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NEW BOY.FRIEND WATCH. 18K BEIGE GOLD, ALLIGATOR STRAP.
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its palatial interiors to the mesmerising
murmur of the fountains in the courtyards,
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and indeed, the very soul of Morocco.
A first glimpse of this sensual luxury makes
the heart beat faster, awakening the senses.
But the true relaxation offered by this
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canonlybeexperiencedbya stay amidst the
elegant tranquillity and attention to detail of
the Royal Mansour. You and those you love
will leave refreshed in mind, body and spirit.

From dreams
& inspiration springs
the royal mansour

tEL.+212 (0) 529 80 80 80 www.royalmansour.com
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editor’s let ter

ILLUSTRATION BY ALEJANDRO CARDENAS

SUITING UP  Anubis and Bast (both in Ralph Lauren) join Who at the SpaceX headquarters, where Maciek Kobielski photographed cover model Karlie Kloss.

BLAST OFF

A
S ANY VETERAN of family holiday gather -
ings can testify, one way to source a gift 
is to find something with a good story 
attached to it. An unusual anecdote about 

an object’s provenance or a former owner can bring 
an otherwise inanimate curio to life. Our December/
January issue celebrates the role stories play in 
bestowing meaning on moments, memories and per-
sonal effects.

Art dealer and Lisson Gallery owner Nicholas 
Logsdail knows something about great storytell-
ers—his uncle was Roald Dahl, author of some of the 
world’s most beloved children’s books. As a child, 
Nicholas was regaled with tales of African adven-
tures and faraway lands. Dahl’s colorful stories 

inspired Logsdail to pursue his own adventures, 
including the establishment of an artists’ retreat on 
the remote African island of Lamu. The idyllic spot 
has served as a getaway for many of Lisson’s artists, 
such as Marina Abramović and Anish Kapoor, who 
praise its capacity to let them unplug and do a little 
dreaming of their own.

This year’s gift guide, comprising 11 sumptu-
ous pages of objets photographed by Daniel Riera, 
includes a range of covetable collectibles. From a 
limited-edition barware set with the potential to 
generate a few late-night anecdotes, to a 1914 guitar 
that belonged to G.E. Smith, onetime guitarist for 
Saturday Night Live and Bob Dylan’s band, these gifts 
boast a pedigree that’s sure to delight the recipient.  

The issue also features a revealing interview with 
the Oscar-winning director Alejandro González 
Iñárritu, whose latest film—The Revenant, out in 
December—entailed putting the actors through a 
grueling shoot that nearly froze Leonardo DiCaprio 
and has generated lots of Hollywood buzz. While 
some friends call Iñárritu a madman, he insists he’s 
merely a servant of the Muses. “How we perceive real-
ity has much more to do with dreams and memory,” 
he says. We hope this holiday season brings stories 
and memories that live up to your own dreams.  

Kristina O’Neill   
k.oneill@wsj.com
Instagram: kristina_oneill
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KARLIE AND THE ROCKET FACTORY  P. 148

When Maciek Kobielski arrived at the entrance to the Space Exploration Technologies Corporation (SpaceX) headquarters in 
Hawthorne, California, to photograph supermodel Karlie Kloss for this month’s issue, he recalls, “We knew right away—that’s going 

to be the cover shot.” Founded in 2002 by Elon Musk, the 550,000-square-foot facility is where the Falcon 9 rocket and Dragon 
spacecraft (both depicted on the cover) were developed; both have since completed numerous missions for NASA. Due to arms-

trafficking regulations, Kobielski, stylist George Cortina, Kloss and creative director Magnus Berger (left to right, pictured above) 
navigated rigorous security protocols to be cleared for the rare opportunity to shoot at SpaceX. “We had to be very precise about 

what we showed in each picture,” says Berger. “There were a lot of secrets under wraps.”

december 2015 / january 2016 
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I
N THE ’80S teen flick Weird Science, two nerdy 
guys conjure up a beautiful woman who makes 
them instantly cool. On a fall day in New York’s 
SoHo, it seems as if two young men at the do-

it-yourself invention store littleBits have done just 
that when a svelte, black-clad 23-year-old suddenly 
joins them at a back table. She tinkers with pieces 
of electrical circuitry and strikes up a discussion of 
computer microchips. “It goes back to binary code,” 
she says. “Or chemistry,” one guy interjects, asking, 
“Was it silicon and then germanium?” “Silicon was 
the later evolution for transistors,” she says.

As he recommends that she read The Idea Factory, 
a book about research facility Bell Labs, it’s unclear if 
he knows he is speaking to the model Karlie Kloss. Yet 
her 3.4 million Instagram followers and fans of her 
personal YouTube channel, Klossy, know that today 
she could just as easily be making apple crumble with 
her friend Taylor Swift as working on a Vogue shoot 
with photographer Mario Testino. Paparazzi lie in 
wait for her to leave the store—“There’s no getting 
used to that,” says the St. Louis, Missouri, native, 
striding across West Broadway. As she nibbles on 
french fries at the Soho Grand Hotel, several teenag-
ers and a German tourist ask her to pose for selfies. 
Ever helpful and gracious, Kloss snaps each herself. 

Though Kloss is still actively modeling—her ad 
contracts this season include Diane von Furstenberg, 
Kate Spade, Joe Fresh and Marc Fisher—she has 
other ambitions. This year she enrolled in Gallatin, 
New York University’s independent study program; 
signed with Scooter Braun (known for managing 
Justin Bieber’s career); and studied computer coding 
at Manhattan’s Flatiron School. The latter gave rise 
to Kode with Karlie, an initiative aimed at encourag-
ing girls to study computer science. “I was craving a 
new challenge,” says Kloss, who has achieved fashion 
success on par with her mentor, supermodel Christy 
Turlington Burns. “Karlie is like a thoroughbred,” 
says Vogue fashion director Tonne Goodman. “She 
has the best kind of ambition, which propels her 
forward but in a generous way. She understands the 
power of success.”

“I’ve had a firsthand education from the greats, 
whether it be seeing [photographer] Steven Meisel 
set his lights or having Oscar de la Renta drape a 
gown on my body,” says Kloss, who was plucked from 
her freshman year of high school to walk exclusively 
for the Calvin Klein runway show in 2007. The current 
interest in coding was spurred by an epiphany about 
her friend, Instagram co-founder Kevin Systrom. “I 

The top model–turned–college 
student aims to make a big 
impact, on the runway and off.  

KARLIE 
KLOSS

on the cover

thought he had the idea and then paid someone else 
to build the actual product,” she says. “I had no idea 
he knew how to code. It’s so important.” Right now, 
she says, “I’m just learning the ABCs.” 

In Kloss-speak, fashion has given her a “platform” 
that she wants to parlay into even greater influence, 
just as her baking hobby led to Karlie’s Kookies, 
which benefit the organization FEED and the Council 
of Fashion Designers of America. “The aspiration for 
the Kookies is to take it to the next level and make it 
like Newman’s Own,” she says, referring to the late 
actor Paul Newman’s line of food products, which 
benefit charity. But in the meantime, there are papers 
due for her NYU writing class and a philharmonic to 
attend with Annette de la Renta, Oscar’s widow and 
another Kloss mentor. 

“I want to be doing my day job for a very long time,” 
says Kloss. “But I also want to grow businesses and 
make a meaningful impact.” —Elisa Lipsky-Karasz

LEAP YEARS 
“This girl has got it,” 
Vogue fashion director 
Tonne Goodman recalls 
of her first impression 
of Kloss. “She had 
immediate presence.” 
Above: In July 2012 
Vogue, shot by Mario 
Testino. Left: With 
Swift on the March  
2015 cover. 

MODEL STUDENT 
Clockwise from far left: A Kloss 
Instagram photo; outside NYU; 
products with the Klossy logo; 
with Kode with Karlie students. 

FAMILY TIES  
Clockwise from top: 

In WSJ. with her 
parents, Kurt and 

Tracy; with the late 
Oscar de la Renta; 

with her sisters.

OFF DUTY  
Clockwise from right:  
A Karlie’s Kookie break; in a 
Diane von Furstenberg show; 
in London with friends  
Joe Jonas, Gigi Hadid, Taylor 
Swift and Calvin Harris.
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WSJ. asks six luminaries to weigh in on a single topic. This month: Fear.

OZZY 
OSBOURNE

“We used to rehearse 
opposite a movie 
theater. I think it was 
Tony [Iommi] or Geezer 
[Butler] who said, ‘Isn’t 
it strange the way people 
pay money to go and 
get scared? Why don’t 
we start doing scary 
music?’ At the time, we 
were playing jazz blues. 
Everything else was  
all bubble gum and 
flower power. There  
was that song that went, 
‘If you’re going to San 
Francisco, be sure  
to wear some flowers 
in your hair.’ Well, for 
four guys coming from 
Aston in Birmingham 
[England], which was 
bombed in the war,  
still cold and wet and a  
major industrial place—
it wasn’t San Francisco 
to us. It was bulls—t, 
really. That’s all it was. 
We didn’t even realize 
that black magic was  
a thing people actu-
ally practiced! We just 
wanted to be scary.”

Osbourne is a musician and the 
lead singer of Black Sabbath. 
The group goes on tour in 2016.

“I’m not interested in 
really scaring kids—that 
was a decision I made 
early on. It’s just all 
about entertainment, 
a creepy adventure. 
I read mysteries and 
thrillers, but I hate  
the Scandinavian stuff. 
It’s so earnest and 
humorless. There’s 
such a close connection 
between horror and 
humor, but no one in 
those books ever cracks  
a joke! The chapters in 
my work all end on a 
cliffhanger, and for 
me that’s like writing 
a punch line. But it’s a 
challenge now. Kids are 
smarter because of all 
the technology. Still, no 
matter the technology, 
fear stays the same. The 
Goosebumps books prob-
ably could have been 
written when I was a kid 
in the ’50s, because it’s 
the same stuff that was 
going on in all the horror 
movies that my brother 
and I used to go to every 
Saturday—the fear of 
going into the dark or of 
something lurking under 
your bed.”

R.L. 
STINE

Stine is an author of children’s 
horror fiction.

“I don’t know how 
epiphanies happen, but 
they happen. I was in  
my apartment—this was 
after I got sick [with 
breast cancer]—when  
I had this feeling. I  
heard four words: ‘You 
can’t scare me.’ All at 
once, everything I had 
been afraid of seemed  
so small. Around that 
time I learned that they 
were going to add a 
fourth hour to Today.  
I had never asked for  
a promotion—I was the 
one who sat down, who  
knew if I worked hard 
someone would notice.  
It had served me fine in 
my career, but I remem-
ber saying to myself, ‘I’m 
going to ask for this job.’ 
So I took the elevator  
to Jeff Zucker’s office.  
I was so calm. It seemed 
like nothing. Someone 
had just told me I had 
more years to live! So  
I went in there and gave 
this speech. I’m sure he 
thought I was crazy with 
the ‘I had this epiphany; 
you can’t scare me.’ But 
if I hadn’t gotten sick, I 
wouldn’t have gotten the 
job—I would have been 
too scared. But I did it!”

HODA 
KOTB

Kotb is a co-host of NBC’s 
Today Show.

soapbox

THE COLUMNISTS

Steber is a photographer.

MAGGIE 
STEBER

“In 1988, I was in Haiti 
photographing a priest 
who was critical of 
wealthy Haitians. When 
I got to the church 
everyone was being 
searched. Once we were 
inside, the doors were 
shut and chained. Just as 
the priest raised the host 
to be blessed, a gang of 
40 men with machetes 
and machine guns burst 
through the doors. 
They started slicing 
people. Pews were flying 
through the air. They 
set the place on fire. I 
started taking pictures, 
but I knew I needed to 
get out. So I ran—right 
down the middle aisle 
and into the arms of  
a man with a machete. 
There was nothing in 
that man’s eyes. I really 
thought I would die that 
day. But he lost his grip, 
and eventually some  
of us got away. A friend 
got me on the first flight 
out. When I returned to 
New York, I had to decide 
whether I would go  
back. I decided to return, 
because the greatest 
lesson I took from it was 
that this was the same 
terror that Haitians lived 
with daily.”Moretz is an actress and stars 

in the upcoming film The 5th 
Wave, out in January.

CHLOË 
GRACE 

MORETZ

“I’ve had the amazing 
opportunity to work 
consistently since I was 
12 years old. I haven’t 
taken more than a month 
off from work. It’s been 
really humbling. But 
all of that comes with 
fame, and fame is ter-
rifying. It’s terrifying 
to think that when you 
walk down the street 
people will know you, 
know what you like to 
eat in the morning—or, 
at least, they think they 
know you. And then, 
of course, there’s fear 
of the paparazzi. You 
lose your anonymity. 
But it all goes hand in 
hand with fame. It’s why 
people buy tickets to  
the movies. But if you’re 
not careful, it can take  
a hold of you. What 
scares me even more, 
though, is the idea that 
one day this might be 
something I won’t love, 
to think that there 
could be a time that this 
no longer makes me 
happy—because, as of 
now, this is the biggest 
love of my life. I don’t 
ever want to get to  
that spot.”

“Saw was a film that 
I designed with my 
writing partner, Leigh 
Whannell, back in 
Australia. We wanted to 
make a movie that would 
break through all the 
noise of the independent 
scene even though  
we had no budget. Many 
people attribute the suc-
cess of that movie to 
all the blood and gore. 
But, ultimately, we 
understood that it was 
important to make a 
movie with characters 
that the audience related 
to, regardless of the 
film’s genre. I can create 
a situation where a set  
of characters are placed 
in a spaceship and  
shot into the sun or else 
put them in a haunted 
house—what matters is 
that your audience cares 
about them. People 
think that because I 
make scary movies I’m 
not scared of anything, 
but it’s actually quite 
the opposite. What I 
see going on in the real 
world, the horrible 
things all around us, is 
much scarier than any-
thing I can cook up.”

JAMES 
WAN

Wan is a director whose most 
recent film was Furious 7.
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SAM HARRIS DINNER
BEVERLY HILLS | 10.3.15

Oscar-nominated actress, noted
philanthropist and activist Sharon Stone
and The Press Cabinet’s CEO
Price Arana co-hosted a dinner at
Ms. Stone’s California estate for
Holocaust survivor and author Sam
Harris. Mr. Harris penned the biography
‘Sammy: Child Survivor of the Holocaust,’
is co-founder and President Emeritus
of the Illinois Holocaust Museum and
Education Center and is the recent
recipient of the Ellis Island Award.

Photos by: Donato Sardella

Follow us @WSJnoted

Stone’s estateSuzann Ellis, Armyan BernsteinNancy Moonves, Kelly StoneTina Choi-Nelson, David Nelson

Herbie Hancock

Richard Lewis, Joyce Lapinsky

wsjnoted.com
© 2015 DOW JONES & COMPANY, INC. ALL RIGHTS RESERVED. 6AO1469

EVENTS

Sharon Stone, Sam Harris

FENDI MEN’S FALL
FASHION EVENT
NEW YORK | 10.1.15

The Fendi SoHo pop-up debuted the fashion
house’s latest men’s collection with WSJ.
Throughout the evening, Fendi style experts
offered their fashion advice, and Gregory
Tinari of Men’s Style Guide provided his
expertise. Host Anthony Cenname, clad in a
suit from the new line, curated a rack of his
personal “picks,“ bearing style inspiration
for all.

Photos by Vincent Nghai/northernexposure.com/sg/

Oliver English Tyler Burrow, Anthony MarksNo Lan

Anthony Cenname, Josh Gaynor, Gregory Tinari

Ronny Baroody, Dan Ennis

The holiday gift of sun since 1971

www.vilebrequin.com

Madison - Soho - Brookfield Place - Manhasset - Boston - Short Hills - Greenwich - Tysons Galleria
Beverly Hills - Santa Monica - San Francisco - Valley Fair - Las Vegas - Houston - Bal Harbour - Palm Beach - Atlanta
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Give a gift that will never be forgotten with these covetable, collectible pieces—some of which might 
be a challenge to wrap—from an haute bicycle to a guitar that has played some storied gigs.

A SEASON TO SAVOR

december 2015 / january 2016
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gift guidekeepsakes

SKI PATROL  
Handmade in Italy by 
custom ski company 
Foil, founded by 
Alessandro Marchi and 
Andreas Pichler, this 
downhill ski features 
an African rosewood 
finish and nickel-plated 
bindings and takes six 
weeks to produce. 
Foil wenge skis.
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INSTANT HEIRLOOMS 
The natural beauty of Italian Renaissance gardens gave rise to these precious pieces, which feature pavé diamonds  

in a fluid en tremblant design. Bulgari diamond necklace and earrings.

gif t guide keepsakes
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OUTSIDE THE LINES
A multitude of influences can be seen in the high-fire clay and glaze vases of American artist Thomas Campbell, including  

Chinese phoenix pottery motifs and Delft-inspired blue and white patterns. Thomas Campbell vases.

gif t guide keepsakes

DavidWebb.com 844-811-WEBB

Boldly Created. Boldly Worn.
Asia Chow
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PLAY’S THE THING 
Stay young at heart with games that are elevated by luxe materials, like this tick-tack-toe set in leather-wrapped  

Canaletto walnut with alabaster marble X’s and O’s, or this solitaire set in rosewood and mahogany with 37 hand-carved 
pieces. Armani/Casa leather Tic Tac Toe and Hermès solitaire game.

gif t guide keepsakes

N O T H I N G ’ S B E T T E R
T H A N P R E S E N C E .

You know it. The best things in life are experiences.

We know it. We make them happen.

With NetJets, you will travel truly without compromise,
whenever and wherever your presence is needed most.

To learn more, visit www.netjets.com or call 877-JET-2909

NetJets Inc. is a Berkshire Hathaway company. All aircraft offered by NetJets® in the United States for Fractional Sale, Lease, or use under the Marquis Jet Card® and Private Jet Travel Card™
programs are managed and operated by NetJets Aviation, Inc., a wholly owned subsidiary of NetJets Inc. NetJets, ExecutiveJet and the Marquis Jet Card are registered service marks.
©2015 NetJets IP, LLC. All rights reserved.
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WHEEL CHIC 
For the ultimate fanatic, this bicycle is wrapped in hand-cut, vegetable-tanned leather that derives from Tuscan saddlery 

traditions, and includes a picnic basket in woven leather. PedalandoForte bicycle by Bottega Conticelli. 

gif t guide keepsakes

Forevermark is part of The De Beers Group of Companies. FOREVERMARK.COM

ONE DIAMOND FOR YOUR BEST FRIEND. ONE DIAMOND FOR YOUR TRUE LOVE.

The Ever Us two stone diamond ring, featuring Forevermark diamonds.
Less than one percent of the world’s diamonds are worthy of the Forevermark inscription –
our promise of beauty, rarity and responsible sourcing.
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FIVE TIMES THE CHARM 
One of 38 sets that comprise five steel-cased and 18-karat rose-gold movement watches, this rare group of  

timepieces includes (from the top) Chronomètre à Résonance, Tourbillon Souverain, Chronomètre Souverain, 
Octa Calendrier and Octa Automatique. F.P. Journe watch set.

64 wsj. maga zine
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COCKTAIL HOUR 
Imbibe at home in style with this rosewood box, which contains crystal glassware and silver-plated accessories and  

is one of only 100 made. Ralph Lauren Home Vanderbilt Mixologist Box.

gif t guide keepsakes
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TOP FLOOR 
Take art off the walls with this collage-inspired rug created by contemporary artist Richard Prince in conjunction with 

Henzel Studio Collaborations in Himalayan wool and silk. 123,456,78910 (2013), Richard Prince, Gagosian Shop.

gif t guide

SEAT OF HONOR 
Le Corbusier’s sleek modernism informed this surprisingly pragmatic armchair by Milanese industrial designer  

Mario Milana, which features an ergonomic backrest and a movable drink tray. MM1 chair.

wsj. maga zine

keepsakes



PRINTED MATTER 
Land art might be too daunting for most backyards, but this limited-edition screenprint by  

pioneering American sculptor Michael Heizer features his trademark boulders and still fits on the mantel.  
Post Historic Screenprint No. 1 (2014), Michael Heizer, Gagosian Shop. 
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gif t guide keepsakes

1.800.365.7989 NEIMANMARCUS.COM @neimanmarcus

Y E S , T H E Y ’ R E ON H E R L I S T
Maria Canale for Forevermark® • Precious Jewels Salon

Beautiful, Rare, and Responsibly Sourced
Forevermark Diamonds
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CLASSIC ROCK 
If only the strings of this pedigreed 1914 guitar could talk: It was owned by G.E. Smith, the former  

longtime bandleader of Saturday Night Live and lead guitarist for Bob Dylan’s touring band in the ’80s.  
Gibson L-3 guitar. For details see Sources, page 180.

gif t guide keepsakes

YANG SEATING SYSTEM | RODOLFO DORDONI DESIGN

AGENT ANNA AVEDANO
T. 240 441 1001 - ANNA.AVEDANO@MINOTTI.COM

CREATE YOUR OWN DESIGN EXPERIENCE AT MINOTTI.COMINTERIOR DESIGN SERVICE AVAILABLE THROUGH MINOTTI AUTHORIZED DEALERS



MILLENARY
IN PINK GOLD.

THERE ARE EXCEPTIONS
TO EVERY RULE.

AUDEMARS PIGUET BOUTIQUES
CALL US – 888.214.6858
TEXT US – 646.760.6644

NEW YORK• BAL HARBOUR SHOPS
BEVERLY HILLS • LAS VEGAS
AUDEMARSPIGUET.COM
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what’s news.the world of culture & st yle december 2015 / january 2016

BY MARK ELWOOD  
PHOTOGRAPHY BY ADAM FRIEDBERG 

art talk

BIENVENIDOS 
A MIAMI

The newly appointed head of 
PAMM, the Pérez Art Museum 

Miami, focuses on the inter-
section of art and community.

IN EARLY OCTOBER, Franklin Sirmans has just eight 
days left to work through his Los Angeles bucket 
list: He’s planning one more round of golf, some 
tennis with a gallerist friend plus at least one Mets 
versus Dodgers baseball game. He’ll also make a few 
final pilgrimages to his favorite restaurants. “I’m 
not going to miss the chance to go to my sake house, 
which has an amazing DJ on Saturday nights,” he 
says. While he’s here, Sirmans has co-opted the bar 
of the Beverly Wilshire as his ad hoc office. Dapperly 
dressed in a blazer and pinstriped shirt, he still looks 
like the head curator of contemporary art at the Los 
Angeles County Museum of Art, where he has worked 
for almost six years. This fall, he took on an even 
more prestigious position: director of the Pérez Art 
Museum Miami. 

Sirmans, 46, arrives at PAMM in the wake of Thom 
Collins, the well-liked director who decamped for the 
Barnes Foundation earlier this year. Collins steered 
the museum’s move from its former home, a nonde-
script corner of downtown Miami, to a splashy perch 
anchoring the new Museum Park on the waterfront. 
Sirmans is excited about maximizing that new home. 
“The sense of possibility is incredible,” Sirmans says. 
“It’s about creating a space that is open to ideas 
and dialogue.” PAMM’s location and open design, 
plus its successful new restaurant, Verde, leave him 
well positioned to achieve his aim of embedding the 
museum more thoroughly in the city’s everyday life. 
“It’s about being genuinely in conversation with peo-
ple and laying a groundwork for them to write their 
own script.” 

His debut as director, however, will lead into Art 
Basel Miami Beach, an interlude aimed entirely at 
art-world aficionados. For the first time, instead of 
jetting in for a whirlwind two-day visit like most 
insiders, he’ll be juggling dual roles, scouring the 
various fairs for emerging talent and hosting VIPs 
at his own institution. “It’s going to be both 

MIAMI BOUND 
Franklin Sirmans, 
photographed in front  
of a selection of new 
works by the artist Firelei 
Báez, as he prepares to 
take the helm at PAMM.

