark.

OCCUPY OKURA
study in design the designer Marc Newson and the artist Hiroshi 

Sugimoto. In an ideal world there could be a land-
marking committee and a couple of great architects 
and historians who could get together and save each 
building—one by one—for future generations.

In Japan, the instinct to preserve modern archi-
tecture is not part of the society. We don’t have the 
same problem with mid-century buildings as much 
in the United States. In the States, it would be like 
tearing down really important landmarks, such as 
the Marcel Breuer building that formerly housed the 
Whitney, or Philip Johnson’s Glass House or Frank 
Lloyd Wright’s Guggenheim. 

The list of buildings that are in danger in Japan 
is endless. One is Kenzo Tange’s Kagawa Prefectural 
Gymnasium: The structure itself, architecturally, is 
amazing—it looks like a huge floating ship.

I don’t even want to think about where I will stay 
if there’s no Okura. I always want to have hope that 
the main building will be preserved—but maybe not. 
Until the last minute, you never know. •

ELEVATED DESIGN  
The diamond hishi-mon 
pattern, displayed on 
the second-floor elevator 
doors, is a common 
design theme used 
throughout the hotel. 

IN THE DETAILS 
The silk brocade wall 
finish of the entrance to 
the grand banquet hall. 
Above: The main lobby’s 
lanterns and paper shoji 
screens on full display.



INTO 
THE 

WOODS
EXPLORER’S CLUB  

Don’t be afraid to tread 
new territory in exotic 

outerwear. Lanvin python 
and shearling coat.



134

FIELD OF DREAMS 
Enjoy a pastoral idyll  

in a blouse adorned with 
a new species of animal 

print: charming fox 
sketches. Céline shirt, 

asymmetrical skirt, 
A-line skirt and silk cape.
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Evoke the romantic spirit of hazy, lazy afternoons  
in easy pieces and flocculent outerwear from the fall collections.

The Grass Is 
Always Greener
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WALK ON BY 
Slip on fur-lined loafers 
and a cozy coat for  
a morning stroll. Burberry 
shearling coat, Michael 
Kors Collection sweater 
dress and Gucci leather 
and fur slippers.

TRANQUILLITY NOW 
Tackle a relaxed day 

with an easy pull- 
over. Isabel Marant  

wool sweater.
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SYLVAN LININGS 
A coat this appealing  
is the perfect thing  
to run away with.  
Chloé shearling coat.

HIDDEN BEAUTY 
A hint of lace  

lightens things up.  
Chloé shearling coat  

and lace blouse.



LAWN GAMES 
A ’70s-style ribbed knit 

 looks fresh again. 
Calvin Klein Collection 

cashmere shirtdress.
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GET LOST 
Find free-spirited 
beauty in the juxta-
position of a  
military-inspired 
overcoat with a floaty 
gown. Gucci wool  
coat and lace dress  
and shorts.

LOVE, NATURALLY 
Wrap things up with  

an oversize fringe 
cardigan and little else. 

Ralph Lauren Collec- 
tion cashmere sweater. 

Model, Freja Beha 
Erichsen at IMG; hair, 

Shon; makeup, Mark 
Carrasquillo; manicure, 

Elisa Ferri; prop  
styling, Eli Metcalf.  

For details see Sources,  
page 188.
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BY LIESL SCHILLINGER 
PHOTOGRAPHY BY MARIO SORRENTI

Jimi Hendrix’s Electric Lady Studios was in danger of 
closing, until the arrival of a Southerner named  

Lee Foster. Now it is celebrating its 45th anniversary 
with a concert series kicked off by Patti Smith.

FOR THE
RECORD

O
N AUGUST 26, 1970, Jimi Hendrix threw open the doors to Electric 
Lady Studios, his Greenwich Village recording studio, to a group 
of musicians and friends. Named for the Jimi Hendrix Experience 
album Electric Ladyland, the studio looked like a New Orleans plea-
sure house embedded in a psychedelic space capsule. Patti Smith 
was at the opening party, along with Ronnie Wood, Eric Clapton and 

Steve Winwood; all would go on to record there. Hendrix saw Smith sitting on the 
steps that night, like a “hick wallflower,” she wrote in her memoir Just Kids, and told 
her he wanted Electric Lady to be a place where artists of all kinds would record the 
“abstract universal language of music.” Three weeks later, Hendrix died in a London 
apartment after ingesting an excess of barbiturates. He was 27 years old. 

Miraculously, his vision survived him: From its inception, his mother ship served 
as a rock, funk, disco and soul Olympus where gold and platinum hits were forged. In 
the ’70s, Led Zeppelin, Stevie Wonder, Lou Reed, the Rolling Stones and Blondie all 
recorded there. It was Electric Lady where two members of a raw, young band called 
Wicked Lester laid down demos in 1971; they would return as Kiss to record Dressed to 
Kill. In 1975, John Lennon and David Bowie strolled in and improvised the number-one 
single “Fame,” for Bowie’s Young Americans album. That same year, Smith recorded 
her first album, Horses, there; and a couple of years later, Nile Rodgers arrived with his 
band Chic and recorded the multiplatinum single “Le Freak.” The enchantment held 
through the ’80s and ’90s, as AC/DC and the Clash showed up, then Billy Idol, the Cars, 
Weezer and Santana. The house that Jimi built welcomed them all. 

Forty-five years later, Electric Lady still stands. Its block of West 8th Street now 
houses a medical clinic, a frozen yogurt shop and a Goodwill store. But keen-eyed 

PERFECT HARMONY 
Electric Lady Studios co-owner Lee Foster with Patti Smith, who first recorded there in 1974. 