>
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what’s news

SLEEP 
Miami’s newest neighbor-

hood, the Faena 
 District, conjured by 

Argentine hotelier Alan 
 Faena, is still in produc-

tion—but its first product, 
Faena Hotel Miami Beach, 

debuts with a cathedral-
style lobby designed by Baz 

Luhrmann and Catherine 
Martin. 3201 Collins Avenue; 

faena.com

EAT   
Brian Nasajon (Lure Fishbar, 

SushiSamba) brings 
global flavors to Beaker & 
Gray, a former ice factory 

in Wynwood, the city’s 
booming arts hub, pair-
ing creative dishes with 
cocktails labeled Shaken, 
Stirred or Strange by Ben 
Potts (the Broken Shaker). 
2637 North Miami Avenue; 

beakerandgray.com 

SHOP  
As Bal Harbour Shops 

celebrates 50 years this fall, 
the shopping district  

also welcomes Florida’s  
first Maison Goyard bou-

tique. The interior, inspired 
by the Parisian trunk 

maker’s offices at Place 
Vendôme, is anchored by a 
lacquered wall in Goyard 

green. 9700 Collins Avenue;  
goyard.com 

Franklin Sirmans, the  
new director of the Pérez 

Art Museum Miami,  
isn’t the only fresh face  

in the Magic City.  
The season kicks off with  

a flurry of openings to 
charm locals, snowbirds 

and Baselites alike. 
—Rebecca Wallwork

IN SEASON

exhilarating and uncomfortable,” he says of his first days. 
“So I’ve just got to breathe.” He’ll rely on his wife, Jessica, 
and 5-year-old daughter, Stella, for help, especially when it 
comes to the Latin American contingent at his new home. “My 
Spanish is…” he says, pausing, “getting better. But my daugh-
ter is in Spanish immersion: Right now, she can teach me.” 

Sirmans attended Manhattan Country School on the 
Upper East Side through eighth grade, and for a few weeks 
each year he would spend time at a farm owned by the school 
in Roxbury, New York. “It was amazing: singing, shop, art—it 
all played a role there, which was not typical,” he says. “And 
yeah, we milked cows once or twice a year.” The MCS student 
body was equally eclectic. One friend and classmate was 
Adrian Bartos, grandson of architect Armand Bartos, who’s 
now better known as DJ Stretch Armstrong; he and Sirmans 
bonded over a mutual love of hip-hop. 

For much of Sirmans’s time at MCS, he lived in Harlem. 
His father, an obstetrician-gynecologist and art collector, 

encouraged Sirmans’s interest in visual arts via regular vis-
its to the nearby Studio Museum. At the end of high school, 
Sirmans Jr. logged a stint as a studio assistant to abstract 
painter Ed Clark. “But I never wanted to be an artist—I was 
more interested in writing,” he says. “It was part of that cli-
ché poetry thing, the Nuyorican Poets Café.”

Graduating from Wesleyan in 1991, Sirmans made initial 
forays into the art world by working as a journalist for Flash 
Art in Milan and in the publications department at the Dia 
Foundation—but his breakthrough came after he became an 
independent curator. Ten years ago, Sirmans helped stage a 
show, Basquiat, at the Brooklyn Museum that focused on the 
late graffiti artist, whose work he had long admired. “People 
my age were interested in him, because we were thinking, 
Why do I feel compelled, with no artistic skill whatsoever, 
to take a big marker and write my name on a bus?” The 
show traveled across the country, including to LACMA, 
and helped earn him the position of curator of modern and 
contemporary art at Houston’s Menil Collection, where he 
worked from 2006 until 2009. From there, Sirmans moved 
to LACMA, in 2010, to reunite with director Michael Govan, 

an old friend and colleague from his days at Dia. 
With his love of poetry, film and music, Sirmans quickly 

embraced the looser confines of the art scene in L.A., where 
creative boundaries were enthusiastically blurred. “There’s 
an accessibility to artists here that’s intergenerational. It’s 
because the environment has been built on a foundation of 
schools like CalArts, Art Center or USC,” he says. “Ed Ruscha 
or John Baldessari might be just walking around an opening.” 

In 2013, Sirmans partnered with Will Ferrell’s wife, 
Viveca, a LACMA trustee, to create a new acquisitions fund, 
Contemporary Friends, while securing major artworks, 
including one of just six editions of video artist Christian 
Marclay’s blockbuster hit The Clock, which splices archival 
footage of countless movies into a hypnotic 24-hour loop, for 
the museum’s permanent collection. “It’s an amazing visual 
mash-up on a great scale and comes out of cutting, mixing 
and pasting, which is a foundational place for me with hip-
hop music and DJ culture,” he explains. He wasn’t stymied 

by stuffy art-world conventions in L.A. and 
therefore was able to stage unexpected shows, 
such as his soccer-centric Fútbol: The Beautiful 
Game. (Sirmans toyed with playing as a pro 
himself and had helped organize an art-world 
team when he lived in New York.) 

He juggled his day job at LACMA with a gig 
moonlighting as artistic director of the latest 
New Orleans biennial in 2014. The experience 
was a throwback to his days as an independent 
curator, when infrastructure was often scant 
and funding tight. “One artist, a very good 
friend of mine, had their location changed 
three times. In an institution, you could never 
do that,” he says. Experience with planning the 
citywide show will prove handy for his plans 
at PAMM, which sits in a 30-acre public park. 
“What can art do, not only on the walls of a gal-
lery, but what might it provoke outside?” he 
asks. “What does the museum mean to the sur-
rounding community?”

Whatever programs Sirmans develops at 
PAMM, one artist he’s likely to tap is Mary Ellen 
Carroll, a veteran collaborator who also par-
ticipated in the New Orleans show. “Franklin’s 

got a wicked sense of humor and an empathy with artists,” 
Carroll says. “He cultivates relationships that are ongoing, 
not about a means to an end.” Shamim Momin, an alum of the 
Whitney museum who has been Sirmans’s colleague in Los 
Angeles for several years and runs the art nonprofit LAND, 
echoes that affection: “We’re losing a great part of the cul-
tural realm in Franklin. I guess I’ll just have to resign myself 
to seeing him every December instead of around town.” 
Seasoned museum heads also expect Sirmans to adapt read-
ily to his new role. “The Miami arts community is very, very 
lucky to have such a thoughtful, respected colleague take the 
helm,” says Olga Viso, the longtime director of the Walker Art 
Center in Minneapolis, via email. 

Sirmans’s new role is, indeed, a major promotion, shift-
ing from curating full-time to overseeing an institution. 
What advice have directors like Viso given to help him prep? 
Sirmans cracks a grin: “You know what they say? Be ready to 
raise money. And I’m looking forward to trying to do that.” 
He’s already planning to turn to some old friends for help. “I’d 
love to have Stretch Armstrong deejay one of the openings,” 
Sirmans says.  

OUTDOOR SPACE  PAMM, designed by architects Herzog & de Meuron, sits within 
a 30-acre public park along the bay in downtown Miami.
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what’s news

As a young prodigy in Newnan, Georgia, Deantoni Parks got his first big 

break at the age of 5—playing for the local high school band. More recently, 

as the drummer for such acts as the Mars Volta and Bosnian Rainbows, 

Parks, 38, has become one of the most sought-after drummers in the busi-

ness. With the release of his latest solo album, Technoself, out this month, 

the avant-garde instrumentalist takes even greater risks, performing live 

on the recordings with no loops or overdubs. “I wanted to make music that 

happens in the time of thought,” he says. —Thomas Gebremedhin

in tune

HE’S GOT THE BEAT

Four Seasons Resort and 
Residences Jackson Hole  
Two new ski camps debut 
this season in conjunction 
with Wyoming’s Jackson 

Hole Mountain Resort. 
Expect instruction from 

some of the best in the 
world, and plenty of dining 
and spa treatment options. 

fourseasons.com

 Hotel Jerome 
This Aspen, Colorado, 

resort’s First Tracks pack-
age puts guests on the 

slopes just after dawn with 
a to-go breakfast, lift ticket, 

transportation and more.  
hoteljerome.com 

 Sun Valley Resort  
Guests can enjoy this leg- 

endary Idaho lodge—
recently reopened (with a 

new spa) after an extensive 
renovation—along with the 

area’s 2,054 skiable acres. 
sunvalley.com

For winter outdoor 
enthusiasts, there’s  

no better terrain on which  
to hone both shredding 

and après-ski skills  
than these iconic Rocky 

Mountain resorts.

TAP THE 
ROCKIES

interior alchemy 

FENDI’S NEW CASA

IT TAKES A CERTAIN daring—financial, aesthetic, 
even political—for a major 21st-century fashion 
label to move its headquarters into a stripped-down 
edifice with interiors by a largely unknown 20th-
century designer, completed seven decades ago and 
then practically abandoned. Yet that’s exactly what Italian luxury powerhouse Fendi 
has just done. Under the guidance of CEO Pietro Beccari, the venerable brand and its nearly 500 
employees have recently relocated to the Palazzo della Civiltà Italiana, a classic of Fascist-era 
architecture with stark furniture and fixtures by the now-obscure Guglielmo Ulrich. As Beccari 
recalls, he and his team were scouting for sites about 20 minutes outside Rome’s centro storico, 
when suddenly “we stepped across this monument and started joking about this crazy empty 
building.” With Ulrich’s luxurious spaces restored to their former luster, that building is now 
further proof of Fendi’s commitment to preserve neglected Italian landmarks. Beccari and com-
pany are also reissuing Ulrich’s work for the Palazzo, with a collection set to launch at Design 
Miami in December. For Beccari, the contoured curves of the chairs and sofas seemed perfectly 
in line with Fendi’s sensibility. “They’re representative of our own inspirations,” he says. “The 
geometry of the design is very close to our heart.”  —Ian Volner

UNDER THE 
INFLUENCE

The desert can seem 
like a vast void to 

some, but to Monique 
Péan, it proved fertile 
ground for her latest 

sustainable fine-
jewelry collection. 
After visiting Utah 

this spring to  
see Nancy Holt’s 1976 
land art installation 

Sun Tunnels, she  
was inspired to create 

Solcin, a series of 
sculptural pieces that 
combine local picture 

agate with 18-karat 
recycled gold. Péan’s 
artistic leanings also 

led her to support the 
New York–based Dia 
Art Foundation via  

a new collection based 
on Walter De Maria’s 
The Broken Kilometer.  

“Minimalist 
sculptures and land 

art can have  
a mood-altering 

effect,” says Péan. 
—Laura Stoloff  

REPEATING HISTORY 
An original rendering of 
the Palazzo della Civiltà 
Italiana by Guglielmo 
Ulrich; Fendi is reissuing 
Ulrich’s chair this month. 

POIS MOI COLLECTION | robertocoin.caom
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what’s news

food net work 

ICELAND ON THE HUDSON

trend report

MAGIC CARPET
Maximalist floor coverings have always been eye-
catching, but the latest designs have a refined appeal. 
Cropping up (or underfoot) on the runway, in art gal-
leries and in homes, these customizable rugs add the 
perfect pop of color. —Mieke ten Have

OPTIC NERVE 
Above: The Deep by Edward 
Fields Carpet Makers. Left: 
Dynasty by Eskayel for Doris 
Leslie Blau. Right: Quattro 
Stagioni by Fornasetti.

GOOD NATURED 
Above: Palm by Braquenié  
for Dimore Studio. Above 
right: Spectrum 1 by Yasmina 
Benazzou for Tai Ping. Right: 
Cobalt Motif by Rodarte for 
the Rug Company.

STANDOUTS 
Above right: Wild Flower 

Spring Fever by Robin Gray 
Design for ALT for Living. 

Right: Naani Tibetan carpet 
by Madeline Weinrib. For 

details see Sources, page 180.

FIRE AND ICE 
Icelandic chef Gíslason, 
who will open a new 
restaurant in New York 
City early next year. CHEF GUNNAR GÍSLASON opened his acclaimed 

Reykjavik restaurant, Dill, six years ago amid Iceland’s 
economic collapse. His investors had bailed. His 
credit cards were maxed out. Suppliers loaned him 
ingredients to cook. Against all odds, the restaurant—
which has 23 seats in a converted barn and serves  
foods that, in 2009, were hardly considered of the 
moment (dried fish, arctic thyme, birch leaves)—
became an international hit. With that same 
undaunted spirit, Gíslason, 38, is ready for his 
next challenge: In January, he will be moving from 
Reykjavik to Manhattan to open a breakfast, lunch and 
dinner spot with the Danish restaurateur and Noma 
co-founder Claus Meyer in the middle of Grand Central 
Terminal. “Iceland is 330,000 people. Almost three 
times that many people pass through Grand Central in 
a day,” says Gíslason. The yet-to-be-named restaurant, 
opening early next year, will seat about 100 and anchor 
Meyer’s upcoming Nordic Food hall in the train sta-
tion. Gíslason says he’ll be cooking with ingredients 

from New York State  but will be incorporating the 
techniques he’s popularized, in a fine-dining context, 
in his homeland. “Salting, smoking and pickling are 
traditional,” he says, “but with a twist.” Rather than 
using vinegar for pickling, he uses the sour whey from 
his homemade skyr. Instead of smoking over wood, it’s 
customary in Iceland to use cut turf from frozen sheep 
pastures as fuel to cook.

“I’m interested in history in general,” says Gíslason, 
“so it’ll be fun to learn about the history of New York in 
the same way I learned about Iceland’s—learning what 
people did to survive in the cold, cold months.” Gíslason, 
who will continue to be involved with Dill from afar, 
realizes not everything will carry over, including the 
harsh Icelandic climate. “In Iceland,” he says, “the sea-
son for vegetables is only three months. Less if it’s a 
bad summer.” But the prospect of a yearlong produce 
supply wasn’t the only thing that precipitated his move. 

“It’s always been a dream,” says Gíslason, “to come and 
work in New York.” —Howie Kahn
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the shif t

CARIBBEAN SCENE
WHILE WORKING AS an art advisor in London, Rachael Barrett, 33, used to return  
to her native Jamaica to seek refuge from the circuit of art fairs that crowded  
her calendar. But the more she felt at home in the art world, the more its separation 
from her home in the Caribbean became apparent. Jamaican-born artists whose 
work she loved, like sculptor Nari Ward, were folded into American culture, but 
their work was largely unknown in the Caribbean. In 2013, Barrett decided to move 
back to Kingston and to create a museum that would showcase contemporary work 
from the pan-Caribbean diaspora.
     On December 4, _space jamaica—the Caribbean’s first museum dedicated  
to contemporary art—will open its doors in a space renovated by architect David 
Adjaye on the historic Henzell family estate in Kingston. The turn-of-the-century 
house’s original frame and mottled tile are complemented by modern, open-air 
pavilions. The museum will put on two shows annually, timed to coincide with 
the Kingston on the Edge Urban Art Festival in June and Art Basel Miami Beach 

in December, which will be bolstered 
by  educational programming for both 
children and adults. The first exhibition, 
I Feel Like a Citizen—a Jean-Michel 
Basquiat retrospective—will focus 
on Basquiat’s roots in the Caribbean, 
introducing his work to the community. 
“What I’d love to see is a child of 8 now 
growing up knowing they can always  
pass by a gallery on the weekend and  
walk in and sit there,” Barrett says.  
“That the space and the work are theirs  
to experience.” —Katherine Bernard

SIGNED, 
SEALED, 
DELIVERED
Make the 
experience of 
receiving a 
handwritten 

note even more 
meaningful with the new 

stationery from London-
based luxury wallpaper brand 

de Gournay. The stylish set includes six 
notecards, hand-painted with the brand’s iconic butterfly 

motif using a centuries-old Chinese technique. The cards are 
blank under the fold and come with six envelopes. $145; 
degournay.com. —Sara Morosi

study in design 

MODERN MODERNIST 
French architect Joseph Dirand—the vision behind 

Balmain’s Paris flagship and boutiques for Rick Owens, 
Chloé and Balenciaga—is introducing his first furniture 

collection. The nine-piece series is a tribute to the  
early-20th-century icons whose work he collects. “This 
is an homage to my heroes, masters like Carlo Scarpa 

and Alvar Aalto,” Dirand says. He cites modernist mecca 
Chandigarh, India, as particularly influential: “I wanted  

to translate into today how Pierre Jeanneret and  
Le Corbusier created this futurist, utopic dream of a city.” 

The made-to-order pieces are hand-crafted by famed 
workshop Ateliers Saint-Jacques, whose other clients 

include Versailles. Of his architectonic Chandigarh desk 
(above), Dirand says, “It’s monumental, like a building.” 
The piece is sculpted of burled elm that’s been smoked  

to a velvety gray sheen. “The wood has a lot of movement,” 
Dirand says. “There’s something magical about it—it 

seems like a living material.” —Jen Renzi

SPACE MAKER 
From top: Rachael Barrett at _space 
jamaica in Kingston; a rendering of the 
museum renovated by David Adjaye. 
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what’s news

1 ALL ABOUT THE STAR WARS (1983) As the seventh installment 
of the Star Wars series arrives in theaters this month, fans 
can grab a rare special edition of Weekly Young Jump, a cult 
Japanese manga magazine. The entire special issue is dedi-
cated to the movie franchise.

2 SECRETS, BY PAOLO ROVERSI (2013) Released in conjunction 
with an exhibition at Stockholm’s Fotografiska Museum,  
a compendium of portraits by the influential, Italian-born 
fashion photographer. 

3 KATE, BY KATE MOSS (1995) The first official photography  
book about (and edited by) the British model, showcasing 
iconic editorial work and ad campaigns from early in her career. 

4 KACERE, BY PAUL BRACH (1989) The only monograph of the 
photorealist painter’s oeuvre, including more than 150 works 
and detailing a life’s obsession. 

5 CHRISTIAN DIOR: LA CUISINE COUSU-MAIN (1982)  
A cookbook by the beloved couturier featuring recipes for such 
dishes as Oysters au Sherry and Partridge au Dom Pérignon.

6 PHOTOGRAPHS, BY DAVID HOCKNEY (1982)  
Published to coincide with an exhibition at the Centre 
Pompidou in Paris, a seminal, best-selling work celebrating 
the artist’s photography.

7 LES DINERS DE GALA, BY SALVADOR DALÍ (1973) An incredibly 
scarce and otherworldly visual smorgasbord created by the 
artist to accompany a collection of recipes from his wife, Gala.

8 BELGRAVIA, BY KAREN KNORR (2015)  A compilation of 
images by the American photographer depicting class and 
power in London at the start of the Thatcher era.

9 SNOOPY AND THE RED BARON, BY CHARLES M. SCHULZ (1966) 
The first full-length cartoon novel by Charles M. Schulz, 
inspired by the infamous rivalry depicted in Peanuts. 

10 108 PHOTOGRAPHS, BY GUS VAN SANT (1992) A collection  
of the film director’s photographs, including portraits of  
Sofia Coppola and Jean-Pierre Léaud. 

buy the book

 PAGE TURNERS
Founded in 2009 by Angela Hill and David Owen  
in a small flat in London, IDEA has emerged  
as a leading distributor of rare, mostly out-of-print 
titles in fashion, architecture and design. Since 
then, the bookseller has expanded its reach  
to Dover Street Market in London, New York and 
Tokyo, and, most recently, the Comme des Garçons 
Trading Museum in Paris—while racking up an 
impressive following on Instagram and online.  
Now, in time for the holidays, Hill and Owen select 
a few of their favorite finds. —Thomas Gebremedhin
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what’s news

time machines

BRILLIANT DISGUISE

Since 1643, the prayer candles in 

nearly every great cathedral in France, 

as well as the halls of Versailles,  

have descended from the Trudon fam-

ily. For centuries, Cire Trudon—the 

Paris-based luxury candle maker and 

the world’s oldest wax-producing 

company—manufactured fragrances 

for French clergyman and noble alike, 

from Louis XIV to Napoleon. This 

month, Cire Trudon brings its rich 

heritage to America with the opening 

of its first U.S. boutique, in New York 

City (after launching a pop-up store 

on Bond Street last year). Designed by 

architect Fabrizio Casiraghi, the 

permanent shop on Elizabeth  

Street features suitably French inte-

riors with deep burgundies and an 

assortment of scents inspired by the 

brand’s history—from a candle that 

smells of the misty rain at Balmoral to 

a rose-and-camellia-infused ode 

to Napoleon’s first wife, Joséphine 

Bonaparte. —Jean Godfrey-June

the beaut y of 

CIRE TRUDON 

All is not what it seems when it comes to these diamond watches and  
their elegantly concealed dials. At first glance, they appear as shining bejeweled  

bracelets, but a slight turn of the wrist or a flip of a delicate cover discreetly  
reveals the ticking timepieces beneath.

NEW FLAME 
Cire Trudon’s 
Joséphine candle, one 
of its most popular 
scents, is a mix of kaffir 
lime, Turkish roses, 
Egyptian jasmine 
and Indonesian 
sandalwood. $105; 
ciretrudon.com 

HIDDEN HANDS  
From top: Cartier High 

Jewelry Secret Hour 
Tiger Décor watch, 

Graff Diamond Flower 
Secret watch, Chanel 
Fine Jewelry Camelia 

Secret watch, Van Cleef 
& Arpels Cadenas Pavée 

watch. For details  
see sources, page 180. 

A JOURNEY THROUGH TIME – WITH RIMOWA
The 1920s marked the beginning of modern air travel and the golden age of Hollywood. In 1919, Hugo Junkers 

presented the world’s fi rst all-metal commercial aircraft. It was made using the aircraft aluminum alloy discovered 
by Alfred Wilm in 1906. In 1950, RIMOWA presented its suitcase with the unmistakable grooved design made 

of the same material – at the time, it was the lightest suitcase in the world. RIMOWA was a real pioneer in the sector, 
starting the trend for lightweight luggage back then.

RIMOWA Stores North America: Beverly Hills, Guam, Las Vegas, Miami, New York, San Francisco, Toronto www.rimowa.com



ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THE DOCUMENTS REQUIRED BY SECTION 718.503,
FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. All artist’s or architectural renderings, sketches, graphic materials and photos depicted or otherwise described herein are proposed and conceptual only,
and are based upon preliminary development plans, which are subject to change. This is not an offering in any state in which registration is required but in which registration requirements have not yet been met. This advertisement is not an

offering. It is a solicitation of interest in the advertised property. No offering of the advertised units can be made and no deposits can be accepted, or reservations, binding or non-binding, can be made in New York until an offering plan is filed with the
New York State Department of Law.

Introducing Palazzo Del Sol.
47 newwaterfront condominium residences on
celebrated Fisher Island. A haven of privacy

and exclusivity, minutes from South Beach and
the cultural attractions ofMiami, with superbly

curated building amenities and 6-star
white-glove services.

Priced from $6.5 million to $35 million.
Now under construction

On-site sales pavilion: 305 535 6071
info@palazzodelsol.com | palazzodelsol.com

One Fisher Island Drive,
Fisher Island, Florida 33109

BEACH | MARINA | TENNIS | GOLF | RESTAURANTS & BEACH CLUB
SPA& FITNESS CENTER | BOUTIQUE HOTEL | DAY SCHOOL

COUNTRYMARKET | FERRY SERVICE TO & FROMTHE MAINLAND

A World Apar t
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what’s news

screen time

WRITING HISTORY

W
ITH THE UBIQUITY of transgender news this year, one would think 
the team behind Tom Hooper’s latest film, The Danish Girl (star-
ring Eddie Redmayne and Alicia Vikander), was just waiting for the 
most opportune moment to release its movie about Lili Elbe, the first 

known recipient of sex reassignment surgery. In reality, the film is the result of a 
nearly 20-year journey that began when novelist David Ebershoff came across a 
brief reference to Lili’s story. Born Einar Wegener in 1882, Lili Elbe was a painter of 
landscapes and was married to a fellow artist, Gerda, before becoming Lili, first in 
dress and later in flesh. “I had always thought Christine Jorgensen was the first to 
undergo gender affirmation surgery, in the 1950s,” Ebershoff says. “So it struck me: 
Why hadn’t I heard of Lili Elbe if she had done something so courageous so many 
years earlier?”

While working at Random House in 1997, Ebershoff, who knew he wanted to try to 
write a book about Elbe, traveled to Denmark to begin research. “I went looking for Lili 
to understand the context that she came from,” he says. Ebershoff immersed himself in 
the cultural life and institutions of 1920s Copenhagen, including the Royal Academy 
of Fine Arts, which art-
ists like Einar and Gerda 
frequented. Published in 
2000, The Danish Girl was 
well received, winning sev-
eral awards, and went on 
to become an international 
bestseller. When Ebershoff 
returned to Copenhagen 
earlier this year for filming, 
he was moved. “It was a triple encounter,” he says. “Tom was making the movie; Eddie 
was inhabiting Lili; and we were in a space that I had been in [while] looking for the 
Danish girl some 18 years before, where these actual people had once been.” 

Screenwriter Lucinda Coxon received the novel from producer Gail Mutrux in 2004; 
it was her first brush with Lili’s tale. “I was amazed to discover that (a) this person 
existed and (b) her story had been erased,” she says. “Of course, it is exactly the kind of 
history that gets erased.” The process of adapting the novel into a screenplay involved 
“figuring out the spine of the film,” Coxon says, “and filet[ing] away everything that’s 
extraneous to that.” When considering the timing of the film’s release, Coxon, who 
wrote a few drafts over 18 months, says, “I feel enormously grateful that we didn’t 
manage to make it sooner—because I think it’s a project whose time has come.”  
—Brekke Fletcher

nex t in tech 

VISION QUEST

 curved for 
4K picture in 

nano-crystal 
color

motorized 
stand pivots 

t v 90 degrees

8.3 million–
pixel displ ay 
for op timal 

cl arit y

spe aKers 
provide high-

resolution 
audio

Not every TV has to blend into the background. 
Beautiful chassis, bold speakers and elegant 

pedestals have brought new life to the world of 
television design.

“i was amazed to 
discover this person 
existed and that her 
story had been erased.”

–lucinda coxon

From top: Samsung 4K SUHD JS9500 Series Curved Smart TV; Bang & 
Olufsen BeoVision Avant; Sony XBR-X940C Ultra HD TV; LG 98UB9810 4K 

Ultra HD TV. For details see Sources, page 180.

THE READER 
Eddie Redmayne as 
Lili Elbe in the new 
film The Danish Girl.

Introducing
the new “Goccioline”

A collection of stackable rings
in 18Kt gold with diamonds.

Starting at $1,800

Made in Italy

FARAONEMENNELLA.COM

958 Lexington Ave, New York 212-752-5884

BERGDORF GOODMANLONDON NEW YORK CAPRI



I
N 2010, when Farmgirl Flowers founder 
Christina Stembel was working as direc-
tor of alumni relations and campaign 
outreach at Stanford Law School, she 

would pay $140 to send a bouquet of flowers 
to her mom back home in Indiana. When her 
mom sent her a photo of the arrangement, “it 
looked like I spent $9.99 at Safeway,” Stembel 
says. A natural problem solver, she began to 
wonder: “Can’t we figure out a solution that 
offers designer quality at a reasonable price 
with a better experience?” 

To that end, Stembel started Farmgirl 
in 2010 out of her Bay Area apartment. Now 
shipping nationwide via its website, with 
brick-and-mortar outposts in San Francisco, 
Los Angeles and, soon, New York City, the 
company is a leading floral delivery service 
that sources only American plants and is chal-
lenging establishments like 1-800-Flowers. 

Farmgirl’s model is simple: 
one arrangement of seasonal, 
domestic plants offered daily. 
The bouquets, which start at 
$38, are artfully imperfect 
and wrapped in biodegrad-
able burlap from coffee sacks 
donated by local roasters, 
including Sightglass and 
Peet’s Coffee & Tea. Stembel, 
37, expects Farmgirl to 
reach $4.5 million in sales, a 
growth of over 200 percent, 
this year. 

Having grown up on a 
soybean and corn farm in the Midwest, Stembel wants 
to revitalize the wilting domestic flower farming indus-
try. For now, she’s working on crimson arrangements for 
a December collaboration with Bono’s charity (RED) and 
expanding the company’s nonperishable assortments, 
like the BFF gift box, which is filled with Josie Maran 
skin-care products, Dandelion Chocolate and artisanal 
candles. As Stembel puts it, “We’re curating really nice 
stuff that women want.” —Emily Holt

For several seasons, Jake Sargent and Daniel 
Corrigan, co–creative directors of Simon 
Miller, have been quietly building upon the 
label’s roots, which have consisted mainly 
of denim pieces from selvage jeans to hand-
distressed work shirts. “We’ve always thought 
of it as a lifestyle brand,” says Sargent. The 
newest addition to the spring/summer 2016 
lineup is a collection of three single-strap 
unisex rucksacks incorporating supple French 
leather. “It’s really combining the simplicity of 
the bucket shape with the functionality of a 
backpack,” he says. Each variation—natural 
tan leather, nubuck leather and heavyweight 
canvas with leather trim—reflects the lived-in 
aesthetic of Simon Miller’s ready-to-wear 
collections (the same nubuck leather is used 
in several men’s outerwear pieces). “We were 
able to bring in these high-quality materials in 
a very simple but luxurious bag,” says Sargent. 

—Isaiah Freeman-Schub

closet case 

IN THE BAG

BREAKING BAG  Above, a single-strap rucksack from the new 
Simon Miller line; $950–$1,950; Barneys New York.

TIMED RELEASE
For Chopard, 1963 proved a pivotal year, 
when the Swiss luxury brand was acquired 
by the Scheufele family—a dynasty of 
distinguished German watchmakers and 
jewelers that remains at the helm today. 
To pay tribute to the family tradition of 
high watchmaking and to founder 
Louis-Ulysse Chopard, Chopard releases 
the L.U.C 1963 Tourbillon for men in a 
limited edition of 100 pieces. Price upon 
request; chopard.com. —I.F.-S.

the inspiration 

BLOOM BOOM
 e ach bag  
is made in  
new york.

what’s news

FLOWER POWER 
Clockwise from above:  
A seasonal arrangement 
wrapped in Farmgirl’s 
trademarked burlap;  
the center of Farmgirl’s  
San Francisco headquarters; 
Farmgirl Flowers  
delivers nationwide,  
using local growers.
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Find the perfect gifts for every quirky,

serious, sweet, sassy, adorable, handsome,

hilarious, or simply lovable giftee on your

list at BLOOMINGDALES.COM/GIFTS.

THE
ULTIMATE
GIFT
GUIDE
ULTIMATE

THE MEN’S STORE
AT BLOOMINGDALE ’S

BLOOMINGDALE ’S OWN

Jew
elry

photos
m
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show

detail.
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ALEXANDRA FERGUSON

J IN SOON

FITBIT

S’WELL

CROSLEY RADIO BLANKNYC

THE MEN’S STORE
AT BLOOMINGDALE ’S

CANADA GOOSE

BLOOMIE ’S BABY & JELLYCAT

CHLOÉ
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what’s news

London’s rise as a global design hub has made it a playground for young 
talent, leading to more than a few work-life partnerships blossoming  
in artier precincts of the city. In between pub lunches and late nights in 
the studio, these three designing couples are out in front, channeling  
a kaleidoscopic vision of the future. —Sarah Medford

As the two halves of JamesPlumb, 
Hannah Plumb and James Russell, both 

34, make furniture and interiors that 
salvage forgotten worlds. The two met as 
students at London’s Wimbledon College 

of Art and launched their Camberwell 
studio in 2009. Their anthropological 

approach is an anomaly in the arena of 
digitized prototyping that defines most 

studios today, yet brands have been quick 
to appreciate JamesPlumb’s talent for 

conjuring atmosphere from thin air. In 
Bloomsbury, rivulets of water course 

through display shelves in the duo’s new 
boutique for Aesop; in Shoreditch, bolts 

of white canvas scroll down onto steel 
parquet floors in their flagship for Hostem, 

the German fashion label. Outside the 
U.K., their furniture assemblages—a rem-

nant of a medieval staircase descending 
from a Georgian cupboard, a wing chair 

sprouting a church pew—are increasingly 
coveted on the collectible design circuit, 

and in January their work will debut in 
San Francisco’s FOG fair at Ray Azoulay’s 

Culver City gallery, Slete. 

JAMESPLUMB
james russell  and  

hannah plumb 

5. The museum that always inspires you, and why? 
Palazzo Fortuny, Venice. The blend of maintaining history with  
a contemporary program is spellbinding.

6. A restaurant you wish were in your hometown? 
Alla Vedova, in Cannaregio, Venice. 

7. The vehicle you count on? 
Our last car—an old Audi called Anoush. She served us well.

1. Name something 
you’ve brought into the 
studio to inspire you. 
We came upon some 
magnificent 19th-century 
nautical shapes that would 
be hoisted as ship signals.

2. What is your signa-
ture project at this point 
in your careers? 
The Aesop store on Lamb’s 
Conduit Street in London.

3. What grooming prod-
uct do you both use?
We fight over Aesop 
deodorant.

4. The last book or 
movie you shared? 
Alone in Berlin, by Hans 
Fallada. 

8. Your favorite dish to cook together? 
We love to cook, especially for others, so 
 hosting dinners is one of our greatest 
pleasures. There’s no one favorite dish, but 
potato dauphinoise is always a joint effort: 
one peeling, one slicing. 

9. What’s your most recent design 
discovery?
Beirut—amongst all the beauty—has the 
simplest, most sensible door latches we’ve 
ever seen, with two rings and a peg: from 
an 18th-century example at the Sursock 
Museum to improvised contemporary ver-
sions in makeshift bathrooms.
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what’s news

When Dutch designer Sarah van 
Gameren, 34, and British designer Tim 

Simpson, 33, toured the former dairy 
building in Islington that would become 
their studio in 2013, they must have felt 

right at home. The murals of milking and 
cheese making on the outer walls are 

distant relatives of the conceptual story-
telling they focus on in their own work. 
Glithero, the partnership they founded 

in 2007 after meeting at London’s Royal 
College of Art, has conjured chandeliers 

out of dipped wax, vases printed with  
cyanotypes, textiles woven from organ 

music and drawings made by fire; the 
videos that accompany each project are 
works of art themselves. After years of 

experimental efforts and small-scale 
private commissions, van Gameren and 

Simpson are taking Glithero—an ode 
to Simpson’s mother (it’s her maiden 
name)—into the arena of production 

design. They are collaborating with a com-
pany that creates hand-knotted carpets 
and readying a lighting collection for a 

2016 debut at Milan’s Salone del Mobile.

GLITHERO
tim simpson and  

sarah van gameren

7. The vehicle you count on?  
Our bicycles: a Dutch grandma bike (left) and a beautiful 
English Claud Butler.

8. Do you listen to music while you work? 
We have a soft spot for choirs. They are like a big machine with 
many human parts. Right now we like Cappella Amsterdam 
with Daniel Reuss as the conductor. 

9. What snack do you appreciate for its looks as well as 
taste? 
We have an ice cream cake here that is called Viennetta. We talk 
about this product often in lectures because it’s a great example 
of honest design.

4. What is your most 
recent design discovery? 
Pompeii is intriguing to us. 
Everything is captured and 
frozen in the moment.

5. Do you have a design 
icon, living or dead? 
We admire designers who 
redefine the discipline, like 
Gaetano Pesce (below left), 
the Eameses and Gerrit 
Rietveld (below right).

6. What project would 
you characterize as your 
big break? 
Big Dipper was pivotal  
for our careers. The instal-
lation still serves as our 
manifesto.

1. What is the project most people 
have seen or identified you with? 
Our Blueware Collection of ceramics, 
printed with patterns of plant specimens 
by UV light.

2. The fashion designer you’d most 
like to collaborate with? 
Hussein Chalayan. He is the best concep-
tual fashion designer we know and 
challenges the borders of his discipline. 

3. What are your travel essentials? 
Snorkel, The New Yorker and two pairs  
of sunglasses.
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what’s news

As love-struck students in their native 
Tel Aviv, Yael Mer and Shay Alkalay grew 

bored of hearing: “What will happen 
when one of you gets into RCA and  

the other doesn’t?” RCA—London’s Royal 
College of Art—made things simple  

by accepting them both, and after gradu-
ation the couple moved to Hackney, where 

they established Raw-Edges Design 
Studio in 2007. As its name suggests, the 

 studio’s practice focuses on materials 
and process. Their ongoing Endgrain 

series, which involves dyeing, laminating 
and slicing wood into sculptural furnish-

ings, evolved from a parquet-floor project 
that Mer and Alkalay, both 39, designed 
for Stella McCartney’s boutiques world-

wide. Their rose-shaped Concertina chair 
for Louis Vuitton’s 2015 Objets Nomades 

collection began as research into systems 
of folding and collapsing. In the near 

future, says Mer, they hope to take on a 
less rarefied project: kids’ furniture.  

With their two daughters at home, ages 1 
and 5, it’s a distinct possibility. •

RAW-EDGES 
DESIGN STUDIO

Yael mer and shaY alkalaY

7. A project you would characterize as your  
breakout moment? 
Definitely our multicolored Stack shelves.

8. Your most recent design discovery? 
It’s an estate agency website called The Modern House (themodern-
house.net). When life becomes too stressful you can dive into it 
and imagine yourself living in one of these modernist houses.

9. The best-designed baby clothes? 
Småfolk, Dis Une Couleur (far left) and Little Bird.

4. What snack do you 
appreciate for its looks 
as well as taste? 
Bear Yoyos fruit snacks.

5. Your favorite hotel  
to stay in as a couple? 
Alkalay: Airbnb, to avoid 
the hotel feeling.
Mer: CitizenM (below)  
in London or the Orchid  
Hotel in Eilat [Israel].

6. Do you have a design 
icon, living or dead? 
Rachel Whiteread, an artist 
and sculptor, whose work 
[including the Holocaust 
Memorial in Judenplatz, 
Vienna] manages to evoke 
very strong feelings  
and strongly corresponds  
with design.

1. The museum that always inspires 
you, and why? 
The V&A, Tate Britain and Tate Modern, 
as they have so much to offer, and the 
Barbican (right), because it’s the second-
best place on earth after the beaches  
of Sinai.

2. What fashion designer have you
collaborated with, and on what? 
We designed around 40 bespoke 
 parquet floors for Stella McCartney’s 
stores worldwide.

3. What object or item—of your design 
or someone else’s—falls into the cat-
egory of “expensive but worth it”?
Our designs end up quite pricey for a  
reason: whether it’s the rug we designed 
for Golran, handmade from silk and wool, 
or the chair we designed for Louis  
Vuitton, produced by amazing artisans.
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It happens. Especially when you’re flying in the Bombardier Global 6000 offered by NetJets.

That’s because it’s the largest business jet capable of accessing the world’s most difficult-to-reach

airports, like Aspen and London City. Offering unparalleled luxury and uncompromising performance,

the Global 6000 truly rises above the rest. To learn more, visit aworldabove.com
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DIOR HOMME TAILOR’S
CUT EXPERIENCE
NEW YORK | 10.15.2015

WSJ. and Dior co-hosted a two-part
men’s event in SoHo. Guests joined
host, photographer Ryan Plett, at
Dior Homme where they viewed the
new collection and experienced
“Tailor’s Cut”— a traveling installation
that illustrates the craftsmanship behind
every Dior Homme made-to-measure
suit. Following the event, an exclusive
dinner was held upstairs at the legendary
French bistro, Raoul’s.

Photos by Tim Soter

Follow us @WSJnoted

Myra Garcia, Jonathan CloonanAlex Hamer, Kipton Cronkite, Emir Baum Sebastian Paulsson
Ryan Plett, Brian Benfield,
Alberto Apodaca

Dior Homme SoHo
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Jay Stevenson, Josh Lavi

Taylor Olson, Karen Watkins

LA VENDEMMIA
MILAN, ITALY | 10.7.15

WSJ. Magazine hosted an exclusive reception
and dinner to celebrate the World’s Finest
Wine Tasting Experience. Pairing with
Associazione MonteNapoleone and BSI,
Milan notables and fashion advertisers
enjoyed an evening at Seta by Antonio Guida
at the newly opened Mandarin Oriental.

Photos by Marco Mantovani/sgpphotoagency.com
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Milanese design firm Dimore Studio debuts 
a new bespoke textile collection, paired here 
with jewels that reflect its sumptuous style.

SENSE AND 
SENSIBILITY

MARKET REPORT.fashion & design forecast december 2015 / january 2016
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DELICATE TOUCH    
A silk Jacquard  

fabric in gold and gray 
harmonizes with 

diamonds and pearls. 
Mikimoto necklace, 

Leviev bangle and 
Chopard earrings. 

Dimore Studio  
textiles throughout.
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STARS & STRIPES  
Light up the night 
with oversize gems in 
graphic settings. From 
left: Belperron necklace 
and Graff necklace. 
Opposite, clockwise 
from top: David Webb 
ring, Verdura bracelet, 
Verdura for Gemfields 
earrings and Nikos 
Koulis for Gemfields 
necklace.
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PATTERN MAKERS  
It’s easy to have 

designs on diamonds 
in dramatic fringe or 

delicate florals. Chanel 
Fine Jewelry necklace.  

Opposite, from left: 
De Beers bracelet, 

Forevermark necklace, 
Verdura bracelet and 

Forevermark by Maria 
Canale ring. 
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BLUE HEAVEN  
Find eternal bliss 

with chunky cuts of 
aquamarine set in  

gold. Belperron cuff  
and Pomellato ring. 

FULL CIRCLE  
A pavé choker is a 
memorable alternative 
to a classic pendant. 
Cartier necklace. For 
details see Sources,  
page 180.

IN CELEBRATION OF THE NEW JEWELRY SALON, A COLLECTION OF LIMITED-EDITION AND ONE-OF-A-KIND PIECES CREATED

BY SELECT BERGDORF GOODMAN DESIGNERS WITH MOZAMBICAN RUBIES AND ZAMBIAN EMERALDS SOURCED BY GEMFIELDS

GEMFIELDS.CO.UK/BG BG.COM/GEMFIELDS 212 753 7300

GLENN SPIRO



Special Advertising Feature
Jamaica

COURTESY OF SANDALS RESORTS

Negril’s Seven Mile Beach is a family-

friendly oasis of sunbathing and water sports, 

with vendors selling everything from craft 

beers to fresh lobster. By night, it transforms 

into a popular hot spot of clubs and bars 

where you can enjoy the rhythms of reggae 

and savor the flavors of the West Indies. In 

Montego Bay, you can tour historic Rose Hall, 

a Georgian Great House that has a lurid past 

and a spooky story to tell. Do it in daylight or 

brave a candle-lit evening tour, where you can 

visit the dungeon — now transformed into 

a tavern. Order the “Witches Brew” — a rum 

cocktail said to banish any black magic and 

soothe the spirits.  

Accommodations in Negril and Montego 

Bay range from the simple to the spectacular 

and Sandals Resorts® is taking care of the 

spectacular. Sandals Negril just introduced 

new spacious rooms and two-story Sunset 

Loft Suites while Sandals Montego Bay has 

unveiled the new Palm Suites that redefine 

beachfront living.

Adventurous? Try scuba diving in 

Cayman Trench in the western Caribbean Sea 

or take a ride through tropical landscapes on 

one of Mystic Mountain’s bobsleds in Ocho 

Rios. Once the ride is over, head to Scotchies 

for an authentic meal of jerk chicken and 

pork, roasted sweet potatoes and cold Red 

Stripe beer.

Feel the Vibe

Exotic Over-The-Water suites will soon make their debut in 2016 at Sandals Royal Caribbean 

in Montego Bay.  Perched on a deck hovering over the sparkling sea, the breathtaking 

accommodations will feature see-through glass floors, a Tranquility Soaking Tub™, an over-the-

water hammock for two and a private infinity pool and whirlpool with outdoor shower, plus lit 

water for night viewing in addition to personalized butler service.

www.sandals.com | 1-800-SANDALS or call your Travel Professional

Jamaica is a feast for the eyes, with a diverse ecosystem 

of over 220 species of colorful orchids, many of which are 

found nowhere else in the world.  The waters of the island’s 

luminous lagoons change from vibrant cobalt to different 

shades of blue throughout the day, depending on how the 

sun strikes them. In towns throughout Jamaica, boats and 

buildings come alive in a mix of greens, blues,  reds and yellows.

JAMAICA

S I X S P E C TA C U L A R S A N D A L S R E S O R T S I N J A M A I C A

FERRY INCL
UD

ED

T H E W O R L D ’ S O N LY F I V E - S TA R L U X U R Y I N C L U D E D® VA C AT I O N

European panache at an
all-beachfront tropical resort.

SANDALS® WHITEHOUSE
Chill on the longest, best stretch of

Jamaica’s Seven Mile Beach.

SANDALS NEGRIL
Enjoy a chic beach club, a butler

village and unlimited golf*.

SANDALSOCHI BEACHRESORT

Sandals’ only all-butler, all-suite,
all-oceanfront resort.

SANDALS ROYAL PLANTATION
The original Sandals is the island’s most

upbeat hideaway.

SANDALSMONTEGOBAY
This majestic resort in Montego Bay
has its own offshore private island.

SANDALS ROYAL CARIBBEAN

Jamaica stirs the soul of romantics with the island’s magnificent beauty

and exhilarates all who seek out its festive spirit. The same can be said for

Sandals Resorts. And now with the addition of new Beachfront Walkout Palm

suites at Sandals Montego Bay, new ultra-glam Sunset Loft suites at Sandals

Negril, and the Caribbean’s first-ever Over-the-Water suites at Sandals Royal

Caribbean, there’s more to love than ever before. More great beaches and

pools. More unlimited land and water sports. More non-stop happy hours

with endless pours of premium spirits and Gourmet Discovery Dining at

up to 16 restaurants per resort. More ways to party to the sounds of reggae

and more ways to fall in love all over again at the most romantic resorts in

the Caribbean. Best of all, because everything’s included, you can stay at

one Sandals Resort and play at six others throughout Jamaica. Yeh, mon!
*Visit www.sandals.com/disclaimers/wallstreetjournaldec2015

or call 1-800-SANDALS for important terms and conditions.

MO R E Q U A L I T Y I N C L U S I O N S T H A N A N Y O T H E R R E S O R T S O N T H E P L A N E T

Fo r mo re in f o rma t i on , v i s i t s anda l s . com
1-800 -SANDALS o r ca l l you r Trave l P ro f ess i ona l

A N T I G U A • S A I N T L U C I A • B A H A M A S • G R E N A D A • B A R B A D O S
D I S C O V E R O T H E R L U X U R Y I N C L U D E D® S A N D A L S R E S O R T S I N

®
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BLUE HEAVEN  
Find eternal bliss 

with chunky cuts of 
aquamarine set in  

gold. Belperron cuff  
and Pomellato ring. 

FULL CIRCLE  
A pavé choker is a 
memorable alternative 
to a classic pendant. 
Cartier necklace. For 
details see Sources,  
page 180.



(855) 886-4824 or visit www.firstrepublic.com New York Stock Exchange Symbol: FRC
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“First Republic waives ATM access fees worldwide,
making business travel easy.”

DUNCH ARTS

Emma E. Dunch, President (right); Elizabeth W. Scott, Industry Advisor (left)
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A
S A CREATOR OF sculptural lighting for 
prestigious clients such as Sarah Burton of 
Alexander McQueen and film director Nancy 
Meyers (who included her Bubble chande-

lier in this fall’s The Intern), New York–based designer 
Lindsey Adelman, 47, has set a standard for success 
that many American designers dream of reaching. 
There’s a page-long waitlist for her twice-yearly lim-
ited-edition collections; and even the more rarefied 
projects she does for Nilufar Gallery in Milan—which 
has promoted her work globally since 2012, including 
at this month’s Design Miami—are in high demand. 
So it’s a little tough to take Adelman seriously when 
she says, “We’re not very grown-up in the studio.” By 
this, she means that her team isn’t laser-focused on 
lighting alone. Other things intervene, such as a line 

of jewelry, or mirrors, or a music video (composed, 
choreographed and art-directed by friends and fam-
ily “just because,” she says). Which is how she likes 
it. Redefining “what a design company could be,” she 
says, has been a major motivation in her working life. 