“I love the atmosphere of the studio,” she says. “It’s someplace I feel a sense of continuity.”
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observers will spot a groovy, oval-mirrored door 
tucked amid the workaday storefronts, a glass wall 
with silvery bubble letters bearing the studio’s name 
and, behind it, dark velvet curtains. Within, the Lady’s 
multigenerational family rocks on, recording, mix-
ing, performing or frolicking on the roof at barbecues. 
Open any door in the past five years, and you might 
have seen Daft Punk laying down tracks for Random 
Access Memories (winner of the 2013 Grammy for 
album of the year), Bono and Adele chatting with 
interns, or Jay Z and the Edge dancing with an engi-
neer’s mom. U2 took over the top floor to cut their 
latest album, Songs of Innocence; Keith Richards came 
in to record an expanded version of Some Girls in 2011 
(in July, he chose the studio as the place to give a first 
listen to his new solo album, Crosseyed Heart). The 
star British mixing engineer Tom Elmhirst has taken 
up permanent residence in Studio C, where last year 
he mixed Beck’s Morning Phase, winner of the 2014 
Grammy for album of the year. On one day last winter, 
seven sessions proceeded simultaneously, including: 
Interpol in Studio A; Jon Batiste (the bandleader for 
The Late Show with Stephen Colbert) in Studio B’s live 
room; and Lana Del Rey, Rod Stewart and producer 
and singer-guitarist Dan Auerbach of the Black Keys 
all working on the third floor. “This place is a beating 
heart; it’s got its own rhythm,” says Elmhirst.

founders had in mind.” Devendra Banhart (who feels 
such blood-brotherhood with Foster that he inked him 
with a tattoo at the studio) says, “Lee was the per-
son who single-handedly reanimated Electric Lady.” 
To Ronson, most of whose hit 2015 album, Uptown 
Special, was mixed at the studio, Foster “made it 
somewhere that musicians and creative people and 
singers want to be. He feels like one of us.”

S
O HOW DID A KID from Tennessee end up 
with the keys to Jimi Hendrix’s space-
ship? Sitting in his upstairs office, 
(a Fender Telecaster signed by Keith 
Richards —“To Lee, One Love, KR”—leans 
against a wall), Foster, 38, reminisces 

about his upbringing in Smithville, on a farm 60 
miles from Nashville. His father was a wildlife super-
visor and his mother was a schoolteacher. The first 
song he remembers hearing is “Mammas Don’t Let 
Your Babies Grow Up to Be Cowboys,” playing on an 
alarm clock in his parents’ bedroom, when he was 4. 
Growing up he never considered a career in music. 
“We were told, ‘Boys pick up a rake; girls can do that 
froufrou stuff.’ ” The summer that Foster was 9, a 
neighbor, the country singer John Anderson, brought 
Elton John’s longtime lyricist, Bernie Taupin, to the 
Fosters’ house for a supper of crowder peas and frog 

Yet only a little over a decade ago, the Lady nearly 
vanished. The music industry was in a downward 
spiral, the studio’s infrastructure was deteriorating, 
and 10 months went by without a single booking. “The 
place was almost on its back,” remembers the archi-
tect John Storyk, who was 22 when he designed the 
studio in 1969 (it was his second official commission; 
Hendrix took a chance on him, impressed by a Soho 
nightclub Storyk had designed called Cerebrum). 
Mark Ronson, who frequented the studio at the turn 
of the millennium, during the “soulquarian” period, 
when the Roots, D’Angelo and Erykah Badu recorded 
there, thought its “glory-days era had sort of ended.” 
Hendrix’s estate had sold the studio in 1977, and it 
changed hands again, in 2004. The owners thought 
they’d have to close it down. 

One freezing New York night in February, a gaggle 
of partygoers were buzzed into the studio for a party 
to toast Electric Lady’s legacy. Descending a steep 
staircase, they emerged into an underground par-
lor with Persian carpets, Chesterfield sofas, fringed 
lamps and, everywhere you looked, speakers, consoles 
and recording equipment. A mural painted by the 

legs. A snapshot shows Taupin standing in the living 
room, his arm on the boy’s shoulder. Young Lee looks 
downward, smiling and shy. He didn’t know that, 
while he was chasing hens and riding mules, AC/DC 
was mixing Back in Black at the music studio 800 
miles away that would become his home. Like him, 
AC/DC had to buck the doubters: “I’m just not hearing 
any hits on this album,” a record exec told the group, 
according to Electric Lady lore. It became one of the 
top-10 best-selling albums of all time.   

At 18, Foster enrolled at Middle Tennessee State 
University to study to be a rural vet. Unmotivated and 
frustrated, he coasted and flailed until he met a blond 
blues singer on the quad. “She was my Penny Lane,” 
Foster says, referring to the character in the movie 
Almost Famous who introduces a wide-eyed novice to 
the rock ’n’ roll scene. He hadn’t realized MTSU had 
a music school until she walked him across campus 
and showed him. “It was like the world opened up,” 
he remembers. Switching majors, he discovered Jimi 
Hendrix, got a white-strap guitar and, in his senior 
year, landed a three-month unpaid internship at 
Electric Lady, selling a baby-blue Mustang he’d fixed up 

California artist Lance Jost curved around the subter-
ranean walls, depicting an intergalactic spacecraft 
where blond astronymphs perched by broad windows, 
admiring the floating universe. This was the fabled 
Studio A—which looks virtually the same as it did 
back in the day, says Storyk. A wiry, tattooed guy in 
a knit cap and cowboy boots broke the nostalgic spell 
as he started to address the crowd. For a moment, 
he looked like Pinkman, Aaron Paul’s character in 
Breaking Bad, or, on second glance, a sound engineer, 
about to say, “Check, check….” But then he began 
speaking, in earnest, Southern-inflected tones. His 
name, he said, was Lee Foster. He was from Tennessee; 
and as he described the transformation of the studio 
over the past 10 years—the resuscitation of moldering 
floorboards and dated equipment and the slow return 
of the rock pantheon—it became clear that he was the 
protector of this monument to music’s golden age. “I 
will say this without a doubt,” says Eric Kaplan, coun-
sel to the family who gave Foster the reins in 2005 
(and who have always retained anonymity). “Without 
Lee Foster, Electric Lady would have died.” Since 2010, 
Foster has been the studio’s general manager, partner 
and minority equity owner. 