Adelman (nee Adams) grew up in Westchester 
County, New York, the daughter of a banker and an 
interior designer–turned–aerobics instructor. She 
was on the editorial staff at Smithsonian magazine 
when an encounter with a giant Styrofoam french fry 
in a museum’s fabrication shop enticed her to switch 
to a career in design. While in the master’s program at 
the Rhode Island School of Design, she was drawn to 
the emotive potential of lighting and soon met David 
Weeks, a fellow student who became an early mentor 
and business partner. Since she went solo in 2006, the 

size of her staff has climbed from one to 33. 
In the course of a typical day, Adelman transits 

between home—a Brooklyn condo she shares with her 
husband, Ian, digital design director for the New York 
Times, and their son, Finn, 11—her studio and a range 
of job sites where she maps out custom projects like a 
wall patterned with sapphire-glass orbs. She’s back in 
the studio by noon for Transcendental Meditation 
with her team. “Music, meditation, dancing, kara-
oke—these are my recreations, so I bring them in,” she 
says. Travel is another preoccupation, and, with 
January’s launch of a second studio, in downtown 
L.A., Adelman will do more of it. “L.A. is very open to 
cross-pollination of disciplines,” she says. “It doesn’t 
want any more New Yorkers, but here we come.” In her 
case, L.A. might make an exception. >

BY SARAH MEDFORD   PHOTOGRAPHY BY ALEX MAJOLI

The pioneering—and unconventional—lighting designer expands her empire out West.

tracked

LINDSEY ADELMAN

QUICK DRAW 
Adelman, whose design 
company will open a second 
studio in Los Angeles  
in January, sketches at her 
home in Brooklyn.
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25
chocolate bars

delivered from Mast Brothers to the  
studio each month. 

5,000
vinyl records 

in Lindsey and Ian’s collection at home.  
The albums weigh 2,000 pounds. 

20
minutes

of Transcendental Meditation a day. Many of 
Adelman’s employees learned the tech - 

nique through the David Lynch Foundation.

9,000
designers and architects 

in the company Rolodex. •

696
juices

ordered for a four-day cleanse for  
Adelman’s staff.

8,000
square feet

in the new L.A. space.

500
globes 

blown every month for her Bubble lights.

60
pounds 

Weight of one of Adelman’s 15-globe 
chandeliers. 

3
team members

relocating to L.A. for the new studio  
and showroom.

12:10 p.m.
On-site meeting
with interior designer  
Tamara Eaton to review plans 
for a residential project.

7:50 a.m.
Walk to school

with her 11-year-old son, 
Finn, whose school in 

Brooklyn is 10 minutes 
from home.

3:02 p.m.
Design consultation
with members of her production team for a 
chandelier under construction at the studio.

4:45 p.m.
Sunset Park, Brooklyn
Adelman cheers from the sidelines at a  
school soccer game. Finn’s team wins.

11:25 a.m. 
In the studio 
Adelman’s Bubble  
lights adorn the  
space, in Manhattan’s  
NoHo district.

10:00 a.m.
Glass-blowing lesson

from artist Michiko Sakano 
at Brooklyn Glass studio. 

Adelman’s prior attempts have 
ended “very badly,” she says.

6:54 p.m.
Heading out
to attend a dinner 
in honor of Roman 
Alonso, creative direc-
tor of design studio 
Commune. 

2:15 p.m.
Screening

a dance video with 
choreographer Danielle 

Martinelli as inspir-
ation for an upcoming 

collaboration.

LET IT
SNOW.
OR RIN.
OR HAIL.

STREAM LIVE OR ON-DEMAND CYCLING CLASSES LED BY ELITE INSTRUCTORS. VISIT PELOTONCYCLE.COM. RIDE NOW
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BY HOWIE KAHN   ILLUSTRATION BY PATRIK SVENSSON

The pastor at Philadelphia’s Broad Street Ministry has partnered with local restaurateurs  
to establish a new eatery that, with every order, will help feed the needy.  

EAT, PAY, GIVE
culinary activism 

A PASTOR, A RABBI’S SON and an Israeli-
born chef walk into a doughnut shop: It 
sounds like a setup awaiting a punch line. 
But what Bill Golderer, Steven Cook and 

Mike Solomonov have in mind is no joke. Golderer, 
the 45-year-old founder and convening minister of 
Philadelphia’s Broad Street Ministry, helps to feed 
thousands of homeless and hungry locals every 
month at his church as part of a dining and social 
services initiative called the Broad Street Hospitality 
Collaborative. Cook, a 42-year-old restaurateur, and 
Solomonov, a 37-year-old chef, together own some 
of Philadelphia’s most talked-about restaurants, 
including Zahav, serving modern Israeli cuisine, and 
four locations of Federal Donuts, specializing in their 

namesake pastry as well as coffee and fried chicken. 
The idea for Rooster Soup Company, the new 

restaurant the three men will open in early 2016, 
started with a thousand pounds of chicken scraps. 
Each week, Federal Donuts had been paying a ser-
vice to pick up the massive amount of unwanted fat, 
meat and bones. Cook, who sits on the Hospitality 
Collaborative’s advisory board, and Solomonov pro-
posed putting those remnants to better use. “We 
thought, What if we open a soup restaurant where 
all the profits go to the Hospitality Collaborative?” 
says Cook, breaking off a quarter of a chocolate-
glazed at the Rittenhouse Square Federal Donuts 
location, one block from the Rooster Soup site, 
still under construction. Solomonov continues his 

partner’s thought. “Soup,” he says, “carries a theme 
of healing.” 

When Golderer opened his own dining opera-
tion, in 2008, he set out to provide the neediest 
Philadelphians with an experience that goes beyond 
what institutional soup kitchens typically offer. At 
Broad Street, there are no cafeteria-style lines, plastic 
trays or monochromatic stews spooned from chaf-
ing dishes. Instead, visitors are seated at tables set 
with tablecloths. Volunteers serve composed plates 
cooked by Steven Seibel, a 28-year-old chef previ-
ously responsible for feeding Comcast employees in 
their nearby corporate dining room. Golderer doesn’t 
refer to the people who depend on Broad Street for 
meals as homeless. “I call them guests,” he says.  

PLATE EXPECTATIONS  Profits from Rooster Soup Company will go to the Broad Street Hospitality Collaborative, which helps feed Philadelphia’s homeless. 

>
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the e xchange culinary activism

SOUP’S ON   
From top: Federal 
Donuts in North 
Philadelphia, which 
will provide Rooster 
Soup with scraps 
for chicken stock; 
Pastramen, the first 
recipe developed  
for Rooster Soup,  
includes pastrami, 
hard-boiled egg and 
ramen noodles; chef 
Mike Solomonov;  
the sanctuary and 
dining room at Broad 
Street Ministry. 

Broad Street’s dining room is in a high-ceilinged 
sanctuary on the church’s second floor, a space 
flanked by towering, Gothic Revival arches of bright 
stained glass—these amplify the sense of “dignity 
and delight,” as Golderer sees it, bestowed by the food. 
He calls the whole concept “radical hospitality,” and 
providing it costs around $3 million a year. Proceeds 
from Rooster Soup could significantly reduce Broad 
Street’s annual fundraising goals. “It’s like running 
for Congress,” says Golderer (who later tells me he is 
planning to run for Pennsylvania’s 7th Congressional 
District next year). “We have to go 
out and get the money.” 

Wearing a Philadelphia Eagles 
cap, a sleeve tattoo bearing a brim-
ming but unfinished cornucopia on 
his left arm and a Rooster Soup logo 
tattoo on his right, chef Seibel deliv-
ers today’s lunch at Broad Street: 
field greens with roasted chicken, 
roasted carrots and potatoes, gar-
nished with grapes, pears and feta 
and dressed with a fig-champagne 
vinaigrette. The same salad could 
easily go for $20 at a restaurant. 
Solomonov and Cook dig in to their 
meals while Golderer explains the 
biblical significance of hospitality, 
citing stories about Jesus as well 
as Sodom and Gomorrah before 
coming around to his conclusion: 
Truly taking care of people, he says, 
“means you need more friends than 
you think.” 

Over the years, Golderer has worked with advisors 
from Ritz-Carlton’s and the Four Seasons Hotel’s local 
properties, as well as the prominent Philadelphia 
restaurateur Joe Wolf, all hospitality giants who 
have donated time, resources and expertise to his 
cause. But the idea of developing a brick-and-mortar 
restaurant to directly support a nonprofit represents 
an innovative approach to food philanthropy. 

Cook points out that for many high-profile res-
taurants, contributing to their communities has 
become de rigueur. Alice Waters of Chez Panisse has 
been working on the Edible Schoolyard project for 
20 years, while René Redzepi of Copenhagen’s Noma 
recently revealed plans to institute a foraging cur-
riculum for Danish schoolchildren. For 2015’s Expo 
Milano, Massimo Bottura, chef of Modena’s Osteria 
Francescana, consulted with the Vatican before set-
tling on a location for the Reffetorio Ambrosiano, 
a charitable venue where Mario Batali and Alain 
Ducasse have cooked meals for hungry citizens and 
refugees in northern Italy. Though the Expo is over, 
Bottura promises his Reffetorio, with its fresh-
baked bread and site-specific artwork, is just getting 
started. “It will be around forever,” Bottura says, “to 
feed even the most fragile of souls.”

Through its connection to Broad Street, Rooster 
Soup further tightens the relationship between eat-
ing and giving—one will not be considered without 
the other. “This could be very consequential to the 
food scene and beyond,” says Golderer. Solomonov 

and Cook add that with restaurants at eight locations 
now under their purview, it felt as if the time had 
come to leave a bigger philanthropic mark. Donating 
gift cards or restaurant meals to charity auctions no 
longer seemed sufficient when Philadelphia’s poverty 
rate ranks highest among the country’s 10 largest 
cities, and when other local chefs like Marc Vetri and 
Jose Garces have established successful foundations 
(respectively supporting edible education in the 
schools and health and educational opportunities for 
immigrants). “This is the point in our growth,” says 

Solomonov, “where this is some-
thing we needed to do.”

Originally, Rooster Soup was 
slated to simply serve the chicken 
broth that resulted from all that left-
over fowl. But Cook and Solomonov 
decided to make it a more dynamic 
proposition, with a luncheonette-
style menu of rotating soups, salads 
and sandwiches—five of each at all 
times—with a typical meal costing 
around $12. Seibel hopes to con-
tribute at least one recipe to the 
mix; the restaurant’s general man-
ager will be John Nicolo, currently 
at Zahav and a volunteer at Broad 
Street’s lunch service on Thursday 
afternoons. Caitlin McMillan, also 
from Zahav, will be the chef.

Seating at the space, formerly 
a halal kebab house, will accom-
modate 50, split between a long 
Formica counter and a series of 

burgundy booths. “Because of its mission,” says 
Cook, “it has to be inviting. It can’t be too fancy.” 
Solomonov adds that the dishes will basically be 
what you’d expect at a luncheonette, but thought 
through by chefs rather than short-order cooks. 
Bread for the sandwiches—riffs on patty melts, tuna 
melts and Cubanos—will be made in-house. Soups 
will include a smoked brisket fat and matzo ball cre-
ation that was recently developed for a dinner Cook 
and Solomonov hosted for Rosh Hashana. A vegan 
soup will always be on offer, and salads will follow 
the Middle Eastern edict of including pickled and 
cooked vegetables as well as grains. 

Walking around the site of their 
upcoming endeavor, the pastor, the 
rabbi’s son and the Israeli-born chef 
can already envision the impact 
they’re hoping to make. “We work 
in hospitality full-time,” says Cook, 
“but expanding the definition 
of what that means and whom it 
applies to is really important.” Adds 
Solomonov, “Chefs can’t just focus on 
the top tier.” Golderer takes in both 
the space and his partners, as he con-
siders what the venture could mean 
for Philadelphia’s food culture. “At a 
minimum,” he says, smiling a toothy 
grin, “I’m hoping Rooster Soup will 
surpass the cheesesteak.” • 
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W
HEN HE WAS YOUNGER, one of Antoine 
Arnault’s summertime traditions was 
accompanying his father, Bernard 
Arnault, chairman of luxury fashion 

conglomerate LVMH, to a sunny Italian piazza in 
Portofino to pick out polo shirts and sweaters from 
the Loro Piana shop there. “It was one of the only 
brands outside the group that my father and I would 

wear,” remembers Antoine, now 38. “The style is 
classic, and that’s what we liked.” Arnault père had 
such an affinity for Loro Piana that in 2013, LVMH 
acquired an 80 percent stake in the family-run, 
ultraluxury lifestyle, clothing and textile brand for 
$2.6 billion. It marked the largest acquisition since 
LVMH paid $5.2 billion for 50.4 percent ownership 
of the Italian jewelry house Bulgari in 2011, buying 

out the Bulgari family holdings. It surprised some 
industry observers, especially as Loro Piana had 
never officially been for sale.  

“It was a family business and not on the market—
it was untouchable,” says Antoine Arnault, who 
is now chairman of the board of directors of Loro 
Piana and CEO of LVMH menswear brand Berluti. In 
the quiet of his office at the Berluti headquarters on 
Paris’s rue du Faubourg St.-Honoré, he cuts a debo-
nair figure. It was the late Sergio Loro Piana, who 
was then co-CEO with his brother, Pier Luigi, who 
brought the idea to LVMH. “He told us that they had 
decided to sell the company, and if we were inter-
ested, we were the ones they had chosen,” says 

Arnault. The deal was swiftly drawn up and com-
pleted in a matter of two weeks.

“They were not buying because we were nice 
people but because they need us,” says the jovial, 
mustachioed Pier Luigi Loro Piana, 64, who cur-
rently holds the title of deputy chairman. On this 
bright Sunday morning over breakfast in Rome, he 
is dressed in gray trousers and a navy Tasmanian 
wool blazer with the trademark Loro Piana doe-
skin finish. Indeed, what the Arnaults and LVMH 
gained—beyond access to such sought-after luxu-
ries as a vicuña and baby cashmere sweater jacket 
($14,395), a mink-lined baby cashmere overcoat 
($26,695) and an ultrafine merino wool crewneck 
sweater ($3,125)—is a vibrant, vertically integrated 
business. The thriving luxury yarn and textile arm 
is one of the world’s largest—producing 14.8 mil-
lion feet of fabric in 2012 in such materials as wool, 
baby cashmere, cotton, vicuña and linen. Such mate-
rial is a precious asset for LVMH’s stable of luxury 
brands including Dior and Louis Vuitton. Then there 
is the ever-growing Loro Piana men’s and women’s 
ready-to-wear collections, which are currently sold 
in 160 stores worldwide, in locations such as Aspen, 
Colorado, St.-Tropez and Palm Beach, Florida. And 
the same clientele who turn to Loro Piana for their 
wardrobe can also outfit their private jets and yachts 
with fabric from the burgeoning interiors business. 
There are seven factories in Italy and vicuña farms 
high up in the Andes in Peru and Argentina. (It takes 
the fleece of 35 vicuñas to make a single Loro Piana 
coat, and each vicuña can be sheared only biannu-
ally.) There is even a manufacturing plant in Outer 
Mongolia that helps transform the very fine coat of 
the hircus goat into cashmere.

There was only one caveat to the deal with LVMH. 
“Sergio asked that I never bring a star designer 
into this company,” says Antoine Arnault. “Sergio 
had seen what had happened to other brands where 
designers become the brands. But even if he had not, 
I would not have done so. It would have been hereti-
cal and the opposite of what the customer wants.” 

BY HARRIET QUICK
PORTRAIT BY ALESSANDRO FURCHINO

When French fashion group LVMH paid $2.6 billion for the  
family-owned, ultraluxe Italian brand Loro Piana, everyone wanted  

to know: What would they change? The answer is: Not much.

MATERIAL WORLD
cReatiVe BRieF

“[LVmh] weRe not Buying 
Because they aRe nice 
peopLe But Because they 
need us.” –pieR Luigi LoRo piana

>

TIGHT KNIT 
Pier Luigi Loro Piana 

(left) and Antoine 
Arnault in Loro Piana’s 

Milan headquarters. 



Beyond the intricacies involved in a conglomerate 
taking over a family business with complex supply 
chains and more than 2,500 employees, the largest 
task to date for Arnault and current CEO Matthieu 
Brisset has been to maintain the brand’s quality 
controls and general attitude of sartorial seren-
ity. “We received so many letters at the time of 
the acquisition,” Arnault says. “Our goal is not to 
change much.”

  

T
HE COMPANY DATES BACK to the early 19th 
century, when the Loro Pianas became 
successful wool fabric merchants. By the 
turn of the century, the family owned two 

wool mills of their own. In 1924, the enterprising 
Pietro Loro Piana, Pier Luigi and Sergio’s great-
uncle, established the company name; the business 
enjoyed a boom in the post–World War I years as 
the taste for luxury fabrics grew in both Europe and 
America. Decades later, in 1975, Sergio and Pier Luigi 
took over the business. The two brothers invested in 
production machinery that helped safeguard the 

company as the European textile busi-
ness lost out to Asia in the ’80s. As a 
result, Loro Piana managed to hold its 
own, relying on a network of Italian 
factories that dye, spin, weave, knit 
and finish garments, some 24 hours a 
day, seven days a week.

Whereas Sergio acted as the prod-
uct expert, exercising design controls 
that demanded the utmost function-
ality from each piece, his brother, 
Pier Luigi, was the more adventurous 
spirit. He is known affectionately as 
Pigi among his team, and over the years 
could be found climbing the steppes 
of the Andes with vicuña herdsmen; 
powwowing with New Zealand sheep farmers; or 
traveling across Myanmar’s Lake Inle in search of 
the lotus root fiber, harvested from the aquatic lotus 
plant, which Loro Piana has hand-loomed with cash-
mere and silk into a whisper-weight $2,550 scarf.

“The two of us did not invent anything, but we 

took the best we got from my father and tried to 
develop and follow his guidelines,” says Pier Luigi. 
“There are people who show me that they are wear-
ing a Loro Piana vicuña cashmere coat that might be 
30 years old. I say, ‘It’s great that you did not become 
fatter!’ ” he says, slapping the table. 

Another thing that the outspoken Loro Piana 
inherited from his father is a disdain for the type of 
branding fireworks that are now common in fashion. 
Instead of runway shows, ad campaigns and sea-
sonal collections, the company focuses on discreet 
marketing events such as the annual Piazza di Siena, 
a premier European show-jumping competition 
held in the cedar-planted grounds of Rome’s Villa 
Borghese; a yacht regatta in Sardinia; and a vintage 
car rally (the most recent one started and finished 
at the Meiji Shrine in Tokyo). “Superpopular sports 
and events like soccer or the America’s Cup do not 
interest us, as they touch too many people and also 
cost a lot of money,” says Loro Piana. At the Piazza di 
Siena, for example, smart blue and gold LP heraldry 
adorns banners, team members’ jackets and horse 
blankets, and in a small tent there is a showcase of 
the brand’s equestrian line—including the so-called 
Horsey jacket. This lightweight, multipocketed and 
rustle-free design, like the civilian clothes, won’t 
frighten the horses.

Antoine Arnault sees a way for Loro Piana to 
expand into the leather-goods business as well 
as capitalize on the appetite in China, Hong Kong 
and Singapore for the types of “noble” fabrics that 
Loro Piana produces. “There’s a huge opportunity 
to compete with the bigger players,” he says. “The 
synergies of the group and its ability to leverage will 
help Loro Piana.”

Now that Pier Luigi Loro Piana is a billionaire 
and his three children have grown up, one might 
imagine him indulging in a leisurely Loro Piana 
lifestyle of sailing, riding and motoring with his 
wife, Laura. In addition to his four homes, in New 
York City, Milan, Quarona, Italy, and St. Moritz, he 
owns an 84-foot yacht, My Song, which he says is the 
only place he can enjoy more than three consecu-
tive nights of good sleep. But he is happy to continue 
on at Loro Piana as a chief advisor. “My quality of 
life has not changed,” he says, with a laugh. “I enjoy 
working—and in any case, you can’t eat more than 
one steak a day.” •
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the e xchange cRe atiVe BRieF

SPINNING GOLD 
A selection of Loro 

Piana offerings in baby 
cashmere, merino  

wool and vicuña. For 
details see Sources, 
page 180. Top right: 

Pier Luigi Loro Piana 
with his late brother, 
Sergio, with whom he 

shared the title of CEO. 
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C
ONSTANCE AND GARY LEE SEACREST fly from Atlanta to Los 
Angeles frequently enough to be recognized by paparazzi 
at the airport. “We’ll be walking through LAX,” Connie 
says, “and they’ll say, ‘Oh, Mrs. Seacrest, have you come 

out here for a special event?’ and I’ll say, ‘Yeah, we’re here to visit 
our son.’ ” “Fortunately, the ones we’ve experienced are very cour-
teous,” Gary says. “It comes with the job.” 

On a Friday afternoon in L.A., Gary and Connie are waiting for 
their son to arrive at the L.A. offices of Ryan Seacrest Productions. 
Ryan’s running behind, but that’s to be expected—after all, he’s  
reputedly the hardest-working man in Hollywood. Ryan just broke 
Justin Bieber’s new single, “What Do You Mean?” on his No. 1 
morning radio show, On Air With Ryan Seacrest, which is syndi-
cated on 126 stations in the U.S. and in nearly 50 foreign markets 
from Namibia to Jordan to Singapore. Since debuting on L.A.’s KIIS 
FM in 2004, On Air has offered a mix of pop hits and PG-13 patter, 
while also providing Ryan with a massive promotional platform 
for his merry-go-round of hosting gigs (American Idol, American 
Top 40) and all the programs he executive produces—includ-
ing specials that he also hosts (New Year’s Rockin’ Eve, E! Live 
from the Red Carpet), hit reality shows (E!’s Keeping Up with the 
Kardashians, Bravo’s Shahs of Sunset) and a new NBC cop drama, 
Shades of Blue, which premieres this January starring ex-Idol 
judge Jennifer Lopez and marks his most ambitious foray yet into  
scripted television. 

But Ryan isn’t going to let a little work get in the way of spend-
ing quality time with his parents and his younger sister, Meredith, 
who also lives in L.A. No sooner has Connie shared a “Seacrest 
secret” about her daughter—Meredith got engaged yesterday—
than her busy son bursts into the room wearing a sharply tailored 
three-piece suit from his signature Macy’s line, Ryan Seacrest 
Distinction. “Did you speak to Meredith about tomorrow?” he 
asks. “Yeah,” Connie says, “we’ll do a family dinner.” Ryan’s also 
planning to fire up his new grill to belatedly celebrate Gary’s 69th 
birthday. “It doesn’t matter if we have to postpone it,” says Connie, 
who’s one year younger than her husband. “We make sure that we 
have some type of family gathering.” They also organize an annual 
Seacrest family vacation—a tradition dating back to when Ryan 
and Meredith were children. (Last year, they went on an African 
safari.) “Growing up, we were always very close,” Ryan says. “It’s 
just the four of us, so we’re used to doing things together.” 

Now married for 45 years, Gary and Connie were raised just 12 
miles away from each other in southern Pennsylvania. “I played 

BY LAURENCE LOWE
PHOTOGRAPHY BY ROBERT MAXWELL

Ryan Seacrest has amassed a media 
empire that attracts the attention of 

millions of viewers and listeners, but his 
parents remain his two biggest fans.

THE SEACRESTS
meet the parents

>

TIES THAT BIND 
Connie, Ryan and Gary 

Seacrest, who run 
their family foundation 
together, photographed 

in Los Angeles. 
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the e xchange meet the parents

basketball against her team,” Gary says, “and she was 
a cheerleader, so I knew who she was.” But they didn’t 
become an item until 1969, when they were in their 
mid-20s: Gary was going through Officer Candidate 
School at Fort Benning, on the Alabama-Georgia 
border; he needed a date for a dance, so an old friend 
told him to ring up Connie, who was working as a 
wedding planner in Atlanta. Within months, Gary 
received orders to report to West Berlin. “I wasn’t 
sure she should marry a soldier with the Vietnam 
War going on,” Gary says, “but we decided to do it and 
spend some time together before whatever would 
happen.” After two years in Germany, the couple 
settled in Atlanta, where Gary practiced real-estate 
law while Connie held down the Seacrest family fort. 
They raised Ryan, 40, and Meredith, 34, in the sub-
urb of Dunwoody, with no idea 
that they were grooming the next  
Dick Clark.

Ryan saved up enough money 
mowing lawns to buy his first 
headset and mixer at Radio Shack 
when he was 10 years old. “You’d 
make tapes,” Connie reminds him, 
“and the driver would play them 
on the school bus.” Ryan nods: 
“I played songs that the drivers 
would like—that was the key.” 
After getting his hands on a cam-
corder, Ryan began producing 
the evening news behind the bar 
area at home, complete with props 
like coffee cups and a “Channel 2” 
sign. “He’d interview the neigh-
bor kids,” Gary says. “And then,” 
Connie adds, “he decided that 
he wanted to make the morning 
announcements at his high school 
more fun.” Ryan imitates the assis-
tant principal (“Everyone rise for 
the pledge…”), adding intercom 
fuzz for full effect. He recalls thinking, “ ‘There’s a 
way to dress this up and actually get something out 
of it,’ so I would do the headlines and the weather.” 
Ryan’s first morning show, The Voice of Dunwoody, 
was an instant hit in the high school’s 15-to-18 demo-
graphic—Connie remembers the principal telling 
her, “Everyone listens to the announcements now 
because it’s so fun!”

At 16, Ryan started an internship at Atlanta’s Star 
94 FM, a top 40 station—and shortly thereafter he 
was hosting the weekend overnight shift. When he 
wasn’t at school or working, he’d hang out with “a 
posse of seven or eight guys,” Connie recalls. “We 
mothers worked together to decide on curfews so 
they couldn’t play us.” (Ryan concurs: “They were 
very organized.”) Driven to impress his girlfriends, 
Ryan took up cooking. “There was a dish—grouper 
parmadine,” he says. “And a Caesar salad,” Connie 
adds. “And a tableside Caesar,” Ryan says. “Even to 
this day, she doesn’t hesitate to chime in on my dat-
ing life.” 

After graduating from Dunwoody High (where 
he was voted “Best Dressed”), Ryan enrolled at the 

University of Georgia to study broadcast journal-
ism; two restless semesters later, he was ready to 
make his mark on the entertainment world. Gary 
recalls his son saying, “ I don’t know how good I am, 
but I have to go to L.A. or New York to find out.” At 
first, Connie wasn’t comfortable with the idea. “I 
told Gary, ‘You’re a great attorney. Let me see you 
win this battle.’ Ryan had all the answers. He was 
always older than his years.”

When Gary thinks back on his son’s earliest home 
recordings—the New Year’s Eve specials, the Bon 
Jovi videos—“it becomes surreal,” he says. “We used 
to think, ‘Isn’t that cute; isn’t that nice.’ The transi-
tion was just something that we never envisioned.” 
They’re both still watching to see what comes next. 
Connie says that “there are certain rules: If American 

Idol is on, you do not call my house.” After the show, 
Ryan calls to get their thoughts; on New Year’s Eve, 
they all chat throughout the evening. Gary and 
Connie have broken bread with the Kardashians on 
multiple occasions, but they don’t tend to watch any 
shows that their son is involved with only behind the 
scenes. Connie thinks of Kris Jenner, America’s most 
famous matriarch, as “just like another mother”—
she doesn’t keep up with the Kardashians’ televised 
exploits. “I can’t even say that I’ve seen the Shahs,” 
Connie says.

A reality show built around Mr. and Mrs. Seacrest 
probably wouldn’t yield the kind of Kardashian 
drama that drives ratings. Gary is watchful, soft-
spoken, concise—the lawyer who taught his son how 
to read his first entertainment contracts. “We’d go 
through them paragraph by paragraph,” Gary says. 
“I’d explain, ‘This one’s good for you; this one’s not 

so good.’ ” Connie is talkative and convivial—less a 
scene stealer than a natural hostess. Still, when asked 
how she and Gary deal with all the media attention 
that surrounds their son—including the not-so-good 
kind—Connie reveals a not-to-be-messed-with streak 
behind her easy smile and unbreakable poise.

“Ryan told me when he first got out here, ‘Mom, 
you better get thick skin, because you’re going to 
read all kinds of negative things about me,’ ” Connie 
says. “If I need to get upset with somebody, they’ll 
know it.” 

Connie would rather shift attention to the Ryan 
Seacrest Foundation, a nonprofit that has installed 
nine state-of-the-art multimedia broadcast cen-
ters in the lobbies of pediatric hospitals throughout 
the U.S. The flagship Seacrest Studio opened in 

2010 at Children’s Healthcare of 
Atlanta; others have launched in 
Dallas, Philadelphia and Denver. 
Ryan, the chairman and founder, 
was recently named Variety’s 
Philanthropist of the Year, but 
his foundation is a family-run 
effort: Gary’s the president and 
CEO; Connie’s the vice president, 
community affairs and hospital 
relations; and Meredith works 
full time as the executive director  
and COO. 

Connie recalls the idea being 
born around the dinner table in 
Atlanta, with Ryan saying, “ ‘I 
want to start a foundation, but 
the only thing I know is entertain-
ment. Let’s talk about this.’ ” Over 
a couple of years, the Seacrests 
developed the concept for studios 
where hospitalized children can 
create, star in and host their own 
game shows, dance parties and 
celebrity interviews, which are 

then broadcast throughout the building. Kids who 
aren’t well enough to come to the lobby can watch 
from their rooms or call into a show from their bed-
side phones. 

“Hospitals have told us that whenever there’s a 
broadcast,” Gary says, “the calls for doctors, nurses 
and medication go way down.” The patients aren’t 
the only ones who benefit, he adds: “Parents have bro-
ken down, and I cry with them in these lobbies.” The 
Seacrests also point to the foundation’s internship 
program for college students as a gateway to jobs 
in the field. “I’m part of the problem,” Ryan admits, 
“because I’m on a syndicated program that runs on a 
lot of stations locally. There are fewer opportunities 
for young people to actually get hands-on experience 
now.” Meanwhile, Ryan’s on the move: After wrap-
ping up the final season of American Idol, he will head 
to Rio de Janeiro as the late-night host for NBC’s 2016 
Summer Olympics coverage. More pressingly, he’s 
supposed to go look at new offices for Ryan Seacrest 
Productions. “This is the most fun I’ve had all day!” 
he says on his way out. “Justin Bieber’s new song is 
good, but this is great.”• 

RADIO DAYS
A young Ryan Seacrest posing with his Christmas present 

and first love. The DJ-in-training made tapes to play on the 
school bus and started interning at a top 40 station at 16. 

THE NEW

HOLIDAY SPICE
FlAT WHITE

Two bold ristretto shots of Christmas Blend Espresso Roast 

joined by sweet, velvety steamed whole milk  

and a perfect medley of holiday spices.

Only at Starbucks for the holidays.

Christmas Blend Espresso Roast not  
available in all stores. While supplies last.
© 2015 Starbucks Coffee Company. All rights reserved.
SBX16-121181
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REST 
ASSURED

WAKING DREAM 
Relax in cotton stripes. Céline top, 

shirt, pants, shoes and earrings. 



MORNING GLORY 
Unwind in an atmosphere of refined ease. On her: Fendi jumpsuit and Céline shoes  

(worn throughout). On him: Prada shirt, Louis Vuitton tank, stylist’s own necklace  
(worn throughout), Melet Mercantile vintage belt and Lanvin pants. 

PHOTOGRAPHY BY JOSH OLINS   STYLING BY CLARE RICHARDSON 

Slip away from mundane reality and relax  
into an idyllic escape with pajama-inspired daywear. 

DREAM CATCHER



SLEEP NO MORE 
Wake up in maximalist, 
mismatched prints 
or a sleek satin dress. 
On her: Calvin Klein 
Collection dress. 
On him: Dolce & 
Gabbana tank and 
Bottega Veneta pants. 
Opposite: Dolce & 
Gabbana shirt, stylist’s 
own earring and 
Bottega Veneta pants. 130
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RISE AND SHINE 
Add instant panache  
to any ensemble with  

a jacket inspired  
by men’s pajamas. On 

her: The Row coat 
and Céline earrings. 

On him: Michael Kors 
blazer and pants. 
Opposite: Erdem 

jacket, Nina Ricci dress 
and Céline earrings.  



FOLLOW SUIT 
Find perfect parallels 

in style that plays 
between feminine and 

masculine. On him: 
Ralph Lauren tuxedo 

and Prada shoes.  
On her: Gucci jacket 

and pants. 
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BREAK OF DAY  
Face anything in a 
sumptuous mix of 

pieces. On her: Stella 
McCartney coat  

and pants, The Row 
dress and Céline 

earrings. On him:  
Vince tank, Ddugoff 

pants and Marsèll 
shoes. Opposite:  

Prada jacket, Chloé 
top, Rag & Bone pants  

and Céline earrings.  



WIDE AWAKE 
Make a sartorial 
statement in a dress 
layered with a blouse, 
or a simple button-
down. On her: Kiki de 
Montparnasse top and 
Céline earrings. On 
him: Bottega Veneta 
jacket. Opposite: 
Louis Vuitton dress 
and blouse and Céline 
earrings. Models, 
Vivien Solari and 
Clement Chabernaud 
at IMG; hair, Tomo 
Jidai; makeup, Sally 
Branka; manicure, 
Tracy Sutter; set 
design, Kadu Lennox. 
For details see  
Sources, page 180.
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LAMU CALLING 
A remote African island is home to an extraordinary artists’ retreat created by  

bon vivant Nicholas Logsdail—founder of Lisson Gallery and nephew of Roald Dahl.

BY TONY PERROTTET   PHOTOGRAPHY BY GUILLAUME BONN   

BLUE HEAVEN 
Logsdail converted a 
former palm-oil factory 
in the main town of Lamu 
Island into an elegant 
getaway, complete with 
a lap pool. Anish Kapoor 
and Marina Abramović 
are among the artists 
who have visited  
and created work there. 



14 3

SERENITY NOW  From top left: Nicholas Logsdail, who opened Lisson (one of London’s first 
contemporary art galleries) in 1967, at the age of 22; the gallery now has branches in Milan 
and, opening in 2016, New York City. Interiors at the Factory, the design of which was inspired 
by minimalist artist Donald Judd and the work of Mexican architect Luis Barragán.

T
HE VOYAGE TO LAMU, an exotic island 
off the east coast of Africa, unfolds 
like an opium dream. After flying to 
Nairobi, the capital of Kenya, I took a 
propeller plane to a tiny airstrip set 
among lush mangroves two degrees 

below the equator. There two Swahili boatmen, 
Captain Hassan and Titus, escorted me to a nearby 
dhow, a traditional Arab sailing vessel crafted from 
wood and favored in myth by the likes of Sinbad the 
Sailor. As the distinctive triangular sail filled with a 
gentle breeze, the mysterious buildings of the island’s 
main township rose like a mirage on the horizon— a 
jumble of ancient whitewashed mansions, mosques, 
palm trees and bougainvillea, all presided over by the 
stone turrets of an Omani fortress.

Stepping ashore was like entering Pasolini’s 
Arabian Nights. Lamu Town is a medieval labyrinth 
so perfectly intact it was named a UNESCO World 
Heritage site in 2001. As we scrambled up stone steps 
lapped by the waves, past fishermen scaling their 
catch with curved blades, one declared in English, 
with a disarming smile, “Welcome to the island!” On 
the seafront promenade, women in colored veils swept 
by, followed by traders driving teams of donkeys laden 
with tea, silk and basmati rice. (The diminutive breed 
is the main land transport on the island.) It looks as if 
little has changed here since the Portuguese explorer 
Vasco da Gama drifted past en route to India more 
than 500 years ago.

Hoisting my bag onto his shoulder, Captain Hassan 
plunged into the maze of alleys, some barely shoulder 
width, dodging a stream of vendors, hand-pushed 
carts and braying burros. Finally, we arrived at an 
unmarked wooden portal in an anonymous wall and 
rapped a brass knocker shaped like a woman’s hand. 
As the door creaked open onto the Factory—so called 
from its earlier role as a palm-oil factory—I stepped 
into an oasis of calm and contemporary style.

Created by Nicholas Logsdail, a highly influential 
art dealer and the owner of Lisson Gallery, the Factory 
has been transformed over the past decade into a ref-
uge where international artists can be inspired and 
create. For 30 years an abandoned ruin, the structure 
has been renovated using the distinctive building 
materials of Lamu but with the clean, spare design 
that would delight many of the minimalist artists 
Logsdail has represented since the 1970s. After the 
claustrophobia of Lamu Town, the sense of space and 
light is exhilarating. On the spot where camels once 
trudged in circles, tethered to an oil press, a courtyard 
garden now overflows with fruit trees, ferns and flow-
ers. Around it, studio spaces are open to the air but 
shaded from the sun. It’s no wonder artists such as 
Marina Abramović and Anish Kapoor have made the 
pilgrimage to work here.

As soon as I stepped inside, a woman swathed in a 
silk headdress—an American named Hadija who had 
converted to Islam—handed me a cell phone.

“It’s Nicholas!” she said. “He wants to talk to you.” 
We’d had dinner in London the night before my flight 
to Kenya. 

“I’m so sorry I couldn’t be there to welcome you 
in person,” Logsdail declared, his voice crystal 
clear. “So I thought I’d do the next best thing and 
call.” (Kenya has skipped a generation, technologi-
cally speaking: It is all but impossible to get a Wi-Fi 

connection in remote areas, but the 4G coverage 
is pristine, so everyone from beach boys to Masai 
shepherds carries a cell phone.) For the next half 
hour, Logsdail gave me a personal audio tour of the 
Factory, from the library to the lap pool. A few resi-
dent artists have taken their work home with them, 
he explained, but many objets remain —two pieces by 
Richard Long crafted from antique wooden doors, 
several faux signs created by Christian Jankowski. 
For a performance art piece, Jankowski pretended to 
be a German entrepreneur who planned to revive the 
Factory as a coconut-oil plant, commissioning local 
artisans to paint advertisements for his company. 
“Artists love Lamu,” Logsdail said. “It’s a marvelous 
place to work. And no matter how famous, nobody 
ever knows who they are!”

If the idea of an English dreamer creating an art-
ists’ enclave on a faraway African island sounds 

plucked from the pages of a Roald Dahl story—Nicky 
and the Palm Oil Factory, perhaps—that’s entirely 
fitting. Logsdail is Dahl’s nephew, and as a child 
he heard stories of the “dark continent” from his 
uncle, who lived in the wilds of Tanganyika (now 
Tanzania) and Kenya for several years in his 20s, 
long before his short stories or children’s books had  
become famous.

I had discovered this family connection several 
months before, when I first met Logsdail at his favor-
ite Manhattan restaurant, Lucien, in the East Village. 
Over a luncheon of braised rabbit and Sancerre, the 
70-year-old Logsdail showed me the plans for his first 
New York gallery, under construction at a location 
near the High Line. Before long, we had digressed to 
his childhood in rural Buckinghamshire in the 1950s, 
where his eccentric Uncle Roald, who lived in a cottage 
nearby, would fire Nicholas’s imagination with stories 
of his African adventures as a youth. Dahl also trained 
as a fighter pilot in Kenya during World War II and 
crash-landed in the deserts of Libya, a tale vividly told 
in one of his memoirs, Going Solo.

Dahl became young Nicholas’s mentor, introducing 
him to a world far richer than the one offered by his 
father, a financier in London. “He was the best uncle 
a boy could have,” Logsdail said of Dahl, who brought 
his nephew model airplanes and extraordinary gifts. 
On one occasion in the mid-1950s, Dahl met the 
director John Huston in London, where Huston was 
filming some final ocean scenes from Moby Dick, using 
a wooden clockwork model of the white whale thrash-
ing its tail in a water tank. “ ‘So what are you doing 
with the clockwork whale when you’re finished?’ 
my uncle asked. ‘Nothing!’ the director said. And so 
Huston kindly gave it to me, and I stared at the mar-
velous object in wonder.”

Crucially for Nicholas, Dahl was also an art col-
lector, and he encouraged his nephew’s interest in 
painting. The pair would drive into London in an old 
Vauxhall Velox to visit the Tate, the National Gallery 
or the studio of Dahl’s friend Francis Bacon. “Everyone 

in the art world knew my uncle,” Logsdail said. “Some 
liked him, some didn’t. But for me, he was my hero.” 
They would also go to London galleries. “We’d pop into 
Cork Street, and a dealer would say, ‘Oh, Mr. Dahl, I’ve 
got something lovely I’ve been keeping aside for you.’ 
And then she would pull out a Gauguin watercolor! 
Art was all so much cheaper then.” Dahl introduced 
Logsdail to the artist Sir Matthew Smith, who taught 
him to paint and encouraged him to join the Slade 
School of Fine Art—a career track that took a different 
turn when Logsdail opened the Lisson Gallery in 1967, 
at the age of 22.

“I was so young,” he said, laughing. “But at that age, 
you are open to anything.” Lisson Gallery rose from 
a shoestring start to become a multimillion-dollar 
international operation that today represents many 
of the world’s most renowned artists (in addition to 
Kapoor and Abramović, Sol LeWitt, Tony Oursler, 

Tony Cragg and Robert Mangold); two gallery spaces 
now stand on either side of a single block in the West 
End, with a branch in Milan and another to open in 
New York next year.

When we met in London, Logsdail invited me to 
join him at an exhibition by one of his highest-profile 
clients, Ai Weiwei, at the Royal Academy of Arts. The 
Chinese provocateur had just arrived, on his first trip 
outside Beijing after house arrest, and posed for selfies 
with Logsdail by the Thames. We ended up wander-
ing London from one atmospheric boîte to the next. “I 
think that’s someone famous,” a guest whispered as 
we entered Soho House on Greek Street, with Logsdail 
towering above the crowds in a tailored tweed blazer, 
scarf and black fedora.

Like his uncle, Logsdail is a born raconteur, with 
a repertoire of colorful anecdotes. He also has a 
philosophical bent and often interrupts his tales for 
musings on fate. “Everything important in life hap-
pens as a result of chance,” he said at one point, before 
adding: “Of course, these things may seem like coin-
cidences, but one has already done the groundwork, 
perhaps subconsciously, to make them possible.”

So it was with Lamu. Despite his childhood fas-
cination with East Africa, the success of his gallery 
meant that he was too busy to make a journey to the 
continent. The opportunity suddenly arose in the 
dark London winter of 2000, when Logsdail, then in 
his mid-50s, was chatting over lunch with a Mexican-
Italian friend who mentioned that she was taking a 
long journey to a sunnier clime. “I asked where she 
was going, and she said in her lovely accent: ‘Darling! 
Best kept secret. Not St. Moritz. I’m going to Africa!’ 
Then she said, ‘I don’t know you very well, but you 
seem like you would be a good companion. Would 
you like to join me?’ ” Logsdail had already planned 
a trip to New York, but when he returned to his office 
that afternoon he discovered a fax saying that his 
appointments had been canceled. “All of a sudden 
I had two weeks empty in my diary,” he marveled. 
His friend was entirely unsurprised when he called. 

“There is someThing enchanTed abouT The island. 
i was capTivaTed. and iT was an experience i felT i 
wanTed To share wiTh oThers.”  —nicholas logsdail
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“ ‘There is a Kenya Airways flight to Nairobi this eve-
ning,’ she told me. ‘I’ll meet you for breakfast.’ And so 
I did! I was quite shocked at myself. I hadn’t taken a 
holiday in years.”

After going on safari, the pair flew to Lamu, which 
at the time had an improbable reputation as Africa’s 
most exclusive getaway, even though the airport on 
the archipelago was a thatched hut manned by a lone 
Masai warrior. Logsdail remembered that the war-
rior leaned on his spear when he arrived and intoned, 
“Welcome to paradise.” “Well, paradise Lamu was 
not,” he recalled. “But it was incredibly laid back. 
There is a lovely Kiswahili phrase, pole pole—slow 
down,” he said. “There is something really very 
enchanted about the island. I was totally captivated. 
And it was an experience I felt I wanted to share  
with others.”

Logsdail returned in 2002 to purchase a palatial 
18th-century residence, Utulivu, in the heart of Lamu 
Town, which he renovated in the traditional style of 
Gujarati craftsmen—walls of plaster mixed with lime 
and sand, polished smooth, and windows covered by 
ornate latticework. He enjoyed the process so much 
that he couldn’t resist a second opportunity in 2006: 
the town’s derelict palm-oil factory, the ultimate 
fixer-upper, filled with tons of debris but sound in 
structure. “I had no intention of buying the factory, 
but it fascinated me. Who built it? Why had it been 
abandoned? The owner, who had three wives and 14 
children, came knocking on my door, offering it for 
sale. I should have sent him away, but my curiosity 
got the better of me.” When Logsdail turned down the 
first offer, the owner kept returning with ever-lower 
prices—for two and a half years. “I started thinking 
about it,” Logsdail said. “I love doing architectural 
work. Slowly the idea of renovating the building  
took hold.”

Today, the Factory’s color palette and building 
materials are traditional Lamu, but the aesthetic is 
contemporary, inspired by the artist Donald Judd’s 
minimalist spaces in Marfa, Texas, and the work of 
Mexican architect Luis Barragán. From the start, 
Logsdail envisioned the Factory as a casual artist’s 
refuge rather than an official colony or residency. 
Invitations are extended personally and informally, 
and artists usually stay while Logsdail himself is in 
Lamu over the summer or holiday season, so he can 
join them for conversation, dinners and screenings 
of films on a courtyard wall. (Logsdail has three sons 
and a daughter from two marriages, all of whom visit 
Lamu often; Rory, a filmmaker, and Alex, who works 
with his father at the gallery, have taken a particular 
interest.) It is intended as a place “where work and 
pleasure can seamlessly collide,” Logsdail said. “So 
far 25 artists have taken up the offer.”

The results have been striking. In 2010, Marina 
Abramović filmed a video, Confession, which involved 
her staring into the eyes of a donkey and telling it her 
life story. “I spent three days looking for the right don-
key,” Abramović says now, laughing. “You have to have 
the right chemistry. Some donkeys you like, others 
you don’t.” Her second marriage had just ended, and 

BAY WATCH  The view over the rooftops of Shela. Starting 
in the ’90s the village became popular among jet-setters.



LOCAL COLOR  
Left: A dhow at anchor in 
Shela; the traditional Arab 
vessels still ply the waters 
of the Lamu Archipelago. 
Above: Veiled women in the 
narrow passages of Lamu 
Town. Right: Henna tattoos 
at Lamu market. 

Logsdail invited her to Lamu to get over her divorce. 
She stayed for nearly a month. “It’s an incredible mix 
of cultures,” she says. “There are Masai warriors 
straight out of a National Geographic magazine, 
women in colored burqas. And I loved the names. One 
official was called Pineapple. A guy who ran the local 
bar was Satan. The cook was Robinson Crusoe.” Lamu 
turned out to be an ideal place to rethink her life. “It’s 
far from home, far from everything,” she says. “And I 
had all this time. I went into a different space.” 

Part of the attraction of Lamu was spending time 
with Logsdail, whose London gallery Abramović first 
visited in the early ’70s. “Nicholas is incredibly faith-
ful to his artists,” she says. “He doesn’t discard them 
like dirty socks. And he really believes in art.” The 
pair spent days aimlessly wandering around Lamu, as 
Logsdail shared his passion for the island. “I love talk-
ing to him,” Abramović says. “He combines a Nordic 

sensibility with London eccentricity. He says exactly 
what he thinks.”

Anish Kapoor also spent time on the island and 
completed a series of gouaches there. (“What Nicholas 
has done in Lamu is wonderful,” he said. “It has an 
African intensity.”) Other visitors include Jorinde 
Voigt, Wael Shawky and the emerging Kenyan artist 
Gor Soudan. Still, the artist whose work is most in 
evidence at the Factory is a local, Asha Thamu, whose 
deceptively simple paintings capture Lamu’s dreamy 
atmosphere. “In an age of conceptual cleverness, 
Asha has a natural knowingness,” Logsdail said. “She 
paints what she sees, in a vernacular way.” (“Nicholas 
told me, ‘Don’t you ever go to art school!’ ” Thamu told 
me with a laugh, when I met her at the Factory. “I asked 
him what he liked about my paintings, and he wouldn’t 
tell me. He said it would change the way I work.”)