Auerbach, who launched his new band, the Arcs, 
in Studio A in June, says, “Since Lee’s been here, it’s 
started to form into something more like what the 

MIX MASTER 
The vintage analog Neve recording console Foster installed is 

a draw for musicians who prefer a less slick, warmer sound.

COMMUNITY COLLAGE 
The decoupage mural that decorates a bathroom was 

created by then night manager Daniel Blumenau in 1970.

to pay his way. When he got to the studio, expecting a 
hub of creativity, he found a place in the doldrums. Not 
only was it “depressing,” but “it hurt me to see such a 
monument being run the way it was.” Demoralized, he 
went home to Tennessee after the internship ended. 
He had a standing offer to return to Electric Lady, but 
“given the state of things” was reluctant to accept it. 

By the fall of 2002, when he couldn’t find work 
in Nashville’s music industry, he started to fester 
and float. Soon an old Smithville friend, Tim Pack, 
intervened. Driving to the house where Foster was 
staying, Pack told him to get in the pickup and took 
him to his home on nearby Short Mountain. For the 
next nine months, the men worked from dawn to 
dusk, landscaping, mowing and painting houses, and 
tending 90 calves Pack had bought to raise and sell in 
the spring. “His point was to show me what I would 
be doing for the rest of my life if I stopped now,” 
Foster says, choking up. 

At night he and Pack would meet on the porch, 
smoke and talk, and Foster would fret about whether 
to return to Electric Lady. As the weather grew cold 
and wet, the calves got pneumonia. “They were dying, 
and we’d bury them; their little hooves were stickin’ 
out of the mud. It was just really dark,” Foster says. 
One night, Pack snapped when Foster again began his 
agonizing and “I hate to say it, just kinda whining,” 





SOUNDS GOOD 
Above, from right: David 
Bowie’s 1975 album, 
Young Americans, and 
Smith’s 1975 debut 
album, Horses, both 
made at Electric Lady; 
Stevie Wonder (center), 
who recorded three 
albums at the studio, 
pictured with friends 
there in 1972; Keith 
Richards pictured at 
the studio in 2012; Led 
Zeppelin lead singer 
Robert Plant circa 1973. 

BEHIND THE MUSIC 
Previous pages: Studio 
A, designed by John 
Storyk. Left: A Stevie 
Wonder album. Below: 
Jimi Hendrix with engi-
neer Eddie Kramer (left) 
and studio manager Jim 
Marron in 1970. Right: 
Patti Smith in the ’70s. 

TOP OF THE POPS  Among the  
hit albums recorded at Electric Lady 
Studios are, from top right: The 
Rolling Stones’ 1976 record, Black and 
Blue; Kiss’s Dressed to Kill from 1975; 
and Led Zeppelin’s Physical Graffiti, 
also from 1975. 

HITMAKERS  Below, from left: U2 performing  
on the studio’s roof in 2013; Weezer recorded their  
self-titled 1994 album at the studio; Kanye West 
made 2010’s My Beautiful Dark Twisted Fantasy there.

SPIN CYCLE  
Recent albums made at 
Electric Lady include 
2014’s Morning Phase  
by Beck and Ultraviolence  
by Lana Del Rey, and 
Daft Punk’s Random 
Access Memories, 2013. 
Far right: Ryan Adams 
at the studio in 2014.

LANDMARK SOCIETY    
Clockwise from left: 
The studio’s West 8th 
Street entrance in 1970, 
the year it opened; the 
Clash at work in the 
studio in 1982; super- 
producer Jimmy Iovine 
at the studio in 1985; the 
Clash’s Electric Lady–
recorded album Combat 
Rock; New York–based 
band Blondie made 1979’s 
Eat to the Beat partly at 
the studio.  
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as Pack puts it. Bouncing himself back and forth 
across the door frame in imitation of Foster’s inde-
cision, “he said, ‘Watch this,’ and he walks out into 
the dark,” Foster recalls. Three days later Pack drove 
Foster to the Atlanta train station. “Before he let me 
out of the car, Tim says, ‘Tell me three things you’re 
gonna accomplish in New York.’ ” Foster thought and 
answered, “ ‘I’m gonna take over the management 
of Electric Lady, I’m gonna make a record with Ryan 
Adams and I’m gonna smoke a cigarette with Keith 
Richards.’ I hugged him, got on the train and, 24 
hours on, here I was again—ready for act two.”

F
OSTER HEADED straight for Electric 
Lady with his suitcases. The gates were 
locked. A technician showed up at 9 a.m. 
and, seeing him camped out on the side-
walk, hollered, “Electric Lady and the 
tramp!” Once Foster made it inside the 

doors, he was surprised by what he found. After the 
soulquarians had departed, the place had gone fur-
ther downhill. “Electric Lady was like a sick human 
being,” he says. “It was pale gray and gaunt and 
tired.” His voice rises with indignation as he recalls, 
“Someone had taken a Jimi Hendrix calendar, cut out 
the photos and put them up in cheap plastic frames.” 
He pauses. “To me it felt like the building was being 
neglected.” Three weeks later, the technician quit, 
on a morning when a local radio station had booked 
Radiohead into Studio A to perform two concerts, the 
second of which would be relayed live. After the first 
performance, the ISDN line went down; there was no 
way to transmit the second show. Refusing to give 
up, Foster had a board mix put together of the first 
performance and cabbed it to the radio station. The 
show aired as scheduled. The next day, Foster was 
made operations manager. He was 26, alone in New 
York, and had nobody to turn to for advice.  