The Factory has also provoked excitement in 
Nairobi’s incipient art scene, where one of Kenya’s 
only contemporary galleries, the Circle, opened in 
early 2015. “It’s a wonderful thing for Kenya what 
Nicholas is doing,” enthuses the gallery owner, Danda 
Jaroljmek, who has also created an annual art auction 
that connects regional artists with collectors. She 
hopes that there will be a chance for her city-bound 
artists to broaden their cultural horizons. “It would 
be wonderful if our Nairobi artists could go to Lamu 
and meet Nicholas’s superstars,” she says. “Kenyan 
artists very rarely have the opportunity to travel and 
meet individuals of their caliber.”

F
EW OF LAMU TOWN’S official “attrac-
tions” would make it on any TripAdvisor 
list—there’s one haunted museum with 
rusty cannons by the door and some 
antique artifacts on display, and the 
imposing Omani fortress. The true 

allure of the town is its otherworldly atmosphere: The 
look of the alleyways is Arab, the faces are African, 
the pungent perfume of spice and curry, Indian. The 
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WATER WORLDS  Above: A villager loading cargo from a donkey onto a dhow, near Lamu Town. Right: A villa on  
the far end of Shela with sweeping views of the harbor. In the ’90s, Princess Caroline of Monaco and Prince Ernst August  
of Hanover owned real estate in Shela; an entourage of European aristocrats soon followed. 

almost every other First World nation. The crimes 
were horrific—an elderly French woman seized by 
pirates in her house; a British couple kidnapped, 
the husband shot dead, the wife ransomed after six 
months of captivity; a village raid by jihadists that 
left over 60 dead. The result was like turning off a 
faucet—overnight, travelers simply stopped going to 
Lamu. The island economy was devastated.

To Lamu’s expats, the travel warnings were the 
result of a geographical confusion in the Western 
press, which did not distinguish between events in 
the 2,500-square-mile Lamu County on the mainland 
of Kenya from those on the island. (Lamu is the name 
of the 108-square-mile island; the Lamu Archipelago; 
and Lamu County, which also encompasses a vast 
swath of the mainland.) “Nothing violent whatsoever 
has happened on Lamu Island!” said Logsdail, who 
shares the frustration. “The incidents all occurred 
in Lamu County.” Logsdail has continued to bring 
his family to Lamu every year, without the slightest 
trouble. What’s more, the U.S. maintains a naval pres-
ence in a counterterrorism base only a few miles from 
Lamu. “The island is far safer than any American city,” 
he pointed out.

There are signs that tourism is returning. “We’re 
almost booked out for Christmas–New Year,” says 
Carol Korschen, the owner of the Peponi Hotel, add-
ing that the luxury rental villas lining the sands of 
Shela were reporting similar comebacks. But the five-
year collapse has taken its toll in other ways. Lack of 
funds is threatening the ancient architecture: The 
Global Heritage Fund in 2010 had already identified 
Lamu Town as one of the world’s 12 most endangered 
historical sites due to “insufficient management” and 
“development pressures.” Many parts of the town 
have gone beyond poetic decay to serious structural 
decline. Some crumbling houses are propped up only 
by mangrove poles; others lean chaotically across 
alleys, so that residents on either side can nearly 
shake hands.

Meanwhile, the Kenyan government is coming up 
with a string of dubious development projects. For 
years, plans have been in the works to construct an 
enormous $25 billion port on Lamu Island to export 
oil pumped in a proposed pipeline from Ethiopia and 
South Sudan. Although it will provide desperately 
needed employment, environmentalists are horrified 
by the potential damage to the fragile marine eco-
system—and the even more fragile society, ending its 
dreamlike isolation forever.

Although a small activist group called Save Lamu 
opposes the port, few islanders feel that they have 
much say in the matter. “Everything has to change,” 
sighs the local artist Asha Thamu with resignation. 
“Our children will see a different world.”

On my last afternoon in Lamu Town, I wander 
through the busy marketplace in search of souve-
nirs when my cell phone rings; it’s Logsdail calling 
from London to see how my stay has been. After we 
exchange news and gossip, he is excited to report 
that ground had just been broken on the New York 
branch of the Lisson Gallery and that its open-
ing is on track for 2016. It is a timely reminder that 
Captain Hassan is waiting with a dhow bound for 
the airport—and the long, slow journey back into the  
21st century. •

mansions of Omani ivory merchants loom like cita-
dels, their doors carved with exquisite ornamental 
detail and studded with defensive brass spikes. Even 
the animals have a fairy-tale quality: The hundreds 
of alley cats staring with suspicious eyes are called 
Egyptian because their breed is the only one that 
resembles the cats in hieroglyphics. 

As in ancient Greco-Roman towns, houses in 
Lamu Town have no numbers. There are no lights  
in the back alleys, so on moonless nights I wander for 
hours through dark, silent passageways, glimpsing 
candelit rooms through silk curtains. At strategic 
corners, Swahili men in white robes and embroidered 
kofia caps play dominoes under swaying lanterns. By 
day, I pay visits to the eccentric expats living in town. 
The most memorable is the writer Errol Trzebinski, a 
grande dame from Nairobi who purchased an Omani 
mansion in the mid-1980s for £1,750 (then around 

$3,500), after her research on the Danish writer Karen 
Blixen (a.k.a. Isak Dinesen) and her lover Denys Finch 
Hatton became a key source for the love story in the 
film Out of Africa. “I was feeling affluent then!” she 
says, with a laugh. Cradling her porcelain teacup with 
aristocratic poise, she politely explains why Lamu is 
addictive. “Yes, I sometimes do wonder, What am I 
doing here living amongst all this garbage and don-
key s—? But then I’ll open the door to somewhere like 
the Factory, and one enters another world. The town is 
filled with such hidden treasures.”

For a burst of light and blue sky—and a taste of 
Lamu’s jet-setting “golden age”—I hire a dhow named 
the Lady Gaga to take me two miles south to the beach 
village of Shela. No sooner have we left the dock than 
we are racing sea turtles through crystalline waters, 
the memory of dark alleyways scorched away by 
the equatorial sun. The boatmaster (known only as 
Captain Cappuccino) points to an array of ravishing 
villas set above a stretch of golden sand. It was in Shela 
that Lamu’s improbable celebrity era took off in the 
mid-1990s, when Prince Ernst August of Hanover (soon 
to wed Princess Caroline of Monaco) decided to buy a 
mansion—the first of three. An entourage of European 
aristocrats and wealthy admirers followed in the new-
lyweds’ wake, turning Lamu into Africa’s most exotic 
hideaway. Soon stars from Sting to Kate Moss and Jude 
Law were renting out villas and partying with the beau 
monde by Shela’s eight-mile-long beach.

For a little nostalgia, I drop by the sunset happy 
hour at the beachfront Peponi Hotel, which has been 
the center of the expat scene since it first opened 
in 1967. Mick Jagger and Jerry Hall once lounged 
on its veranda; Yehudi Menuhin serenaded dinner 
guests with his violin. Today, the ambience of the 
Peponi is decidedly more sedate than what it was in 
its heyday. Lamu’s social scene collapsed after 2011, 
when a string of violent incidents traced to neigh-
boring Somalia provoked travel warnings from the 
U.S. Department of State, British Foreign Office and 

“lamu is an incredible mix of culTures. iT’s far 
from everyThing. and i had all This Time. i wenT 

inTo a differenT space.”  —marina abramović
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ROCKET SCIENCE 
Karlie Kloss, on the interstage of SpaceX’s Falcon 9 rocket, which delivered the Dragon spacecraft  

into orbit to reach the International Space Station in 2012. Lacoste jacket and pants, Rochambeau bag,  
Marc Jacobs hat, Selima for Dusan sunglasses, vintage belt and Nike shoes.

All-American supermodel Karlie Kloss gears up to ring in the  
New Year in style at Elon Musk’s SpaceX headquarters in California—where  

the sky is the limit. Welcome to 1 Rocket Road.

PHOTOGRAPHY BY MACIEK KOBIELSKI   STYLING BY GEORGE CORTINA

Karlie 
and the Rocket 

Factory



LIFTOFF 
Kloss, alongside  

the Falcon 9 interstage. 
Saint Laurent by  

Hedi Slimane jacket  
and vintage Breitling 
watch. Opposite: One 
of nine Merlin booster 

engines—the most 
efficient ever built— 

that fuel the Falcon 9.  
Melet Mercantile  

vintage jersey and 
whistle, Flagpole Swim 

bikini bottom, Nike 
wristband, Swatch  

watch and Nike shoes. 



OCCUPY MARS 
Perched next to the 
Dragon spacecraft, 

which delivers cargo to 
the International Space 

Station and eventually 
will carry people into 

space. Its first manned 
test flight is expected to 

launch in two to three 
years. Louis Vuitton 

jacket, vintage swimsuit 
 and Nike shoes.
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SPACE ODYSSEY 
SpaceX mission control. 

Nike jacket and Apple 
Watch Sport. Opposite: 

Inside SpaceX’s Electro
magnetic Interference 

(EMI) testing chamber, 
which monitors hardware 

to confirm it meets 
required standards before 

space travel. Moschino 
top and briefs, Melet 

Mercantile vintage sash 
and Nike shoes. Model, 

Karlie Kloss at IMG; 
hair, Esther Langham; 

makeup, Virginia 
Young; manicure, Ashlie 

Johnson. For details  
see Sources, page 180.
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A
LMOST TWO YEARS AGO, when the Hallen 
für Neue Kunst, a pioneering contemporary 
art museum in Schaffhausen, Switzerland, 
closed after a decade of legal strife, nearly 
two dozen works by the 85-year-old minimal-
ist painter Robert Ryman needed to find their 

way back home to New York City. The paintings, which, like 
his other pieces, feature tonal variations of the color white 
on surfaces from unprimed canvases to fiberglass panels, 
had been installed since the early ’80s in the converted fac-
tory, where each 15,000-square-foot floor was dedicated to 
just a few artists, including other 20th-century icons like 
Sol LeWitt, Carl Andre and Robert Mangold. Ryman’s sons 
Cordy, 43, and Ethan, 51, soon flew to Switzerland to “repa-
triate Dad’s paintings.” 

“The downside of the museum closing,” continues Ethan, 
sitting in his Brooklyn studio with Cordy and their 45-year-
old brother, Will, “is that it was supposed to be a permanent 
exhibition of Dad’s work.”

When Jessica Morgan, a former curator at London’s Tate 
Modern, took over as director of the Dia Art Foundation in 
New York City last January, she instantly found the upside. 
“All of a sudden,” she says, “there was a chance to show this 
incredible body of work.” As Cordy points out, “Most of what 
we brought back hasn’t ever been seen in the United States.”

Opening December 9, the exhibit, Robert Ryman, 

BY HOWIE KAHN   PHOTOGRAPHY BY TINA BARNEY

Minimalist master Robert Ryman, famous for his 
all-white canvases—on show soon at New York art space 

Dia: Chelsea—raised three artists in a colorful home.

LIKE FATHER, 
LIKE SONS

represents Dia’s first solo show in Chelsea since 1998 and will 
showcase 22 of Ryman’s works, the majority of which hung 
at Schaffhausen. It’s the first time since Ryman’s retrospec-
tive at the Museum of Modern Art in 1993 that there has been 
a comprehensive look at his work in New York City, though 
Dia: Beacon, the foundation’s museum inside of a converted 
Nabisco factory 65 miles north of Manhattan—a spiritual 
cousin of the Hallen für Neue Kunst—displays 22 additional 
works by Robert Ryman on a full-time basis. “It seemed com-
pletely illogical to me that we had spaces we were renting out 
in Chelsea and not using ourselves, so I immediately reversed 
that,” says Morgan.

Established in 1974, Dia has served artists and the public 
by launching exhibitions and commissioning and maintain-
ing works around the world—“things that are dreams rather 
than projects,” by Morgan’s definition. Walter De Maria’s 
The Lightning Field (1977), in rural New Mexico, and Robert 
Smithson’s Spiral Jetty (1970), on the shores of Utah’s Great 
Salt Lake, both fall under Dia’s administration, as does Puerto 
Rican Light, a recent work by the duo Allora & Calzadilla, situ-
ated in a cave on Puerto Rico’s southern coast.

Morgan sees the Ryman exhibition as a kind of homecom-
ing, both for Dia as its neighborhood’s nonprofit, visual arts 
anchor and, in a sense, for the artist himself. Despite suffer-
ing a fall and a stroke four years ago, which compromised his 
mobility and language skills, Ryman is now in his seventh 

BAND OF BROTHERS
Ethan, Will and Cordy 
Ryman, with their 
father, Robert Ryman, 
at his home in New  
York City. 



F
R

O
M

 L
E

F
T

: 
B

IL
L

 J
A

C
O

B
S

O
N

 C
O

U
R

T
E

S
Y

 T
H

E
 G

R
E

E
N

W
IC

H
 C

O
L

L
E

C
T

IO
N

 L
T

D
; 

C
H

R
IS

T
O

P
H

E
R

 B
U

R
K

E

159

F
R

O
M

 L
E

F
T

: 
C

O
U

R
T

E
S

Y
 E

R
 S

T
U

D
IO

; 
C

O
U

R
T

E
S

Y
 O

F
 T

H
E

 A
R

T
IS

T
 A

N
D

 Z
Ü

R
C

H
E

R
 G

A
L

L
E

R
Y

, 
N

Y
C

-P
A

R
IS

decade of making paintings in New York City. Though 
he set a personal auction record of $20.6 million in 
May, for his 1980 painting Bridge, Ryman’s work 
does not, according to Morgan, garner popular atten-
tion like that of some of his contemporaries, such as 
Jasper Johns and Ellsworth Kelly. 

Still, Ryman’s cultural contributions are deeply 
felt. “Posters of his paintings may not be hanging 
on dormitory walls,” says Arne Glimcher, founder of 
Manhattan’s Pace gallery and Ryman’s gallerist for 
the past 28 years, “but he’s a hugely successful artist 
in the art world.” Glimcher groups Ryman with other 
visionaries of his era such as Donald Judd, Agnes 
Martin and Louise Nevelson. “Only a few times do 
we see artists whose work is completely referential 
to itself,” Glimcher says. “There’s this whole group 
of artists this past century who have been shocking, 
and he’s one of them.”

The artist Roni Horn, who met Ryman when he vis-
ited her M.F.A. studio at Yale for a critique in the late 
’70s, describes her own relationship to his canvases 
as critical. “The work’s a combination of radicalism 
and humanism,” she says. “When I stand in front of 
these paintings, it forces me to be there in a way I rec-
ognize as essential to my well-being.”

 

R
OBERT RYMAN MOVED from his native 
Tennessee to New York City in 1952 
to pursue a career as a jazz musi-
cian. He’d been enlisted in the Army 
Reserve during the Korean War, and 
after being stationed in Alabama, 

playing the saxophone in the Camp Rucker band, he 
took a bus to Manhattan, where he rented a room 
from a Russian cellist on 60th Street, across from 
Bloomingdale’s. Wanting the flexibility to practice 
his music, Ryman worked a series of odd jobs: as 
a messenger for an insurance company, as a mail-
room attendant, as a traffic manager for a chinaware 

importer. A couple of years later, 
while working as a security 
guard at the Museum of Modern 
Art, spending days on end with 
the Matisses, Picassos and 
Pollocks—and with co-workers 
(and future art stars) Sol LeWitt and Dan Flavin—
Ryman abandoned his musical pursuits to paint. 
Almost entirely self-taught, he signed up for a figure 
drawing class but quit after six weeks. He sat through 
another course called Experimental Painting, where 
he learned the fundamentals of watercolor and pas-
tel. One of Ryman’s first exhibited works hung in the 
MoMA staff exhibition in 1958.

The color white appealed to Ryman from the 
beginning, and he worked for about 13 years on his 
quiet canvases before the art world finally took 
note. In April 1967, gallerist Paul Bianchini, known 
for showing early works by Andy Warhol, Claes 
Oldenburg and Roy Lichtenstein, gave him his first 
one-man show. Still, other monochromatic works 
have been more talked about than his own: white 
paintings by Robert Rauschenberg, black ones by 
Ad Reinhardt. “Dad started working in the mid-’50s 
and no one cared, and in the ’60s no one cared, and 
then in the ’70s maybe a couple people cared,” says 
Cordy Ryman. “He worked on his own style of paint-
ing for a long time before they blew up.” In 1972, 
Ryman had his first museum show, at New York City’s 
Guggenheim. After its run, he was interviewed for 
the Smithsonian’s Archives of American Art, where 
he explained his early process. “I would begin by put-
ting down a lot of color,” he said, “and then it was 
always a matter of taking out, painting out the color; 
painting out the painting to where I ended up with 
very little color left.”

The Ryman household, however, just off Union 
Square, was a more obviously vivid place. European 
curators were always staying in the guest room. Will 

and Cordy’s mother, the multimedia artist Merrill 
Wagner, frequently took her boys around the city 
to scavenge construction sites for materials—the 
slabs of concrete and boulders she’d use as her can-
vases—in an old Volkswagen van. Ethan—who grew 
up in SoHo with his mother, the writer and art critic 
Lucy Lippard, Ryman’s first wife—would stay over on 
weekends. Plants were everywhere. So were works by 
Ryman’s contemporaries Mangold, LeWitt and Andre. 
“The place was jammed with art,” says Cordy. At the 
age of 10, Will Ryman added a line of Wite-Out to one 
of his father’s paintings just to see if he’d notice. Of 
course, he did, and then he took it to his Greenwich 
Street studio for repair. The Rymans owned four 
dogs, seven cats and a bird. Taking cues from Cordy 
and Will’s childhood hobby, the bird squawked video-
game noises. Two of the dogs, a mutt named Captain 
Midnight and an Irish terrier named Fred, had to 
remain on separate floors of the family townhouse 
because of their disdain for each other. A pet psychol-
ogist was called in to resolve their differences.

All three Ryman brothers speak about their father 
with tenderness. “He’s a family man,” says Will. “He 
still lights up when his wife walks into the room, and 
that’s after 46 years of marriage.” Glimcher, who 
frequented the Ryman residence, observes, “I don’t 
think a family of artists like this exists anywhere else 
in history.”

Cordy, the youngest Ryman, was the first of the 
brothers who knew he’d become an artist. “I knew 
when I was 11 or 12,” he says. It started with work in 
the style of comics. By 15, Cordy says, he was mak-
ing “figure-based carvings from stone, wood and 

plaster.” His most recent exhibition, at Manhattan’s 
Zürcher Gallery in March (his show at Zürcher’s Paris 
location runs until just before Christmas), featured 
an array of abstract, wall-hung works made from 
enamel and acrylic paints, as well as found objects 
applied to wood, metal and cardboard. The largest 
of the pieces, Chimera 45, occupied the full length 
and height of the gallery’s 11-by-70-foot wall. Made 
from wooden battens mounted at right angles and 
painted pink, orange, red or white, Chimera forms a 
series of concentric squares, tilted 45 degrees. Some 
sections of the piece are saturated with color; others 
are almost entirely white. “I’ve come full circle about 
any comparison to my parents’ work,” Cordy says. “I 
used to be very defensive about it, but the language 
I’m working with is an inherited language. Between 
my parents, all of their friends and that whole gen-
eration, it’s a primal connection. It’s always been 
around me.”

Will Ryman, quieter than his gregarious broth-
ers, worked as a writer throughout his 20s and 
shifted to visual art at the age of 32. “I wrote plays 
and screenplays and built theater sets,” he says. “My 
work was disjointed and not doing well either. So I 
started to sculpt my characters to see if that would 
change things.” Will began life as an artist working 
in the basement of his parents’ townhouse. “My dad 
would come downstairs and ask what I was doing,” he 
recalls. “He told me, ‘What I do is make paintings. All 
I need is a brush, some paint and a surface, and I can 
do anything I want. All you need is something to put 
together.’ ” Will now works out of two studios, one in 
Manhattan, on Spring and Bowery, and the other, for 
heavy fabricating and building, in East Williamsburg. 
Using materials as varied as coal, computer parts and 
bullets, he has developed an increasingly ambitious 
large-scale sculpture practice, with public instal-
lations on the Park Avenue Mall (38 enormous steel 
roses) and in the Flatiron District (a giant steel bird) 

as well as solo exhibi-
tions at the Saatchi 
Gallery in London and 
the Marlborough and 
Paul Kasmin galler-
ies in New York. His 
most recent show, this fall at Paul Kasmin, contin-
ued the thread of his earliest figurative work, only 
now he wasn’t making characters from his absurdist 
plays three-dimensional, he was sculpting from even 
greater drama: a life-size rendering featuring Barack 
Obama, Hillary Clinton and other key White House 
and military personnel watching the raid on Osama 
bin Laden’s Pakistani compound.

Ethan Ryman remembers telling his father he was 
leaving his career as a sound engineer, most notably 
for rap collective Wu-Tang Clan, to become an artist 
eight years ago: “Dad said, ‘Ethan, nothing bad can 
come of this.’ That was his endorsement.” Walking 
around his duplex studio on Court Street in Brooklyn, 
Ethan looks up at a maquette for a piece called Flat 
Perfect Wall Construction #1, hung high above the 
room’s entrance. The piece is composed of a series of 
white square panels from which grids of even smaller 
squares lunge out at an angle toward the viewer.

“As you can see, I’m not afraid of that shape or that 
color,” Ethan jests. “That’s a good piece,” says Cordy. 
Though it looks like an exercise in symmetry, Ethan 
affirms that this isn’t the case. “It’s about imperfec-
tion, what we see as opposed to what’s really there,” 
he says. “All the squares are different.”

All three brothers own work by their father. 
Discussing his oeuvre, they get most excited about 
a series of large-scale paintings made during a par-
ticularly lush period from the ’60s. “We call them 
‘Big Creamies’ because they have so much motion 
and depth,” says Ethan. But the brothers rarely had 
the chance to watch their father at work.“He was in 
his studio every day, nine to five, by himself,” says 

Cordy. “Now that he’s older, he’ll work in front of 
people, but for 99.9 percent of his career he did not 
want people seeing him work.” He adds, “When I’d 
ask him about his process, he’d tell me, ‘Think before 
you work and never while you’re working.’ Then he’d 
tell me, trying to put it in Star Wars language I’d 
understand, to ‘use the Force.’ He told me to use the 
Force many, many times.”

I
N ADVANCE OF this month’s Dia: Chelsea show, 
I met its curator, Courtney J. Martin, who gave 
a tour of a room full of Robert Ryman paint-
ings at Dia: Beacon on a rainy fall morning. 
“Come here,” says Martin. “Just look at the 
light this casts off.” She takes a step back. 

Then forward again. “You get to the internal geome-
try, the texture—look at these lines here. The graphic 
qualities of it.” As Martin continues through the 
high-ceilinged room, she points out flecks of exposed 
paint in cool and rich shades of blue. “We have two 
with red underpainting in the show,” she says. 

 “With Ryman, you find yourself walking very 
close to the wall,” says Dia director Jessica Morgan. 
“It’s a very intense relationship. You want to be close 
to the work.” Given the chance to study the gathered 
paintings slowly and quietly, you stop reading them 
as merely white. “If there’s a lot of noise around 
them,” says Cordy Ryman, “you’re not gonna feel 
it.” In silence, though, each one offers something 
experiential, meditative and moving. A single color, 
in Ryman’s hands, becomes a multitude. “White is 
what everyone thinks of when they think of Ryman,” 
Martin says. “I’m hoping we’ll disturb that.” •

RELATED MATTERS 
Left: Arrow, 1976, 
by Robert Ryman, 
which will be part 
of Dia: Chelsea’s 
upcoming show. Right: 
Will Ryman’s 2015 
installation Classroom.

ART HOUSE 
Left: Untitled Convergence 
with Rectilineal Field 
by Ethan Ryman, 2015. 
Below: Cordy Ryman’s 
2015 piece Pixie Spider. 

“I don’t thInk a famIly of artIsts 
lIke thIs exIsts anywhere else  
In hIstory.”  –arne glImcher
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The pared-down vision of this season’s couture creations, which radiate  
an air of inscrutable allure, offers much to desire.

Feminine Mystique

161

SHADOW DANCER  
Create drama with  

a neckline that flatters a 
bare décolletage or one 

that conceals all. Chanel 
Haute Couture dress. 

Opposite: Valentino 
Haute Couture cape and 

Massaro shoes (worn 
throughout).  
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FEMME FATALE  
Become the night’s star 
in a slip dress or pleated 
gown worthy of a film 
noir. Atelier Versace 
dress. Opposite: Dior 
Haute Couture dress. 
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BACK & FORTH  
Classic pieces prove the 

maxim “Less is more.”  
Giorgio Armani Privé 

pants and belt. Opposite: 
Tiffany & Co. necklace. 



STATE OF GRACE  
Showstopping jewelry 
makes an elegant 
counterpoint to a 
restrained look. Maison 
Margiela Artisanal 
designed by John 
Galliano dress and Van 
Cleef & Arpels earrings. 
Opposite: Bouchra Jarrar 
Paris pants and Harry 
Winston bracelet. Model, 
Vanessa Axente at DNA 
Model Management; 
hair, Tomohiro Ohashi; 
makeup, Adrien Pinault. 
For details see Sources, 
page 180.166



BY J.J. MARTIN   PHOTOGRAPHY BY KATJA RAHLWES

What inspires the man 
behind stealth mega- 
brand Akris? Cutting-edge 
art, design, photography 
and architecture from the 
likes of Paul Thek, George 
Nelson, Thomas Ruff and 
Herzog & de Meuron.  
Meet the Swiss powerhouse  
with the soul of an artist 
and the eye of a curator.

MINIMALIST MASTER 
Akris designer Albert 

Kriemler photographed 
at the brand’s Paris 

showroom, housed in a 16th 
arrondissement apartment.



descriptions like quality, luxury, authenticity, crafts-
manship are thrown around very indiscriminately, 
Akris is the real deal. You have to put it on. You have 
to go and touch to know what those words mean.” 

Yahoo CEO Marissa Mayer is a loyal customer, 
as are Pepsi CEO Indra Nooyi and former Dupont 
CEO Ellen Kullman. (The understated power of 
the designs even translates to the screen: Claire 
Underwood, Robin Wright’s character on the Netflix 
hit show House of Cards, made her debut as first 
lady wearing a sleek black V-neck Akris coatdress.) 

“These are all women who would 
have dressed only in Armani and Jil 
Sander before,” Kriemler remarks. 
Still, focusing on the needs of profes-
sional women is, for most designers, 
an afterthought. “It’s unpopular,” 
Kriemler says.

“The [clothes] are practical and ele-
gant at the same time,” says architect 
Christine Binswanger, who designed 
the Pérez Art Museum in Miami last 
year for Herzog & de Meuron, where she 
is a senior partner. “You feel dressed 
without making a fashion statement, 
nor do you feel like a wrapped gift. You 
feel so good in them because of the 
exquisite materiality.”

Akris’s careful designs, the result of 
painstaking research and development 

of custom-made fabrics, come at a cost. A double-
face simple cashmere coat—an Akris staple—costs 
$6,200, while another version with a zip-off deerskin 
lower panel costs $6,900. 

“Price is relative when it comes to quality,” 
Kriemler says. “I invest in materials because it has to 
be beautiful and practical.” 

Still, that is a whopping amount of money, espe-
cially as consumers do an increased portion of their 
shopping online. The dilemma that keeps the Swiss 
designer up at night is how to bring his brand in line 

with the 21st century’s digital obsession when the 
real appeal of his products belongs to the touch.

“Shopping online recently, I ordered eight jack-
ets, and I had to send back seven because the fabric 
was so terrible, and some were even wrong in cut,” 
he says. “I thought, How do we make this perfect? 
There’s potential to do more. We are thinking. But 
that’s why we still have stores.”

Kriemler’s focus is unwaveringly on Akris’s 
future. “We’re building a group of women who love 
the brand. And that’s what is important,” he says. 
“We are in fashion, but we’re not trendy.” •

U
NLIKE MOST fashion designers, Albert 
Kriemler does not engage in the hyper 
self-promotion endemic to Generation 
Me. He has helmed his family’s Akris 
brand for the past three decades, 
steering it from a respected but 

sleepy clothing manufacturer into an understated, 
rigorous fashion label that shows on the catwalks of 
Paris. Yet he shuns most of the trappings that come 
with that distinction. Celebrity socializing, media 
grandstanding, party hopping and photo-opping are 
not part of his world. In the ever-more-public sphere 
of fashion, his name is not well-known. 

“I have always been behind the scenes,” says 
Kriemler, 55, while driving his black Saab sedan on a 
tour of tranquil St. Gallen, the Swiss town of 75,000 
where he was born and raised, and where his grand-
mother Alice Kriemler-Schoch founded the Akris label 
in 1922. “I don’t feel like I want the world to be looking 
and commenting, taking part in my private life.” 

Work demands that Kriemler travel nearly four 
months out of every year, but his personal and pro-
fessional base is St. Gallen, a town whose charm and 
proportions allow him the seclusion he craves. It is a 
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BRANCHING OUT    
From top: The 
innovative House N is 
one of several designs 
by Japanese architect 
Sou Fujimoto that 
inspired Kriemler’s 
spring 2016 Akris 
collection; a portion of 
the structure was re-
created for the October 
runway presentation; 
two looks that show  
the influence of Fuji - 
moto’s work. 

SUPER FANS   
Above: English 
aristocrat Daphne 
Guinness modeled for  
a 2010 Akris  
ad campaign, shot 
by Steven Klein. Top 
right: Angelina Jolie 
Pitt in Akris at a 2009 
film premiere. Right: 
Princess Charlene  
of Monaco in Akris for 
the 2011 British royal 
wedding ceremony. 

world apart from the fashion capi-
tals of Paris, Milan and New York 
(all of which he happily visits), and 
it suits Kriemler’s habit of intense 
workdays that typically start at 7 
a.m. and end with evenings spent 
at home.

His life may be low octane, but 
it is highly cultured. Kriemler’s 
cohorts are not actresses and 
socialites, but rather an erudite mix 
of artistic heavyweights includ-
ing architects Pierre de Meuron, 
Jacques Herzog and Sou Fujimoto, 
artist Thomas Ruff, photographer 
Iwan Baan, Vitra chairman emeri-
tus Rolf Fehlbaum and industrial 
designer Konstantin Grcic, among 
others. Many have inspired his fash-
ion collections or have collaborated 
directly with him on the development of Akris’s fab-
rics. Ruff’s Night photographs, for example, appeared 
on Akris ensembles in the fall 2014 collection. 

“Nothing is off the rack for him. It’s all custom-
ized,” says Linda Fargo, senior vice president of 
fashion at Bergdorf Goodman, where the clothing has 
been a top performer for the past 25 years. “You’re not 
going to see any of this walking around somewhere 
else.” Akris quietly presents formidable competition 
to brands like Bottega Veneta, Fendi and Lanvin, with 
which it shares floor space at such luxury retailers 
as Bergdorf. The brand is sold in 300 stores world-
wide, and the company owns 20 of its own boutiques. 
Kriemler has been aggressively increasing Akris’s 
brick-and-mortar presence, particularly in China, 
where he opened three new stores this past summer. 

A new Atlanta store also opened 
this summer. In 2016, two open-
ings are slated in important Akris 
markets: Milan and Houston. 

Kriemler remains as discreet 
as the clothing he designs, and his 
bearing has an air of old-school 
charm. (Today he is wearing a 
navy-blue Tom Ford jacket with 
neat Berluti shoes.) It takes 
investigative work to discover 
that his family owns many of the 
buildings in St. Gallen or that he 
himself has curated the art collec-
tion at a local hotel that includes 
work by German abstractionist 
Imi Knoebel and artist Candida 
Höfer’s photo of the town’s medi-
eval Abbey Library.

“He’s private, and his scene is very private,” 
remarks his longtime friend Margit J. Mayer, the for-
mer editor of Architectural Digest Germany, who first 
met Kriemler while working at German Vogue in the 
early ’90s. “It’s the opposite of Karl Lagerfeld, who 
hides a lot of who he is but loves the spectacle,” she 
says. “Last year, I went into the [Akris] showroom 
and there was Thomas Ruff, just sitting there.”

Kriemler is contemplative and fiercely intellec-
tual. When talking about the architects he worships 
(iconic turn-of-the-century figure Adolf Loos in 

located a seven-minute drive into the vibrant green 
countryside above Akris’s corporate headquarters, 
was conceived partly in homage to Loos. Designed 
by Kriemler’s friend Christoph Sattler, a Munich-
based architect whom Kriemler also commissioned 
to design Akris’s boutiques, the three-story, box-
shaped home was built over a two-year period under 
Kriemler’s careful watch. 

The sleek, white house features the art in 
Kriemler’s extensive personal collection. The gar-
dens have a beech-bush hedge, designed by Belgian 
landscape architect Peter Wirtz to resemble a coiled 
maze, following the sloping terrain of the backyard. 
The terrace’s steel railing is actually an artwork, 
complete with inlaid poem, created by Scottish artist 
Ian Hamilton Finlay. Inside the home, design high-
lights include a forest-green Bisazza-tile indoor pool, 
a library with bookshelves with built-in couches and 
a plum wood desk with diagonally sliding drawers. 
The walls are hung with a rowdy mix of pieces includ-
ing a painting by German artist Eberhard Havekost, 
a watercolor by the architect Le Corbusier and an 
image by German photographer Ursula Schulz-
Dornburg. Kriemler treats guests to fresh carrot 
juice in glasses by Loos that date from 1903, and 
in a guest bedroom is an installation by Swiss art-
ist, curator and critic Matthias Brunner that allows 
viewing of four 1960s movies at once.

The home’s striking interiors have never been 
shot—not even by an iPhone. “No, no, no!” Kriemler 
gently but firmly insists when a recent visitor tried 
to snap a photo of a set of original 1952 Pretzel chairs 
designed by George Nelson that circle his custom-
made dining table alongside classic Norman Cherner 

chairs. “He’d never collect [art] to compete with his 
friends. That’s not his way,” remarks Mayer, who 
tried in vain (like a number of other interiors edi-
tors) to have Kriemler’s house photographed for AD 
Germany. “He’s so unimpressed with the numbers 
and trends. He really goes his own way.”

A
S A YOUNG TEENAGER, Albert was 
instinctively drawn to the company’s 
atelier and attended fabric fairs with 
his father, Max, who had expanded 
Akris’s business from designing 
aprons and blouses to developing 

textiles in the ’50s. “It was much more exciting 
for me than running around on the football field,” 
Kriemler recalls.

In 1979, as Kriemler was about to embark on 
an apprenticeship at the Parisian fashion house 
Givenchy, Akris’s managing director died. His 
father implored him to take over the creative direc-
tion of the company. Though Kriemler was just 
19 and without a university education, he quickly 
began creating coordinated ensembles in place of 
Akris’s formerly separates-based business, and he 
swallowed every word of Women’s Wear Daily each 
morning along with his breakfast. In the ’80s, his 
younger brother, Peter, now 53, came on board to 
oversee the business side of the company and is now 
CEO. To this day the third-generation duo runs the 
company, while their father, now 93, still checks in 
for daily updates over lunch.

Like Kriemler himself, much of the Akris experi-
ence is understated. Wearing the clothes is the social 
equivalent of having an intimate dinner for two. “You 
honestly don’t appreciate it even sitting in the front 
row,” says Bergdorf’s Linda Fargo. “In a world where 

particular), the artists he collects (starting with 
a Paul Thek drawing 25 years ago), exhibitions he 
loves (such as Sou Fujimoto’s temporary Naoshima 
Pavilion in Kagawa, Japan), the books he’s cur-
rently reading (The Man Who Loved China by Simon 
Winchester, to prepare for a recent three-week trip 
through Asia) or the fashion designers he admires 
(Marc Jacobs and Phoebe Philo), he provides assidu-
ous, academic accounting of each, almost as if he 
were delivering a dissertation.

Even Saint Laurent’s Hedi Slimane, whose ris-
qué, rock ’n’ roll–inspired designs seem to live on the 
other end of the spectrum from Akris, commands 
consideration from Kriemler. “I really think Hedi is 
fabulous,” Kriemler says, after a long, spirited analy-
sis of Slimane’s work. “Saint Laurent will become 
one of the most popular brands in the future.”

Many designers are not as generous with their 
compliments, but Kriemler says: “This business has 
several players, and we all play—so why be envious? 
You have to have your own signature. One can be 
more provocative and one less provocative, but we 
live beside each other.”

F
OR HIS MOST RECENT fashion show, of 
the spring 2016 collection, he looked to 
Fujimoto’s iconoclastic work, which he 
discovered two years ago. Not only did 
several of Fujimoto’s projects (such as 
his Serpentine Pavilion in London or the 

Palm Court of the Miami Design District) inspire the 
innovative shapes, but Fujimoto’s red-ink sketches 
also directly inspired the creation of new, custom-
made fabrics. For the runway presentation, a replica 
of a portion of Fujimoto’s experimental House N, 
originally built in Japan, was constructed in Paris’s 
Grand Palais. 

“I gave him my book and he read all of the text,” 
says Fujimoto. “I don’t think anyone else did. Now he 
knows more about my architecture than I do.” 

Kriemler’s aesthetic compass is also set toward 
Loos, who smashed down the fluff of art nouveau 
and paved the road for modernism. “He is someone 
I feel very connected to,” says Kriemler. “He knew 
the value of texture, materials. He had this sensi-
tivity to fabric and feeling.” Kriemler’s own home, 

PHOTO OP  Clockwise from top left: An Akris fall 2014 dress featur-
ing a Thomas Ruff piece; the original, Night 21 II; Kriemler and Ruff.

“This business has 
several players,  
and we all play—so  
why be envious?  
you have To have  
your own signaTure.”  

—alberT Kriemler

EAST SIDE  In the past year, Akris has greatly expanded its global 
footprint, with three new stores (including this one) in Shanghai alone. 
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Four of the best contemporary bookbinders employ centuries-old techniques to create 
enduring works of art, resulting in the rare opportunity to judge a book by its cover.

BOUND TO LAST

HANDLE WITH CARE 
“I start by reading the book at least once to get into the energy,” says 63-year-old Jack Fitterer, a calligrapher and printer  

who has been binding books since 1983. Based in the Adirondacks, Fitterer bound William Butler Yeats’s Irish Fairy & Folk Tales  
in goat and calf leather. The cover features the face of a wailing banshee—the harbinger of death in Irish mythology. 

UNDER THE SKIN 
“The bookbinder gives the book a new life by embodying its content into a new skin,” says anthropologist-turned-

bookbinder Louise Mauger. The 61-year-old French Canadian bound Jean Sarrazin’s Visages de l’Homme in buffalo hide  
with raised contours and specks of fish skin to suggest flowing water.



BUFFALO STANCE
Sonya Sheats, 37, began studying bookbinding 15 years ago in her native France. “The physical aspect attracted me,  

using my hands and the variety of tools and materials,” she says. “It fell into place with my love of literature and illustration.” 
Sheats bound a 1947 edition of Gustave Flaubert’s Madame Bovary, found in an antiquarian bookshop in France, with 

rose-color buffalo leather and lacy strips of burgundy salmon skin. For details see Sources, page 180.

KNOCK ON WOOD 
Don Glaister, a painter and sculptor, discovered bookbinding while working in the print and conservation department  

of Stanford University’s Museum of Art in the early 1970s. “Books are more places than anything else,” says the 70-year-old 
Glaister. For The Near Woods, Barry Lopez’s essay on the intersection of nature and humanity, Glaister fashioned trees  

from real wood to frame a mountain and a star-filled sky carved into morocco leather.
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BY ANDREW GOLDMAN  
PHOTOGRAPHY BY GRAEME MITCHELL

Alejandro González Iñárritu, Oscar-winning director of Birdman, already had  
a reputation for putting actors through an ordeal on set. With The Revenant, starring 

Leonardo DiCaprio and Tom Hardy, he took things to new extremes. 

 Diary of a 
MADMAN

N
OBODY WHO has worked with 
Alejandro González Iñárritu would 
call his filmmaking methods easy. 
For 2014’s Birdman, the 52-year-old 
Mexican director barricaded him-
self and his ensemble (led by Michael 

Keaton, Naomi Watts and Edward Norton) inside 
Broadway’s St. James Theatre and directed a film 
that appeared to be shot in one take. The conceit was 
impractical, to say the least, and most descriptions of 
the process suggested the auteur might finally have 
taken a turn toward non compos mentis. (Even close 
friends and admirers, like Birdman’s co-screenwriter 
Armando Bo, refer to Iñárritu as a madman.) After 
the world saw the finished product, however, sud-
denly the lunatic was a genius—the film earned best 
picture and best director Oscars.

Even so, industry press is notoriously fickle and 
always on the hunt for the next Heaven’s Gate–scale 
Hollywood debacle that might drum a director out 
of the business. Superficially, The Revenant sounded 
as though it might be one of those movies. The story, 
based on Michael Punke’s novel of the same name, 
recounts the life of 19th-century American fur trap-
per Hugh Glass, who earned his place in legend by 
trekking hundreds of miles after a near-fatal mauling 
by a bear. If accounts from the set are to be believed, 
Iñárritu treated his cast and crew—led by Leonardo 
DiCaprio, as Glass, and Tom Hardy, as Glass’s treach-
erous companion—to an adventure in rural Canada, 
Montana and Argentina not much more pleasant.

None of Iñárritu’s earlier films were easy. For 
Amores Perros, his breakout feature in 2000, 
Iñárritu and former writing partner Guillermo 

Arriaga churned out 36 drafts over three years 
before shooting a single frame. On 2006’s Babel, 
five crew members were sent to the hospital during 
a brutally hot day in Mexico’s Sonoran Desert. The 
Revenant, by comparison, made that experience 
seem like a beach vacation. Iñárritu insisted that the 
film be shot sequentially—practically unheard of in 
Hollywood—and only during a particular stretch of 
the day’s natural light, leaving about 90 minutes per 
day to shoot. Filming dragged out for almost nine 
months, and the budget ballooned. To the Hollywood 
Reporter, one crew member characterized the shoot 
as a “living hell.” This month, at last, audiences will 
get a look at The Revenant and can see for themselves 
whether the madman has gone off the deep end—or 
if he’ll be hailed as one of the most vital directors 
working today.

SOMETHING WILD 
“The entire film felt like 
a bear attack,” Iñárritu 
says of shooting The 
Revenant, which opens in 
December. “Every day 
that f—ing bear found me 
and was chewing me.”



AG: Critics often remark on the intense sadness 
of all your films before Birdman. Before you started 
making films, you had a son, Luciano, who died after 
two days, an experience that profoundly affected 
you. Had this not happened, do you imagine that you 
might be making lighter films, romantic comedies?

AGI: No, no romantic comedies. But I would be a 
different person, of course. When something hits 
you like that, it changes your perspective. It changes 
the way you walk in the world. Some philosopher, I 
can’t remember who, said that as a person you are 
your circumstances. But I was also affected a lot 
by existentialist literature. I read it very early. I 
remember that teachers were trying to get books like 
Steppenwolf away from me—these books that for me 
were so dear and so profound. They opened a window 
that maybe I shouldn’t have opened at that age. And I 
think it’s why I began to develop some anxiety. At 20, 
21 years old, I developed very serious anxiety attacks 
and had them until I was 27.

AG: Was there any rhyme or reason why they 
would come?

AGI: No, no. But I do remember having one once 
after smoking pot. And then I quit pot very young, 
but I think that probably has to do with triggering 
that. Maybe something in my brain came off.

AG: In Birdman you made a lot of digs at com-
mercial films, superhero movies. Your good friends 
Guillermo del Toro and Alfonso Cuarón, who directed 

breakout Mexican films in the same period you did, 
came to Hollywood and directed, respectively, Blade 
II and Harry Potter and the Prisoner of Azkaban. Why 
did you never pursue this course?

AGI: I don’t know what I want most of the time, but 
maybe the only thing I’m clear and certain about is 
that is exactly what I don’t want to do. And maybe I 
don’t want it because I know that I can’t do it. I don’t 
know how they do those films, honestly. Technically, 
I will be incapable of doing them, because I don’t 
understand them. I love imagination. But I have 
never understood fantasy. Maybe it’s a deficiency 
that I have.

AG: So you’ve never been sitting with some Hulk 
script with your wife, seriously debating doing one?

AGI: No. And I’m an idiot, because, honestly, 
financially it would solve a lot. I’m not a very smart 
person. I reject those things and maybe I shouldn’t, 
you know, because that would solve a lot of problems 
in my life.

AG: So Hollywood hasn’t made you super rich?
AGI: Me? I’m absolutely not super rich. I would 

have been better off making tacos. But I feel rich in 
many other senses. I always said, you know, Donald 
Trump is a poor man whose only possession is money. 
I don’t want to be that. •

Condensed and edited from Andrew Goldman’s 
interview with Alejandro González Iñárritu. 

dynamics, whatever it is, that makes me almost puke. 
Why? I don’t know. But it’s almost like embedded in 
my DNA.

AG:   How much would I have to pay you to sit down 
and watch Mamma Mia! from start to finish?

AGI: I couldn’t! I swear that I would probably faint. 
My body will collapse.

AG: When you first showed Michael Keaton the 
script for Birdman, he said, “Are you making fun of 
me with this?”

AGI: [laughs] It’s true.
AG: It’s amazing that he agreed to do it, because 

I’ve interviewed him, and the subject he seems most 
touchy about is his decision to leave the Batman 
franchise.

AGI: I know.
AG: He’s since said that Birdman says a lot more 

about you than it does him. Do you really carry 
around a voice that’s telling you you’re a washed-up, 
worthless fraud?

AGI: [laughs] Birdman is a very personal film. I’m 
full of uncertainties. And my kids are always con-
vincing me that I don’t know anything about the 
world. Honestly. And every time I start a new film, I 
feel that I don’t know anything. I start from scratch. 
Anyway, yes, Birdman is about who you think you are, 
how people perceive you, and it’s a very personal film 
about the artist’s process. I think creative people can 
probably empathize with that feeling in one way or 
the other. All of us have our own Birdman.

AG: What is your Birdman telling you on this par-
ticular day? Is he following you now?

AGI: My Birdman has shrunk a lot since then. I 
have been working on it.

AG: I imagine an excellent way to kill your Birdman 
would be to make a movie like Birdman that wins best 
picture and best director at the Oscars.

AGI: Or to inflame my Birdman. My Birdman 
would be like, “Oh, you know, I told you, you are a 
genius.” But it didn’t happen because of that. It was 
when I became conscious about it. Once you discover 
your Birdman, he’s f—ed, he’s just a naked little bird. 
So I try to keep him in the cage.

AG: Through what? I’ve heard meditation kills 
Birdmen.

AGI: Yeah, yeah, awareness and mindfulness med-
itation. Without meditation I could not have survived 
the last five years. Seriously. I started five years ago, 
and if I haven’t done it for a day I really feel f—ed. It 
has become the only way that I can really grab cer-
tainty [laughs]. You know what I mean? And that’s 
why I think my Birdman’s voice is little now.

AG: Birdman came right after Biutiful, which was 
your least critically acclaimed film. Did you worry 
you might be in a rut?

AGI: There was a moment around Biutiful I started 
questioning what I have done until that moment and 
the way I understand the medium of cinema. It was 
not fulfilling me. I was not satisfied. I decided I was 
not interested anymore in cinema as just an expres-
sion of or a mirror to reality. How we perceive reality 
has much more to do with dreams and memory. We 
interpret life through illusions, thoughts, memories, 
prejudices. And that’s what I’m much more interested 
in now. Birdman was my first attempt to understand 
cinema as that.F
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“Would anyone see a film because it’s on 
budget and on schedule? Would anyone 
applaud the film because of that? no.”
–alejandro gonzález iñárritu

Andrew Goldman: From everything I’ve read 
about the making of The Revenant, you almost killed 
Leonardo DiCaprio. He described nearly freezing to 
death while working in subzero temperatures—con-
ditions as cold as 25 below zero. The ice in his beard 
in the film, is it real?

Alejandro González Iñárritu: Yeah, sometimes it 
was real ice, yes. I remember getting out of my gloves 
to get my coffee or to take a picture, and believe me, 
within 30 seconds, my fingers would be numb. There 
was no easy day on this film. It was an eight-month 
enterprise in remote, cold, uncomfortable, difficult 
landscapes. The entire film felt like a bear attack. 
Every day that f—ing bear found me and was chew-
ing me. That bear likes Mexican flesh. But I think 
Leonardo couldn’t be more proud or more happy. 
We couldn’t have gotten along better. He’s insanely 
good in it, and without the collaboration, the way 
that he approached this as a partner, it could have 
been impossible.