Reverting to what he knew—carpentry, painting 
and plumbing, Foster began to overhaul the build-
ing. Working around the clock, he slept in the studio, 
using piano covers for blankets. At 7:30 a.m., he 
would wake up, walk around the neighborhood and 
return when it was time to open the doors. Kaplan 
took notice. “You could see he looked at [the studio 
as] if it was a temple,” says Kaplan. “You couldn’t 
kick him out.” Less than two years later, Kaplan made 
Foster studio manager and gave him a year to get the 
studio back on its feet. “ ‘Make it work or we’re gonna 
have to shut the doors,’ he told me,” says Foster. 

After he fixed up the place, Foster still could not 
lure musicians in to record. He started going to 
downtown clubs where the Strokes, the Yeah Yeah 
Yeahs and Ryan Adams were playing, talking up the 
new, improved Lady and getting to know the crews. 
For months, every time he saw Adams’s guitar tech, 
he begged him to tell the rocker he would get a free 
day at the studio. No response.  

And then, one morning in 2006, at 5 a.m, Foster 
woke to a phone call. It was Adams. “Hey, you remem-
ber you said you’d give me that free session?” Adams 
asked. “I’m here now.” (“We were probably good and 
tanked,” Adams says now. “The bars close around 
then.”) Foster rushed to Electric Lady and let him 
in. That day Adams recorded the song “Two.” He 
was impressed by the vintage analog equipment 

Foster had installed in the control room—previously, 
Adams had recorded at “this little awful studio” on 
14th Street that was digital-only, “not my thing.”

Over the next nine months, Adams cut the album 
Easy Tiger, and he and Foster became buddies. “Lee 
is family to me,” Adams says. After word of Adams’s 
stay got out, Patti Smith booked in to record her 
2007 album, Twelve, and found she liked the revital-
ized studio. “Lee is constantly taking care of things 
technologically and making sure people are happy,” 
she says. The industry took notice. “All of a sudden,” 
Foster says, “Bowie’s back, Elvis Costello is here, 
Clapton’s here.” Around that time, Hollywood came 
calling: A scout needed a location for the movie Nick 
and Norah’s Infinite Playlist. The director and pro-
ducer were so enthralled by their tour that they wrote 
Electric Lady into the script. The music industry 
was still floundering; and yet, says Andrew Miano, a 
producer of the film, Foster “placed the studio back 
in the discussion of where to record, mix or make 
your album.” Soon, a new generation of performers 
arrived, including M.I.A., Kanye West and Haim.

In 2010, Foster decided he wanted to take over the 
studio himself. Kaplan gave him his blessing to find a 
new owner, and Storyk introduced Foster to a music-
loving private-equity-fund manager named Keith 
Stoltz, who respected the Hendrix legacy and had a pas-
sion for vinyl records. After the two met, Stoltz bought 
the business—on condition that Foster continue to 
run it. Together they expanded the studio space and 
staff and formed Electric Lady Artist Management in 
2012. Foster and his Nashville associate Kirby Lee now 
represent four emerging groups—Nikki Lane, Hurray 
for the Riff Raff, Clear Plastic Masks and Mechanical 
River. That same year, Electric Lady co-founded an 
annual festival at Willie Nelson’s Texas ranch called 
Heartbreaker Banquet. This spring, Mick Jagger 
dropped by, after HBO greenlit a series he and Martin 
Scorsese had sold, about a young music executive in 
the ’70s. Afterward, HBO booked Studio A for three 
months. And this August, Foster launches the con-
cert series “Live at Electric Lady” and announces the 
Electric Lady Records label, which will release 12-inch 
LPs of the performances, as well as seven-inch records 
under the heading “Generation Club.” Foster says, “I 
want to show people we’re not just a studio.”

To mark Electric Lady’s 45th anniversary, Patti 
Smith inaugurates the live series, performing her 
entire first album, Horses, in Studio A, where she 
recorded the original in 1975. The concert will be 
pressed onto the debut Electric Lady Studios LP. This 
was her idea. “It occurred to me that it might be nice 
to perform it there, as a gift to Lee,” she says. In “all 
the configurations I’ve played there,” she says, “hav-
ing Lee has been the best experience for us all. He has 
made me feel like it’s a home.” 

One day not so long ago, Bernie Taupin booked time 
at Electric Lady to work on a new Elton John album. He 
had long forgotten the little kid he’d met in Tennessee, 
but the kid remembered him. Calling his dad, Foster 
asked him to mail the Smithville snapshot to New York. 
When Taupin arrived, Foster walked into the control 
room and handed him the photo. “He looks at it, looks 
at me, and says, ‘Why do you have this? I haven’t seen 
that in 20 years.’ ” Foster smiled. “I said, ‘That is me 
you’re hugging.’ All this has come full circle.” •C
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PHOTOGRAPHY BY DANIEL JACKSON 
STYLING BY CLARE RICHARDSON 

Combine bold silhouettes with eye-catching patterns for a 
striking look that is black and white and chic all over.

graphic
design

OPTICAL INFUSION 
A swirl of geometry is 

an equation for singular 
style. Valentino coat, 

Victoria Beckham dress 
and Paco Rabanne boots.152



JUMP START 
A simplified spectrum 
makes classics like 
button-down shirts 
and turtlenecks worn 
with overalls look 
fresh. Bottega Veneta 
shirt, Emporio Armani 
jacket and pants and 
Paco Rabanne shoes. 
Opposite: Hermès 
turtleneck and overalls. 155



156

CHECK MATE  
Throw out the old rules 

about matching  
for an effortless win. 

Emilio Pucci turtleneck 
and dress. Opposite: 

Balenciaga jacket, skirt 
and boots. 



159

LINEAR THINKING 
Make art come alive 
with these well-drawn 
ensembles. Carolina 
Herrera coat and dress 
and Paco Rabanne 
boots. Opposite: Dior 
turtleneck.