 AG: You’ve spoken about the adverse filming con-
ditions as somehow key to the quality of the film, 
how the suffering of the cast and crew will be felt 
and appreciated by audiences, in a way that wouldn’t 
be the same if you’d just made them look miserable 
using special effects.

AGI: It’s impossible. I just don’t know how to 
make that film without the conditions. I would have 
loved to have solved things much easier. I always find 
myself trapped in my own process, which is not the 
easiest or most comfortable, and at my age, I do wish 
it could be easier. But I couldn’t have made this film 
any other way than how I did it, because otherwise I 
would not understand it. Art is not difficult because 
it’s trying to be difficult. It’s art because it wishes to 
be art. The irony in my saying that is I’m not doing 
art, I’m doing movies.

AG: Mid-production, you got some bad press—
about crew members getting fired or quitting, the 
production schedule going way over and the budget 
ballooning. Do you think once the film comes out, 
you will be vindicated, just as James Cameron was 
upon the release of Titanic, which also got a lot of 
prerelease bad press?

AGI: Would people go see a film because it’s on 
budget and on schedule? Would anyone applaud the 
film because of that? No. We went and we didn’t 
flinch one second. So in the case of this film, I was not 
God. I was just a creature who had to serve a monster. 
We could have made different decisions, more prac-
tical, more comfortable, maybe cheaper ones. But I 
couldn’t be more proud to tell you that I didn’t com-
promise one single frame in one single scene. And the 
financial guy, Arnon Milchan, didn’t hesitate for one 
frame. And OK, it didn’t work out for some people. 
If you go with your family to Europe for 15 days, I’m 
sure that there will be days when it will not work out 
with members of your family. And this was an enter-
prise that sometimes had 300 people.

AG: I had to laugh reading that Leonardo 
DiCaprio’s representatives at one point had to dis-
pute a report that he had fleas in his beard.

AGI: [laughs] Yeah, somebody said it to me a long 
time ago, and I couldn’t laugh more. It was the best 
gossip. I love it. And I tease him so much; I say, “Let 
me see your f—ing fleas.”

AG: It’s curious that The Revenant comes out 
the very same day as The Hateful Eight, Quentin 
Tarantino’s western. After the release of your first 
film, Amores Perros, in 2000, a few writers referred to 
you as the Mexican Tarantino, because like Reservoir 
Dogs and Pulp Fiction, the narrative of your film was 
not chronological and was quite violent. But did you 
think the comparison was apt?

AGI: I don’t mind being compared to him, because I 
think Tarantino is a great filmmaker, but I just didn’t 
feel like there was any depth to that comparison. On 
the surface, yes, violence is a very general word, but I 
felt that the way for me as a Mexican that has lived in 
a violent city in a violent country, violence is nothing 
to laugh about, you know what I mean? I personally 
reject the concept of violence as an entertainment 
tool. I find cynicism in the detachment from the con-
sequences of violence. I reject when violence is used 
to be cool, to be fashionable.

AG: It’s enjoyable to see cruel slave owners slaugh-
tered in Tarantino’s Django Unchained and Nazis 
killed in Inglourious Basterds, and you’ve made a 
revenge film too. Wouldn’t we naturally feel satisfied 
if Leonardo DiCaprio’s character tracks down and 
kills the man who’d left him for dead and murdered 
his son?

AGI: Yes, on the surface, but it’s working on two 
levels. My question doing the film is: What happens 
after revenge? If revenge is just a natural emotion, 
what happens when it’s successfully consummated? 
Will it leave you empty no matter how good the 
revenge? That’s a question that gets a little bit more 
complicated. I’m not saying that I have the answer for 
anything, but that was at least what was interesting 
to me.

AG: After your father was kidnapped, and your 
mother brutally robbed in Mexico City, you chose to 
relocate your family to Los Angeles in 2001 to escape 
the violence. Culturally, what American habit was 
the hardest thing to accept?

AGI: Eating from plastic in offices. I couldn’t 
understand it. Because when I arrived, a friend of 
mine gave me a room in his office, and there were a lot 
of people there. And they would have this food come 
in, and they’d eat it at their desks in plastic contain-
ers using plastic tools. It was shocking to me. I have 
a lot of work too, but I could always go have a nice 
lunch with the proper kind of tools. And I missed the 
sobremesa, which literally means the “over table.” 
When you finish your meal, you spend maybe the 
same time that you took eating to talk, with coffee, 
maybe a little wine. It’s when you have a little ciga-
rette with your wine and then—deliciously gossip. 
It’s that pleasurable moment.

AG: Before making films, you were a very success-
ful DJ at the biggest rock station in Mexico City, and 
you’ve said you have probably been more influenced 
by groups like Pink Floyd and Led Zeppelin than any 
films you saw. What popular music would you never 
in a million years have played on air?

AGI: My wife and I almost got divorced because 
of this discussion, because her father was born in 
Sweden, but I have a profound, insane hatred for 
Abba [laughs]. It’s almost like a physical thing. I 
don’t have anything against them, but I experience a 
physical chemical reaction to those resonances, their 

TAKE FLIGHT 
Movie posters for 

Iñárritu’s Birdman 
(2014), which won 

Oscars for best 
picture and best 

director, and 
Biutiful (2010). 

EARLY YEARS 
Iñárritu’s other 
feature films include 
(from above) Babel 
(2006), 21 Grams 
(2003) and his debut, 
Amores Perros (2000). 

CHILL OUT 
Iñárritu otn location 
in Canada with 
Leonardo DiCaprio, 
who plays fur  
trader Hugh Glass  
in The Revenant.



page 105 
Graff necklace, price upon 
request, Graff Madison 
Avenue, New York, 
Belperron necklace, price 
upon request, Belperron 
Fifth Avenue, New York 

page 106 
De Beers bracelet, price 
upon request, debeers .com, 
Forevermark necklace, price 
upon request, forevermark 
.com, Verdura bracelet, 
price upon request, Verdura 
Fifth Avenue, New York, 
Forevermark by Maria Canale 
ring, price upon request, 
forevermark .com 

page 107 
Chanel Fine Jewelry necklace, 
$221,000, select Chanel Fine 
Jewelry Boutiques 

page 108 
Belperron cuff, price upon 
request, Belperron Fifth 
Avenue, New York, Pomellato 
ring, $12,850, pomellato .com 

page 109 
Cartier necklace, price upon 
request, cartier.us
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page 122
All items available at Loro 
Piana, New York 
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page 127 
Céline top, $1,600, shirt, $1,600, 
pants, $1,800, shoes, $790, 
and earrings, $780, all Céline 
Madison Avenue, New York

DREAM CATCHER
page 129
Fendi jumpsuit, $1,850, fendi 
.com, Céline shoes, $790, 
Céline Madison Avenue, New 
York, Prada shirt, $550, prada 
.com, Louis Vuitton tank, 
$840, select Louis Vuitton 
stores, Melet Mercantile 
vintage belt, price upon 
request, Melet Mercantile, 212-
925-8353, Lanvin pants, price 
upon request, lanvin .com 

page 130 
Calvin Klein Collection dress, 
$2,495, Calvin Klein Collection 
Madison Avenue, New York, 
Dolce & Gabbana tank, $215, 
select Dolce & Gabbana 
boutiques, Bottega Veneta 
pants, $1,380, Bottega Veneta, 
800-845-6790 

page 131 
Dolce & Gabbana shirt, $1,295, 
select Dolce & Gabbana 
boutiques, Bottega Veneta 
pants, $1,380, Bottega Veneta, 
800-845-6790

page 132 
Erdem jacket, price upon 
request, erdem .com, Nina 
Ricci dress, $1,290, net-a-

page 70 
Michael Heizer screenprint, 
$8,000, Gagosian Shop

page 72 
G.E. Smith’s Gibson L-3 guitar, 
$5,995,  umanovguitars.com 

WHAT’S NEWS
page 80 
The Deep by Edward Fields 
Carpet Makers, price upon 
request, 212-310-0400, Palm 
by Braquenié for Dimore 
Studio, price upon request, 
Pierre Frey, Spectrum 
1 designed by Yasmina 
Benazzou for Tai Ping, price 
upon request, 212-979-2233, 
Wild Flower Spring Fever 
by Robin Gray Design for 
ALT for Living, price upon 
request, altforliving .com, 
Naani Tibetan carpet by 
Madeline Weinrib, from 
$2,000, madelineweinrib .com, 
Cobalt Motif by Rodarte for 
The Rug Company, $236 per 
square foot or 9'x6' for $12,744, 
therugcompany .com, Quattro 
Stagioni by Fornasetti, price 
upon request, Fornasetti 
Milan, Dynasty by Eskayel for 
Doris Leslie Blau, price upon 
request, dorisleslieblau .com 

page 84
Cartier High Jewelry Secret 
Hour Tiger Décor watch, price 
upon request, cartier 
.us, Graff diamond flower 
secret watch, price upon 
request, Graff Madison 
Avenue, New York, Chanel 
Fine Jewelry Camelia watch, 
$113,000, select Chanel Fine 
Jewelry boutiques, Van Cleef 
& Arpels Cadenas Pavée 
watch, price upon request, 
vancleefarpels .com. 

page 88
Samsung 4K SUHD JS9500 
Series Curved Smart TV, 
$4,000, samsung.com, Bang 
& Olufsen BeoVision Avant, 
$9,000–25,000, bang-olufsen 
.com, Sony XBR-X940C Ultra 
HD TV, $3,800, sony.com,  
LG 98UB9810 4K Ultra HD 
TV, $40,000, lg.com 

MARKET REPORT
page 103
Mikimoto necklace, $96,000, 
mikimotoamerica .com, Leviev 
bangle, price upon request, Leviev 
Madison Avenue, New York, 
Chopard earrings, price upon 
request, select Chopard boutiques

page 104 
David Webb ring, price upon 
request, David Webb Madison 
Avenue, New York, Verdura 
bracelet, $83,500, Verdura 
Fifth Avenue, New York, 
Verdura for Gemfields earrings, 
price upon request, Bergdorf 
Goodman, Nikos Koulis for 
Gemfields necklace, $95,040, 
Bergdorf Goodman 

COVER 
Marc Jacobs jacket, $12,000, 
shorts and belt, both price 
upon request, select Marc 
Jacobs stores, Klutch NYC 
helmet, $115, Klutch NYC, 
New York, Nike shoes, $200, 
nike  .com
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page 33
Fendi Haute Fourrure coat and 
stole, both price upon request, 
both 212-897-2244, Massaro 
shoes, $751, Massaro, Paris 

page 36
Ralph Lauren Collection 
jumpsuit, $2,990, select  
Ralph Lauren stores

page 40
Burberry shirt, $385, 
us.burberry  .com, and Bottega 
Veneta pants, $1,380, 
800-845-6790. Polynesian 
Researches, by Willian Ellis, 
two volumes, bound by Louise 
Mauger, $5,000, louise.
mauger.reliure@gmail .com

GIFT GUIDE
page 55
Foil skis, $14,000, foilskis.com 
/request_code

page 56 
Bulgari necklace and earrings, 
both price upon request, 
800-BULGARI 

page 58 
Thomas Campbell vases, 
$1,000 to $5,000, V1 Gallery, 
Copenhagen 

page 60 
Armani/Casa Tic Tac Toe, 
$1,565, special order from 
Armani/Casa, New York, 
and Hermès solitaire game, 
$19,900, select Hermès stores 

page 62 
PedalandoForte leather-
wrapped bicycle by Bottega 
Conticelli, from $2,200,  
info@bottegaconticelli.it 

page 64 
F.P. Journe 38mm steel case five-
watch set, $308,200, F.P. Journe 
Madison Avenue, New York 

page 65 
Ralph Lauren Home 
Mixologist Box, $4,995,  
Ralph Lauren Madison 
Avenue, New York 

page 68 
Richard Prince for Henzel 
Studio Collaborations hand-
knotted rug, 195x280 cm 
for $12,300, 210x300 cm for 
$14,210, and 255x360 cm for 
$20,700, Gagosian Shop 

page 69
MM1 Armchair by Mario 
Milana, price upon request, 
Atelier Courbet 

porter .com, Céline earrings, 
$780, Céline Madison Avenue, 
New York

page 133 
The Row coat, $4,450, 
Barneys, Céline earrings, 
$780, Céline Madison Avenue, 
New York, Michael Kors 
blazer, $495, and pants, $225, 
michaelkors .com 

page 134–135 
Ralph Lauren tuxedo, $2,495, 
ralphlauren .com, Prada shoes, 
price upon request, prada 
.com, Gucci jacket, $2,360, and 
pants, $1,100, gucci .com 

page 136 
Prada jacket, $2,590, prada 
.com, Chloé top, $1,250, select 
Chloé boutiques, Rag & Bone 
pants, price upon request, 
Rag & Bone SoHo, New York, 
Céline earrings, $780, Céline 
Madison Avenue, New York

page 137 
Stella McCartney coat, $3,375, 
Nordstrom, Stella McCartney 
pants, similar styles at Saks 
Fifth Avenue, The Row dress, 
$950, Barneys, Céline earrings, 
$780, Céline Madison Avenue, 
New York, Vince tank, $85, 
vince .com, Ddugoff pants, 
$348, shop.ddugoff.com, 
Marsèll shoes, $560, contact@
eurasia.is.it

page 138 
Kiki de Montparnasse top, 
$250, Kiki de Montparnasse 
Greene Street, New York, 
Céline earrings, $490, Céline 
Madison Avenue, New York, 
Bottega Veneta jacket, $2,450, 
Bottega Veneta, 800-845-6790 

page 139 
Louis Vuitton dress, $4,800, 
and blouse, $3,700, select 
Louis Vuitton stores, Céline 
earrings, $780, Céline Madison 
Avenue, New York

KARLIE AND THE 
ROCKET FACTORY
page 149 
Lacoste jacket, $595, and 

pants, $215, both lacoste 
 .com, Rochambeau bag, 
$650, rochambeau.nyc, Marc 
Jacobs hat, $475, select 
Marc Jacobs stores, Selima 
for Dusan sunglasses, $385, 
selimaoptique .com, vintage 
belt, price upon request, The 
Way We Wore, Los Angeles, 
Nike shoes, $200, nike .com

page 150 
Melet Mercantile vintage 
jersey, price upon request, and 
whistle, price upon request, 
Melet Mercantile, 212-925-
8353, Flagpole Swim bikini 
bottom, $190, flagpoleswim 
 .com, Nike wristband, $7, nike 
.com, Swatch watch, $120, 
store.swatch .com, Nike shoes, 
$200, nike .com 

page 151 
Saint Laurent by Hedi 
Slimane jacket, $2,990, 
Saint Laurent 57th 
Street, New York, vintage 
Breitling watch, $2,350, 
wannabuyawatch .com 

page 152 
Louis Vuitton jacket, price 
upon request, select Louis 
Vuitton stores, Nike shoes, 
$200, nike .com 

page 154 
Nike jacket, $70, nike .com, 
Apple Watch Sport, $399, 
apple .com 

page 155 
Moschino top, $180, and briefs, 
$80, both Opening Ceremony, 
Melet Mercantile vintage sash, 
price upon request, Melet 
Mercantile, 212-925-8353, 
Nike shoes, $200, nike .com 

FEMININE MYSTIQUE
page 160 
Chanel Haute Couture dress, 
price upon request, 800-550-
0005 

page 161 
Valentino Haute Couture cape, 
price upon request, 212-355-
5811, Massaro shoes, $751, 
Massaro, Paris 

page 162 
Dior Haute Couture dress, 
price upon request,  
800-929-DIOR 

page 163 
Atelier Versace dress, price 
upon request, atelier@versace .it 

page 164 
Giorgio Armani Privé pants 
and belt, both price upon 
request, 212-988-9191 

page 165 
Tiffany & Co. necklace, 
$30,000, tiffany .com 

page 166 
Bouchra Jarrar Paris pants, 
price upon request, Bouchra 
Jarrar Paris, Paris, Harry 
Winston bracelet, price upon 
request, 800-988-4110

page 167 
Maison Margiela Artisanal 
designed by John Galliano 
dress, price upon request, 212-
989-7612, Van Cleef & Arpels 
earrings, price upon request, 
vancleefarpels .com 

BOUND TO LAST
page 172 
Irish Fairy & Folk Tales, by 
W.B. Yeats (private collection), 
bound by Jack Fitterer, 
fittererbookbinding .com
 
page 173 
Visage de l’Homme, by Jean 
Sarrazin, $1,500, bound by 
Louise Mauger, louise.mauger 
.reliure@gmail .com
 
 page 174 
The Near Woods, by Barry 
Lopez (private collection), 
bound by Donald Glaister, 
juvelisbooks .com
 
page 175 
Madame Bovary, by Gustave 
Flaubert, $2,500, bound 
by Sonya Sheats, abby@
abbyschoolman .com
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FIVE
INNOVATIONS
THAT WORK
THE WAY
REAL COOKS
DO

VISIT THERMADOR.COM

PRO GRAND®

STEAM RANGE
FREEDOM®

INDUCTION COOKTOP
BUILT-IN

WALL OVEN
FREEDOM®

REFRIGERATION
STAR-SAPPHIRE™

DISHWASHER

Meet the innovations that understand serious cooking goes well beyond the aesthetic, from the brand that’s been redefining the

kitchen for a century. The Thermador Pro Grand® Steam Range, featuring the first full-function combination Steam and Convection oven.

The Freedom® Induction Cooktop gives you the freedom to move pots and pans anywhere on the cooking surface. The personalization

of the Freedom® Wine Column expands entertaining possibilities. The Freedom® Refrigeration offers ultimate design personalization.

And the built-in wall oven, reimagined by the brand that invented it. For those who love to cook, Thermador delivers a new suite of

appliances that are simply hotter, cooler, faster and smarter than anything the kitchen has seen.



RE-IMAGINE 
YOUR DREAM 
KITCHEN

*PROMOTION VALID ONLY ON SELECT THERMADOR MODELS. TO BE ELIGIBLE FOR THE FREE APPLIANCES OFFERED IN THIS PROMOTION, ALL OTHER APPLIANCES MUST BE 
PURCHASED AT THEIR REGULAR PRICE, IN ONE ORDER, AND AT THE SAME TIME. PRODUCTS MUST BE PURCHASED AND DELIVERED DURING THE PROMOTION PERIOD OF 
JANUARY 1, 2015 THROUGH JANUARY 31, 2016. NO SUBSTITUTIONS WILL BE ALLOWED. PLEASE SEE SALES ASSOCIATE FOR COMPLETE DETAILS.

©2015 BSH HOME APPLIANCES CORPORATION. ALL RIGHTS RESERVED. 15TH023-04-129447-1

ONE-TWO-FREE® JUST GOT MORE PERSONAL.

Buy any range or any cooktop, plus any wall oven, and we’ll give you a FREE dishwasher. Add selected refrigeration to your purchase and we’ll 

now give you the freedom to personalize your kitchen with more FREE products or upgrades than ever before. From cooktops to refrigerators 

to wine coolers, you can choose from a suite of our premium products to create countless combinations, all of which mean a savings of up 

to $6,097 toward your dream kitchen. 

VISIT YOUR LOCAL DEALER OR THERMADOR.COM
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4thAnnual
Architizer A+Awards
Honoring the world’s best
architecture and the people
and products behind it.
Entry Deadline:
December 11th, 2015

Enter now at
awards.architizer.com



Advertisement

Follow @WSJnoted or visit us at wsjnoted.com

INSTAGRAM.COM/WSJNOTED

SHARE WITH @WSJNOTED

How do you enjoy The Wall Street Journal? Tag
#wsjoftheday when you post to Instagram for a
chance to be featured on @wsjnoted!

THEMACALLAN.COM

MASTERY BESTOWED

Less than 1% of our finest Sherry Oak casks will
become The Macallan Rare Cask, a gift of
true rarity.

ONE57.COM

ONE57 BY EXTELL DEVELOPMENT

Designed by Pritzker-Prize-winning architect
Christian de Portzamparc and developed by
Extell Development, One57 is one of NYC’s most
significant and striking buildings, soaring 1,004 feet
over Central Park.

FABERGE.COM

FABERGÉ TREILLAGE COLLECTION

The Treillage rings feature precious multi-coloured
gemstones set in 18 karat matt rose gold with a
quilted motif.

PIQUADRO ITALY

The backpack: the most sensible way to carry
your laptop...and much more! Check out the
Piquadro full range online.

PIQUADRO.COM DAVIDDONAHUE.COM

MAKE IT A DAVID DONAHUE HOLIDAY

David Donahue. Updated traditional style. Where
classic sophistication meets modern luxury.

GRAFFDIAMONDS.COM

GRAFF COFFEE TABLE BOOK

‘GRAFF’ is a must for anyone with an appreciation
of high jewellery and includes the fascinating story
of Laurence Graff. Proceeds from sales will be
donated to its charitable foundation FACET.

PENINSULA.COM/SNOWPAGE

PENINSULA SNOWPAGE IS BACK!

The Peninsula Hotels introduces 10 chic, limited
edition SnowPage toys. Guests who purchase one
will have the chance to win a “Golden Ticket” with
glamorous prizes.

RIMOWA.COM

HIGHLIGHT FROM RIMOWA

The RIMOWA Limbo Multiwheel® in Carmona
Red. Sleek, sophisticated and the perfect travel
companion this season.

NEIMANMARCUS.COM

MARIA CANALE FOR FOREVERMARK

18kt white gold and 13.50tw diamond earrings
with 3.01tw Forevermark center diamonds,
available exclusively at Neiman Marcus.

LONGCHAMP.COM

LE PLIAGE® HÉRITAGE TRICOLORE

A striking contrast of colors and smooth,
structured leather make for a must-have handbag
this holiday season.

© 2015 DOW JONES & COMPANY, INC. ALL RIGHTS RESERVED. 6AO1470

MR PORTER.COM

TOD’S

Tod’s retro-inspired sneakers, made from
glossed-leather in a rich cognac colour and
finished with tonal laces and gripped
rubber soles.

Advertisement

PLACES AND THINGS WORTH GIVING THIS SEASON
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“ALL-WEATHER NOTEBOOKS are used by most play-
wrights of my generation. We love them because 
they’re incredibly sturdy and practical, unlike 
Moleskines, which are just so pretentious—Bruce 
Chatwin used those. I’ve kept diaries in them since 
1972 and consulted them when writing my new 
memoir, The Blue Touch Paper. The tape recorder to 
the right is by Sony, which led industrial design and 
innovation in the 1980s, the most famous example 
being the Sony Walkman. The thing I loved most was 
this gorgeous little tape recorder. It has never failed 
me in 30 years. The paperweight is from my former 
agent, Peggy Ramsay. Whenever I had an opening, 

she gave me something associated with a hare—a 
hare key ring, or a book called The Leaping Hare—all 
a pun on my name, of course. I keep the paperweight 
in memory of her. My wife, Nicole [Farhi], made the 
small sculpture above it as a gift early in our rela-
tionship. It’s been on my desk ever since so that 
whenever I write, Nicole is with me. The artist 
Eduardo Paolozzi did the sculpture of the hand. He 
loved giving stuff away, which made him the despair 
of his galleries. Whenever he came to dinner (Nicole 
and I used to feed him about once a week because 
he lived alone), he’d always bring us something. The 
portable radio in back goes absolutely everywhere 

with me. One of the best things about living in 
Britain is the BBC. People who have solitary work—
artists, sculptors and writers—listen to the radio 
quite a lot. It’s part of our way of life. In the center is 
a model of the Music Box Theatre on 45th Street in 
New York, a very lucky street for me. The master car-
penter there gave it to me on the first night of one of 
my plays. It’s a tradition in the theater to give gifts 
on first nights. I’ve always adored the picture of my 
wife and her dog. My wife is French and very chic, 
like one of those beautiful women in French films 
from the ’60s and ’70s. She looks like a movie star.”  
—As told to Thomas Gebremedhin

PHOTOGRAPHY BY PHILIP SINDEN

still life

DAVID HARE
The prolific playwright shares a few of his favorite things.
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