160

FUTURE TENSE 
A restricted palette 

puts the emphasis on 
innovative cuts. Chanel 

jacket and skirt and 
Paco Rabanne boots. 

Opposite: Saint Laurent 
by Hedi Slimane top, 
dress, leather jacket 

and tights. Model, Suvi 
Koponen at DNA Model 
Management; makeup, 

Francelle; hair,  
Recine; manicure, Rica  

Romain. For details  
see Sources, page 188.
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BY SARAH MEDFORD
PHOTOGRAPHY BY MAGNUS MARDING

Jasper Conran, chairman of the design empire built by his father,  
has transformed a pair of ancient sea captains’ dwellings on the Greek  

isle of Rhodes into a halcyon retreat.

Reservation Rhodes

BAYWATCH 
The jasmine-covered 

balcony of Conran’s 
bedroom offers a view of 

Lindos and the Rhodes 
coastline. The house dates 

from the 16th century. 
Opposite: Conran,  

ready for breakfast.   



W
ITHOUT DOING much more than 
sitting up in bed, Jasper Conran 
can take in the eastern coast of 
Rhodes and the whole of Lindos 
harbor from the window of his 
new house: the sailing yachts, 

the crescent beach pocked with white umbrellas and 
the finger of land across the bay that reaches out 
into the Aegean, terminating in the ancient Hellenic 
tomb of the Greek poet Cleobulus. “I was looking at a 
place on Capri until I realized that 
it would be a thousand steps down 
to the water,” Conran says from his 
olive-shaded terrace, which shares 
his bedroom’s view. “Houses by the 
sea are so complicated—if you can 
find one at all. Does it do this, and 
does it do that? Offer privacy? And 
some community?”

For years, friends of the London-
based fashion designer would get 
photos of prospects on Mustique or 
Ibiza or Majorca, only to have him 
go silent when the reality didn’t 
measure up. He purchased this 
place in the village of Lindos two 
years ago and now spends a month 
or two here each year with his part-
ner, the Irish artist Oisin Byrne. “I 
wake up at 6, and it’s enchanting,” 
he says, pinching a dried bloom 
from a thick curtain of jasmine. 
“All is silent except for the birds, 
and then there is the view out to 
sea. The level of contentment I have 
gotten here is magic—unlike in any 
other place.”

Such peace of mind is rare 
these days for Conran, 55, who two 
years ago succeeded his father, Sir 
Terence Conran, as chairman of 
the British design empire the elder 
founded in the 1960s. In 2009, Sir 
Terence invited him to become a 
nonexecutive director of his com-
pany, Conran Holdings; in 2011, he 
was made chief creative director 
of the Conran Shop; and in 2013, 
chairman of the entire operation, 
which includes retail, architecture, 
design and licensing arms. Though 
the trickle of appointments was 
gradual, his responsibilities still 
feel new—and a little unwieldy. 
After all, for more than 35 years 
the younger Conran has piloted his 
own fashion and style brand, one that has made him 
a household name in Great Britain. He’s still work-
ing out how to balance running the family business 
alongside his own, while discovering how much can 
be accomplished from his pebble-paved office by 
long-distance telephone and an hour or two on what 
he calls “the interwebulator.”

As a place to get away from it all, Greece seems 
like an odd choice just now. But news from the main-
land, when it arrives, is taken with a shot of strong 

Turkish raki on Rhodes, the largest and best known 
of the Dodecanese islands, sitting near the point 
where the Mediterranean Sea becomes the Aegean. 
Conran’s new acquisition appears to be a fortress 
of solitude. High walls of whitewashed limestone 
shelter it from a street that leads up to the ancient 
acropolis of Lindos and temple of Athena, the vil-
lage’s main tourist attractions, whose embankments 
teeter high above his garden.

The property consists of two dwellings that were 

joined in the 1960s: a grander, 16th-century one 
serves as the main house, and another from the 18th 
century accommodates guests. Neither is much of a 
house; they are more like a series of discrete rooms 
arrayed around multilevel courtyards, the overall 
effect being of a compact and remarkably lush hill 
town. The dwellings were once home to the kapetani, 
the vaunted sea captains of Lindos, who domi-
nated the eastern Mediterranean shipping trade in 
Ottoman times. (Rhodes was controlled by the Turks 

from 1523 to 1912.) The kapetani were freethink-
ing Greeks, the Onassises and Niarchoses of their 
day, and yet they hewed to the prevailing Ottoman 
style of architecture, with its carved-stone facades, 
vaulted doorways, painted ceilings and elaborate 
krokalia, or pebble mosaic floors—a departure from 
the white-cube dwellings of the Cyclades or the 
European-style villas of Hydra.

Conran’s house is a postcard example of the type. 
“Finally I have the best of both worlds,” he says, dis-

pensing Negronis before dinner 
served under sinewy olive trees. 
“An ancient house in a village, lovely 
neighbors, a huge garden, my boat 
down there”—he gestures to Lindos 
harbor—“and that’s it. Donkeys, no 
cars. In Patmos they banned the 
donkeys, but what they got instead 
is motorbikes. I feel a bit smug about 
that, to tell you the truth.”

On his first visit to the house, 
in 2012, he was admiring its care-
fully tended collection of Rhodian 
ceramics and multicolored suza-
nis when he learned that the place 
belonged to Baronessa Beatrice 
Monti della Corte von Rezzori, 
whom he’d met through their 
mutual friend Bruce Chatwin in 
Florence in the 1980s. A social force, 
a writer’s wife (she is the widow of 
novelist and memoirist Gregor von 
Rezzori) and a pioneering art dealer 
who introduced a generation of 
American painters—Rauschenberg, 
Johns, Twombly—to Italian collec-
tors, Monti della Corte made her 
home in Greece a coveted interna-
tional salon for close to 50 years. “It 
had such a powerful aura of people 
coming and going,” Conran recalls. 
“I walked into the tiny kitchen and 
I fell in love. I loved the tiles, the 
taps—Beatrice made beautiful 
choices over the years. I hope that 
what I’ll do is simply carry on nur-
turing it in the same way she did.”

Patience will be required. For a 
year, Conran has been waiting for 
approval to restore a section of the 
roof; the work itself will hopefully 
go faster. He’s contented himself 
with making constant, if minute, 
adjustments to the interiors, repo-
sitioning a cache of worn antique 
plates, adding a reading lamp here 

and there, remaking the tufted mattresses that 
cover the traditional carved-pine platform beds and 
benches in the two double-height living rooms, or 
salas. Bright, patterned cushions are newly covered 
in vintage Ottoman embroideries and printed linens 
from Robert Kime, the British decorator and textile 
designer. Not that cushions necessarily make the 
house more livable in the modern sense. There are 
no comfy chairs, no TVs, no en suite bathrooms—
nor many railings on the vertiginous stone steps 

BLOOM SERVICE 
Behind the house, olive trees in a terraced garden are underplanted with fragrant 

white gaura, or beeblossom. A path leads to a dining area under the Lindos acropolis.

165

“The house had such  
a powerful aura  

of people coming and 
going. i walked inTo  

The Tiny kiTchen and  
i fell in love.”
—Jasper conran

OTTOMAN DREAMS   
Above, clockwise from top left:  
Turkish brass work and striped textiles 
from the 19th century surround an 
original pine sofa in the main room,  
or sala; jasmine engulfs the 16th- 
century courtyard; Conran’s bedroom  
is furnished with Ottoman antiques;  
the rattan seating on the terrace is  
vintage 1950s from the Conran Shop.

PEBBLE, PEBBLE   
From left: Campaign chairs in a courtyard; the kitchen, 
with counters of local stone and antique Lindian 
ceramics; the arched doorway to the main house features 
a braided-rope motif typical of kapetani houses.



that connect the rooms. But the number of kapetani 
houses still serving as private residences has dwin-
dled since the 1950s with the onslaught of tourism, 
and Conran feels a responsibility to maintain and 
restore what is arguably the finest example in the vil-
lage. “An ancient house is an ancient house,” he says. 
“I have other houses to change.”

Besides his place in Rhodes he owns an apart-
ment in London, another in New Wardour Castle 
(a Palladian-style manor in Wiltshire with John 
Pawson interiors) and a 100-acre 
Somerset estate. And then, of 
course, there is the rather grand 
House of Conran that his father, 
now 83 and semi-retired, built 
over his lifetime. For generations, 
the Conran name has defined mod-
ern living in Britain and beyond, 
starting with Sir Terence’s estab-
lishment of his first retail venture, 
Habitat, in 1964. The pioneering 
Chelsea flagship was perhaps the 
original lifestyle concept store, 
selling everything from woks, 
olive oil and cut flowers to Conran’s 
own forward-thinking furniture. 
“Sir Terence blended fashion and 
design effortlessly; Mary Quant 
designed the uniforms and Vidal 
Sassoon styled the hair for his 
staff at his first Habitat store,” says 
Anne Pitcher, managing direc-
tor of Selfridges, which will open 
a new Conran’s shop-in-shop this 
fall in London. The elder Conran’s 
eclectic interests fueled the com-
pany’s growth into graphic design, 
publishing, real estate and res-
taurants, which were spun off as 
a separate business in 1991 and 
sold in 2006. After decades of 
expansion, contraction and reorga-
nization, Conran Holdings is now 
a privately held company oversee-
ing nine retail shops and related 
design interests, with the Conran 
Shop posting sales of $55 million 
in 2014. And Sir Terence still gets 
weekly sales figures.

“When you’re so used to being 
at the center of things, letting go is 
exceptionally tough,” says Jasper 
Conran of his father, who reached 
the age of 77 before making a suc-
cession plan known, even to his 
children. “This is an extraordinary 
man who has done extraordinary things for a very, 
very long time.”

Jasper acknowledges feeling a duty “to guard my 
father’s legacy and look after the thing that he created, 
as best I can and in my own way.” His friend Diana 
Melly, a writer, believes his appointment puts him right 
where he belongs. “Jasper is an unusual combination 
of a very sound business brain but the soul of an art-
ist—he’s creative and artistic,” she says. “I would hope 
he was pleased to have those talents acknowledged, 

because he didn’t have an easy childhood.”
One of five Conran children, Jasper is the second 

son of Sir Terence and his second wife, the novelist 
and journalist Shirley Conran. He lived between his 
mother’s and grandparents’ houses from the age of 2, 
when his parents divorced. Against his father’s wishes 
Jasper sought a career in fashion, and he parlayed 
his early success with womenswear into accessories, 
home furnishings and licensing deals with Wedgwood 
and Debenhams, among many others. His facility in 

the design studio and his knowledge of fashion cycles 
have been invaluable in helping him reposition the 
Conran brand to be less an arbiter of good design 
than an originator of it, primarily through more in-
house sourcing and a sharper product range. He sees 
his work as “polishing up the brand, making it loved 
again.” He adds, “I’ve been redeveloping the language. 
We have a lot to say.”

How does his father feel about his being at the 
helm? “He’s being graceful now,” says Conran 

carefully. “He recently said to me, ‘I’ve gotten 
through it—I’ve now become used to it. And I’m very 
proud of you.’ That took over 50 years!”

His early efforts have translated into changes on 
the shop floor, with furniture, once the centerpiece 
of the Conran retail experience, sometimes moving 
upstairs to make way for smaller enticements that 
will lure foot traffic. The privately held company does 
not disclose financial information, but Conran indi-
cated that sales and profits for the retail arm of the 

business have been rising—enough 
to whet the company’s appetite for 
further expansion. He is eager to 
return to the U.S. market, where 
the company has had a dismal track 
record, opening, moving and sub-
sequently closing its Manhattan 
store. “Don’t worry, I’m coming!” he 
cries above the sudden din of don-
keys braying in the street. “But in a 
way that is actually part of a strat-
egy and full of logic and intention.” 

“Jasper’s got an incred-
ible marketing instinct that’s both 
commercial and smartly non-
commercial,” says American art 
dealer Gordon VeneKlasen, a good 
friend and regular house guest. 
VeneKlasen is convinced that his 
friend is reveling in the challenges 
that have been put to him: “But at 
the same time he’s already built a 
business, and it was successful—and 
I think he wants to enjoy his life.”

The long-neglected garden in 
Lindos has benefited most from 
Conran’s precious free time. The 
upper terrace has been cleared 
for a jasmine-bedecked dining 
pavilion, a figgery has appeared, 
and overgrown bougainvillea and 
hibiscus vines have been reshaped 
and coaxed to frame views of the 
water from second-floor windows. 
The improvements have been a suc-
cess, with the exception of the olive 
oil Conran tried to produce from 
his historic grove: “Horrible—like 
burnt petrol.”

Holidays in Lindos have fallen 
into a comfortable daily rhythm. 
Quiet mornings are followed by 
afternoon excursions by boat to a 
swimming cove or a nearby island 
for lunch, then cocktails, dinner, 
cards and bedtime. Conran and 

Byrne haven’t explored the island’s interior much—
though Mussolini’s hunting lodge, built in the 1930s 
as a spot for the Fascist dictator’s eventual retire-
ment and now a colorful ruin, is a favorite.

“I’m happy just being a putterer,” Conran admits. 
“I go around the house and the garden adjusting 
things, and I can do that for weeks on end. It helps me 
think. And it’s really a question of, ‘What does a holi-
day house look like?’ For me the answer is, ‘It’s got a 
hole here; it’s got a tear there.’ That’s how I like it.” •

A PLACE IN THE SUN 
White blooming roses, honeysuckle and jasmine in pots fill the terrace of the  

guesthouse, built in the 18th century and annexed to the property in the 1960s.
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WINDOWS ON  
THE WORLD 
Conran’s office boasts  
an antique stone table,  
a barber’s chair and a 
vintage task lamp. The  
view is of Lindos harbor. 



MARQUES‘ALMEIDA

The duo behind this London-based label, 
Marta Marques and Paulo Almeida, met 
a decade ago in their native Portugal 
before heading to London’s Central Saint 
Martins to pursue master’s degrees in 
womenswear. While researching their 
joint thesis collection, they looked 
through ’90s issues of i-D and The Face 
and had an epiphany: Nearly every 
shoot featured denim. Inspired, the 
pair cut raw indigo fabric into oversize 
tops, slashed-open pants and one-
sleeved dresses for their fall 2011 debut. 
“Jeans feel lived in,” says Marques, 
28, who defines each collection’s mood 
while Almeida, 29, is the technician. 
“That seems more special to us than 
an expensive fabric.” Their frayed 
creations—which this season evolved to 
include brocade, ’50s-style silhouettes 
and denim in richly saturated hues—
struck a chord with idiosyncratic retailer 
Opening Ceremony. They also impressed 
a jury composed of couturiers like Karl 
Lagerfeld, Phoebe Philo, Raf Simons 
and Marc Jacobs, who handed them this 
year’s LVMH Prize for Young Fashion 
Designers, which offers 300,000 euros 
($330,000) and mentoring to the 
winner. Says Marques, “We want to 
create a product that feels valuable but 
accessible at the same time.” 

Marques‘Almeida T-shirt dress, skirt 
and ankle boots. 
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The front lines of fashion are being 
drawn in Europe, where  

these up-and-coming designers  
are making their mark. 

BY LAURA STOLOFF 
PHOTOGRAPHY BY MACIEK KOBIELSKI 

STYLING BY KAREN KAISER 
JACQUEMUS
 
Self-taught designer Simon Porte 
Jacquemus, 25, often looks to his 
late mother and to his own childhood 
in the village of Brame-Jean, in 
southern France, for inspiration for 
his experimental designs. “I grew 
up running barefoot in the fields and 
swimming every day,” says Jacquemus, 
who founded his Paris-based label  
in 2009 when he was 19 years old.  
His process is similarly free-spirited.  
Of working on his fall 2015 collection, 
he says, “I was like a kid, cutting up 
pieces in my studio”—which he then 
rearranged into deconstructed designs 
like a patchwork wool and cotton  
dress with a shirt sleeve across the 
front. The designer frequently posts 
personal photographs to his Instagram 
and Facebook feeds. “Sometimes  
I feel like a blogger because I’m on the 
floor in my studio taking a picture.  
I’m very connected to my generation,”  
he says. So far, it must be working: His 
line is carried at 85 locations including 
Dover Street Market, the concept  
stores owned by Japanese brand Comme 
des Garçons, for which Jacquemus  
once worked as a sales clerk.

Jacquemus wool and cotton dress.
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THOMAS TAIT
 
Canadian designer Thomas Tait, 28, 
has been on an upward trajectory since 
trading his hometown of Montreal  
for London: In 2010, at 22, he became 
the youngest student ever to graduate 
from Central Saint Martins with a 
master’s degree in womenswear. The 
next February, he launched his self-
named line out of London, and just three 
years later, in 2014, LVMH awarded 
him the inaugural Prize for Young 
Fashion Designers. Tait, who describes 
his aesthetic as “the glamorization 
of horror,” draws inspiration from 
touchstones like the 1990 satire Edward 
Scissorhands, artist Gregory Crewdson’s 
photographs of banal American life 
and the films of Italian director Dario 
Argento. The results are precisely 
executed designs with slightly surreal 
details, like oversize trouser cuffs or  
a leather jacket’s elongated sleeves from 
this fall’s collection, and even a print 
composed of blurry screen grabs from 
favorite Argento films.“I started  
the brand with absolutely no money and 
no idea what I was doing,” says Tait. 
“LVMH gave me hope about the future.” 

Thomas Tait taffeta shirt, satin pants, 
leather collar and boots.

VETEMENTS
 
Parisian label Vetements, the seven-
person design collective led by 34-year-
old Georgian designer Demna Gvasalia, 
has quickly gained momentum since 
launching last year. Gvasalia—who 
studied economics before graduating 
from Antwerp’s Royal Academy of Fine 
Arts and designing for Louis Vuitton 
and Maison Margiela, where his  
six cohorts also worked—blends motifs 
from hip-hop, street culture and his 
own friends. “We work on clothing that 
people recognize,” says Gvasalia, whose 
collection is now sold in 80 stores. 
“Then we put it in a context of being 
modern so they see it in a new way.”  
For this fall, that means utilitarian 
uniforms that play with proportion and 
scale: cargo pants paired with bold-
striped sweaters, and deliberately 
oversize trousers and suit jackets.  
“It’s a lot about attitude,” says Gvasalia. 
“The woman I dress is the ultimate 
designer of her clothes and her style.” 

Vetements jacket, pants, turtleneck and 
boots. Model, Karolin Wolter at Next 
Model Management; hair, Tomo Jidai; 
makeup, Fredrik Stambro; manicure, 
Katherine St. Paul Hill. For details see 
Sources, page 188.
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Top Brass

PHOTOGRAPHY BY NICHOLAS ALAN COPE  

Rounded, cubed or triangular—contemporary geometric  
tables come in all shapes and sizes, but these brass beauties have  

the golden touch that will brighten any room.

STONE AGE 
Golden hues are always in good form. Mathias table, in hand-hammered brass, by Gloria Cortina.  

Opposite: Limited-edition Rosanna coffee table, in polished brass and falcon eye stones, by Erwan Boulloud.



MIX IT UP 
A hint of gold makes a big impact. Mixed Marble coffee table, in marble, brass, steel and wood, by Brian Thoreen.  

For details see Sources, page 188.

IN SHAPE 
Simple and sleek with eye-catching angles makes the perfect statement. Limited-edition Rhythm Selette table,  

in polished brass, by Hervé Langlais, as part of his “Homage to Brancusi” collection.
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SHORE STORY 
Be ready for anything in  

a menswear-inspired 
all-in-one. Ralph 

Lauren Collection wool 
jumpsuit and shirt  
and Hermès boots.

PHOTOGRAPHY BY CHRISTIAN MACDONALD 
STYLING BY VÉRONIQUE DIDRY 

Catch the season’s new wave in a  
wardrobe that awakens a nostalgic love affair 

with rugged simplicity.

GOING 
COASTAL
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ROCK STEADY 
Warm up in a fringed 

cape or an oversize coat.
 Burberry wool and 

cashmere poncho and 
shirt, Derek Lam 

 pants and model’s own 
ring. Opposite:  

Fendi wool coat and 
Derek Lam pants.
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BREAK WITH 
TRADITION 
Dress up daywear with 
metallics or a structured 
cape. Marc Jacobs 
sweater and cardigan. 
Opposite: Michael Kors 
Collection sweater, 
muffler, coat and pants 
and Adieu shoes.



CLIFF-HANGING 
Contrasting tweeds 
and knits stand out 

without trying too hard. 
Chanel sweater, coat 

and pants, Hermès boots 
and model’s own ring. 
Opposite: Prada coat.
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WANDER WOMAN
The relaxed lines 

of fall’s new outerwear 
mean that nothing is 

restricted. Donna Karan 
New York shirt and 

coat and vintage Levi’s 
jeans. Opposite: Max 

Mara coat, cardigan and 
turtleneck and  

’S Max Mara sweater 
(over shoulder).
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“THE DOG SITTING on the chair is my Jack Russell, 
Audrey. She is passionate, stubborn, a real individual 
and very loving. The pillow on the chair behind her 
features the Greek key pattern, which has been iconic 
for Versace. On the table are my Apple laptop and my 
phone—I love everything new, especially with tech-
nology. If something can happen quicker, easier and 
more efficiently, then I love it. But I’m not addicted to 
screens; there’s too much that excites me in real life. 
I included these sunglasses because they are colorful 
and monochromatic—direct and without compro-
mise. I love my black Palazzo bag so much because it’s 

totally modern, with no structure at all. It’s the per-
fect bag for me to use every day. In front of that is my 
Bang & Olufsen speaker. I need music playing every-
where. The only time I’m not playing music is when I’m 
sleeping. I enjoy choosing the music for my shows or 
selecting bands to play at one of our live events. The 
golden object is a sculpture by the Haas brothers, who 
are among the most exciting people in design right 
now. One of the greatest pleasures of my job is working 
with young, creative people. I work on each collection 
with my team, from the first sketches—like those on 
the desk, which I use the pencils for—through toiles 

and all the fittings. Each show is like a dream to me. 
The watch by Audrey’s paw is one that my late brother, 
Gianni (pictured in the frame), had custom-made for 
me by Cartier, with yellow and white diamonds. It 
is one of my most precious things, something that I 
always treasure and wear on very special occasions. 
On the wall behind are images of my family and me 
taken by Bruce Weber and Steven Meisel. These photos 
are precious memories of my children when they were 
young. They’re the best kind: spontaneous moments 
of pleasure and love that will always be with me.” 
—As told to Christopher Ross

PHOTOGRAPHY BY MATTEO IMBRIANI

still life

DONATELLA VERSACE
The fashion maven of Italian luxury shares a few of her favorite things.
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Boston
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Bal Harbour Shops
Palm Beach
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877 700 1922

Explore the
Akris Boutique at
www.akris.ch
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